> 4 . - ; . n . ee ° > 


» 5 


A rs mR TAS MAS 


eet ee te 
ay OS Te nt 


” ae hee rk 


he PR or 
: rs 


FOR THE COIN-OP ENTERTAINMENT INDUSTRY... ......... PUBLISHED TWICE 


Y 


_-APRIE-45;.1983° 


oe 


Me heen 5 


% 


at ee ee, 


oe 


AS 4 rst 


gaits 


Ae 


—— yt 


te RIT Minna 


“ > = » 
PPR Tash he em eed ee 


~ “ ~£ 


r a. 


THE ATARI EDGE: NEW PROFITS. 


* ANDOR GENESIS mother ship and 
more. The challenge never ends. Be- 
cause as the pilot gets better, the 

| enemy gets trickier. 
* The non-stop action is formidable enough to attract 
- players everywhere. But there’s more. We’ve launched 
a major television and radio advertising campaign 
to introduce XEVIOUS to players in key cities 
across the country. Also they'll be seeing 


The Atari Edge means new ways to 
make money-the incredible new 
ATARI XEVIOUS is one of those op- 
portunities you’ve been waiting for. 
-XEVIOUS is a high return on investment opportunity” 
you can’t afford to miss. 
Controlling a SOLVALOU super space fighter, the Ne 
player flies a search-and-destroy mission to save the 3 
world from invading Xevious aggressors. 


The player maneuvers over constantly changing %e 1. ~=XEVIOUS nationally on cable Music Television. 
terrain, bombing Xevious ground targets, BARRA S s The excitement and anticipation is building 
' energy station pyramids, GROBDA tanks... y right now so be ready! Contact your 
and zapping air opponents like the ZOSHI 7] Atari distributor now. Get the Atari Edge. 


death squad, the awesome D> Nad You need it now more than ever. 


AN 


ATARI 


A Warner Communications Company 


oO 


*XEVIOUS is engineered and 
designed by NAMCO Ltd. 
Manufactured under license 
by Atari, Inc. Trademark and 
© Namco 1982. 
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4 ™T Jacques, and Zorba. 

ri to make money. New CHARLEY They're four pesky chefs 
Hf CHUCK’S FOOD FIGHT is a fan- @ who throw all kinds of fruit 
} tastic example of how to do just and veggies at him to keep 
Bee that. There are great space and driving games, cute him from his goal. Not to worry! Charley has a fat 

| character games, but Food Fight is a supply of ammo himself—pie, tomatoes, peas, 
i unique! It’s pie-in-the-face funny. / bananas, watermelons—for fighting them off. New 
Ne It’s frantic, fast, far-out fun for features like Instant Replay, up to 125 operator- 
hi kids from 5-150. Best of all, selectable game levels and more let you clean up 
it's from Atari so you know it’s big profits. Step into the Next Decade. Get the facts 
1; a game with high return on investment from your Atari Distributor now! Or contact us for 


Ve 
sie The Atari Edge means new ways 


‘i 

i potential. Food Fight is a video feast. referral at Atari, Inc., 790 Sycamore Drive, P.O. Box 

| Charley Chuck’s objective is to reach ig 906 Milpitas, CA 95035. | 

| and eat an ice cream cone before it melts. 46 The Atari Edge. You need it now 

4 All he has to do is get by Oscar, Angelo, | more than ever. 
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“So awesome, in fact, you may have a problem just 

collecting the money! We’ve had Pole Position over 

13 weeks in our locations. It’s still number one, earn- \y 

ing 40% to 50% higher than the number two game! ae 

That’s a high class problem we should all have. To- Mey 
} } | mes 


day we need the security of a proven hit more than i 
ever. That’s why Pole Position couldn’t have happen- i Hage 
ed at a better time.” a No Ne 

~Stephen Goot, President, Total Vending 3 Yep ' 


Services, Inc., Atlanta, Georgia. 


*Pole Position is engineered and designed by Namco Ltd. Manufactured 
under license by Atari, Inc. Trademark and © Namco 1982. 
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THE CENTRAL QUESTION 


From the following clues, can you put the games in their right order? 


. The Universal game is directly to the right of the Bally game. 


. The Sega game is on the immediate left of the Data East game. 


. The Exidy game is in between the Universal and Atari games. 


. The Nintendo and Bally games occupy the two end positions. 


Can't figure it out? Call our sales department, 
maybe what you need is the Central Answer. 


CENTRAL 


Distributing Company 
3814 Farnam St. Omaha, Nebraska 68131 


402/953-5300 


\ 


The distributor with answers 


UP FRONT 


Reagan’s endorsement enforces 
the industry’s willingness to cooperate 


| couldn’t believe my ears the other day when | 
heard on the news that President Reagan voiced his 
approval of video games. With all the misinformed, 
misguided politicians running around these days trying 
to enact laws that would ban or restrict the playing of 
video games by our nation’s youth, it was an absolute 
delight to hear the President of the United States speak 
out in favor of young people playing video games. 

It’s time for our politicians and legislators to stop 
playing legal guardian for our nation’s youth and get 
back to the business of enacting intelligent, effective 
legislation. Perhaps this statement made by our 
nation’s President will bring a lot of these people back 
to their senses. 

The problems of truancy and juvenile delinquency 
existed long before video games came along and will 
continue to exist even if video games are banned from 
the face of the earth. Problems such as these are best 
handled by parents, schools, and local law enforce- 
ment agencies—not politicians. 

What this industy needs to dois to keep getting the 
message across to the general public as well as to the 
politicians that this industry is ready and willing to 
cooperate with parents and civic leaders in every way 
possible. Let them know that we are just as concerned 
as they are about young people sneaking away from 
school and stealing money to play video games. God 
knows we don’t want kids going to these extremes to 


14 


play our games, but we also don’t want to become 
unemployed because of it either. Show your concern 
by posting signs and reporting children playing video 
games during school hours. Contact the parents or the 
local authorities whenever a child comes in to play with 
a suspiciously large sum of money. Make every effort to 
keep troublemakers and other “undesirables” out of 
your establishments and report them as well to the 
proper authorities. Prove to your community that you 
are a responsible citizen as well as a responsible busi- 
nessman. Understanding and cooperation can go a 
long way in preventing small problems from becoming 
big problems. 

More than ever before, we need to work with our 
local authorities and civic leaders not against them. 
They need our help as much as we need their help. And 
the sooner we all realize that, the better off we all will 
be. And now that we’ve got the President of the United 
States on our side, I’d say we’re well on our way. 


LE 


Ralph C. Lally 
Editor and Publisher 
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MARYLAND 
STUDENT 
UNION 


Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Vending Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. | 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

© Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

« Push Chutes (Complete, Single-Token & 
Double-Token). 

Replacement Slides for Push Chutes. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles. 

Klopp Token Counters. 

Kwik Koin Token Dispensers. 


% * * * *% 


e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies. 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 


ROLIDOME 


RECREATION 
CENTER 


Copyright © 1982 © Van Brook of Lexington, Inc. ¢ All Rights Reserved. 


VAN BROOK OF LEXINGTON, INC. ¢ P.O. BOX 5044, LEX. KY. 40555 
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INTRODUCING..... (5) ..... 
MONEYMAKING KIDDIE RIDES 


from 


KIDDIE RIDES U.S.A. 


(WE ARE THE §&U ce IMPORTER OF KIDDIE RIDES IN THE USA) 


—_ _) 
~ ALD ANU 


HYDRAULIC HELICOPER (IT ROTATES) HYDRUALIC GALACTICAR (IT ROTATES) HYDRAULIC RED ARROW (IT ROTATES) 
“MOST PROFITABLE RIDE EVER”’ FLASHING LIGHTS, AND SOUNDS FLASHING LIGHTS, DIFFERENT MOTIONS, 
“A TERRIFIC RIDE” VARIOUS SOUNDS 


HYDRAULIC RED BARON 
(IT ROTATES) WORLD WAR | TRIPLANE SANTA FE TRAIN LOTUS RACE CAR 
“REAL LIFE ACTION” WHISTLE AND STEAM SOUNDS “ALWAYS A FAVORITE” 


MOTORCYCLE HYDRAULIC GOLDRAKE (IT ROTATES) BATTERY CARS 
SPINNING WHEELS AND REVING ENGINE FLASHING LIGHTS AND SOUNDS 


Plus: race cars, trains, motorcycles, animals, 
planes, carousels, boats, etc. 


“WE HAVE THE BEST PRICE...CALL US COLLECT, 
ASK FOR BOB OR MEL” 


“The Ouginal ” 
ee a hy Ey 


COIN OPERATED KIDDIE RIDES MEAN CASH IN YOUR POCKET 
604 MAIN ST., DAVENPORT, IA 52803 


(319) 326-6467 


Letters to 
the editor... 


AMOA accommodations 


In reply to the letter from Donald J. 
Frusher in your February | issue (p. 7) 
concerning his trials and tribulations 
at the AMOA Convention, I’d like to 
tell him of our experience. 

We were among those lucky people 
who found upon making their reser- 
vations that the Hyatt was completely 
booked. We therefore took our second 
choice which was the Marriott on 
North Michigan Avenue. I would 
recommend this hotel to anyone 
planning on a stay in Chicago. 

Not only were we treated with the 
utmost courtesy, but to our great sur- 
prise, we had a room on one of the two 
“private elevator” floors. (No extra 
charge.) We had a continental break- 
fast each morning, (included with the 
room) fit for a king, an open “honor” 
bar all day and evening, and a nice size 
lounge to sit and relax. At night fresh 
fruit, nuts, cheeses, and crackers were 
put on the cocktailktables. (Once again, 
at no charge.) 

We had a gourmet dinner in their 
French restaurant at a price we would 
normally pay—the service and food 


Kurz Kasch reprints dating from 
March 1, 1981 through August 


1982 are available from Play 
Meter in sets only for $20 (pre- 
paid). 
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were excellent. 

All in all—the short walk to the 
Hyatt was well worth it. 

By the way—did Mr. Frusher go 
downstairs in the Hyatt where there 
was a McDonalds? And did he par- 
take of that fantastic luncheon given 
by one of the manufacturers? 

So glad the Hyatt wasn’t available 
for us. We'll go to the Marriott all the 
time from now on. 

Carol M. Faber 
M&C Vending Co. Inc. 
Teaneck, New Jersey 


Returning boards 


In your article on “Majors offer 
Conversions,” (Feb. 15, p. 14) they 
have said that they would give us $50 
for a complete set of boards from the 
Stern game converted including micro- 
processor and EPROMS. 

But we have to pay the freight for 
the boards to our distributors and then 
from them to Stern. By then you have 
deleted your $50 to around $25, and if 
that is so, why not keep the boards and 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE e@ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
in stock at all times 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missouri! 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 
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PoE SEE ERIEEESSSERSECREREEECEEERY = sc them for parts instead of letting a 
manufacturer have them and then turn 


LEARN TO REPAIR VIDEO GAME BOARDS, } 20rd and use them in another game 
POWER SUPPLIES, AND MONITORS : cae 


I think that if a company is going to 
IN YOUR OWN HOME! come out with a conversion kit for a 
° game, they should at least give us a 


Electronic Institute of Brooklyn announces its complete classroom course for the Video Game good price for the old boards and also 


Repair Industry is now available on video tape for home study. This includes all material they should come down onthe prices a 
necessary for hands-on troubleshooting work. If you're worried about not having a V.T.R., bit. It seems like the operators are still 


we'll rent you one for the length of the course. going to get taken, no matter how you 
Also available to home study students is a free Hot line to the instructor. look at it. 

800/221-0834 Roderick Dovalina 

Borchardt’s Coin 

Amarillo, Texas 


Our course covers the following 
(On 10 video tapes approxiamtely 30 hrs.) 


Course Description: . Monitor Theory & Repair (B&W, X-Y, Color) 
1. Basic Electronic Theory . TTL Logic Young critic 


. Using a digital meter . Using a Logic Probe 

. Reading & Understanding Schematics . Microprocessor and memory theory 

. Soldering techniques on double sided boards 10. Electronic Pinball troubleshooting and repair 
- Power Supply (Theory & Repair) 11. Video Game troubleshooting and repair 


100% Satisfaction Guaranteed 


For more information, call 
800/221-0834 
(in NY State) 212/377-0369 


or write 


ELECTRONIC INSTITUTE OF BROOKLYN 


4801 Avenue N (corner E. 48th St.), Brooklyn, NY 11234 
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Here is a picture of my grandson 
playing Robotron at the tender age of 


SERIOUS QUESTIONS 10 months. The fun of video games is 
ABO UT A COMPUTER SYSTEM replacing the standard toys that babies 
use. When a new game comes out, I 
take it home to see if it meets his 
1. Are you on your own while switching over to a new system? What are the approval. 
chances for a smooth transition? John Delvenere 
2. Does the software reflect the way a vending route actually runs? Is the infor- Valley Distributors 
A mation that it generates complete, useful, timely, understandable, and easily Sacramento, California 
@ found? P.S. Sometimes he is wrong. 
3. To what extent does the programming screen out errors in data entry? 


What is the potential for other errors? How likely are they to be found? How 
easily corrected? 


Something on your mind you 
want to vent? Got a gripe? Full of 
praise? Have a question? If you 
have comments on the coin-oper- 
ated entertainment industry, write 
Play Meter. Our “Letters to the 


Editor” columns are dedicated to 
you, the operator/reader. 


5. How much versatility is built in? 


The answers to these and other questions will go along way in determining if a 
given system is for you. 


If you are presently operating 500 games, music, and/or cigarette machines, and 
are looking for a proven computer system which is so-called “user friendly,” 
call or write: 


MELO-TONE VENDING, INC. 


130 Broadway @® Somerville, MA 02145 @ 617/666-4900 


All letters must be signed; if 
requested, only initials will be 
used or the name withheld from 
print. Please include return 
address (although, for the sake of 
your privacy, addresses will not be 
printed). All letters are subject to 
standard editing. Be concise. 


This system was designed, application by application, by knowledgeable operators, 
executed by programming professionals, and is the exclusive property of a 
vending company, not computer consultants. 


WE HAVE THE ANSWER. 
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“A CHILLING GAME.--HOT ON EXC 


POLAR EXPLORER '™ ‘a new came 


FROM ATW INC., TO TEST AND 
CHILL YOU AS YOU GUIDE THE 


INTREPID ‘E¥PLORER’ THROUGH THE 


BARREN ARCTIC WASTELANDS — — — 


LEAP FROM ICE FLOE TO 
ICE FLOE AS YOU CHASE 
YOUR ICY QUARRY AND 
FACE THE DANGERS OF 
THIS FROZEN LAND. 


_Fiw- USA, INC. 


460 WILDWOOD AVFE,, 
WOBURN, MASS. 01801 
U.S.A. 
TEL: (617 )9335819 
(800)3436565 
TLX:951294 CHEN INIL WOBN 


ITEMENT”’ 


50 CHIN 5TH RD., N.E.P.Z. 
KAOHSIUNG(8 13) TAIWAN, R.O.C. 
FEL:(07 )3615191-6, 3612789 
TLX:72278 ATWHEAD, 

72537 ATWKHH 


TOP VIDEOS 
Arcade Locations 


Fifteen of 31 videos (48%) with a response rate over 
ten percent have above average performances. 


Rating 
Apr.15 <Apr.1 Mar. 15 
* 1.Pole Position/Atari ......... 100.0 100.0 100.0 
2. Q*bert/Gottlieb ............ 73.6 70.8 77.0 
*.3. Front Line/Tatto .:.....:... 73.4 75.6 83.0 
* 4. Baby Pac-Man/Bally....... 7d 70.9 72.8 
* 5. Popeye/Nintendo.......... ALT 74.5 83.0 
6. Joust/Williams............. 68.8 68.7 77.6 
* 7. Millipede/Atari............ 58.9 57.7 1S 
* 8 Moon Patrol/Williams..... 58.2 58.2 63.6 
9: ‘Galagd/Baliy 2+ o. 6.680 6.. 57.4 56.5 - 
10. Ms. Pac-Man/Bally......... S71 58.5 =~ 
11. Jungle Hunt/Taito ......... 56.3 57.1 64.5 
Provisionally Rated Videos 
(Above average performing games, with 
a response rate between 10—25%) 
Arcade Locations 
Rating 
Provisional Ratings Apr.15 Apr.1 Mar. 15 
Star Trek/Sega............... 87.1 _ _ 
Time Pilot/Centuri ........... 84.1 73.8 91.4 
Mr. Do!/Universal ............ 63.8 59.6 _ 
Buck Rogers/Sega........... 61.4 56.8 ~ 


TOP PINBALLS 
Arcade & Street Locations 


Six of 12 pinballs (50%) with a response rate over ten 
percent have above average performances. 


Rating 

Apr.15 Apr.1 Mar. 15 
* 1. Q*bert/Gottlieb........... 100.0 _ _ 

2: Eight Ball/Bally.: 0.3.5... 85.7 100.0 100.0 

3. Speakeasy/Bally ......... 77.6 79.6 80.9 
* 4. Punk/Gottlieb............ 65.7 82.4 - 
* 5. Striker/Gottlieb........... 64.4 — 96.6 

Provisionally Rated Pinballs 


(Above average performing games, with 
a response rate between 10—25%) 


Arcade & Street Locations 
Rating 


Provisional Ratings Apr.15 Apr.1 Mar. 15 
Spirit/Gottlieb ............... 76.0 — 82.1 


TOP VIDEOS 
Street Locations 


Twelve of 24 videos (50%) with a response rate over 
ten percent have above average performances. 


Rating 
Apr.15 Apr.1l Mar. 15 
* 1. Popeye/Nintendo.......... 100.0 100.0 100.0 
* 2. Q’bert/Gottlieb ............ 99.9 91.1 89.0 
* 3. Mr. Do!/Universal .......... 98.1 yf fk 107.5 
4. Galaga/Midway........... 97.9 87.3 75.0 
§, Joust/WUHamMS «3300 ec 92.5 88.1 89.6 
6. Ms. Pac-Man/Midway ...... 87.5 W779 73.4 
Provisionally Rated Videos 


(Above average performing games, with 
a response rate between 10—25%) 


Street Locations 


Rating 
Provisional Ratings Apr. 15. Apr. 1. Mar.15 
Pole Position/Atari .......... 133.2 108.0 116.8 
Time Pilot/Centuri ........... 126.0 92.6 V16:7 
Baby Pac-Man/Bally ......... 104.2 82.8 85.8 
Front lin6/Tano 66 eins. Bes 101.9 97.9 80.9 
Millipede/Atari .............. 101.5 ee 86.9 
Moon Patrol/Williams ....... 90.4 85.7 84.5 


NOTICE: The sole purpose of this survey is to 
determine on a regular basis the top performing 
games in the country. Any attempt to use the results 
of this survey for any other purpose Is unauthorized, 
wrongful, and misleading. 


* Conditionally Rated—Weekly average 
based on less than 50% response rate. 


Poll Information 


Here are the top videos and top pinballs making above 
average performance nationwide. Each game's rating 
represents its average performance as compared to the 
top game’s average in that category. Averages are 
compiled by Play Meter through its operator survey and 
are for games that are currently (within the last six months) 
being marketed in the United States. Games with less than 
adequate responses (less than 50 percent) but with above 
average performances are so noted. Games not 
appearing either (1) did not generate over a 10 percent 
response rate or (2) did not register a performance above 
the national average. Operator/readers who would like to 
join the ever-growing numbers of readers participating 
currently in the survey, write: Play Meter Equipment Poll, 
P.O. Box 24170, New Orleans 70184. 
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EXPERIENCE 
NGG = NEW" WHIRL” OF LONG TERM EARNINGS! 


™ 


SMALL enough to place anywhere, PROFITABLE enough to stay there. 


"eee Bite you tired ot moving your games or replacing them with 
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sound system that you 
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Just when fuel prices are 
coming down, along 
comes Munch 
Mobile.™ Sure, he 
needs the precious 
fuel to keep going 
(you'll find it along 


not your average car. 
He has, well, arms...long 


the way), but if you ‘ ones at that, 

really want to rack up a which, at your 
big score, you'll have to coaxing with the 
reach out (we'll get to joystick, grab at 


that later) for the deli- 
cious foodstuffs along 
the road home. By the 
way, there are also some 
big bucks to be found, 
but you'll have to be 
quick. 

Now, let’s talk about 
“reaching out.’ You 

see, Munch Mobile™ is 


the goodies along 
the way. It looks 
really easy...but 

remember, looks can 
be deceiving. 
About that fuel, 
don't forget, if you 
run out, so does 
Munch Mobile.™ So, 
have a nice trip!!! 


Munch Mobile "" is manufactured under license from SNK Electronics Corporation. 
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ENHANCEMENT 
CASE TROUBLES 
KIT MAKER 


While industry observers await a deci- 
sion on a federal court case that could 
be an important step in establishing 
legal guidelines for enhancements 
and conversion kits, the defendant, 
Update Kits Inc., has decided not to 
wait. Play Meter has learned that 
Update Kits has delivered at least one 
of its Cute-See kits, despite an injunc- 
tion.on the sale of the kits issued by the 
presiding judge, Hubert Will of the US. 
District Court in Chicago. 

Will issued the injunction in April 
1982, when Midway Manufacturing 
first brought copyright infringement 
charges against Update Kits and its 
president, Fred Slayton, claiming 
Cute-See is too much like the Pac-Man 
game it seeks to enhance. Slayton had 
been using the game on location and 
had advertised it for sale to the indus- 
try nationwide. 

Though arguments were completed 
December 15 and Update Kit officials 
hoped for a decision to be issued by 
January 3, a heavy schedule has kept 
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Will from bringing the case to its con- 
clusion. 

“The delay is hurting us,” sdid 
Update Kits spokesman Chuck Flax. "I 
wish we could have had the decision 
by the first of the year.” 

Unquestionably, the delay is caus- 
ing Slayton and his company head- 
aches. He has had responses to his ads 
for Cute-See, some of which have 
included payment. 

At first, Slayton said he was holding 
the checks in hopes that a favorable 
decision would be forthcoming. “Judge 
Will commented that our game was 
substantially different from Pac-Man 
and we expect him to issue his written 
order to that effect,” Slayton told Play 
Meter in December. 

But, although no order had been 
issued by late March, a Leesburg, 
Florida, operator received his Cute- 
See enhancement kit from Update Kits 
on February 25. 

“I feel lucky to get the kit,” said Frank 
Ramsey, after all that has happened.” 
Ramsey had complained to Play 
Meter after he had responded to an 
Update Kits’ ad in the magazine's 
December | issue. That ad promised 
kits would be shipped within 24 hours 
of receipt of payment. 

Ramsey added he would not install 
the kit, saying instructions accom- 
panying it called for disconnecting the 
sound. That would render it unattrac- 
tive, he said. But it must be done to 
keep from infringing on the Pac-Man 
musical theme, the instructions indi- 
cated. 

Slayton has been through several 
rounds with Midway over his Cute- 
See, altering the look of the kit to 
comply with what the court has hinted 
will ultimately be allowed. He has, he 
said, developed stickers to cover all 
Midway markings on the Pac-Man 
cabinets and provided warnings to 
the players that Cute-See is not to be 
confused with Pac-Man. In effect, 
slayton’s enhancement kit has evolved 
into what the industry is commonly 


getting to know as a conversion pack- 
age. 

Midway attorney Sidney Katz, in an 
interview with Play Meter (January 15, 
p. 56), offered an outline for a legal 
conversion. “If the game were sub- 
stantially different and there was no 
copying of the computer program, 
and the game was not recognizable 
as having originated from Midway in 
respect to its trademark, then there 
should be no problem,” he said. 

While Slayton has had to struggle 
over whether to return checks or to 
ship games despite the injunction and 
risk contempt of court charges, Will 
gets to ponder additional materials 
before issuing a ruling. An amicus 
curiae (friend of the court) brief has 
been filed by Shield, a legal action 
group recently incorporated by 
“independent video game manufac- 
turers and operators for their protec- 
tion against oppressive litigation.” 

Shield has filed its brief in support of 
Slayton’s right to build and market an 
enhancement kit. In it, Shield’s attorney 
Richard Stern contends that “Midway’s 
only right against Slayton in this case is 
to insist that he not deceive his cus- 
tomers or the public.” Midway has 
filed a brief in answer to the Shield 
position. 

Meanwhile, Slayton must continue 
to wait and hope for a favorable deci- 
sion while the potential market for his 
Cute-See diminishes as time elapses. 
Although no one concerned with the 
case wants to guess when a decision 
will finally be rendered, a clerk for 
Judge Will said no ruling would come 
before the end of March. e 


MITTEL 
LEAVES TAITO 


Jack Mittel has stepped down from the 
presidency of Taito America, the 
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Chicago-based coin-op manufac- 
turer and subsidiary of Tokyo-based 
Taito Corporation. In announcing his 
departure, the company said only that 
Mittel wants to pursue his own interests. 

Mittel had been at the helm of Taito 
America since 1980 when he was 
hired away from D. Gottlieb & Co., 
another Chicago manufacturer. 
During his stint with Taito, Mittel 


revamped the company’s personnel 
and led it to a competitive position 
during the industry's video game 
“boom” years. 

He guided the development of 
Taito’s first all- American made game, 
Qix, and initiated its move into the 
operating segment of the industry by 
opening the first Games America 
arcades. 


ARE YOU OVERSTOCKED WITH 
WITH EXCESS INVENTORY? 


Auction May Be Your Answer 


THE AUCTION STORY 


1. Auctions are recognized as an important 
and integral part of modern business. 


2. Alert businessmen should be fully aware 
of the Jay Sugarman Auctioneers Pro- 
gram. 


3. Auction sales by Jay Sugarman Auction- 
eers assures you of the highest in ethi- 
cal standards and professionalism in 
auctioneering. 


4. Auction can bring you cash to meet your 
needs immediately. 


Auction benefits are many...let us tell you personally how your business can benefit. Whether 
you wish to dispose of part or all of your business or inventory, we are prepared to purchase 
your assets outright if you prefer...or sell for you on a commission basis. Either way you will 
find our treatment fair. We make no exaggerated claims nor will we disrupt your organization 


during the confidential and discreet study. 


Jay Sugarman Auctioneers is a proven auc- 
tion firm utilizing the concept of merchan- 
dising. We can help you move large quanti- 
tles of stock...that's where our years of 
experience are working for you, to insure a 
smooth professional and well planned pro- 
gram. 


ACT NOW! 

You are as close as your telephone—305- 
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Jay Sugarman Auctioneers, HAS THE 
ANSWERS! 
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Jack Mittel 


Mittel is succeeded by Paul Moriarity, 
who had been the company’s vice 
president. e 


BROOKS’ STUDY 
IN JEOPARDY 


Dr. David Brooks has spent most of the 
last two years observing California 
youths who play video games and 
testifying as to what he has observed. 
Brooks has found that video games 
are not destructive influences on the 
lives of youths. 

But in his travels to disseminate that 
message he has also found that the 
industry needs an extensive national 
survey to provide information to com- 
munity officials, law enforcement per- 
sonnel, educators, and parents who 
fear the games might have bad effects 
on children. 

“I most recently have been in New 
Orleans to testify in front of the City 
Council,” said Brooks from his Los 
Angeles office. “Their attitude was that 
kids may be that way in California, but 
they're different in Louisiana. It is a 
typical response.” 

While industry representatives 
agree a survey Brooks has outlined 
would be beneficial, there is disagree- 
ment as to how the $84,000 price tag 
should be covered. Initially, at the 
Amusement and Music Operators 
Exposition in November, Brooks 
addressed the distributors suggesting 
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DISTRIBUTING CORPORATION 


A Nationwide Chain of Professionals 
Dedicated To Serving The Coin Machine Industry. 


For over 50 years, we have been serving the coin machine 
industry offering a selection of equipment from all major manufac- 
turers in music, games and vending. And to help you make the best 
selections, our locations are staffed by friendly, experienced sales 
professionals. In addition, all Bally Distributing Offices stock a 
complete inventory of parts to help with your service problems. 
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they sponsor the study. Ed Doris, 
Amusement and Vending Machine 
Distributors Association director, 
endorsed the study but suggested the 
cost should be shared by all three 
industry national associations. 

Consequently, directors of AVMDA, 
the AMOA, and the Amusement 
Games Manufacturers Association will 
meet March 24 in Chicago prior to the 
AOE to discuss financing the proposal. 

Reputedly, the outlook for approval 
of Brooks’ study is not good. AMOA 
would like to include its annual Cost of 
Doing Business survey in the package 
to be financed by all three, but is not 
willing to share the total cost of the 
surveys equally. AGMA Director Glen 
Braswell is not anxious to participate 
unless all three associations will com- 
mit equal amounts of money. 

In the meantime, Brooks, a behav- 
ioral scientist and former high school 
principal who now works as a consul- 
tant in the prevention of juvenile 
crime, has conducted a preliminary 
study in California. 


“The study examines 19 common 
concerns about video games,” he 
explained. “In the preliminary study, 
we sought to establish the validity of 
our questions by testing over 1,000 kids 
we found playing the games.” 

Brooks’ survey, a model for his 
proposed national effort, investigated 
what kinds of grades students who 
play video games make, whether they 
participate in school activities outside 
the classroom, whether they hold a 
job, if they skip school to play, how 
much money they spend on video 
games, where they play the games, 
and whether experiences with drugs 
or alcohol can be related to video 
games. 

The survey revealed the vast major- 
ity of youths who play the games 
spend less than $3 a week on video 
games and less than 12 hours a week 
in arcades or other game locations. 
They were above average students 
and rarely faced any of the significant 
problems that have been associated 
with video games. 


+ 


repair 


For price 
quotes 


26 
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Brooks’ findings are supported by 
other recently completed regional 
studies. 

Peter Favaro, a Hofstra University 
researcher, surveyed a group of chil- 
dren from special education classes in 
a Long Island School District and 
determined video games were effec- 
tive in promoting cooperation, help- 
ing, and sharing. 

“As opposed to what many have 
been saying about video games with 
no significant data to support their 
generalizations, | found video games 
to be a powerful source of positive 
influence,” Favaro noted, then added: 
“There is a great need for further 
research in this area.” 

Other revealing studies have come 
from sources such as the University of 
Alberta in British Columbia, Canada. 
There, Dr. David Ng, a recreation pro- 
fessor, questioned 188 high-school- 
age students to determine the validity 
of U.S. Surgeon General Everett Koop’s 
remarks that “kids have become 
addicted body and soul to video 
games. 

“Computerized games have not 
dominated the leisure patterns of 
youth,” Ng concluded. “However, a 
significant number of young people 
play video games as one of their 
many leisure pursuits simply because 
of the novelty and enjoyment experi- 
enced. Seeking social interaction is a 
common reason for frequenting the 
arcades. A very small percentage of 
arcade visitors reported they were 
there to...buy drugs.” 

Brvoks said his national survey 
would include interviews with more 
than 4,000 youngsters, as well as 2,000 
parents, arcade neighbors, and law 
enforcement and school officials. He 
said the $84,000 price tag includes 
the distribution of 24,000 two- os 
study summaries. 
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PROTECT YOUR MONEY WITH: 


LOK-GUARD 


The latest innovation in security bars for video 
games, pinballs, pool tables, jukeboxes, and vending 
equipment. 


e Attractive e Compact e Easy to Install 


412" long, 1/2” wide 
Lok-Guard is made of solid 
stainless steel with nickel 
backing. 


ELIMINATE 
CIGARETTE 
BURNS AND 
DRINK SPILLS 
WITH: 


GAME CADDY 


Made of black, high-impact 
plastic and featuring a remov- 
able heavy-duty ash tray and 
2 drink slots. Held on to your 
game with super strong 
adhesive. 


e Attractive e Compact e Easy to Install 


VIDEO LOTTERY 
PLAN BEATEN 


A bid to install video lottery games in 
100 bars and liquor stores in New 
Jersey as a preliminary test for placing 
5,000 of the games in locations state- 
wide has been soundly defeated by 
the Legislature. 

The bill to prevent video slot testing 
was passed by the New Jersey Asssem- 
bly by a 53-13 margin February 28. It 
had previously passed the Senate, 
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ELECTRONIC REPAIR SERVICE 


SELECT DISTRIBUTING OF JAX, INC. 


Covering the Mountain States 
with a full range of offices 


602/269-7596 


... and a full range of products! 
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where it was introduced by Democrat 
Richard Codey, by a 34-4 vote. 

On the day following the Assembly’s 
action, Governor Thomas Kean, who 
had supported video slot testing, 
signed the bill privately, enabling it to 
become law. He issued a brief state- 
ment in conjunction with the signing, 
warning Officials to be cautious before 
taking steps to raise revenues through 
gambling. 

“I think we have to evaluate the 
social impact,’ Kean said. “Is the state 
being over-reliant on funds that come 
from gambling?” 

The test, which would have 
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Electronic Board Repair for 
Monitors, Logic Boards, etc. 
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We have conversion kits 
and accessories with 
complete parts back-up. 


3547 WEST BEAVER STREET 
JACKSONVILLE, FLORIDA 32205 


(904)384-8585 


ARIZONA 


Mountain Coin 
3850 N. Van Buren 
Phoenix 85009 


NEW MEXICO 


Mountain Coin 
2910 C. 4th St. NW 
Albuquerque 87107 


503/345-7706 
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“YOU'LL 
BE 
SORRY” 


employed games of an amusement 
type theme to attract lottery players, 
was preliminary to.a program which 
could have raised $200 million annu- 
ally, according to the state’s lottery 
commission. 

Almost from its inception, the video 
lottery idea has been immersed in 
controversy. And as the program was 
being finally put aside, Kean called for 
the resignation of lottery commissioner 
Reese Palley whose ties with the casino 
industry had made Kean and other 
New Jersey officials uncomfortable. 

Palley, who was the driving force 
behind the decision to go ahead with 
the video lottery game, sold Bally 
Manufacturing the property on which 
its casino in Atlantic City stands and on 
which the lottery chairman leases 
space for an art shop. Scientific Games, 
a Bally subsidiary, was bidding on the 
contract to develop the video slots. 

Other lottery personnel were tied to 
companies seeking the video lottery 
game contract, and it was those alle- 
gations “of stock manipulation and 
conflict of interest” that destroyed the 
commission's plans, said a bitter Hazel 
Gluck. Gluck, the lottery director, pre- 
dicted the Legislature would regret its 
action within two years, according to 
the Newark Star-Ledger. e 


GAME DESIGNERS 
CONFER IN L.A. 


Video game designers and graphic 
artists gathered in Los Angeles March 
4 and 5 to discuss the changing nature 
of their role in video game develop- 
ment and marketing efforts. | 

The Ambassador Hotel was the site 
for the conference titled “Video 
Games and the Graphic Designer’ 
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Los arocied Ambassador Hotel 


which featured speakers from the 
arcade and home video game indus- 
try and a hardware/software exhibi- 
tion. 

The conference, staged and moder- 
ated by UCLA, fell short of providing 
extensive graphic design information, 
remarked representatives of coin-op 
manufacturers’ game design depart- 
ments attending the conference. 
Rather, speakers addressed the grow- 
ing importance of the game designing 
team to manufacturers, stressing that, 
in the overcrowded video game mar- 
ketplace, only top creative efforts are 
profitable to game producers. 

Featured speakers included Atari 
game design chief Chris Crawford, 
Sega game development director 
Lane Hauck, Sente game designer 
Roger Hector, and Malcolm Kaufman, 
video game designer talent agent. 

Speakers noted a growing sophisti- 
cation by manufacturing concerns in 


WHAC-A-MOLE 


Experience counts! 

Our experience has been working for 
customers since 1970. Let our ex- 
perience work for you. 


Bob’‘s Space Racers, 427 15th Street 


Daytona Beach, Florida 32017 
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the approach to developing new 
games. Although there was disagree- 
ment as to whether manufacturers 
would be relying mainly on in-house 
development teams or buying games 
from independent game designers, it 
was generally held that the days of a 
single individual developing a game 
are coming to an end. 

Rather, a development team con- 
sisting of a game concept originator, a 
game play designer, a computer pro- 
grammer, a graphic designer, and a 
sound designer, each an expert in his 
Own specialty, are necessary tocreate 
games that are sophisticated enough 
to attract today’s discriminating 
players. 

In light of that, speakers proposed 
that game designers and artists can 
look to bright futures in an industry 
they all agreed will flourish in the 
coming years. Much ofthe conference 
was aimed at directing attendees to 
where they might find those futures. 

“There is room for independent 
designing companies outside the cor- 
porate offices of the major manufac- 
turers,” claimed Jay Smith of Western 
Technologies, an independent game 
designer. 

“I would suggest designers try to 
hook up with one of the big companies 
as part of their development team,” 
argued a Gottlieb representative from 
the audience. 

Though few specifics as to the devel- 
opment of design techniques were dis- 
cussed, Hector, president of Videa, a 
company recently acquired by Nolan 
Bushnell and Pizza Time Theatre to 
develop games for the firm’s new 
manufacturing division Sente, intro- 
duced the use of a digitalized camera 
for creating color graphics. The tech- 
nique allows the artist to manipulate 
screen graphics while working on 
paper. 

Most importantly, the digitalized 
camera provides high resolution 
images, much more sophisticated 
than the block graphic figures seen in 
current games, and allows the artist to 
make highly detailed color and line 


‘adjustments. Hector said Sente’s initial 


games would feature graphics 
produced through such “painting” 
techniques. 

Conference attendees were told 
that video games will become an 
important vehicle for artists as the 
public grows to accept the games as a 
major entertainment form. Speakers 
noted that players are already 
looking for more simulation, more 
realistic experiences in games, and 
that such a direction called for 


graphic artists to find better systems of 
display technology. 

Speakers told artists and designers 
in the audience that in the future they 
could expect to earn better salaries, or 
even royalties from their creations, as 
well as more recognition for their con- 
tributions. 

“I am disappointed that no more 
concrete information has come from 
this conference,” a pair of Bally 
graphic designers said appraising the 
two-day session. 

“As an artist I was interested to hear 
comments about the outlook for com- 
puter art,” noted a Los Angeles-based 
graphics artist. “I don’t want to be lett 
behind by failing to keep up with me 
changes in my field.” 


VIDEO 
DESIGNERS ARE 
‘UNDERPAID’ 


Malcolm Kaufman 


“Talent needs proper incentive to 
produce,” said Malcolm Kaufman, the 
video game industry's first talent 
agent. 

“There’s an enormous amount of 
mediocre product on the market 
because manufacturers have cranked 
out less than first rate video games, 
one after another, to fulfill market 
demand,” Kaufman argued. “The 
recent downturn in profits is a signal to 
these companies that they should 
concentrate on securing and 
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THE GAME: 


The player manuevers 
Bagman through various 
mine shafts picking up 
money bags and placing 
them in the wheelbarrow at 
the surface of the mine. 


Bagman is moved 
horizontally and vertically 
by 4-way joystick. 


The action button is used to 
make the Bagman perform 
the other tasks: 

A time controlled bonus is 
awarded upon placing the 
money bag in the 
wheelbarrow. 


M Pick-up and drop the 
money bag 


M Pick-up and drop the 


While climbing through the pickax 


mine shafts, Bagman must 
avoid pursuing guards, the 
moving ore carts and the 
moving elevator. 


Grab and release the 
ceiling beam to avoid 
the ore carts 


Placing a money bag in 


Bagman can temporarily wheelbarrow 


defend himself by using a 
pickax or dropping a money 
bag on the pursuing 
guards. 


Pick-up and drop the 
wheelbarrow 


Licensed from 
S.A. Valadon Automation, France 


DISTRIBUTED BY: 


700 CHASE, ELK GROVE VILLAGE, ILLINOIS 60007 
(312) 981-9600, TELEX 254657 

TOLL FREE SERVICE ASSISTANCE (800) 621-6424 
ILLINOIS ONLY (800) 572-1948 


BLAZES THE TRAIL AGAIL! 


Concel/ved and developed by the 
engineering department of STERN 
ELECTROIVICS, INC. and its subsidiary 
UNIVERSAL RESEARCH LABORATORIES, /NVC. 


THE GAME 
Mazer Blazer combines the best of both worlds—the old- 
fashioned fun of a shooting gallery and state-of-the-art video 
technology. Cosmic attackers from outer space attempt to 
storm center base. To succeed they have to avoid constant 
fire from the ultimate weapon—a two-handled electronic 
laser with gun sight and dual destroy buttons. 

The invaders attack in waves. Next a bonus rack with a 
free-shooting field. Players can advance through a total of 
12 racks. Each rack presents a new exciting challenge. 
Starting with the 6th rack there is not just one, but two 
center bases. That means more ways for the cosmic attackers 
to get in and fewer ways to keep them out. 


LY 


Get a great return from a low invest- 
ment with Dynamo’s new Pro-Bilt 
Table, the best deal yet for the 
coin-operated industry. 


Reflecting the design improvements 
suggested by operators and players, 
Dynamo’s new low-cost, low-maintenance 
table excites players and returns the 
goal of investors — a profit. 


Dynamo built this table for the opera- 
tors. It’s durable. It’s secure. And it 
returns a profit at the drop of a ball. 


With over 12 years experience in 
producing high quality foosball tables, 
Dynamo joins the top foosball 
players in an exciting new national 
promotion. 


Call Dynamo today to find out how you 
can get in on this great return of 


foosball. 


Dynamo Corporation 

1805 South Great Southwest Parkway 
Grand Prairie, Texas 75051 
214-641-4286 1-800-527-6054 
Telex 732432 
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compensating the top talent to create 
exciting and sophisticated video 
games that will sell.” 

Kaufman's contentions that video 
game manufacturers have to give 
expenditures priority to provide more 
“incentive” for game designers was 
well received by attendees at the 
“Video Games and the Graphic 
Designer’ conference at the Ambas- 
sador Hotel in Los Angeles March 4 
and 5. There, an audience of video 
game “artists” heard industry execu- 
tives emphasize the significance of 
their part in producing the industry's 
leading games. 

Kaufman, who has been gathering 
talent to represent for more than a 
year, proposed that video game 
“geniuses” have been underpaid, that 
manufacturers have spent too much 
on plants and equipment and not 
enough on research and devel- 
opment. 

“Manufacturers will have to realize 
that survival—and long term return on 
investment—lies in the creation and 
strategic marketing of superior games 
that have lasting appeal to video 
game enthusiasts,” he said. “Only the 
finest creative minds can design a 
game that will fulfill this vital 
requirement, and that means 
manufacturers will have to compen- 
sate for proven designers, program- 
mers, and related talent—and 
compensate them accordingly.” 

Kaufman added that video game 
manufacturers should note the fourth 
quarter 1982 sales slump as an 
indication that players will no longer 
accept “second rate video games that 
have been mass-produced to fill 
public demand for new product.” 

In an exclusive interview with Play 
Meter, Kaufman said he currently 
represents about 20 clients, game 
designers “groups” that include spe- 
cialists in the various tasks required to 
design an entire game—concept 
origination, game play design, pro- 
gramming, graphics design, and 
sound design. He said his groups are 
comprised of experienced designers 
with the technological expertise 
necessary to develop top earning 
games. 

While declining to comment specifi- 
cally on contractual dealings, he said 
he had reached agreement with at 
least one major manufacturer to pro- 
duce one of his client’s games. 

“My obligation to the artist is to put 
his product into the right vehicle, to 
make sure there is the right chemistry 
between manufacturer and ariist.” 
Kaufman noted. 
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THE CALENDAR 


March 30—31 
WLPX Amusement Players Expo, 
MECCA, Milwaukee, WI 


April 7—10 
FAVA Convention, Florida Amuse- 
ment and Vending Association, 
Curtis-Hixon Convention Center, 
Tampa, FL 


April 14—23 
Milan Fair, Italy (For information, 
contact Fiera di Milano, Largo 
Domodossola, No. 1 20145, Milan, 
Italy. Telex: 3341-360) 


April 22 
Kansas City Mini-convention, Kansas 
City Trade Mart 


April 22—24 
Pacific Amusement Operators Show, 
Anaheim, CA, Disneyland Hotel 


April 22—24 
Western Convention-Exhibit of 
Vending and Foodservice Manage- 
ment, Anaheim Convention Center, 
Anaheim, CA 


April 23 
Maryland Amusement Operators 
Association Inc., First Annual Conven- 
tion, National Aquarium, Pier 3, Balti- 
more, MD 


April 23—24 
Montana State Association Annual 
State 8-Ball Tournament, at Carousel 
Lounge, Missoula, MT 


April 24—27 
AMOA-Notre Dame Executive 
Development Program, Notre Dame 


April 30—May 1 
PAMMA (Pennsylvania Amusement 
and Music Machine Association) 
Exposition, Monroeville Exposition 
Mart (a suburb of Pittsburgh) 


May 1 
Amusement & Music Operators of 
Texas Annual 8-Ball Pool Tourna- 
ment & Board Meeting, Austin Hilton 
Hotel 


May 13—15 
Wisconsin Amusement & Music 
Operators, Sheridan Hotel, Madison 


May 20—22 
Music and Amusement Association 
of New York City Annual Convention, 
Concord Hotel, Kiamesha Lake, New 
York 


June 1—4 
AMOTexas First Annual Convention 
and Exhibits, Austin Hyatt Hotel, 
Contact Don McCullough 512/454- 
8626 


June 3—5 
MAMA and MATCD Convention, 
Marriott’s Tan-Tar-A Resort, Lake of 
the Ozarks,MO 


June 9—12 
Amusement and Music Operators of 
Tennessee, The Peabody, Memphis 


June 10—12 
Illinois Coin Machine Operators Asso- 
ciation, Holidmone (Holiday Inn 
East) Springfield 


June 16—168 
OMAA's 1983 Exposition of Music 
and Games, Hyatt Regency, 
Columbus 


July 15—17 
Montana Coin Machine Operators 
Association, Bozeman 


July 25—29 

Tenth Annual Conference on Com- 
puter Graphics and Interactive Tech- 
niques, Conference Office: 111 East 
Wacker Dr., Chicago, IL. Sponsored 
by the Association for Computing 
Machinery’s Special Interest Group 
on Computer Graphics, Engineering 
Society of Detroit, IEEE Technical 
Committee on Computer Graphics, 
and Eurographics. Detroit, Ml 


September 6— 11 
North Carolina Coin Operators Asso- 
ciation Inc., Hyatt House, Winston- 
Salem 


October 7—68 
Amusement and Music Operators of 
Virginia “Silver Jubilee” Trade Show, 
John Marshall Hotel, Richmond 


October 159—16 
National Convention-Exhibit of 
Vending and Foodservice Manage- 
ment, McCormick Place, Chicago 


October 27—30 
AMOA Exposition 1983, The River- 
gate, New Orleans, LA, Hilton Hotel, 
headquarters 


November 186—20 
1983 IAAPA Trade Show, The River- 
gate, New Orleans, LA 
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The former corporate vice president 
for Sega Enterprises said he had no 
universal formula for the payment of 
artists, but suggested that royalty pay- 
ments could be a way to provide 
better earnings to those who produce 
the best games. He added that manu- 
facturers might eventually employ a 
different method of marketing their 
games, leasing the games to opera- 
tors (through distributors) and partici- 
pating in the coin box revenues. 

“If the game is a winner,” Kaufman 
said, ‘the talent creating it ought to be 
able to participate in its financial 
SUCCESS, 

“The bottom line is that it’s the game 
not the name that sells,” Kaufman con- 
cluded, “and manufacturers are 
begining to realize that it takes crea- 
tive talent—who deserve a percentage 
of the profits—to produce a game that 
will sell.” 

For Sega, Kaufman directed acqui- 
sition of American properties. That 
eventually led the Japanese firm to set 
up U.S. headquarters in San Diego. 
Kaufman then developed the Sega 
Centers arcade division for the firm. 
He later introduced the use of tokens in 
American arcades. - 


‘GRAY AREA’ 
OP APPEALS TO 
SUPREME COURT 


A Kentucky operator, found guilty of 
violating federal gambling laws by 
operating video electronic card 
games has asked the Supreme Court 
to review his conviction. The appeal, 
which follows a trial court conviction 
and an affirmation of that decision by 
an appellate court, is based on the 
operator's contended separation from 
the conduct of the business. 

In December 1980, the grand jury 
for the Western District of Kentucky 
returned an indictment against Luther 
Albert James of James Vending Corp. 
and two other defendants. They were 
charged with violations of federal 
gambling laws, specifically Title 18, 
Section 1955. The indictment was 
significant in that it was the first major 
federal case against an operator of 
“gray area” games. 

In the investigation leading to the 
indictment, the FBI cooperated with 
local authorities in acquiring evidence 
of payoffs made to players, evidence 
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which ultimately led to the seizure of 
59 games in and around Louisville, a 
hotbed of gambling in Kentucky. 

Two defendants pleaded guilty, but 
James requested and received a jury 
trial. Upon his conviction, he appealed 
the decision to the 6th Circuit Court of 
Appeals where his motion for a 
rehearing was denied January 4, 
1983. Similarly, that court also denied 
a motion to “stay its mandate pending 
an appeal to the Supreme Court.” 

In their writ of certiorari requesting 
the Supreme Court to consider the 
case, James’ attorneys contend James 
was not an active participant in the 
operation of his business. He is a 40 
percent stockholder, they offer, but 
“the petitioner (James) never per- 
sonally operated the business of the 
corporation, but instead held his stock 
in the corporation as an investment.” 


Instead, the lawyers pointed out, 
John “Dude” Koerner is the culprit, “the 
person who caused James Vending 
Corp. and some of its employees 
(other than the petitioner) to become 
involved in the ‘illegal gambling busi- 
ness alleged in the indictment. 
Koerner ordered all of the electronic 
video-display poker machines; 
caused the corporation to pay for 
them; caused a device known as a 
‘knock-off switch’ to be installed on 
each of the 14 machines...” 

section 1955 provides for conviction 
of “whoever conducts, finances, man- 
ages, supervises, directs, or owns all or 
part of an illegal gambling business...” 

sources indicated the Supreme 
Court would be likely to deny James’ 
appeal to be heard. The Supreme 
Court receives about 3,000 to 4,000 
such requests each year but honors 
only about 50. 

James faces a $20,000 fine and two 
years in prison. e 


CALLING 
ALL ARTISTS 


Atari's Chris Crawford 


Atari research chief Chris Crawford 
took advantage of a “Video Games 
and the Graphic Artist’ conference in 
Los Angeles to call for a recommit- 
ment by video game manufacturers to 
game design artists. 

“Let's face it,’ Crawford told the 
audience of graphic artists and 
designers, “we have not emphasized 
artistic creativity. The industry is 
dominated by engineers, not artists.” 

Crawford also pointed to the “tre- 
mendous potential’ video games hold 
for the artist. He likened the status of 
the video game to that of the movie in 
its formative years, noting the video 
game would expand its area of con- 
centration to include varieties of 
human experience and fantasy. 

“It's a long way from Pac-Man to 
Picasso,” said Crawford as he called 
upon the audience to join him in the 
“noble” venture of changing manu- 
facturers’ priorities. 

Crawford theorized that the video 
game holds a unique challenge for 
artists because it is the first art vehicle 
that allows participation between the 
artist and his audience. The video 
game's “interactive nature,”’ he 
argued, provides the video game 
artist Gn expansive horizon of possi- 
bilities. 

Crawford listed explanations of why 
video games had not yet offered any 
expression of great art. He said argu- 
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ments that the form is too new to be 
artistically refined or that there is no 
market demand for video game art 
are insufficient. Rather, he concluded, 
the industry has not yet opened its 
doors to the artist. He asked his audi- 
ence to join with him in promoting 
executive awareness that artists 
should replace engineers as the 
creators of the industry's new offerings. 

“You can't just throw together artists 
and engineers and expect them to 
work smoothly as a team,” he said in 
contrast to other conference speakers 
who had suggested video game 
creation required a variety of special- 
ists’ skills. 

“The two have different priorities. 
And you can't make an artist out of an 
engineer. Artists are born; engineers 
are mdde. So what we must do is find 
artists and teach them how to pro- 
gram. 

“The industry must make a commit- 
ment to art as our highest priority, or 
we will be doomed. We will wind up a 
vast wasteland,” he concluded. 

Crawford said Atari researchers are 
currently exploring ideas that will 
eventuate in the expression of new 
video game experiences. He noted 
they are working on a game that 
deals with interpersonal relationships, 
a game featuring spies that examine 
the elements of deception and truth, 
and a game that deals with corporate 
policies. 

Such games, he offered, require the 
development of better tools for the 
computer artist, including higher level 
computer languages to unburden the 
artist from “small talk” details. But in 
turn, those kinds of games, artistically 
expressed, will satisfy the sophisti- 
cated player looking for more depth 
than is currently offered in space 
battle or maze games. e 


‘PURE 
AMUSEMENT’ 
CARD GAME 


Digital Controls manufactures elec- 
tronic card games for the coin-op 
amusement industry. Although the 
company is aware that its product is of 
a controversial nature, it is taking steps 
to insure that state and local authori- 
ties as well as the coin-op industry do 
not confuse Little Casino with “gray 
area’ machines. 

Digital stepped out of the closet and 
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into the industry limelight with a Feb- 
ruary grand opening of its suburban 
Atlanta headquarters and a corres- 
ponding ad for Little Casino in the 
March 15 issue of Play Meter. 

“This company has pioneered the 
development of casino type games 
that are nonetheless pure amuse- 
ment,” noted Rufus King, a consultant 
to Play Meter on matters concerning 
gray area games and also a consul- 
tant to Digital. “The games actually 
take two to three minutes to play, and 
at the end, the player may walk away 
with a high point score recorded on 
the game, but nothing else.” 

Michael Macke, 27-year-old presi- 
dent of Digital Controls, which is also 
active in the video disc market, said 
the company has been marketing 
Little Casino bar top game for nearly 
two years but has kept alow profile for 
the piece. 

“We have been cautious because of 
the possible confusion with gray area 
games,” he expldined. “We also 
wanted to establish a solid distributor 
network. We don't sell to locations, and 
we have only sold direct to operators 
where no distributor was available.” 

In order to prevent Little Casino 
from being classified as a gray area 
device, Macke said he has presented 
the game for review by authorities in 
every state where the game is being 
operated. The game has always won 
approval, he said. 

“We wanted to protect the operator 
from the kind of confusion that would 
lead to his games getting picked up,” 
Macke explained. He added he has 
withheld the games from what he 


labeled as “gray area states’—South 
Carolina, Kentucky, and Tennessee. 

“There is room in the video business 
for ad game that does play cards but 
doesn't take a man’s paycheck,” 
Macke explained. 

Little Casino allows the player a 
choice of four games—poker, black- 
jack, hi-lo, and craps—and awards 
points to successful hands and allows 
players to continue betting against the 
computer until they lose all their 
points. High scores can be recorded, 
and extra hands are awarded to 
successful players, but no replays are 
given. Replays are the means to pay- 
offs on gray area games. 

In order to further support Macke’s 
contention that Little Casino is not a 
gambling game, he enlisted two mar- 
keting research professors at the Uni- 
versity of Texas, San Antonio, to 
conduct a study “to determine whether 
players of the Little Casino video 
game engage in gambling activities 
when they play the game.” College 
students were recruited to make 
observations of Little Casino players 
at 34 locations in Austin and San 
Antonio. 

On a sampling of 290 observations, 
the final report indicates that in less 
than | percent of the plays was an 
exchange of money between players 
seen. That compares favorably with 
pool games, for which gambling was 
observed in 10.3 percent of the cases. 
Other video games, which were also 
considered in the study, showed no 
gambling activity at all. 

Macke said the company sold 3,000 
games in 1982 at an average price of 
$2,250 to the operator. He said he 
expects to sell upwards of 6,000 Little 
Casinos in fiscal 1983 out of his new 
30,000 square foot facility in Norcross. 

Larry James, who distributes Little 
Casino throughout a six-state area out 
of his Counter Top Amusements in San 
Antonio, said the game is successful in 
his bar locations. 

“The game can be played at a 
leisurely pace and appeals to adult 
customers,” he said. “And the games 
never go out of style. Simply stated, the 
games are good for the operator.” @ 


REPORT CHARTS 
COMING YEARS 


“The coin-operated game market has 
encountered a flat growth stage and 
will probably show a unit decline in 
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1983 before resuming moderate 
growth.” That is the prediction 
contained in a Sanford C. Bernstein & 
Co. investment study published in 
. December. 

Researcher Christopher Kirby offered 
the industry assessment, explaining 
that a “saturation of current game 
locations which has severely reduced 
return on operators’ investment will 
continue to slow new game demand, 
in turn hampering manufacturing 
pricing flexibility and pressuring mar- 
gins. 

“Beyond the shakeout phase, 
modest unit growth should accom- 
pany increased penetration of street 
locations, but it will not fully offset the 
decline of the arcades that will pro- 
bably result from the heightened com- 
petition, and from what we expect to 
be a progressively less favorable 
economic and legislative environ- 
ment.” 

Kirby said that Bally, the coin-op 
manufacturer likely to retain its top 
market share, signaled the decline. He 
found the Chicago game producer 
was shipping less than 1,000 games 
per week by the end of 1982 as com- 
pared to about 3,600 per week at the 
same time last year. 


In noting the bleak view for arcade 
owners, he said the number of arcades 
would decline by 25 percent by 1986. 

The Bernstein research is aimed at 
potential investors in video game 
company stocks and was compiled 
through telephone interviews with 
industry representatives. Statistical 
information on the industry was 
obtained by referring to the Play Meter 
“State of the Industry” issue (Novem- 
ber 15, 1982). 

Kirby refers to 1983 asa “transitional” 
year for coin-op manufacturers. He 
said the industry will emerge “appre- 
ciably streamlined,” and, by offering 
exciting new technologies, it should 
revive its progress by moderate 
growth and expansion. 


He noted that profit margins for 
manufacturers should be pressured 
downward through 1986 dropping to 
about 25 percent, but “much of that 
margin loss may be recouped through 
licensing royalties to home cartridge 
manufacturers, a growth market 
expected to remain intense through- 
out the forecast period.” 

The report painted a bleak picture 
of manufacturers of home video 
games. ‘We expect 1983 to be the last 
year of growth in the domestic (home) 
video game market,” the report 
stated. e 
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CRIMINAL 
CHARGES 
IN JAPAN 


Now that the Japan coin-op amuse- 
ment industry and the Japanese courts 
have succeeded in strengthening 
copyright protection for video games, 
the police are cooperating with 
aggressive steps to halt formerly ram- 
pant copying efforts. 

According to the Tokyo police, 
alleged copiers Hiroshi Watanabe, 
president of Dream Ltd. of Tokyo; 
Haruo Inoue, president of Falcon 
Company Ltd. of Tokyo; and Ryoichi 
Tagashira, president of Ohmi Elec- 
tronics Industries Inc. of Shiga Prefec- 
ture were arrested January 28 and 
charged with criminal violations of 
Japan's copyright laws. 

The arrests signify the beginning of 
aggressive enforcement of a Decem- 
ber 6 Tokyo District Court ruling recog- 
nizing computer programs in video 
games as being literary works and, 
therefore, subject to similar copyright 
protection under the law. 

The filing of criminal charges 
against the defendants was heralded 
by the Japan Amusement Machinery 
Manufacturers Association which 
referred to the arrests as an “epoch- 
making event, a great step forward 
towards elimination of copies.” e 


CETA TRAINING 
VIDEO TECHS 


As part of a program to retrain unem- 
ployed workers for new jobs, the 
Private Industry Council of Houston 


has opened its first class to develop 
electronic technicians for the coin-op 
amusement and vending industry. 
The program, funded through the 
federal government's Comprehensive 
Employment and Training Act, was 
formulated through the cooperation 
of industry executives in Texas. 

The seven-week training session is 
“designed to carry an individual from 
the basics of electronic trouble-shoot- 
ing through complex hands-on expe- 
rience in digital and microprocessor 
debugging,” Glenda Bates of PIC said. 

The PIC is funded by CETA to the 
tune of 1.1 million for 1983 with the 
expressed intention of involving indus- 
try as a partner in training workers for 
its ranks. The concept has been devel- 
oped out of the determination of the 
current administration to put certain 
government responsibilities into the 
hands of private industry. 

CETA, one of several government 
programs being geared toward obso- 
lescence, will start receiving limited 
funding from the government in 1984 
under the now titled Jobs Training 
Partnership Act. 

Bates said PIC researchers met with 
the Amusement and Music Operators 
of Texas to determine the need for 
technicians in the industry. Satisfied 
that such a need exists, PIC enlisted the 
aid of Texas A & M University’s Elec- 
tronics Training Division to devise 
materials for the course. Subsequently, 
14 students were selected from more 
than 100 applicants to start the March 
14 class. 

Houston's Gulf Coast Distributing 
and El Paso’s Peterson Coin Machine 
are supporting the effort, Bates said, by 
providing equipment and industry 
information. 

PIC will spend about $42,000 to 
educate the 14 aspiring technicians, 
approximately 10 percent of its 
annual training budget. The agency 
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will help with placement of the gradu- 
ates, but Bates emphasized, the train- 
ing includes developing job-seeking 
Skills. 

All applicants are taken from the 
ranks of the unemployed, said Bates. 
Additional classes will be offered 
based on the success of this first effort 
which will be assessed on how readily 
graduates find jobs. e 


BHUTANI 
PROMOTING 
PINBALLS 


Satish Bhutani 


At least one firm believes that pinball 
can make a comeback in the Ameri- 
can colin game marketplace. 

Zaccaria, an Italian manufacturer 
which garners a large share of the 
pinball market in Europe, has set up a 
marketing arm in San Mateo, Califor- 
nia. Bhuzac International Trading will 
begin marketing its Pinball Champ 
and Soccer King  pinballs at the 
Amusement Operators Expo in 
Chicago. 

The company name reflects the 
involvement of Satish Bhutani, who has 
been absent from the industry since he 
departed Data East where he was 
president. Bhutani was responsible for 
introducing America to convertible 
games through the Deco Cassette 
system. Bhutani is Zaccaria’s exclusive, 
worldwide agent. 

For Bhutani, the AOE represents his 
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first public representation of the firm. 
He has been studying the Zaccaria 
product and preparing his approach 
to marketing it since July. 

“Pinball Champ has been a tremen- 
dous success in Europe for the last 
eight months,” he said. “We hope that 
its flawless construction and innova- 
tive play will enable us to capture a 
small percentage of the game market 
here in the United States. 

“Everybody knows that pinball is 
dead,” admitted Bhutani. “But we 
hope this excellent product will revive 
if." @ 


WISZ DISMISSED 


Leonard Wisz has been fired from his 
position as marketing director at Sega 
Electronics. A company spokesman 
indicated Wisz and Marketing Vice 
President Bob Rosenbaum had irrec- 
oncilable personal and professional 
differences which led to Wisz’s dis- 
missal. 

Robert Rembert, who had been 
working in the West Coast movie 
industry as a private consultant, has 
been appointed to replace Wisz. @ 


GRAND AOE 
PRIZES FROM 
TAGO 


Tago Electronics, Texas manufacturer 
of conversion games, will award two 
trips for two to London or Hawaii at a 
drawing March 27 during the Amuse- 
ment Operators Expo ‘83. Qualifiers for 
the drawing are distributors who have 


placed minimum five-kit orders 
between February | and March 15. 

Each of the two grand prize winners 
will be allowed his choice of the 
London or Hawaii trip. A third prize 
will award the winning distributor with 
a weekend for two at a resort within 
250 miles of that distributor’s head- 
quarters. Fourth prize will be dinner 
for two at a restaurant in the winner's 
community. 

“The winners will be from those 
people who actually make the contact 
with us, the buyers,” said President 
Tom Struhs. 

A Play Meter staffer will officiate the 
drawing procedure “to monitor its 
correctness,” said Struhs. e 


Directory Addendum 


(Distributing, Import/Export) 


The Game Exchange 
West office 

1537 W. Alameda Ave. 
Denver, CO 80223 
Phone: 303/777-3500 
Toll-free: 800/525-2703 
Telex: 296425 


Midwest office 

313 Neilston St. 
Columbus, OH 43215 
Phone: 614/221-3416 
Toll-free: 800/848-0110 
Telex: 298204 


South Office 

1701 Spring St. 
Smyrna, GA 30080 
Phone: 404/435-0802 
Toll-free: 800/241-1877 
Telex: 293835 


London Distributing Corp. 

3130 West Lisbon Ave. 

Milwaukee, WI 53208 

Phone: 414/344-3220 

President: Perry London 

V.P.: Stephen Isaacson 

Controller: John Crain 

Parts Mgr.: Michael Mazzaroli 

Sales Mgr.: Richard Tills 

Service: Walter Glish 

Representing: Williams, Sega, Taito, 
Nintendo, Exidy, Cinematronics, 
Rock-Ola, TBI Games, Valley, Dynamo, 
Irving Kaye, Lektro-Vend, National 
Rejectors, Data East Loewen-America, 
Stern/Seeburg, Nichibutsu, Universal, 
GDI/Destron, Venture Line 
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_- | Mid-Michigan Investment Services 
«|. recently advertised a video game 
«| tax shelter in the form of offering 
| _ investors the rights to their own indi- 
_ «| - vidually copyrighted video games. 
Wowew The company’s arrangement is that 
feos Ory “invesior “puts ‘up $19,000 in 
} exchange for the exclusive right to 
_ | market the central unit of a particu- 
hay ob | lar video game cartridge. 
| That investment qualifies the 
investor for a $40,000 write-off from 
_ taxable income under the invest- 
ment tax credit provision of the 
federal tax code. Also, during the 
{| next seven years, the investor gets 
20 percent of the retail price of 
|} each video game sold. A spokes- 
~ | man for Mid-Michigan said that the 
| leasing arrangement has been 
| approved by attorneys and 
~ accountants and is not a scam. 


* * + * 


|} Four schools which serve approxi- 
~ mately 200 mentally and physically 
handicapped students in Kansas 
— City are finding that video games 
| help their students learn faster. 
| Mike Rettig, director of the pro- 
| ject, stated that the computer can 
_ | teach special students more quickly 
_ | because it doesn't get frustrated or 
| lose patience, but simply functions 
| until the child learns. He also 
| _ explained that the students have 
| fun while learning and that “their 
‘| enthusiasm is contagious.” 


* * * * * 


_ | The National 8-Ball Busch Pool 
League, co-sponsored by Dynamo 
} and Anheuser-Bush Inc., has 
begun its fourth year of regional 
and national tournaments. 

_ The year-round tournament con- 
sists of “round robin” play through- 
out summer, fall, and spring ses- 
sions. Single elimination playoffs 
are held in April and May. Sixteen 
teams will advance from the 
regionals to the national cham- 
-pionship, which will be held May 
21-22 at The Breckenridge at Lam- 
bert International Airport in 5t. 
| Louis. Guaranteed cash prizes of 
~ | $33,000, including a $10,000 first 


place prize, will be awarded. 


* * * & 


One hundred seventeen companies 
have, at this writing, contracted for 
exhibit space at the Western Con- 
vention-Exhibit of Vending and 
Foodservice Management, sched- 
uled for April 22-24 at the Anaheim, 
California, Convention Center. 

The convention program will fea- 
ture round table discussions on 
inventory controls, route servicing 
standards, and upgrading super- 
visory performance. Speakers 
include Karl Albrecht and National 
Automatic Merchandising Associ- 
ation (NAMA) board chairman, 
Ralph Sanese. Dr. Ken Blanchard, 
keynote speaker, will address the 
convention-goers on the subject of 
“The One Minute Manager.” 


* *+* * 


Despite three petitions of protest 
totaling almost 400 signatures, a 36- 
lane bowling alley and video 
game room has been approved by 
the Westmont, Illinois, village 
board. Protesters’ major complaint 
was that the 200-game arcade is 
too close to schools, and may con- 
tribute to loitering, drinking, and 
drug dealing. 

Village President Greg Szymski 
said that he agreed with a lot of the 
sentiments of the petitioners, but 
that he “had to make a rational 
decision.” 

The bowling alley will check the 
IDs of young people, however, to 
enforce Westmont’s game _ ordi- 
nance and curfews. 

Szymski also commented that he 
would rather see young people 
have a place to go ina controlled 
environment than hang out on 
street corners. 


* * * * 


Bally Midway Manufacturing 
received $600,000 from the Fleer 
Corporation as a royalty payment 
on Pac-Man bubble gum, candy, 
stickers, and lollipops. Consumers 
have spent more than $20 million in 
less than a year on Fleer’s Pac-Man 


NeAVLNERS 


products. 


* S10 Re @ 


Some psychologists and scholars 
feel that video games tend to rule 
out daydreaming, invention, and 
fantasy as well as exploratory play 
in children. 

Margaret Logan, essayist, com- 
| mented that the games’ limited 
| programs discourage rebellion 
/ and innovation in that those who 
| are most adept at playing the 
| games are also those who are 
“most capable of submission to a 
| machine's fixed program.” 3 


EERE. OM Me 


Video g games have been installed 

in the San Joaquin County, Califor- 
nia, jury room on a 90-day trial 
basis. Officials, who hope to profit | 
from this experiment in order ge eae 
refurbish the room, allow jurors 
| waiting to be assigned to play tie £5) 
games. i 


* * *# * 


A fund raising project atthe Corco- | 
ran Gallery of Art in New York. 
recently included an exhibit of 

arcade video games. The Amuse- — 
-ment Game Manufacturers Asso- 
ciation installed 200 games for the 
black-tie opening, which featured 
Donkey Kong, Asteroids, and other 
videos which were judged on 
creativity and artistic appeal. 

An admission charge of $35 
included three free game tokens 
for guests and celebrities. 


* * * * 


| Warner Communications’ state- 
ment of fourth quarter earnings for 
the Consumer Electronics Division 
(Atari) shows a decrease since 
1981. Operating income for Atari in 
the fourth quarter of 1982 was $1.2 
million, compared to $136.5 million 
in 1981. 

The company expects the first 
quarter of 1983 will be the weakest 
_ period, but that there will be suffi- 

cient improvement in the second 
half of the year, although earnings 
are still expected to be lower than 
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¢¢ Over the last six weeks, your game has ¢¢Please accept our congratulations on @ life-like sound effects: the National ee: ¥ 
far out-performed any video or other a terrific hockey game! The game has been Anthem, organ music, crowd noise ee 
coin-op game ever on location here. 39 operating in our 60-machine complex for even boos. aes 
- Glenn H. Grundtisch, Holiday Twin Rinks, 6 weeks and has consistently placed in ® a flick of aswitch changes price from 2 a 
Buffalo, N.Y. the 4 top collection spots, ranging in to 50¢, 75¢, or $1 per play-orchange 
¢¢CHEXX has, indeed, earned alongwith weekly collections from $315 to $458.99 playing time from 2 minutes to 3, 4, or 5. bs: 
the best of equipment available today a - Putt-Putt™ Amusement Center, Buffalo, N.Y. @® unbreakable Lexan dome ‘§ % 
place in the market with respect to high @ one-piece high-impact plastic base se: 
earning capabilities. 99 @ unitized aluminum game cabinet : 


@ fiberglass and polyester rods 

@ over/under coin door 

@ Height: 51”; Length: 52”; Width: 37”; 
Weight: 180 Ibs. 


- Donald E. Singer, Cleveland Coin, Columbus, Ohio 


¢¢... The second hit of the AMOA show 
was CHEXX, an outstanding hockey 


game .9) } 
- Amrite Sales Co., Scottsdale, AZ. 


¢¢New hockey game 
CHEXX with dynamic 
hockey arena ial 
sounds sure to : 
be a winner! 99 
- Cahadian Coin 
Box Magazine 
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To place your order, call Steve Bernstein toll-free at 800-342-3433 (in New York State, 716-885-0231). — 


Innovative Concepts in Entertainment Inc. 
590 Young Street ° 

Tonawanda, New York 14150 

(716) 693-9535 


“Electronics 
makes the best 
game doors 
even better” 


Coinco’s National Spokesman 
Ed McMahon 


Electronic Coin — 
Validation 


NEW Electronic Game Doors 
for extra security and reliability 


Coinco Game Doors now offer you 
the option of added protection from 
slugs and bogus coins through 
Electronic Coin Validation. There is 
no better security for games located 
in problem areas. Coinco’s new 
electronic sensing verifies each 
inserted coin with Super accuracy. 


Coinco manufacturing 
improvements build profits 
Rugged construction is an integral 
part of the new standard Coinco 
game door design. All Coinco doors 
now feature tamper resistant, all- 
metal bezels and coin return doors. 


Other Standard Features on ALL 

Coinco Game Doors: 

e Lighted coin inserts 

e Easy-to-change price labels 

¢ Quick release Acceptor latch 

e Multiple “penny flip” safeguards 

¢ Improved coin return button 
design 

¢ Two-door models (No. 2822 
illustrated) feature hidden 
mounting points (hardware not 
visible); slam switches mounted 
directly on door, and separate 


access to the enclosed cash box lighted pushbutton switches ina 
wide range of sizes, shapes and 
colors. Reliable and long-lasting, 
Coinco switches are simple to 
install with snap-in brackets for 


easy lamp replacement. 


e Cash Boxes available in 3 sizes: 
12-inch length with $800 capacity 
in quarters and tokens; 9-inch 
length with $600 capacity, and 
6-inch length with $400 capacity 


Coinco...the Wide Line company. 
Coin Acceptors, Inc. is the world’s 
leading designer and manufacturer 
of coin equipment for the Amuse- 
ment and Vending industries. 


Your choice of Metal or the 
top-selling Noryl® Acceptors 

All Coinco Game Doors accommo- 
date both the proven Series 5000 
“Rustless & Adjustless’” Noryl® 
models, or the Series 500, all-metal 
model. All Coinco Acceptors can be 


Coinco offers you a full product line 
...your one source for everything. 
U.S. made Coinco products are the 
industry standard, with 31 Branch 
offices to serve you. 


For information, call 
TOLL FREE today: 
1 (800) 325-2646. 


converted to accept tokens, simply 
and easily to cut conversion costs 
up to 65%. 


© coinco 


Coin Acceptors, Inc., 4946 Daggett, St. Louis, MO 63110 
In Canada: 868 Progress Avenue, Scarborough, Ontario 


See Coinco’s complete line of 
illuminated pushbutton switches. 


Coinco manufactures brilliantly 


“When you 

pit “Krooz’r”™ up against 

rampant pairs of creatures...deadly 
mutants...and a few unexpected video villains... 
youll either survive to claim victory...or go WACKO!™ 


©1983 Bally Midway Mfg. Co. 


HEADLINERS (continued) 


in 1982. 

Statistics for the three months 
ending December 31, 1982, show 
that operating revenues were $598 
million as compared with $511.8 
million in 1981, but that earnings 
per.share were down at 50 cents 
compared with $1.17 in 1981. 

Year-end figures show that earn- 
ings per share were higher in 1982 
than in 1981, comparing $3.96 to 
$3.57. 

The Consumer Electronics Divi- 
sion accounts for the largest portion 
of Warner's revenues and income. 


* * * * * 


Bill Carnohan will head the new 
branch office in Richmond of State 
Sales and Service Corp., a Balti- 
more-based distributor of coin- 
operated equipment.Carnohan, 
who started with Rowe's distributor 
network in 1970, has also served in 
sales and management with two 
other distributors. 

Linda Mann, who has worked 
with Carnohan for five years, will 
join the branch as office manager. 


* * * * * 


The flickering lights of video games 
may have triggered epileptic 
seizures in two 15-year old boys. 

One of the boys first became 
dazed and twitched while playing 
Combat, and six weeks later suf- 
fered a full-scale epileptic seizure 
while playing Pac-Man at home. 

Although doctors have long 
known that flickering, bright lights 
can cause seizures in some sus- 
ceptible epileptics, these two cases 
are the first of their kind reported in 
the United States. 


* * * * * 


“Games People Play,” a day-long 
seminar analyzing the effects of 
video games on behavior, was 
held in March at the University of 
Alberta. 

Guest speakers addressed such 
issues as society's reaction to videos, 
their possible moral and _ legal 
implications, and society’s concern 
about video games. 

Dr.Tom Nelson, chairman of the 
psychology department, discussed 
whether “anti-social” games like 
Space Invaders or Death Race are 
more likely to encourage behav- 
loral problems than “pro-social” 
video games such as baseball, 
soccer, or football. 
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* * * * * 


Cleveland's WLCQ@, Channel 61's 
new kiddie show, “Video Arcade,” 
is an unusual blend of jokes, rock- 
music news, and a game called 
“Pow.” “Pow” is a syndicated series 
of video games that viewers can 
play at home. Channel 61 phones 


contestants at random, and home 
viewers can control the video 
game on their TV screen by shout- 
ing “pow!” into their telephones. 
Video versions of basketball, 
soccer, and a slot machine game 
will be added soon to the program 
that now includes a space battle 
and football. 
—By Dawn Adorno 


EXPORTING? ... Tokens Are The Answer. 


3¢ HSV) ON 
AUCUNE VALEUR 
MONETAIRE 
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Copyright © 1982 


Van Brook of Lexington, Inc. 


P. O. Box 5044 ¢ Lexington, Ky. 40555 
Area Code 606 ¢ 231-7100 


Phone or write for catalog & samples 
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THE LARGEST SALES OF THIS TYPE OF EQUIPMENT 
EVER HELD IN THIS AREA BY 


2 PUBLIC 2 


AUCTIONS 


HUNDREDS AND HUNDREDS OF MACHINES 


a VIDEO GAMES VC rp 
Re oO RY 4 <Se 
wv ARCADE GAMES ng ve, 
¥ PINBALL MACHINES "s 


JUST TO LIST A FEW: Pac-Man e Ms. Pac-Man e Donkey Kong ¢ Donkey Kong Junior 
Wild Western ¢ Defender ¢ Frogger ¢ Tron ¢ Qix e Slither ¢ Pepperll ¢ Space Duel 
HUNDREDS MORE—A TREMENDOUS SELECTION AT BOTH AUCTIONS 


SALE #1 — SATURDAY, APRIL 9, 1983 — 10:00 A.M. 
28300 Industrial Bivd., Suite H 
Hayward, California ¢ 415/887-5651 
Hwy. 92 to Industrial Blvd. off ramp — south on Industrial Bivd., 3 blocks south of Tennyson 
minutes away from San Francisco, Oakland, and San Jose 


SALE #2 — SATURDAY, APRIL 16, 1983 — 10.00 A.M. 


Circle International Building 
2225 W. Pico Bivd. 
Los Angeles, California ¢ 213/380-5850 


A REAL SAVINGS OPPORTUNITY 


INSPECTION: 2 HOURS PRIOR TO SALE TERMS: CASH OR CASHIERS CHECKS ONLY 


Tay SUGARMAN FAuctioneers 


Auctioneers & Appraisers ¢ 305/651-0101 | 
The Country's Leading Coin Machine Auctioneers 
LICENSED e BONDED e INSURED 


MOM boasts 


of 


distributor support 


innesota can boast of having 

one of the strongest state 

associations in the United 
States. The Music Operators of Min- 
nesota(MOM) recently held its annual 
convention with a superb turnout of 
operators. 

Phil Smith, president of MOM, 
praised the support of the distributors. 
“Without them,” he said, “we would 
not be able to carry on as well as we 
have been. The distributors are very 
important to the success of our asso- 
ciation.” 

The distributors in Minnesota 
supporting MOM include Hanson 
Distributing, Lieberman Music Com- 
pany, Sandler Vending Company, and 
Vendor’s Supply & Service. 

Said Martin Kallsen, executive 
director of MOM, “We just think it’s 
fantastic, not all of the state associa- 
tions have the support of their distrib- 
utors like we do.” 

All of the distributors donated 
special promotion prizes: an Elektra 
pinball; Charisma pool table; 
Quantum; Cheyenne pool table; 
Smokeshop; Midway video game; and 
Joust, to be auctioned off with the pro- 
ceeds going to the association. For a 
$100 donation, it was possible to win 
one of these prizes. 

Ray Hibarger of Hanson Distrib- 
uting won one prize and donated it 
back to the association to be auctioned 
off for its benefit. 


Speakers 

Norma Schumacher, legislative 
consultant of O’Conner & Hannan, 
Minneapolis, addressed the operators 
in a seminar on “Women in Politics.” 

Schumacher started her career as 
administrative secretary and as a staff 
person in the House of Representa- 
tives. She has her BA degree from the 
Metropolitan University in Minne- 
apolis and St. Paul, and has served the 
last five years on the planning commis- 
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By Valerie Cognevich 


sion of Woodbury, Minnesota. 

Schumacher is a registered lobbyist 
in the state of Minnesota and gave a 
summation of the function and impor- 
tance of a lobbyist. 

Unfortunately, with.the economics 
today, many qualified, experienced 
people cannot afford to be legislators, 
she said. Too much time is taken from 
their own businesses. Y oung, inexperi- 


enced people many times get in the 
legislature but lack the wisdom to 
make the necessary decisions. Too 
many times the legislators are willing 
to grasp at anything to save the state. 

Schumacher pointed out that right 
now the coin-op amusement industry 
is within that grasp. It looks like too 
much of a lucrative industry not to tax 
it to death. 


Harlan Norberg accepts an award for Sally Norberg in memory of her husband, 
Clayton Norberg, from the president of MOM, Phil Smith. 
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Norma Schumacher believes that many experienced people cannot afford to be 
legislators. Here she is pictured with David Hawkins of D&R Star 
and Wes Lawson, president of AMOA. 


fi i © ‘ i oe 4 
Todd Erikson, of Summit Amusements, and Jim Cline and Marty Glazman of 
Williams Electronics pause for a picture before moving on to the next booth. 


Attendees play Chexx in Hanson Distributing’s booth. 
The hockey game has been received with overwhelming success. 
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This is where a lobbyist comes in, 
she said. That lobbyist talks with 
members of the legislature and 
informs them of the facts. 


Keep informed 

Schumacher stressed that each 
operator can do various things to keep 
abreast of what is going on in the 
industry. 

Know who the members of the legis- 
lature are and talk to them if possible. 
Find out what committee is presenting 
a certain bill. Then send a letter or 
make a phone call. Schumacher 
stressed that operators should never 
send a form letter. If a member of 
the legislature is deluged with form 
letters, they will not have the hoped 
for impact. 

Here’s one very important point 
Schumacher brought up that all states 
can take heed of: One person can’t 
accomplish as much as a group. 

Wes Lawson, president of AMOA, 
and Leo Droste, executive director of 
AMOA, both presented speeches 
encouraging the members of the state 
associations to keep the lines of com- 
munication open. 

Both speakers let the operators 
know that although AMOA cannot go 
to every city to fight unfair laws, there 
are several publications available from 
AMOA to guide operators. 

Jeffrey M. Smith, of Bondurant, 
Miller & Hishon of Atlanta, Georgia, 
has been a legal advisor for the MOM. 
He is also the son of president, Phil 
Smith. He addressed the group on 
several of the state’s tax problems. 

Beginning in 1911,a Supreme Court 
case ruled that the legislature has wide 
discretion and its laws are only illegal 
if they are purely arbitrary. But the 
courts can’t go too far in telling the leg- 
islature what to do because of the 
separation of power. 

In Minnesota, Smith said, an argu- 
ment against taxes was that the pay 
phones also used coins but were not 
taxed like video games. The argument 
of not taxing equally was valid, so 
valid in fact that instead of discon- 
tinuing the tax on video games, the pay 
phones were then taxed. 


Help the fight 

Now if the phone company can 
prove that it is unfeasible to collect the 
tax from a pay phone, that argument 
could help the fight against taxes on 
video games. 

Smith pointed out that judges are 
tax-paying citizens also. If a state is 
facing a large deficit, every contributor 
to the economy is affected and that 
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Five 
great reasons why 
Modern Vending Sales 
should be your 
Video Game 
Distributor. 


1. 50 years experience in coin-op 

2. We are specialists in all phases 
of setting up Video Game Centers 

3. Thousands of used games in 
excellent condition in inventory 

4. We have the most popular games 

5. Our prices are very competitive 
Factory Authorized Distributor for: 


Atari ¢ Williams ¢ Taito ¢ Nintendo ¢ Stern « Seeburg e 
GDI e Exidy « Rocy-Ola e 
Game Plan e Nichibutsu « Valley 


1-800-428-1771 (ass 
1-800-382-4050 rciana 


Modern Vending Sales, Inc. 
7940 Pendleton Pike 
Indianapolis, Indiana 46226 
(317) 542-9207 


Mark McCleskey, of Data East; Dick Hawkins, of D&R Star; and Kirk Mc Kennon, 
of Hanson Distributing, represented their companies at the annual MOM showing. 


Pas 


A large turnout of operators showed up for the annual convention. 


32 


includes judges. So when a solution 
comes up (such as taxing video 
games), the money side may be all that 
he sees. 

That is why the state association is 
so important. It can bring facts to the 
legislator via letters, phone calls, lob- 
byists, and legal counsel. It can do 
what one person can’t do. 

David Sarver of the CPA firm of 
Laventhol & Horwath addressed the 
meeting on “Winning Tax Strategies 
for 1983.” 

Sarver has been a partner in the firm 
for five years, director of tax services 
for Laventhol & Horwath since 1974, 
was chief attorney in the income tax 
division of the Illinois Department of 
Revenue, and is an attorney in Minne- 
sota and Illinois. 

Sarver reviewed some of the new 
laws enacted and how they will directly 
affect those in the coin-operated 
amusement business. 


Depreciation laws 

One of these laws, one which has 
come under fire, is the five-year depre- 
ciation schedule for video games. 

Many operators feel that deprecia- 
ting a game over a five year period is 
too long since many games have depre- 
ciated far below their value much 
sooner. The investment tax credit is 
lost or reduced if games are written off 
in less than five years. 

The government uses a “units of 
production” method to determine 
useful life. This may be fine for certain 
things, such as office equipment, but 
video games are not normal office 
equipment. 

To forecast income from _ the 
machines, Sarver suggested that the 
Operators keep exact records over a 
three year period and draw a pattern. 
The state association, as a group, can 
do this as a project to find out how 
much the games earn. 


Election of new officers 

At the end of the annual meeting, 
new officers were elected to serve the 
MOM. The president is David 
Hawkins; vice president, Roland 
Beach; secretary, Gene Winstead; and 
Al Eggermont, treasurer. 

Tami Norberg Paulson was elected 
to serve on the board of directors 
making it the first time a woman has 
served on the board. 

Paulson’s uncle, the late Clayton 
Norberg, served as the first president 
of the MOM. A special award was 
given to Mrs. Clayton Norberg (Sally) 
in memory of her husband’s work for 
the MOM. ° 
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PLAYMETER & DRA PRICE GUIDE A $116.00 VALUE FOR ONLY $89.00 


The two publications every operator 
needs to keep up to date on everything 
that’s happening in the industry. 


Reseachers found in a recent survey what subscrib- 
ers are looking for most in subscriptions. Since we 
are now faced with a period of recession and infla- 
tion, our subscribers needed help most in making 
wise decisions in buying and spending. The 
majority were looking for advice on products and 
services that affect them the most in their business. 
We've spent a lot of time trying to meet the industry 
needs and hope this year to help you more than ever 
in these trying times by providing timely informa- 
tion. Again this year we are offering for a limited 
time special savings on the DRA PRICE GUIDE and 
PLAYMETER MAGAZINE. 


A $116.00 VALUE FOR 
ONLY $89.00 


PLAYMETER - The most widely read publication serving 
the game and music industry. Now published twice 
monthly. 

PLAYMETER is full of information containing new pro- 
duct reviews, up to date industry news, technical topics 
and informative articles essential to coin machine people. 

In addition, PLAYMETERS BUYERS BULLETIN 
contains dozens of ads offering new and used equipment 
from the Industry's most reputable suppliers. 


AOE “83 
The DRA PRICE GUIDE CONVENTION SPECIAL 


offers advice derived from | PLAYMETER 

continuing ‘research of price Reg. Price 

trends athe Coin Machine seal on 
Industry. We peruse all of the Reg. Price 

trade journals, dissect all of | _Qua"ery 

the ads listing equipment 
prices and keep in constant 
touch with manufacturers 
and distributors who deal in new and used equip- 
ment every day. The GUIDE is intended to provide 
information concerning the value of new and used 
equipment based on many factors: supply and 
demand, depreciation, earning power, manufacturer's 
reputation and many more too numerous to mention. 


DRA PRICE GUIDE 


YOUR PRICE 
A Savings of Almost 25%! 


PLEASE ENCLOSE PAYMENT 
Send Check or Money Order 
(Rates slightly higher in Canada and Mexico) 
DRA PRICE GUIDE, 6595 N.W. 36th St.. Suite 109B. Miami. Florida 33166 
PLAYMETER MAGAZINE. P.O. Box 24170. New Orleans, LA 70184 
SAVE TIME ORDER BY PHONE 
(305) 871-4980 (504) 838-8025 


SUBSCRIBE NOW AND SAVE d 

For a timited time only a savings of almost 25%! ii 
PLAYMETER plus DRA PRICE GUIDE il 
ONLY $89 PER YEAR! i 

Offer good only with this coupon. Expires 6/30/83 fi 

i 

Name ii 
Company - 
Address bi 
City State Zip i 


LAMOA members must adjust to 


T he Louisiana Amusement and 
Music Operators Association 
(LAMOA) recently held its first 
annual meeting in Baton Rouge. 

The newly formed association boasts 
a membership of 75, according to 
George Mouton, the chairman of the 
membership board. Approximately 40 
members were present at the meeting. 
Charter members were recognized 
with certificates and their names 
recorded with the secretary of state. 

Former Louisiana Governor (and 
future hopeful governor) Edwin 
Edwards spoke of the tax structure in 
Louisiana. But one point he made 
could certainly apply to many other 
states: “The deficit,” he began, “is not 
going to be alleviated by taxing a select 
few like the people in the coin- 
operated amusement industry.” 

Leo Droste, executive director of 
the AMOA, spoke to the group 
stressing the changes within the 
industry, false impressions the media 
has impressed upon the public, and 
how vitally important it is for those in 
this industry to know their own 
business. 


Changes facing operators 

The oversaturation of new equip- 
ment has severely limited the flexi- 
bility of moving old equipment. 
Operators have become more selective 
in their purchases, many times only 
buying the hit games. 

“There have been some radical 
changes in our industry,” Droste 
contends, “and unless you as operators 
are able to adjust and recognize these 
various changes, then there will be 
some that will not survive. Let’s face it, 
survival is the name of the game 
today.” 

Droste also commented on the 
public’s awareness of the coin-op 
industry. The media brought the coin- 
op amusement industry out of its 
cocoon and made the public aware, he 
says. The media emphasized how 
lucrative this business can be. This 
exposure has led some to believe that 
all you have to do is buy a few games, 
place them in any location, and make 
lots of money. 
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‘radical changes’ 


By Valerie Cognevich 


“But,” Droste continues, “there is a 
lot more to operating our business 
today than that. And many who came 
into the industry with visions of money 
and no work are falling by the 
wayside.” 

There has been a fallout in the last 
six months, and there will be another 
big fallout in the next six months. 

According to New York Investment 
House, there are approximately 
10,000 arcades today, and in three 
months, there will only be 7,000. In 
New York the ordinances against coin- 
op became severe partly due to the bad 
business practices of some newcomers 
into the industry. 

Droste also pointed out that along 
with the exposure the industry 
experienced came the book burners— 
those who felt threatened by the 
impact video has on the public. 


Industry PR 

Our industry provides a form of 
entertainment, and it is something to 
be proud of, he says. The industry has 
struggled to get away from its 
unsavory image. Everyone in this 
industry must work to get the true 
story across to the public. 

Wes Lawson, Leo Droste, and 
Leoma Ballard of AMOA attended 
the League of Cities convention in Los 
Angeles. They met and spoke with city 
councilmen and civic leaders nation- 
wide. 

They stressed to the leaders that this 
industry is not as lucrative as the 
national media has exaggerated it to 
be. 

A study by Notre Dame on the Cost 
of Doing Business was instrumental in 
persuading civic leaders that this is not 
a fast buck industry, Droste says. 

On the state level, the three national 
associations have collaborated on 
several publications designed to help 
the state associations with problems. 
Guidelines is to help the associations 
face restrictive ordinances. Coin- 
operated Amusements and Your 
Community contains facts about 
video games and game centers. 

Since, as Droste states, the AMOA 
can only work on national issues, it 1s 


even more important for the state 
associations to have the support of 
their members. 

There is no way the national associ- 
ation could develop a model ordinance 
for all states, he says. Something that 
is great for one state could bea disaster 
in another. But with strength in num- 
bers in the state association, each state 
has a chance to develop a workable 
ordinance in its state. 

Droste suggests that when negoti- 
ating a model ordinance within a state, 
exclude whatever possible. Some 
examples are: kiddie rides, phono- 
graphs, pool tables, etc. These 
exclusions can many times be 
separated from video games when a 
new restrictive ordinance is passed. 


Know your business 

“Each operator,” Droste says, 
“must know his own business. He 
should know his operating cost as a 
whole and his cost per machine. 
Operators have the need for mini- 
mums, service charges, contracts, and 
other methods designed to stay in 
business.” 

In 1981 there were 14,000 bank- 
ruptcies and in 1982 there were 42,000! 
And even more predicted for 1983, 
according to Newsweek. 


“It’s getting tough to stay in busi- 
ness,” Droste adds. “And that is where 
your state association can be a benefit 
to you. They can keep abreast of what 
is going on in your state. With support, 
the association can fight some of the 
bad laws and the attack upon the coin- 
Op amusement industry.” 


Future plans 

Bob Waller, president of LAMOA, 
gave a rundown on what to expect 
from the association in the near future. 


A series of technical schools is being 
planned, and the association will pro- 
vide games for the Special Olympics to 
be held in Baton Rouge, Louisiana. A 
membership drive will be in full swing. 
And last, but certainly not least, 
Louisiana will be the host state for the 
upcoming 1983 AMOA Show to be 
held in New Orleans. e 
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Gsottlieb 


D. Gottlieb & Co. 
165 W. Lake St. 
Northlake, IL 60164 
(312) 562-7400 


Toll-free Service Hotline: (800) 323-9121 
In Illinois: (800) 942-1620 


A Columbia Pictures Industries Company 


©1983 D. Gottlieb & Co. 
All Rights Reserved 
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DORODON 


Dare to defend yourself from DORODON, the dreaded maze 
monster, as vou detour through his dark domicile of double 
doors. Darting in and out each door changes the color of that 
door. The only design to survive doom is to change every door to 
white, dealing destruction to the demon. 


» @ 


"BURBLE. 


BURBLE 


Encounter the perils of the deep 
while trving to recover lost jewels 
from sunken treasure ships. Swim 
cleverly to outmaneuver the 
Monster Fish, the shark and the 
ominous octopus; but be careful to 
conserve vour oxygen. 

Collect the rewards oi this totally 
unique game. 


For more information on these or other original games, PCBs 
or conversion kits, call or write 


FALCON INTERNATIONAL 


1127 Conveyor Lane, Suite 100 Dallas, Texas 75247 
(214) 630-2627 TLX732561 (TELESERV DAL) 


FALCON HAS LANDED 


BIG...BETTER... 


BETSON BRINGS YOU 
THE BEST OF 
BOTH WORLDS! 


{FO 36 COUNTRIES 
'|° AROUND TH BH 
<8), GLOBE! 


Kevin Fritz 
Credit 


Dan Trivino 
Sales 


Ed Earnst 


BUY FROM 
THE BEST! 


ARCADE & GAME ROOM 
SPECIALISTS! 
IMMEDIATE DELIVERY!!! fies eet 

1-STOP HOUSE [| 7) 
BEST SERVICE & PARTS = fis ee 
DEPARTMENT ON EARTH! 


Vic Mossa 
Operations 


Rock-Ola 
488 
AUTHORIZED 
REPRESENTATIVE 
OF ALL U.S. 
MAJOR DOMESTIC 
MANUFACTURERS: 


AMERICAN *ARDAC 
* ATARI *AUTOMATIC PRODUCTS 

Pere rerr reer *BALLY *CENTURI ¢CINEMATRONICS 
ie =: *EXIDY *GAME PLAN eGOTTLIEB 
ee °GREMLIN *IRVING KAYE *MIDWAY 

¢ MOYER DIEBEL «NATIONAL REJECTORS 

*NINTENDO *ROCK-OLA *ROCK-OLA 

PHONOGRAPHS *SEGASA *STERN 

eTAITO UNITED BILLIARDS 

* WILLIAMS ELECTRONICS 


BETSON ENTERPRISES 


“THE WORLD’S LEADING INDEPENDENT DISTRIBUTOR” 


BETSON/ PACIFIC BETSON ENTERPRISES 
2444 West Pico Blvd., Los Angeles, CA 90006 6 Empire Blvd., Moonachie, NJ 07074 


213/388-9338 / Telex - 181-318 201/440-2200 / Telex - 134-301 

960 Howard St., San Francisco, CA 94103 1045 Rte. 109 N. Lindenhurst, Long Island, NY 
415/543-4495 | Telex - 340-552 516/226-0400 

301 Brewster Rd., Milford, CT 06460 

203/878-6966 


SCHEDULE OF EVENTS 


EXHIBIT HALL ADMISSION IS OPEN TO 
ALL EXPO REGISTRANTS 
AT NO ADDITIONAL CHARGE 


EARLY BIRD GENERAL SESSION 
Thursday, March 24 
Cash Bar 5 - 6 p.m. 
Seminar at 6 p.m. 


The manufacturers face the firing line: what’s on your 
mind?...Here’s your chance to question our industry’s 
leading manufacturers. 

A FREE early-bird General Session has been 
arranged to kick off AMUSEMENT OPERATORS 
EXPO. Now’s your chance to ask your hard-hitting 
questions and get some answers in this important open 
forum available to all AOE attendees. Ask these repre- 
sentatives of five leading manufacturers where this 
industry is headed—what’s in store for tomorrow. 

Moderator: Stephen Goot, president, Total 
Vending Services, Inc. 

Panelists: Joseph Dillon, director of sales, Williams 
Electronics, Inc.; Jack Gordon, director of sales, Sega 
Electronics, Inc.; Stan Jarocki, vice president, Bally/ 
Midway Manufacturing Corp.; Donald Osborne, vice 
president, sales and marketing, Atari Coin Operated 
Game Division; and Gary Stern, president, Stern/ 
Seeburg Electronics, Inc. 

Ralph C. Lally, publisher Play Meter magazine, will 
introduce the panel and make an opening statement. 


PLAY METER AWARDS PRESENTATION 
Friday, March 25 
Presentation at 5:45 p.m. 


BONUS SESSION 
Saturday, March 26 
Seminar at 6:30 p.m. 


Living with legislation: how it affects the operator. 

Faculty: Donald Osborne, vice president sales and 
marketing, Atari Coin Operated Game Division, and a 
panel of other executives from the amusement game 
industry. 

This seminar covers local ordinances and taxes and 
how they have come to the forefront in communities 
around the nation. Osborne and the panel will go into 
detail about the restrictions being imposed on the 
number of games in a location, the hours a location may 
operate, and limiting ordinances that tend to ban the 
amusement game machines. Some guidelines and model 
ordinances will be discussed. 


SEMINAR/WORKSHOPS 
Friday, Saturday, and Sunday 
March 25, 26, and 27 
Morning sessions: 9 - 11 a.m. 
Afternoon sessions: 3:30 - 5:30 p.m. 


EXHIBIT HALL 
Friday, Saturday, and Sunday 
March 25, 26, and 27 
Hours: Friday and Sunday 10:30 a.m. - 4 p.m. 
Saturday 10:30 a.m. - 6:30 p.m. 
Special Distributors-only hours: 
Saturday, March 26 and Sunday, March 27 
9 - 10:30 a.m. 
Note: Children under 18 will not be admitted. 
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Season premiere: 


A critical audience awaits 
the products’ performance 


By Valerie Cognevich 


“We want something really new and 
different.” “ We want a game to last 
more than six months to give us time 
to see our return on investment.” 
These are two samples of what 
operators are hoping to find at AOE. 

Uncertainty hovers within the 
industry as manufacturers, distribu- 
tors, and operators struggle to cope 
with the metamorphosis the business 1s 
undergoing. 

Home video systems have become 
as familiar in homes as the TV set, and 
games offered for the systems are 
becoming household names soon after 
the arcade piece of the same name is 
trying to make a name for itself in its 
territory. The coin-op games have 
come under closer scrutiny and are 
being viewed more critically than ever 
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before. Gottlieb will display several Popeye proved to be one of the 
Though many AMOA goers voiced products with the Q*bert likeness, successful games from 

disappointment at what they saw at along with two pinball games the AMOA Show. 

that show, time has proven the success and a video. 


of some of those offerings. 

Manufacturers remain perplexed at 
what will make a successful game and 
have tried and succeeded in giving the 
market some good games. 

Pole Position, Time Pilot, Popeye, 
Front Line, Millipede, Super Pac- 
Man, and Baby Pac-Man have fared 
admirably in Play Meter’s Equipment 
Poll, attesting to the fact that there are 
still some good games to be had. 


Product acceptance 

Though operators are searching for 
something innovative and imagina- 
tive, acceptance of such a product is 
not always overwhelming. 

Baby Pac-Man is different. The 
skeptics mulled over service problems, a 
player appeal, etc. before accepting it | STERN 
for what it is, a deviation from the | 
norm that will prove to be popular 
with the player population. 

What will exhibitors preview to a 


Lost Tomb, Stern’s entry into the Sega's Star Trek will have a 
conversion market, will be displayed. prominent position in the 
company’s exhibition. 
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SOUTHWEST 
AMUSEMENT GAME 
EXTRAVAGANZA! 


Southwest 


Vending Sales Company 


DALLAS, TEXAS 
MARKET HALL CENTER 


2100 STEMMONS FREEWAY 


SATURDAY & SUNDAY 
APRIL 16 & 17 


The professional coin-operated amusement 
game buyer's marketplace! 


@ Hosted by Southwest Vending Sales Company, 
the nation’s largest volume independently-owned 
coin-operated amusement game distributor. 


@ Featuring the latest in equipment releases from 
the major manufacturers: 


¢ Atari ¢ Midway ¢ Taito 

¢ Bally ¢ Nintendo ¢ Universal 

¢ Centuri ¢ Rockola ¢ U.S. Billiards 
¢ Dynamo ¢ Sega ¢ Valley 

¢ Gottlieb ¢ Stern ¢ Williams 


@ Service Booths, from most manufacturers will 
be located in the main exhibit hall. Factory techni- 
cians will be on hand to answer individual techni- 
cal questions and to distribute service literature. 


@ Exhibits and service booths open: 
Saturday, April 16, 9 a.m.-4:30 p.m. 
Sunday, April 17, 9 a.m.-3:30 p.m. 


FOR MORE INFORMATION, CALL: 


Southwest 
Vending Sales Company 
Dallas: 214-638-7002 

Oklahoma City: 405-682-8612 

San Antonio: 512-824-9223 


Qa 


Mark Your Calendar! 


critical and dissenting audience? 

Convertible games and conversions 
have become a fact of life today. 
Although these systems will never (and 
shouldn't) replace the complete games, 
(most manufacturers will over- 
whelmingly agree) operators want 
conversions. And what the operators 
want, the manufacturers will deliver. 

Bally Manufacturing saw the 
demand. Though Bally didn’t produce 
Burger Time in the convertible version, 
it did produce it in the complete mode 
allowing Data East to produce and sell 
the convertible game. Bally also 
introduced Pac-Man Plus, again 
affirming the need for conversions. 

Universal has met with over- 
whelming success on its Mr Do! con- 
version kit, having sold 3,500 in the 
two months it has been out, and will be 
exhibiting it at the AOE. 


Convertible games 
¢ ‘ ‘ * 

Data East will continue the interest 
in convertible gmes with its recent 
introduction, Bump ‘n’ Jump. 

And Stern will be showing its entry 
into the conversion market with Lost 
Tomb. 

Along with Lost Tomb, Stern will 
also have three new introductions at 
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* WHOLESALE GAMES 


® RECONDITIONED 


® NEW 
ONE 
a Q-BERT 
PLUS ONE 


PLUS ONE 


lel Super As S40X 


ACUTRON (aNp 


2200-B Smithbarry Rd. 
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the show. Bagman is a maze game with 
an eight-way joystick. A man runs 
through mines picking up money and 
putting it in a wheelbarrow. 

Mazer Blazer (not in production at 
this writing) is a shoot em up game 
with a laser gun and maze screen. It 
gives the player the old-fashioned fun 
of shooting but with a new state of the 
art 30 inch monitor and playfield. 

Pop Flamer (also not in production 
at this writing) offers a vertical screen 
on which the player controls the pop 
flamer to crush balloons avoiding 
monsters. 

Bally will be showing several new 
games. Wacko has a dramatically new 
style cabinet and a high resolution 
package. It is a cartoon game with 
Captain Krooz’r in a_ spaceship 
Zapping pairs of creatures. Players 
have to hit both of the pair. If they only 
hit one, its partner turns into a mutant. 
It is a bizarre fantasy game. 

Kozmik Kroozy sees Captain Krooz’r 
again in a unique combination video/ 
mechanical game. 


More to come 
“But,” says Tom Neiman of Bally, 


not wanting to reveal what else Bally 
will have, “the really big guns will be at 


® USED 


817-261-9488 


VENDING 


Arlington, Tex 76013 


the show.” 

Gottlieb, with Q* Bert being a tough 
act to follow, will have a new video 
game called Mad Planets. This game 
places the player’s ship in a galaxy of 
aggressive moons, planets, and 
comets. Killer comets attack the 
player’s ship hurling moon which the 
player must destroy. Floating astro- 
nauts must be rescued for bonus 
points. 

The player controls are through a 
joystick, and rotating control moves 
the ship in a 360-degree turn. Says 
Jack Hubka of Gottlieb, “This is a 
great game for the aggressive video 
game player.” 

Gottlieb will also preview two 
pinball machines in the narrow body 
mode, representing its efforts to 
reduce the purchase price of pinballs. 
These games are Super Orbit and 
Royal Flush Deluxe. 

Gottlieb will also display a number 
of products with the Q*bert likeness 
such as T-shirts it has licensed out. 

Cinematronics, in another effort to 
produce a hit game, will introduce 
Cosmic Chasm, a space chase, shoot 
‘em up game with the X-Y monitor. 
Hovercraft is a 3-D, X-Y game witha 
Space theme. 
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some say 
operating today 


isSanuphill « 
struggle, 
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If so, that’s why 
now, more than 
ever, you need a 


Go 5 distributor who 
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~__ MONROE 
DISTRIBUTING, INC. 


— IN OHIO — 

2999 Payne Ave. 4820 Industry Dr. 
Cleveland, OH 44114 Cincinnati, OH 45014 
(216) 781-4600 (513) 829-7400 
— IN FLORIDA — 

Palmetto Lakes Industrial Park Regency Industrial Park 

5301 N.W. 161 St. 10705-12 Rocket Blvd. 
Hialeah Lakes, FL 33014 Orlando, FL 32809 
(305) 625-6666 (305) 857-1181 


Export inquiries welcome. 


Laser disc product 

Dragon’s Lair has Cinematronics 
entering the laser disc system concept. 
This game details a knight’s adven- 
tures against evil creatures. 

Exidy will again present Whirly 
Bucket. A new introduction by this 
company will be Fax, which is an 
educational question and answer 
game. The score is based on the 
amount of time taken to answer ques- 
tions and the number of correct 
answers given. 

Atari, on the heels of the very suc- 
cessful Pole Position and Millipede, 
will introduce something exciting and 
new, (unannounced prior to the show) 
company Officials claim. 

Sega will again show Buck Rogers 
and will have Star Trek in a very pro- 
minent position in its booth. Also, the 
spokesman for Sega hinted that it 
may be previewing another new piece. 

Taito will exhibit its hit of the 
AMOA, Front Line, in addition to 
two new games. Zookeeper is a game 
with three adventures in one. In the 
first adventure, Zeke, the zookeeper, 
uses his net to keep animals in the zoo 
by replacing bricks as the animals try 
to eat their way out. 

The second level is the ledge screen 


where Zeke jumps from ledge to ledge 
to reach his girlfriend, Zelda. The third 
adventure has Zeke jumping over 
animals and electrical cages, and going 
up an escalator to rescue Zelda. The 
higher Zeke ascends, the faster the 
animals go. 


Driving game 

The second new offering from Taito 
is Change Lanes. This driving game, 
according to a Taito spokesman, has 
better screen graphics than most other 
driving games. 

It is based on driving skills on land 
and water. The driver passes 
checkpoints where he refuels. If he 
reaches checkpoint nine, he is the 
winner. The driver must watch out for 
the floating line in the water and for 
missiles dropped from airplanes. 

Many eyes will turn to Williams for 
its newest introductions. Williams has 
not introduced a myriad of games, but 
the ones it has out have done excep- 
tionally well. 

Answering the renewed interest and 
demand for shuffle alleys, it will have a 
new shuffle alley called Big Strike. 

It will also show two new pinballs. 
The first one, Joust, is not the standard 
pinball cabinet and is a two-player, 


interreaction game. The second 
pinball is Time Fantasy, a four-player 
pin. 

Williams will also reintroduce a re- 
engineered Sinistar, which was a con- 
ceptual game shown at AMOA. They 
listened to the comments made at the 
AMOA and in the test locations and 
made some modifications on the 
game. 

Bubbles is also a new game. 
According to the spokesman for 
Williams, there are two kinds of 
players: the type that likes fast- 
moving, fast acting games such as 
Sinistar and Defender and the other 
type who likes to relax and not get 
quite so deeply involved in a game. 
Bubbles will fill the need for the second 
type of player. 

Bubbles come out of a faucet and 
start cleaning up dirt in a sink. They 
must avoid roaches, razer blades, etc. 
As more dirt is gathered, the bubbles 


grow in size. 
** * * * * 


Although deplorable market condi- 
tions still exist and the audience the 
manufacturers must face is fickle, it 
looks like there will be some games at 
the AOE that will, no doubt, be able to 
stand on their own inthisindustry. ¢ 


CALL THIS # 803/249-1103 


See us at the AOE—at SMS Mfg. Corp. exhibit during show hours or at Holiday Inn O’Hare, March 25-27. 


FACTORY REP. FOR SMS 


Southeastern States—Atlantic to Mississippi 


Parts & Service @ Pick-Up & Delivery 


SEEBURG 
2-SMC2 Discos 
(W/$validators) 
1-Firestar 
(w/$validator) 


$1395 


ROCK-OLA 
447 Console 
452 Console 
468 Console 
2-470 (clean) 


ROWE 
MM.-3 (200 selections) 
Ti-1’s (200 selections) 
Ri-1’s (120 selections) 


Ti-2’s (200 selections) 
R-74 (200 selections) 
CTi-2 (200 selections) Console 


Mini-Turbo 


Dark Planet (new) 


WILLIAMS 
Defender (u/r) 
Make Trax 


Stargate 


NINTENDO 
Donkey Kong Junior 
(like new) 


Centipede 
Battlezone (mini) 


Dig Dug (u/r) like new 


Tempest (u/r) 
CENTURI 


Phoenix (u/r) 


Armor Attack 


Roundup (c/t) new.. 


CINEMATRONICS 


SMS osrporstion”? 


Solar Quest 
Star Castle 


MIDWAY 
Baby Pac-Man .. Call-Special 
Galaga 
Galaxian (u/r) 
Galaxian (c/k) 
Gorf (u/r) 
Gorf (c/k) 
Pac-Man (u/r) 
Pac-Man (c/k) 
Rally X (u/r) 
Rally X (c/k) 
Satan’s Hollow (new) .. 
Solar Fox mini (new) .. 


GREEN Coin Machine Dist., Inc. 


OVER 25 YEARS 
IN THE COIN MACHINE INDUSTRY 
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601 Main St. 
North Myrtle Beach 
S.C. 29582 
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The ITS system includes the 

See us at the AOE, Booths 447 & 449 installation of an electronic totalizer 
in each machine which transmits 
collection data through a beam of 
light to the ITS microprinter. 


S im F i [) UJ p> With this, collections are as simple as 
‘L233. 

TIME BY 40% "Sea 
O | | a aes xe ’ 


Step One 


“Interrogate” the machine. ITS Microprinter 
can print two receipts. 


@ Reduce the collector’s work. With no time wasted 
counting quarters, he can cut collection time by 40%. 
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@ Gain more than just a count. The receipts show the 4 at 
machine’s serial number, the date and time of the col- \ Oe. eee 
lection—as well as the amount of money in the cash- . <— 
box. Step Two 


‘ ‘ : Empty the cashbox and put one receipt in 
eEnlarge the possible ways of doing business. For the bag. 


example, by keeping the cash and mailing a check, 
you have additional short-term capital for 2-3 weeks; 
or, by giving the keys to trusted locations, your 
collector can interrogate the machine and have the 
location give him a check on the spot. 


®Gain the confidence of location owners, especially 
those large chains that demand total accountability. 
Prospective new accounts will be impressed with your 


professional sales presentation. Step Three 
Hand the second receipt to the location 
Also available: The TT-7 with 14-character owner. Your collector takes all the cash. 


Alpha-numeric reprogrammable identification code. 


Call or write us for details. ; : 
You owe it to your business to find out more. Please send me more information on your ITS 


INTERNATIONAL - cash accountability system. 
TOTALIZING company 
SYSTEMS, INC. City _________ State ____ Zip 


: | operate O under 250 machines 
1244 Chesnut Street 0 250-500 machines 0 500-1,000 machines 
Newton Upper Falls, Mass. 02164 : D over 1,000 machines 


(617) 332-4400 b scsscecetsseeeeensseecnnnneennsensunssneusnneeseseneesunnneeneeeetnneeetneeeeentt : 
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EXHIBITORS’ LISTING 


A-1 ASH TRAY COMPANY ............ Booth 900 
333 North Queen Street 
Kinston, NC 28501 
919/527-8241 


ABC WAREHOUSE HAPPY SIGNS........... 331 
7021 Burnet Road 
Austin, TX 78757 
512/459-8413 


AIW OING, c6ivseeseinscataaxaan 5343, 545, 642, 644 
50 Chin Sth Road 
N.E.P.Z. 
Kaohsiung, Taiwan 813 ROC 
617/933-5819 


ABLOY SECURITY LOCKS ................. 1165 
5603 Howard Street 
Niles, IL 60848 
312/647-9655 


ACCA INDUSTRIES, INC. ................... 473 
407 Blade Avenue 
Cincinnati, OH 45216 
513/242-0161 


ADVANCED GRAPHICS, INC. .............. 1167 
620 East Plum Lane, Suite 210 
Reno, NV 89502. 
702/329-6077 


AIR-VEND, INC. ........ 0... ccc eee ee eee 336 
9809 Valleyview Road 
Eden Prairie, MN 55344 
612/944-3604 


ALCOHOL BREATH ANALYSIS, INC........ 1086 
532-A East Maryland 
Phoenix, AZ 85012 
602/277-3770 


ALGOL TECHNOLOGY, INC. ............... 1036 
303-3 Convention Way 
Redwood City, CA 94063 
415/364-8314 


ALL-WEATHER AMUSEMENTS, INC.. 1024, 1026 
5 Patricia Lane 
Spring Valley, NY 10977 
516/288-5252 


THE ALSTATE GROUP INC........... 1127, 1129 
700 Sunset Road | 
Henderson, NV 
702/565-9746 


ALTER ENTERPRISES ......... 549, 648, 551, 650 
Road #3, Route 15 South 
Wharton, NJ 07885 
201/361-0066 


AMES SUPPLY COMPANY ................. 1060 
2537 Curtiss Street 
Downers Grove, IL 60515 
312/964-2440 


AMERICAN LOCK COMPANY .............. 1104 
3400 West Exchange Road 
Crete, IL 60417 
312/534-2000 


ANTARES GAME REPAIR................... 339 
6035 West 11th Avenue, Unit 2 
Denver,CO 80214 
303 / 238-5728 Fs 


AMUSEMENT 
TECHNOLOGY, INC. ........... 727, 729, 826, 828 
1200 Memorial Drive 
Asbury Park, NJ 07712 
201/774-3000 
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ARACHNID, INC. ...................000005. 1025 
208 North Madison Street 
Rockford, IL 61104 
815/962-3919 


ARDAC, INC. ......... 0. eee eee 560, 562 
34000 Vokes Drive 
Eastlake, OH 44094 
216/951-3440 


ATARI, INC. .. 857, 859, 861, 863, 865, 867, 869, 871 
873, 875, 956, 958, 960, 962 
964, 966, 968, 970, 972, 974 

790 Sycamore Drive 

Milpitas, CA 95035 


408 / 942-3100 


THE ATHLETIC SUPPORTER LTD 
27591 Schoolcraft Road 
Livonia,MI 48150 
313/261-8870 


AUCTION ASSOCIATES 
290 West Nepessing 
Lapeer, MI 48446 
313/664-5331 


AUTOROVO CANADA LTD..... 759, 761, 858, 860 
P.O. Box 668 
Orilla, Ont-CN L3V 6K5 
705/325-4286 


BALLY MFG. CORP. .. 501, 503, 505, 507, 509, 511 
513, 600, 602, 604, 606, 608, 610, 612 
2640 West Belmont Avenue 
Chicago, IL 60618 
312/267-6060 


BAY-TEK, INC 
1180 Hill Drive 
Onida, WI 54155 


R.H. BELAM 
COMPANY, INC. ...... 843, 845, 847, 946, 942, 944 
1 Delaware Drive 
Lake Success, NY 11042 
516/488-5600 


BELL-A-MATIC MFG., CORP. .............. 1138 
P.O. Box 20215 
Reno, NV 89510 
702/359-1326 


BHUZAC INTERNATIONAL 
TRADING CO. ........ 823, 825, 827, 922, 924, 926 
552 Fathom Drive 
San Mateo,CA 94404 
415/571-0303 


BIGUSI ELECTRONICS 
1320 West Sunshine 
Springfield, MO 65807 
417/869-7992 


bowlingo 
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ALLEY 


BOB’S SPACE RACERS, INC. ....... 802, 804, 806 
427 15th Street 
Daytona Beach, FL 32017 
904/677-0761 


BRAND STAGE LIGHTING 
630 West Lake Street 
Chicago, IL 60606 
312/332-5611 


BRANDT. ING, ois ic cdtesd ct ddndsasdccuteaws 1116 
P.O. Box 200 
Watertown, WI 53094 
414/261-1780 


BRUNSWICK CORP. ................... 220, 222 
525 West Laketon Avenue 
Muskegon, MI 49443 
616/725-3300 


BUCHERT 
450 Caredean Drive 
Horsham, PA 19044 
215/675-5800 


BUSINESS BUILDERS 
10381 South De Anza Blvd., Suite 209 
Cupertino, CA 95014 
408 / 446-4400 


MENDES 


CAREX, INC 
907 Hollywood Way 
Burbank, CA 91505 
800/423-2725 


CAROUSEL INTERNATIONAL CORP. ...... 1052 
P.O. Box 307 
Eldon, MO 65026 
314/392-7122 


CANADIAN COIN BOX MAGAZINE 
833 2nd Avenue East 
Ontario, CN N4K 5P4 
519/376-9680 


110 Division Street 
Toms River, NJ 
201/341-5658 


CENTURI 409, 411, 413, 508, 510, 512, 407, 506 
245 West 74th Place 
Hialeah, FL 33014 


305 / 558-5200 


CHEMTRONICS, INC. .................0088. 1059 
681 Old Willets Path 
Hauppauge,NY 11788 
516/582-3322 
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We spare our readers unimportant advertisers. 
We spare our advertisers unimportant readers. 


PLAY METER 


P.O. Box 24170, New Orleans, La. 70184 


CINEMATRONICS, INC. .........--. 401, 403, 405 
500, 502, 504 
1841 Friendship Drive 
El Cajon, CA 92020 
714/562-7000 


COIN ACCEPTORS, INC. ...........-.. 1017, 1019 
4946 Daggett Avenue 
St. Louis, MO 63110 
314/664-5550 


COIN CONTROLS, INC. ........ 870, 872, 874, 876 
2609 Greenleaf Avenue 
Elk Grove, IL 60007 
312/228-1810 


COIN SECURITY SYSTEMS, INC............ 1122 
7702 Balboa Blvd., Suite 4 
Van Nuys, CA 91406 
213/782-5454 


CARTOON COMEDY, INC. ............. 556, 558 
460 Sunrise Highway 
Valley Stream, NY 11580 
516/872-9262 


COMPUTER KINETICS CORP........... 215, 217 
31129 Via Colinas #701 


Westlake Village, CA 91362 
213/991-2199 


REGISTRATION 
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COMPUNETIC DEVICES ............. 1135, 1137 
3353 South Highland Dr. #505 
Las Vegas, NV 89109 
702/731-1418 


COIN MECHANISMS, INC. ..........22-00 00: 238 
817 Industrial Drive 
Elmhurst, IL 60126 
312/279-9150 


COIN SLOT/COIN JOURNAL ............... 1000 
P.O. Box 57 
Daltry Street 
Oldham,England OL! 4BB 
061/624-3687 


CORECO RESEARCH CORP. ................ 333 
370 Seventh Avenue, Suite 301 
New York, NY 10001 
212/279-3366 


CONVERTIBLE VIDEO SYSTEMS LTD. . 753, 755 
55 Northern Boulevard 
Great Neck, NY 11021 
516/466-8485 


COTTON CANDYVEND 
DIVISION NET, INC. ................. 00000 338 
11th & Linden Streets 
Camden,NJ 08102 
609 / 966-7000 
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Ardac’s. 
amazing 


changers. 


They make change for your customers. 


And money for you. 


e The right change time after time 
means increased sales for you. If 
customers don’t get change, you miss 
out on dollars. 

e Dollar bill acceptors are designed for 
millions of operations without a lot of 
fine tuning or adjustments. 


e Bill stackers automatically stack bills 
in a neat column. 

e Unique interchangeable hoppers 
virtually eliminate coin jams caused 
by bent coins or coins in the wrong 
hopper. 

e Complete modular construction for 
servicing ease. 

e Simplified electronics. 

MODEL , , 

cso90 «= * Maximum security. 


¢ Minimum problems. 
34000 Vokes Drive @ Eastlake, OH 44094 
(216) 951-3440 
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D & R INDUSTRIES, INC. ................... 931 
7111 North Capitol Drive 
Lincolnwood, IL 60645 
312/677-3200 


DATA EAST, INC...... 853, 849, 851, 948, 950, 952 
470 Gianni Street 
Santa Clara, CA 95050 
408 / 727-4490 


DESTRON/GDI, INC............ 637, 639, 736, 738 
4801 W. Peterson Avenue 
Chicago, IL 60646 
312/286-7200 


DIGITAL CONTROLS, INC.............. 552, 554 
5555 Oakbrook Parkway, Suite 200 
Norcross, GA 30093 
404 / 441-3332 


DRPOUS CORP. 6h ca des ented ene e eaves 310 
10003 West Main Street 
Branford, CT 06405 
203/481-7184 


DUFFERIN, INC. ................... 557, 559, 561 
318 Holbrook Drive 
Wheeling, IL 60090 
312/520-0420 


DYNAMO CORP................ 765, 767, 864, 866 
1805 South Great Southwest Parkway 
Grand Prairie, TX 75051 
800/527-6054 


EAGLE CONVERSIONS INC.................. 200 
25 Eagle Street, Building 5 
Providence, RI 02908 
401/274-0540 


EASTERN MICRO 
ELECTRONICS, INC. ........... 115.773, T1355. 717 
12 D World’s Fair Drive 
Somerset, NJ 08873 
201/469-9690 


EISEN/CORRON & BLACK ................. 1044 
4350 East Cambelback St., Suite B250 
Phoenix, AZ 85060 
602/840-7100 


ELECTRONIC GAME MAGAZINE .......... 1061 
235 Park Avenue South, 6th Floor 
New York, NY 10003 
212/777-0800 


ELECTROHOME LTD................. 1067, 1069 
809 Wellington Street North 
Kitchener-Ont., CN N2G 4J6 

519/744-7111 
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12D World's Fair p e © Somerset, New Jersey 08873 
PHONE: 201 ae gale ® TELEX: 6422 84 


See us at Booth #777 for special pricing on monitors and conversion kits. 


ANSON @ 


PHONE 
MN - 612/884-6604 
MN WATS - 800/352-2780 
OUT OF STATE-800/328-2866 


SUITE 1.9201 PENN AVE. S 
BLOOMINGTON. MINNESOTA 55431 


POGL TABLES: JUKEBOXES 


e SALES 
* HARDWARE 
* SOFTWARE 
* SERVICE SUPPORT 
* SYSTEMS INTEGRATION Phone-(612)884-6604 
Toll Free Out of State- (800) 328-2866 


EVERCLEAR INTERNATIONAL ............. 342 
3612 West Lincoln Highway 
Olympia Fields, IL 60461 
312/481-6000 


EXIDY, INC. .. 815, 817, 819, 821, 914, 916, 918, 920 
390 Java Drive 
Sunnyvale, CA 94086 
408 / 734-9410 


FALCON INTERNATIONAL .......... 1185, 1187 
1127 Conveyor Lane, Suite 100 
Dallas, TX 75247 
214/630-2627 


FIDELITY TRADING, INC. .................. 101 
650 Hadley Road 
So. Plainfield, NJ 07080 
201/753-9633 


FORT LOCK CORP......................... 1041 
3000 North River Road 
River Grove, IL 60171 
312/456-1100 


RANDY FROMM’S ARCADE SCHOOL...... 1022 
6123 El Cajon Boulevard 
San Diego,CA 92115 
714/286-0172 


THE GAME EXCHANGE, INC... 643, 645, 742, 744 
313 Neilston Street 
Columbus, OH 43215 
614/221-3416 


GAMES PEOPLE ............................ 900 
2945 Westwood Boulevard 
Los Angeles, CA 90064 
213/474-6445 


GAME PLAN, INC. ................... 1064, 1066 
1515 West Fullerton Avenue 
Addison, IL 60101 
312/628-8200 


GAMES GALORE .......................... 1023 
10031 Monroe Drive, #306 
Dallas, TX 75229 
214/247-4263 


GAMETECNIKS........................ 457, 459 
10501 Delta Parkway 
Schiller Park, IL 60176 
312/671-6700 


GOLD MEDAL PRODUCTS CO. ........ 343, 345 
1825 Freeman Avenue 
Cincinnati,OH 45214 
513/381-1313 


D. GOTTLIEB & COMPANY .... 607, 700, 704, 708 
706, 601, 603, 605, 609, 702 
165 West Lake Street 
Northlake, IL 60164 
312/562-7400 
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EXPORTING? Tokens are The Answer! 


mM 

TUIVLINOW 
UNI TVA INMONV 
% NO CASH & 
VALUE 


L Ze, ate — 
[E Casinos J 
= DEL ~ 
Wy, URUGUAY RY 
7a \P 


DEBERSIONES: 
GALAXIA 


Do you want to operate a Pinball Game on 34 Krupecs? 
62 Cruzerios? 29 Francs? 4, 350 Lira?. . .Tokens are the 
answer. Coin Acceptors and Slide Chutes are easily ad- 
justed for Token Operation. Bill Changers can be quickly 
modified for virtually any size Token, and the number of 
Tokens dispensed can be set for any quantity. 


It is important to allow a margin of size difference from 
the coins in use in any country, to prevent slugging. Pro- 


viding the proper Token is selected, Coin Mechs can be 
set to eliminate slugging completely. 

If you are exporting new or used equipment, you Owe it 
to yourself and to your customers to consider Tokens and 
all of the advantages they offer. 


Catalogue and assorted samples are available on 
request. Phone (606) 231-7100, or write Van Brook of 
Lexington, Inc., P.O. Box 5044, Lexington, Ky. 40555. 


Attention, Video Came Operators... 


ee aN. 


Now All Of The 
Newest Games Are Available 
Direct From The Manufacturer 


AT DIRECT FACTORY PRICES! 


Convert your equipment quickly and 
easily with the latest, up-to-the min- 
ute printed circuit boards, all 100% 
legal for the United States Market! 


CALL OR TELEX FOR “DIRECT” PRICES! 


CENTURY CORP, K.K. 


(813) 587-0996- TELEX J25522 TFS INTER 


Address; Akasaka, P.O. General Delivery Minato-Ku Tokyo 107, Japan 


ALSO AVAILABLE: 


Power Supplies and 
Component Parts! 


WE'VE GOT THE TRAINING YOU'RE LOOKING FOR! 
Video Games? 


You'll receive “hands- 

On” training on Video 
Games, Electronic Pin- 

ro ball Machines, Juke 


Boxes, T.V. Monitors & 
Micro Processor? 


Micro-Processors. 


e We're Approved For 
TV. Monitors? 


The Training of Veterans 
Y i S = 


¢ Tuition Financing Plans 
Available 
« Day and Evening Classes 
Starting Now 
For complete information call or write today! 
NEVADA GAMING SCHOOLS, INC. 
3100 Sirius Ave., Suite PM, Las Vegas, Nev. 89102 
(702) 873-2345 


« Government Loans & 
Grants For Qualified 
Students 

¢ Will Provide Placement 
Assistance Upon 
Graduation 


“Helping People Say Yes To Success Since 1972” 
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GREEN DUCK CORP. .................. 546, 548 
255 South Elm Street 
Hernando, MS 36832 
601 / 368-9033 


GRAND STAGE LIGHTING................. 1183 
630 W. Lake Street 
Chicago, IL 60606 
312/332-5611 


THE GREAT AMUSEMENT 
BIVIPORLUM, tps tien caret tive, Yaw sa bald dors 937, 939 
6880 South Emporia Street 
Englewood,CO 80112 
303/771-0885 


GREENWALD INDUSTRIES ................. 202 
1340 Metropolitan Avenue 
Brooklyn, NY 11237 
212/456-6900 


HAMILTON SCALE CORP. ................. 1038 
3350 Secor Road 
Toledo, OH 43606 
419/535-7667 


HANTAREX U.S.A. LTD. ............... 461, 463 
127 Prospect Avenue 
Douglaston, NY 11363 
212/423-2672 


HEART RATE INTERNATIONAL ............ 235 
Box 80004 
Albuquerque, NM 87108 
505 / 268-5656 


HOFFMAN INTERNATIONAL LTD.... 1027, 1029 
600 North McClurg Court, Suite 309A 
Chicago, IL 60611 
312/280-7610 


HOUSE OF CARDS, INC. .................... 206 
4641 Roswell Road North East 
Atlanta, GA 30341 
404 / 255-5370 


INNOVATIVE CONCEPTS 
INGEN D oo-odatea eo doe os cess 1146, 1148, 1150, 1152 
1280 Main Street 
Buffalo, NY 14209 
716/885-0231 


IMPERIAL BILLIARDS...................... 923 
6 Empire Boulevard 
Moonachie,NJ 07074 
201/440-6811 


INTERLOGIC? IN Cvisc.ccuwetadnecdd dd hewn 852, 854 
9806 West Farragut Avenue 
Rosemont, IL 60018 
312/671-0305 


INTERNATIONAL 
TOTALIZING SYSTEM ................. 447, 449 
1244 Chestnut Street 
Newton Upper F, MA 02164 
617/332-4400 
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- Sales and Service 


so hand in hand 


Phoenix 

3126 West Thomas 
Suite 102A 

Phoenix, Arizona 85017 
602 °269-6736 


san Diego 

5640 Kearny Mesa Rd. 
Suite G 

San Diego, California 92111 
619°278-3575 
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INTREPID MARKETING, INC... 301, 303, 305, 307 
| 4984 El Camino Real 
Los Altos, CA 94022 
415/964-0943 


J-S SALES COMPANY, INC. ............ 915, 917 
24 South Third Avenue 
Mount Vernon, NY 10550 
212/324-3830 


JOHNSTON PRODUCTS CO............. 556, 558 
627 15th Avenue 
East Moline, IL 61244 
309/755-5021 


JOYSTIK MAGAZINE ....................... 312 
3841 West Oakton Street 
Skokie, IL 60076 
312/676-3470 


KIDDIE RIDES U.S.A....... 831, 833, 835, 837, 839 
930, 932, 934, 936, 938 
604 Main Street 
Davenport, IA 52803 
319/326-6467 


KLOPP INTERNATIONAL INC............... 933 
P.O. Box 708 
Pinellas Park, FL 33565 
813/522-9425 


KONAMI OF AMERICA, INC... . 631, 633, 730, 732 
20655 So. Western Avenue, Suite 116 
Torrance, CA 90501 
213/533-8644 


KURZ-KASCH, INC. 
ELECTRONICS DIVISION ................... 935 
2271 Arbor Boulevard 
Dayton, OH 45439 
513/299-0990 


NEW DIMENSIONS CORP. ............. 453, 455 
11836 East Washington Blvd.-A 
Whittier, CA 90606 
213/698-2261 


LASER DISC COMPUTER SYSTEMS... 1139, 1141 
63 Atlantic Avenue 
Boston, MA 02110 
617/720-0696 


LIONS NOVELTIES, INC. .................... 232 
97 North 10th Street 
Brooklyn, NY 11211 
212/387-7927 


LOEWEN-AMERICA, INC........... 321, 323, 325 
442, 444, 446 
9213 Park Lane 
Franklin Park, IL 60131 
312/451-1909 


M.H.I. WRIGHT GROUP, INC................ 448 
State Highway 38 West 
Elkland,MO 65644 
417/329-5414 
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MAMA TOP CORP. .................0.0005. 1065 
3-1-3 Kitaando 
Shizuoka, Japan 420 
054/246-7221 


MARANTZ PIANO CO., INC. ........... 658, 660 
Hwy. 64-70 East 
P.O. Box 460 
Morganton, NC 28655 
704/437-7135 


MASTER PITCHING MACHINE, INC. ... 705, 707 
4200 Birmingham Road 
Kansas City, MO 64117 
816/452-0228 


NEGA. COR Peis on bh od ote een obkeleee ek 1114 
41 West Street 
Middlefield, CT 06455 
203 / 349-1097 


MELTEC, INC. ............. 1081, 1083, 1178, 1180 
290 Commercial Street 
Sunnyvale, CA 94086 
408 / 738-4422 


MICRO COIN ELECTR. CONVERSION ...... 1143 
2252-17 Main Street 
Chula Vista, CA 92011 
916/424-8100 


MICRO-MAGNETIC INDUSTRIES,INC. ..... 1049 
4083 Transport Street 
Palo Alto, CA 94303 
415/321-5520 


MIDWEST KABLE 
LIGHTING & SOUND................. 1018, 1020 
25058 West 6 Mile Road 
Redford, MI 48219 
313/537-0430 


MIRACLE RECREATION EQUIP. ........... 1039 
P:O, Box 275 
Grinnell, IA 50112 
515/236-7536 


MONROE DISTRIBUTING, INC. ............ 1120 
2999 Payne Avenue 
Cleveland, OH 44114 
216/781-4600 


MONTANA BILLIARD 
SUPPLY & MFG. CO.................... 224, 226 
P.O. Box 20878 
134 Regal Street 
Billings, MT 59102 
406/259-4898 


M.V.S. AMUSEMENTS INC. ................. 462 
7940 Pendleton Pike 
Indianapolis, IN 46226 
317/542-9207 
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COIN CONTROLS 2 


World Class Quality... 


Sales/Service Hotline... 


0-323-8174 _ 
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e FREE CATAL = 
° FAST SERVICE 4 


COIN CONTROLS, Inc. COIN CONTROLS, Ltd. COIN CONTROLS, GmbH 
2609 Greenleaf Ave. New Coin Street Gr. Backerstr. 11 
Elk Grove, Ill. (0007 Royton Oldham OL2 6JZ 2000 Hamburg 1 
Telephone (312) 228-1810 Telephone: 061-678 0111 Telephone: (040) 37 15 27 


Telex: 254708 Telex: 669705 Telex: O2 162 868 CoinG 
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The South's 


Arcade Specialists 


e Immediate delivery 
e Best terms 
e Reliable service 


And a 50-year reputation of looking out 
for the best interests of our customers!! 


call us 


BIRMINGHAM 
Vending Company 


540 2nd Ave. North, Birmingham, Alabama 35204 


(205) 324-7526 


NAMCO-AMERICA, INC............ 655, 657, 659 
754, 756, 758 
343 Gibraltar Drive 
Sunnyvale, CA 94086 
408 / 745-7600 


NATIONAL COIN ......... 0... ccc cece ee ee eee 909 
1405 West Diversey Blvd. 
Chicago, IL 60614 
312/281-8211 


NICHIBUTSU U.S.A. CORP...... 649, 651, 748, 750 
15407 South Broadway 
Gardena,CA 90248 
213/538-2164 


NICOLE MFG., INC..................... 475, 570 
1122 Ninth Street 
Altoona, PA 16601 
814/943-7752 


NINTENDO OF AMERICA, INC. 711, 713, 715, 810 
812, 814, 809, 811, 813, 908, 910, 912 
4820-150th Avenue North East 
Redmond, WA 98052 
206 / 882-2040 


NORTH AMERICA AMUSEMENT CO. .. 971, 973 
975, 977, 979, 981, 1070 
1072, 1074, 1076, 1078, 1080 
524 2nd Street 
Rock Island, IL 61201 
309/788-0135 


THE NORTON COMPANY, INC. ........ 320, 322 
4910 West Linebaugh Avenue 
Tampa, FL 33624 
813/962-4012 


O’CONNOR DISTRIBUTING ................ 1177 
9030 Directors Row 
Dallas, TX 75247 
214/631-0157 


OMACO ENTERPRISES, INC................. 334 
2910 West Fairmount Avenue 
Phoenix, AZ 85017 
602/277-4062 


PACIFIC COAST DISTRIBUTING ..... 1048, 1050 
4630 Pacific Highway E-Bldg. 33 
Tacoma, WA 98424 
206 / 922-3333 


PATENT RESEARCH 
DEVELOPMENT CORP. ..................... 341 
4504 Linder Place 
Rockford, IL 61107 
815/398-1027 


PHOTAR INDUSTRIES ............. 452, 454, 456 
650 Hudson Avenue 
Palm Bay, FL 32905 
305/724-9777 
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© 1982 PHOTAR INDUSTRIES INC. 
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ORIGINATED BY EPOS 
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Help Bruno CATAPULT cats and mice from his 
Master's home before the cats destroy the 
furnishings. A unique cartoon game appeal- 
ing to the younger player, yet a challenge 
to the experienced player. 


For more information contact your 
distributor or Marketing Director, 
Photar Industries Inc., 650 Hudson 
Avenue, Palm Bay, Florida 32905 
(305) 724-9777 


DISTRIBUTED BY: 


700 CHASE, ELK GROVE VILLAGE, ILLINOIS 60007 
(312) 981-9600, TELEX 254657 
Designed and Developed by TOLL FREE SERVICE ASSISTANCE (800) 621-6424 


UNIVERSAL RESEARCH LABORATORIES. INC 


A Subsidiary of Stern Electronics. Inc ILLINOIS ONLY (800) 572-1948 


PLAY METER MAGAZINE ............. 617, 619 
P.O.Box 24170 
New Orleans, LA 70184 
504/838-8025 


PRIME ENTERPRISES, INC................. 1062 
6 Walnut 
Box 266D 
Frankfort, OH 45628 
614/998-5432 


PRODUCTS INTERNATIONAL .............. 327 
8605 Second Avenue 
Silver Spring, MD 20910 
301/587-7824 


PROMOTIONAL CONCEPTS, INC. .... 1053, 1055 
1900 Emery Street 
1 Park Place, Suite #204 
Atlanta, GA 30318 
404 / 351-6767 


PROVINICIAL STORE FIXTURES .......... 1171 
7310 Torbram, Unit 3 
Mississauga, Ont., CN L4T 3X2 
416/677-6704 


RAG TIME cei Sica wee ede sete ies 953 
1320 Anvie Blvd. C. 
Modesto, CA 95351 
209 / 358-2330 


THE ROBOT FACTORY ................ 564, 566 
P.O. Box 112 
Cascade,CO 80809 
303 / 687-6208 


ROCK-OLA MFG. CORP........ 625, 627, 724, 726 
741, 743, 840, 842 
800 North Kedzie Avenue 
Chicago, IL 60651 
312/638-7600 


ROWE INTERNATIONAL, INC. ......... 443, 445 
75 Troy Hills Road 
Whippany, NJ 07981 
201/887-0400 


SAMPO CORP. OF AMERICA ............... 555 
1050 Arthur Avenue 
Elk Grove Village, IL 60007 
312/364-6900 


SATOMI FAMMY .................46. 1014, 1016 
1314 South King Street, Room 1150 
Honolulu, HI 96814 
808 / 524-809 1 


SCAN COIN. ING i oeceesi ete ine eens 1042 
201 Elden Street 
Herndon, VA 22070 
703/471-6510 


SCREEN GAME MANUFACTURING ........ 1169 
2565 Drew Road 
Mississauga, Ont., CN L4T 1G1 
416/678-2098 
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SALLY ANIMATION, CO..............00006: 1175 
803 Price Street 
Jacksonville, FL 32204 
904/353-5051 


SEGA ELECTRONICS, INC.......... 427, 518, 626 
622, 618, 620, 624 
16250 Technology Drive 
San Diego, CA 92127 
714/277-8700 


SENTE TECHNOLOGIES ........ 1130, 1132, 1134 
1213 Innsbruck Drive 
Sunnyvale, CA 94086 
408 / 744-7434 


SEGUNDO GAMES, INC. ........ 1001, 1003, 1005 
33395 Railroad Avenue 
Union City, CA 94587 
415/471-4202 


SHINE ELECTRONICS CORP. .......... 654, 656 
1290 B Hammerwood Avenue 
Sunnyvale, CA 94086 
408 / 734-3140 


SINGER ONE STOP FOR OP'S ............... 121 
2130 West Chicago Avenue 
Chicago, IL 60622 
312/772-3450 


SKREL. BALL. ING 2 os esie et teuics tee es4 542, 544 
8th & Maple Streets 
Lansdale, PA 19446 
215/362-0300 


STANDARD CHANGE-MAKERS, INC. .. 943, 945 
422 East New York Street 
Indianapolis, IN 46202 
317/639-3423 


STAR CHALLENGER, INC. ................. 1156 
3315 West Catalina Drive 
Phoenix, AZ 85017 
602/278-3533 


STANDARD METAL TYPER, INC........... 1051 
2910 West Montrose Avenue 
Chicago, IL 60618 
312/583-8300 


STEVEN MORRIS CO................. 02008. 1037 
1549 Sherman Avenue 
Evanston, IL 60201 
312/475-2310 


STERN ELECTRONICS, INC. ... 531, 533, 535, 537 
539, 630, 632, 634, 636, 638 
700 Chase Avenue 
Elk Grove Village, IL 60007 
312/981-9600 


SUNDANCE DISTRIBUTING CO. ............ 801 
P.O. Box 1731 
Henderson, KY 42420 
502/826-0224 
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250+ VIDEO GAMES 
AUCTION 


ATLANTA, GA 


4725 Bakers Ferry Road 


FULTON 
INDUSTRIAL PARK 


Saturday, April 9, 1983 — 10 a.m. 


250-plus units of new and used videos, pinballs, 

jukes, food and drink machines, mechanical 

bucking bulls, coin changers, and many other 
pieces of arcade equipment. 


Colonial Auctions Inc. 
291 Pat Mell Road,Suite 5 
Marietta, Georgia 30060 

404/436-1500 
Nights and Holidays: 404/435-5243 
Out of State Toll-free: 800/241-3268 
Col. H.C. Thomas, Auctioneer, GAL #363 


“TNE ALWAYS WonDERED WHeke THEY GoT ALL 
THOSE GREAT SPACE GAMES FROM!” 


VIDEO PROJECTIONS LTD............. 237, 239 
736 Allerton Avenue 
Bronx, NY 10467 
212/798-8700 


SUPER BALL, INC.................002.% 986, 988 
1 Vanderbilt Avenue 
Pleasantville, NY 10570 
914/769-0435 


TAGO ELECTRONICS .................. 919, 921 
1909 South Great Southwest Parkway 
Grand Prairie, TX 75051 
800/527-3639 


TAITO AMERICA CORP........ 311, 313, 315, 317 
432, 434, 436, 438 
1256 Estes Avenue 
Elk Grove Village, IL 60007 


312/981-1000 
DON TAYLOR SALES ....................... 212 
P.O. Box 270 
Westown, PA 19395 
215/399-0318 
PECHSTAR. ING ido 44tdicracweesiond 324, 326 


8651 N.W. 56th Street 
Miami, FL 33166 
305 / 592-7773 


TECH VEND MARKETING, INC............. 1046 
6050 McDonough, Suite 0 
Norcross, GA 30093 
404/448-9393 


FRARAN- LTD. ccc ow nec cw ees xehewsss 335, 337 
41 Kanda Higashi-Matsushita Chyiod 
Tokyo 101, Japan 
032560378 


THIRD WAVE ELECTRONICS, CO. .......... 204 
4021 North East Sth Terrace 
Ft. Lauderdale, FL 33334 
305/564-0521 


THOMAS AUTOMATICS, INC... 747, 749, 846, 848 
3310 Woodward Avenue 
Santa Clara, CA 95050 
408 / 748-7602 


TOMMY LIFT GATE MFG. CO.............. 1144 
Bus Brown Drive 
PA). Box: 
Woodbine, IA 51579 
712/647-2050 


TONKA TOOUS cite dnt elie ervess 1008 
7707 West 22nd Street 
Minneapolis, MN 55426 
612/471-0126 


TOTAL VENDING SERVICES ................ 760 
750 Ponce de Leon Place 
Atlanta, GA 30306 
404/875-7555 
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by the zap of a TAP” kit. ..the TAGO © touch of life! 


Cc | POOF! 
@ eC e That monster that took up valuable’ space can now 
| TURN-A-PROFIT — with new earning life... breathed 
\ Into it 
\h, tf 


lings were never so good at the Castle; imagine. ..at % to 2 the 
Cost of a new game, the return on investment is great... .the return of 


investment Is certain! 
Not to tarry, Igor. ..call your distributor for your kits at once. . . his specialty 
this week is any old rastar vertical monitor game. CALIPSO © is a one or dual player 


game with exciting action, mystery and adventure.— 


ERE, TEST ILS /, 
LLY YM Lic 


/ Lb how 


1909 S. Great Southwest Parkway 
Grand Prairie, Texas 75051 
(214) 641-5822 (800) 527-3639 


TOURIST ATTRACTION & PARKS ......... 1142 
401 North Broad Street 
Philadelphia, PA 19108 
215/925-9744 


TORNADO TABLE SOCCER, INC. .... 1056, 1058 
5204 Airport Fwy. 
Fort Worth, TX 76117-5997 
817/831-2231 


TSK ELECTRONICS CORP.............. 961, 963 
1524 Highland Avenue 
Duarte, CA 91010 
213/357-9991 


ULTRA LIFT CORP................... 1124, 1126 
1040 The Alameda 
San Jose, CA 95126 
408 / 287-9400 


UNIVERSAL MACHINE CO., INC. ........... 466 
5201 South Hampton Road 
Dallas, TX 75232 
214/330-5261 


“We can fill the whole bill!” 


* 
i] We’re Arcade people too} | | 


Pine Haven Shore Rd. e Shelburne, VT e 05482 
802-985-8401 (Ext. 123 — ask for Dave) zx 


UNIVERSAL USA, INC........... 1009, 1011, 1013 
1108, 1110, 1112 


3250 Victor Street 
Santa Clara, CA 95050 
408 / 727-4591 


U.S. BILLIARDS, INC. .. 719, 721, 723, 818,820, 822 
243 Dixon Avenue 
Amityville, NY 11701 
516/842-4242 


VLECCING | ahcisrawaceethusatiew dead sas 1030, 1032 
2770 Highland Avenue 
P.O. Box 12530 
Cincinnati, OH 45212 
513/531-2800 


Atari @ Bally e Centuri © Cinematronics 
otflieb e Gremlin ¢ Midway e Williams 
Stern @ Taita ; see 


VALIDATA COMPUTER & 
RESEARCH CORP e's sos enineandwxdad ¢oiverdacs 947 
428 South Perry Street 
Montgomery, AL 36104 
205 / 834-2324 


ersal @ U.S. Billiards e Valley e Williarns e 
enturi ¢ Cinematronics ¢ Dynamo e Exid 


THE VALLEY COMPANY............. 1010, 1012 
333 Morton Street 
P.O. Box 656 
Bay City, MI 48707 
517/892-4536 


iversal e US. 
pnturi ¢ Cinematr e Dynamo e Exid 
offlieb e G in @ Midway e Williams e Nintendo e [Ra 
Stern @ Taito iversal @ U.S. Billiards e Valley e Williams e 
Atari @ Bally uri e Cinematronics ¢ Dynamo e Exid 
serving the Southeast Since 1928 
with the Best Names in the Business 


P.O. Box 927 0 Montgomery, AL 36104 D 205/834-3455 


VAN BROOK OF LEXINGTON, INC. .... 925, 927 
P.O. Box 5044 
Lexington, KY 40555 
606/231-7100 


Distributing Co., Inc. 


VAN LOCK COMPANY ...................... 213 
P.O. Box 44066 
3609 Church Street 
Cincinnati, OH 45244 
513/561-9692 
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5,000% RETURN ON INVESTMENT 


Listed below are some of the unique reasons why the Tornado Soccer Table 
is averaging a 5,000% return on tavectnant while all other soccer tables 
seemed to have failed. 


1. 13 years of successful experience in design, engineering, testing, 
manufacturing, leasing tables, and most inportantly - operating our 
own tables on location. 

2. More determination to make foosball work. 

3. Maintaining an attitude of “to hell with manufacturing cost - the 
table and component parts must perform!" 

4. Over 40 unique design features with 5 U.S. patents issued and many 
more applied for. 

5. Less than $100.00 per year in replacement parts cost average while 
other tables were as much as $1,500.00 per year. 

6. Hardly any down time plus “instant repair". 

7. Overall "quality" and aestetics for more player appeal. 

8. Highest weekly income average of any table for our full 13 years. 
Current national average of $100.00 per week with as much as $400.00 
per week reported per table. 


A LOOK INTO THE FUTURE 


Current table price direct from factory in areas where table 
is not represented by Tornado distributor. Terms: CASH. .cccceeeeS 895.00 


Authorized distributor retail price...ccceccecercecceccccceseseses 999200 
MARCH 1983 - Price will increase tO... cccccceecccvccccscccecees ee 9095.00 
APRIL 1983 - Price will increase tO... cccccccerccccvvcseveseses eS l195.00 
MAY 1983 - Price will increase tO...cecrrccnccccecccccccveseese es 9l295.00 
JUNE 1983 - Price will increase tO...ccrcccrcccccecvccccceseeess eG l495.00 


JULY 1983 - Price will increase tOccccccccccccescsccecccecccccsee925900.00 


Check below for a Tornado distributor in your area. If you are in an 
area that is not currently represented by a Tornado distributor, please 
call the Tornado factory at (817) 831-2231 or Metro 429-8484. 


In the Northeast U.S. call: Frank Seninsky or better known as "Frank 
the Crank" Technical Writer for Play- 
Meter Magazine - a man you have learned 
to trust as a games critic. 


(201) 738-1800 
Alton, Illinois: Larry Hellrung TORNADO 
(618) 251-5079 TABI FEF SOCCER 


Atlanta, Georgia: Bobby Griffith 5204 Airport Freeway Hwy. 121 
(404) 996-2828 Fort Worth, TX 76117 


P : 817/831-2231 

Austin, Texas: Eric Teggman hone 8 7/8 3 
(512) 454-2146 ae & hh Oty 

Corpus Christi, Texas: John Hatton f : 


(512) 852-3052 


Denver, Colorado: Gil Jackson 
(303) 364-7225 


Oklahoma City, Oklahoma: Tony Milner 
(405) 632-2097 


Trumann, Arkansas: Norman Francis 
(501) 483-7208 


Canada: Dale Johnson 
(604) 273-6691 


PLAY METER, April 15, 1983 <3 


VENDING INTERNATIONAL ... 231, 233, 330, 332 
33157 Camino Capistrano, Suite #C 
San Juan Capistrano, CA 92675 
714/661-6808 


VENDOPRISE, INC. ......................... 949 
30 Di Tomas Court 
Copiague, NY 11726 
516/842-3810 


VENTURE LINE, INC. .......... 803, 805, 902, 904 
3731 East LaSalle 
Phoenix, AZ 85040 
800/528-1442 


VIDEO COMMUNICATIONS............ 465, 467 
2220 East Main Street 
Richmond, VA 23223 
800 / 368-6246 


VIDEO MUSIC INTERNATIONAL....... 911, 913 
8265 Sunset Boulevard, Suite 108 
Los Angeles, CA 90046 
213/656-8890 


VIDEO PRO ENTERPRISES, INC............ 1173 
P.O. Box 23663 
Harahan, LA 70183 
504/733-7030 


15000 Main Street 
Gardena, CA 90248 
213/516-9525 


WELLS GARDNER 
ELECTRONICS............... 903, 905, 1002, 1004 
2701 North Kildare 
Chicago, IL 60639 
312/252-8220 


WACO CORP ogee ese waa ohne 611, 613, 710, 712 
6400 West Gross Point Road 
Niles, IL 60648 
312/647-7500 


WILDCAT CHEMICAL 
CO/BIG STATE SUPPLY..................... 661 
1349 East Seminary Drive 
Fort Worth, TX 76115 
817/924-8321 


WILLIAMS ELECTRONICS, INC. ... 431, 433, 435 
437, 439, 530, 532, 534, 536, 538 
3401 North California Avenue 
Chicago, IL 60618 
312/267-2240 


ROGER WILLIAMS MINT................... 967 
79 Walton Street 
Attleboro,MA 02703 
617/226-3310 


WILLY WASHING. goede ewes hak Kewecad: 703 
3575 Monza Drive 
Salt Lake City, UT 84109 
801/277-8154 


WIZ REDS ING 6 bose eh Sa chat iw iicaciwe 957, 959 
161 Everest Drive 
N. Huntington, PA 15642 
617/693-1383 


WORLDVEND PULSESCAN CO............. 1084 
8369 Vickers Street, Suite 0 
San Diego, CA 92111-2173 
619/292-4557 


WORLD WIDE 
DISTRIBUTORS................ 115, 117, 214, 216 
2730 West Fullerton Avenue 
Chicago, IL 60647 
312/384-2300 


Kiln 
“Can I call you back? My husband and I are role-playing.” 
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Q-BITS® .. . the remarkable new keyed 
token system from Roger Williams Mint. 
It stops slugs, coins and unauthorized 
tokens. In fact, nothing will pass through 
it except a specially keyed Q-BIT token. 
There are a wide variety of key combina- 
tions available, and every buyer gets 
exclusive rights to one of them (within a 
150-mile radius). 

Conversion to Q-BITS is simple and 2 = 
inexpensive, whether you now use con- ae 
ventional tokens or not. Stock Q-BITS can ya 
be shipped immediately. Even personal- 
ized custom Q-BITS are available 
quickly. For prices and information, call 
toll free: (800) 225-2734. In Massachu- 
setts, call (617) 226-3310. Or write. 


Roger Willams Mint" 


Northwest Industrial Park, 
79 Walton Street, Attleboro, MA 02703 


BECAUSE NOTHING FITS = ~ 


EXCEPT Q-BITS. 


Operators look to the AOE 


for new technology 
By Dawn Adorno 


Several weeks prior to the AOE, Play Meter inter- 
viewed 10 operators who plan to attend the show. The poll 
was conducted at random, and operators were asked about 
their expectations of the AOE and the industry in general. 

“Operators comprise a mass force in buying power 
and now have more of a say in what games to buy,” said 
Joe Holliday, one of those questioned. 

In_ brief, operators’ comments revealed that their 
buying strategies have changed considerably since last 
year’s show. Many operators are looking for the manufac- 
turers to come up with new ideas in video games (and 
beyond) that will spark the industry as well as their 
business. 

Several operators had various complaints to air 
regarding cost investments, manufacturers’ overpro- 
duction of new games, and having to service “almost new’ 
machines. Others were eager to share their speculations 
and insights about conversion games and laser discs. 

The responses of those polled were, in some instances, 
similar, yet there were a few surprises. 


, 


Why are you going to the show? 

Viewing the new product and attending the seminars 
were the two reasons most frequently given by the opera- 
tors surveyed. Jerry Nissenbaum of Wonder Corporation 
of St. Louis, Missouri, noted that the series of seminars in 
the past has been “informative and worthwhile.” 

Brad Baker, Hunter Vending, Arlington, Virginia, 
who will be attending the AOE for the first time, added 
that the show is proposing better seminars than those 
offered at the AMOA, and that he and his employees will 
make use of them. 


90 


Other operators had different reasons for attending 
the show. Ed Leyanna of Eddie’s Amusement Co. Inc., 
Flint, Michigan, is concerned with looking for any test 
equipment that will make servicing quicker and easier. 

“I can pick up where | left off at the other show,” 
remarked Joe Holliday of Action Amusement Associates, 
Phoenixville, Pennsylvania, while Bruce Whisenhunt, 
Diamond Amusement Company, San Francisco, admitted 
that he wants to “get out of town and have a good time.” 

On a more serious note, Ernie Moody, Windy City 
Amusements in Boulder,Colorado, stated that he wants 
“to find out what to do during this current crisis about the 
high cost of equipment.” He also would like to discuss the 
problems the industry is facing which are “looming more 
since 60 Minutes got a hold of it and said it was such a 
money-making business.” 


What are you looking for at the show in particular? 

New games, new conversions, new computer ideas / 
technology are what Marty McAndrew, Electronic 
Amusements Corporation in Pensacola, Florida, would 
like to see at the AOE. 

Ernie Moody is hoping for something new and revolu- 
tionary in terms of cost investment rates, “something that 
won't be junk in six months.” Echoing Moody’s senti- 
ments, Joe Holliday commented that he would like to seea 
game with no problems for the first three months to cut 
down on repairs. He added that he’s also looking for legal 
poker/ blackjack machines because some of his locations 
are close to Atlantic City. He would like to see and would 
buy more pinballs if they were priced at about one-half the 
price of the video games. 

Other operators agree with Bruce Whisenhunt who 
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With Electrohome it’s more than a monitor— 
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We don’t just sell you a monitor. 
We’ re totally committed to your 
success. And because we’re a 
North American company, we’re 
fast, flexible and responsive. 


~ 
Ss , 


ee 2 0 oe V4 


z 


«& 


A game is just a board until the 
right monitor brings it alive. Our 
engineers have specialized games 
know-how and will work with you to 
add monitor magic to your boards. 

Over the years Electrohome 
has set the pace in games technol- 
ogy and creativity—including the 

hal ek ae X-Y eee 
| with lightning action and explo- 


We’ ll work with you to make 
itin the games game! A recent 
example is our unique neck protec- 
tor that makes it almost impossible 
to break the tube during installation 
or replacement. And eliminating 
breakage will work like magic to 
improve your profits. 

We’re so convinced you'll like 
the difference, that we’ll make a 
special arrangement for a first time 
trial of an Electrohome monitor with 
the superguard neck protector. Mail 
the coupon for more information. 


ay 


at 
—-s Linen — 

you need help, ey 
Electrohome’s 
parts and service system works like 
magic to get the game back into 
action fast. Parts are distributed by 
Wico outlets across North America, 
as well as Electrohome (USA) 
Limited, Tonawanda, New York. 

No matter how you slice it, the 
monitor is the most expensive and 
critical part of any game. Why lose 
big quarters in the coin slot by 
nickel-and-diming the monitor? 

So, whether you’re a manufac- 


Bae turer, oe or Sian spec- 


Please send me more information 
on Electrohome games monitors. 


Name 
Company. 


Street 


City 


Zip Code 


Electronome Limited 
Advertising Department 
Postal Station ‘‘D”’ 

Box 10133, Buffalo, NLY. 
14210-0133 


MM/P/4-15 
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‘Cause we've lost weight and inches to help you gain profits. 


Our new, compact size, a perfect 75”-25¥2"-70Y4" 
figure, fits in more places and spaces than 
ever before. 


You'll now find us in shopping mall arcades. 
Taverns. Restaurants. And other smaller 
entertainment facilities. 


But we did more than just change shape... 
we've increased player appeal by 
combining vivid colors and flashy new 
display panels with a stimulating 

sound series triggered by high scoring rolls. 


What's more, our smaller size challenges 
players to achieve new short-distance 
rolling skills while playing for great prizes. 


And for the first time, our reduced size 
lends itself to play by the little ones. 


Ne 
So, if you haven't seen us lately, @ 
come look us over. We've grown | Ane | 
smaller... ina real, big way! 1S | . (— 


Mini Skee-Ball measures in at 6'3" ... and weighs in at 265! 


AKECBANEL 


8th and Maple Streets Lansdale, PA 19446 
(215) 362-0300 Telex 846-072 


Manufacturing the original Skee-Ball alleys of 
superior quality and outstanding performance 
for over 65 years. 


Please visit us at 
booth #542-544 at the 
AOE Show. 


© Skee-Ball, Inc. PT-117 
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said that he is looking to see “anything new that may bea 
winner.” 


Do you think that this show will be different from past 
shows? 

Although the operators commented that they have 
enjoyed past shows, most are hoping to see something 
different at the 1983 exposition. Jerry Nissenbaum stated 
that he hopes to see “more variety in seminars.” He has 
attended the AOE twice in the past and said that “a great 
many of the seminars are the same.” 

Brad Baker added that “a price change is needed to 
keep the industry stable. Merchandise has been short- 
lived?” 


Are you going mostly to buy or to look? 

Nine of the 10 operators responding to the survey 
indicated that they do not intend to buy at the show. Most, 
like Sue England of Silver Sue’s in Chicago, buy from local 
distributors after the show. Sue has her employees go to 
play the games and she generally makes her own judgments 
at the show. Brad Baker, taking a similar approach, meets 
with his staff after the show, reviews the games they’ve 
seen, discusses the budget, and then buys games from the 
local distributor. 

James Cormney, Kentucky Vendors, Lexington, 
Kentucky, offers this unique approach: “If J like some- 
thing, I don’t buy it because that usually means that no one 
else will like it.” He added, however, that he will usually 
buy Williams’ games because he finds that they give long 
life with few problems. 

Some operators stressed that they have become very 
conservative about buying new games. Marty McAndrew, 
for example, asserted that he is much less impetuous and 
no longer buys using the “I'll give it a shot” method, but 
must see the track record before making a purchase. 

Like McAndrew, Ernie Moody is also very cautious 
these days. He said that he would not hesitate to buy a new 
machine if there were a promise that his investment would 
be worth something in six months. 

On the other hand, Joe Holliday commented that 
“vou either deal in volume or pay through the nose for 
these games.” He also suggested that the prices on the floor 
at the AOE are so different from deals made over the 
phone that he could actually end up with two free games 
just from buying at the exposition. “I can save several 
hundred to $1,000 by getting in on the initial order,” he 
added, stressing that one reason that there is such a dif- 
ference in prices at the show 1s that some of the games are 
not yet on the streets. 

Bruce Whisenhunt agreed that there are good specials 
and price breaks at the show, but indicated that he doesn’t 
always attend with the intention of buying. 

“It’s nice to know what’s available so when I’m ready 
to buy, I know what to look for,” Ed Leyanna acknowl- 
edged, summing up what most of the others implied, that 
the AOE isa place to see the new games that they may buy 
later after they get home. 


Do you usually wait to see if one game is more of a hit than 
others before you buy? 

A majority of those polled indicated that they do wait 
to see if a game is a hit before they buy it. Some, like Bruce 
Whisenhunt and Ed Leyanna, commented that the 
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Equipment Poll in Play Meter often aids them in making 
choices about purchases. They also find that discussing the 
games with other operators and distributors is helpful, 
though not always a successful method in making these 
decisions. 

“We boast about our successes and cry about our 
failures,” J. E. Beck, Mitchell Novelty Co., Milwaukee, 
asserted. 

Other operators tend to rely on their own instincts as 
to whether a game will be a hit or not. Marty McAndrew 
watches the games himself and makes “gut judgments.” 
But, he added that he too has become very selective lately, 
getting test reports from various places and no longer 
taking unnecessary risks. 

If Sue England is not sure about a game even after she 
has seen it, she waits. She noted that things are not the way 
they used to be two years ago when her customers would 
play anything. “Now,” she remarked, “they have home 
video games.” She sometimes buys a game if a lot of her 
customers have asked for it specifically and after she has 
seen how the game has done at certain test sites. 

Ed Leyanna indicated that he’d rather buy a 10-month 
old game (that has been a hit) than to risk buying a two- 
week old one that he’s not sure about. He added that he has 
lots of Space Invaders and Asteroids, that he doesn’t make 
much money on now, but that that doesn’t matter because 
he’s already profited from them. 

In contrast, Jerry Nissenbaum, who has a large 
operation, needs “equipment ona frequent basis” and does 
not wait until a game is proven before he buys it. 


Have your buying strategies changed since last year? 

“Yes,” replied Brad Baker, who said that the industry 
is slowing down. He implied that he will make fewer 
purchases this year although he has bought heavily in the 
past to install machines in his area. 

James Cormney and several others want to find pieces 
that have longer life. He is careful to see if a record of 
problems exists with a certain game before purchasing it. 
He also remarked that some games that do well in other 
places do not do well for him, but that he can always use 
driving and shooting games. 

Bruce Whisenhunt avowed that he no longer buys 
games on the basis of how they look, but waits until they 
are tested. He commented that the last 30 games he bought 
were all conversion games. “Novelty games are on top 
(now), but they die out,” he explained. 

Although the majority of operators questioned 
discussed only video games, Ed Leyanna stated that he 
doesn’t plan to buy any jukeboxes, even if they cost only 
$1,500. He said that he doesn’t make anything on them 
because of city licenses and royalty fees,which prompted 
him to add, “I figure once I buy a record, it’s mine.” 

J. E. Beck has just bought some new pinballs because 
he has some “dyed-in-the-wool pin locations.” He 
commented that he has some good pinball stops, but “they 
aren’t doing what they did in years back. Videos have taken 
Over.” 

Most of the operators feel that their buying strategies 
have changed since last year partly because the manufac- 
turers are producing too many new games. Ernie Moody is 
not alone in saying that he has become much more con- 
servative. Moody stated that because “manufacturers are 
selling their three-month old games at sucha reduced cost” 
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that they are “killing the resale value” for the games that he 
Owns. 

Sue England noted that her buying strategies have 
changed because the games don’t make what they used to. 
“The market is tight, and distributors don’t want to take 
the games back as readily.” 

Summing up the plight of many operators, Ed 
Leyanna remarked, “I’ve never tried to buy with money I 
don’t have.” 


Are you interested in conversion games? 

Operator opinion was divided as to whether conver- 
sion games will benefit the industry. Most felt that the 
games’ advantages lie in the low cost (as compared with 
dedicated videos) and the variety that the conversions 
supply. Others are not interested in conversions unless they 
are hits in themselves. 

J. E. Beck, who has been well satisfied with Pac-Man 
Plus, stated that, “People get good at the older games and 
play the machines for an hour on one quarter. People are 
getting used to videos just as they got used to pins.” 

Ernie Moody, who says he is trying to do as much with 
as little as possible, likes the conversion games because “for 
$700 you have a new game as opposed to $2,300 for a new 
cabinet.” 

Sue England, however, is not sure whether she will 
buy the conversions. She explained that she buys a game 
On its merit the way it is, and that she hasn’t bought any 
conversions so far because “they aren’t good enough games 
to own. People usually go with the originals, and the 
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originals are usually better than the deluxe games. We’re 
all creatures of habit,” she remarked. 

Marty McAndrew has tried some of the conversions, 
but said that he hasn’t been overly impressed except by 
Pac-Man Plus. “If they come out with a direct hit, they are 
very practical; converison games put new life into dead 
pieces.” 

Jerry Nissenbaum disclosed that he hasn’t had any 
luck with conversions in the past and that the real problem 
is the selection of popular equipment. “Operators do not 
make a game popular, they only provide the games. Con- 
versions aren’t necessarily going to be popular games. Pac- 
Man Plus is an exception—an unusual situation.” 

“The advantage is spending less—you get your money 
back,” Ed Leyanna explained. “But,” he continued, “most 
of the conversion games have been ‘dogs’ except Mr. Dol. 
Operators are hurting because you don’t get your money 
back on one machine before customers are asking for a 
new game. So conversions are an excellent deal for 
operators.” 


Are you interested in laser disc games? 

A few of the operators were not familiar with these 
new games and had little comment. Others seemed skepti- 
cal as to whether they would purchase a laser disc game 
and appeared to be concerned mostly with the cost and 
SIZe. 

Brad Baker insisted that, “the laser disc theory is 
good, but the street operator won’t be able to buy the piece 
for several reasons. The size of it is discouraging, and the 
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cost is limiting. Buying it and putting it in one location will 
not pay for it. You can’t put something that size ina bar or 
restaurant, although you might be able to use it in a 
bowling alley or an arcade.” 

Jerry Nissenbaum stated that although he’s willing to 
try anything, he doesn’t know how player acceptance will 
be. “It will probably cost 50 cents per play because of the 
cost of the game, and that’s a disadvantage,” he added. 

“Technology will take a few years to bring these games 
into perfection,” Marty McAndrew asserted. 

Ernie Moody also admitted that the laser disc has lots 
of potential. “But is it worth more than just a novelty? Will 
it be cost effective? he wondered. 


Do you plan to attend any of the seminars? 

All of the operators interviewed plan to attend some 
of the seminars, and some operators will send their employ- 
ees to the ones they don’t attend. Sue England plans to 
attend the legislative seminars, because, as she explained, 
she wants to become more involved and more informed 
about adverse legislation because there’s been “a lot of bad 
publicity about game rooms.” She will send her employees 
to the technical seminars. 

Joe Holliday is mainly interested in the technical 
seminars because, he stated, he spends a lot of time on 
service calls and would like to learn “how to troubleshoot 
various games.” 

Ernie Moody enjoys Charles Ross’ talks, but isn’t 
interested in the technical ones. “I can’t do everything,” 
he quipped. 
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J. E. Beck, Marty McAndrew, and Brad Baker are 
also interested in the computer seminars, while Bruce 
Whisenhunt and Ed Leyanna stated that they might enjoy 
the management seminars. 


What do you expect to get out of the show? 

“Information. If operators don’t keep up with new 
equipment, they end up with dead pieces. I want to see 
what the future holds for new games,” answered Joe 
Holliday. He added that he can usually tell if a game is 
going to be a bomb or not, but enjoys hearing the manu- 
facturers’ talks anyway. 

Sue England expects to see advancements in technol- 
ogy. “Manufacturers said that money would go towards 
research and technology,” she commented. She would like 
to see more games that will stay in the game room, “like 
Pole Position,” that cannot be duplicated for home video 
use. 

James Cormney expects to see major companies’ 
ideas for curing service problems. 

Marty McAndrew hopes to get “a gauge on what the 
industry has planned for the rest of the year.” Similarly, J. 
E. Beck wants to find out “what’s going to happen after 
videos.” The games used to last six months, but now last 
three months, yet the prices are the same, he continued. 

And Bruce Whisenhunt is looking forward to 
exchanging information and talking with other operators. 
He asserted that he gets a good education at the AOE, but 
insisted, as do many of the other operators, that “the 
industry will have to shed a new type of skin.” . 
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s revenues from video games 
A shrink, phonograph manufac- 
turers are hoping that opera- 
tors will once again turn to a “sound” 
business investment—the phonograph. 
And the major phonograph manufac- 
turers will be at the AOE in full force 
showing off their latest introductions. 
But most of these same manufac- 
turers are cautious about promising 
Operators that a phonograph will 
bring in large collections. Instead, they 
characterize the market with phrases 
like “signs of recovery,” “stable part of 
the business,” and “long-term sales.” 
“Music is still a very poor subject,” 
says Ivan Rothstein, vice president in 
charge of sales and marketing for 
Centuri. “But it shows signs of recov- 
ery.” Phonographs “never were a big 
boom, but they are a stable part of the 
business,” comments Frank Schulz, 
Rock-Ola’s sales and marketing 
coordinator. 


| 


Ivan Rothstein 
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Sound advice: 


Cautious phonograph 
manufacturers discuss 
exhibitions, music market 


By Laura Braddock 


Ed Wiler, Rowe’s vice president of 
marketing, says it’s tough guessing the 
market. “Who would have- guessed 
that not only the brakes would go on 
but that the whole thing would have 
hit the wall six months ago?” he asks. 
Wiler compares it to a “truck racing 
into the World Trade Center.” 

However, despite cautious com- 
ments, these men all see promise in the 
phonograph market and offer opera- 
tors advice in managing phonographs. 

“Tet the location help you,” says 
Rus Strahan, president of Loewen- 
America. “Listen to the people putting 
the money in. Let them feel like they 
are participating.” Strahan says letting 
customers form a request list is one 
method of participation. 


Program music 

Schulz also believes customers are 
the key to higher collections. “Pro- 
gram the music to the location,” he 


oa i o> 
a 


Frank Schulz 


recommends. For instance, if an ethnic 
group frequents a location, program 
the phonograph to the group’s listen- 
ing preferences. 

Wiler urges operators to have a good 
understanding of the economics of the 
phonograph. “It’s quite different from 
games,” he says. “A smart operator 
looks at the profit and loss statement 
on a location. Look at it (phonograph) 
like a vending machine. Put some 
figures together—such as the depreci- 
ation ona game vs. the depreciation on 
a phonograph.” 

The display of phonographs at the 
AOE show is evidence of the manufac- 
turers’ faith in the music market. 

Rothstein says Centuri will display 
its 2001 phonograph. The 200] fea- 
tures 210 selections and “a very simple 
mechanism,” he says. It also has a 10 
top hits display feature and a remote 
volume control. 

“It’s a drastic departure from our 


Ed Wiler 
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normal conservative appearances,” 
says Strahan of Loewen-America’s 
Satellite—a phonograph highlighted 
by its one-piece injection molded cabi- 
net. The Satellite has 200 selections. 

The phonograph was unveiled at the 
AMOA show to distributors, and 
Strahan says the Satellite had a 
“mostly positive” reception. 


More showings 

The Blue Sunrise and Golden Sunset 
are the two phonographs Rock-Ola 
will be displaying. The Blue Sunset, or 
the 488-2, and the Golden Sunset, the 
488-3, have “a beautiful new graphics 
display,” Schulz says. One feature of 
the Rock-Ola phonograph is the 
bonus play feature. When a light 
flashes on the machine, instead of a 
customer getting one play for a quar- 
ter, he can get two plays for the price of 
one with the bonus play. The two 
phonographs also display the top three 
location hits. 

Rowe is set for the AOE with its 
R-87 series—the Sapphire 7 and the 
Golden 7. Both units feature a central 
control computer, easy-to-change 
pricing, expanded credit levels, built- 
in Autoplay and Memorec units, plus 
an optional $1 and $5 bill acceptor. 
The Sapphire 7 is black with con- 
trasting electric blue and chrome trim, 
and the Golden 7 features a candlelit 
hickory finish trimmed with orange 
and gold. Both phonographs have 
large lower bass speakers and match- 
ing upper mid-range-high speakers. 

The Video Music Center or VMC 
from Stern/ Seeburg features a 19-inch 
color TV monitor that displays music 
titles, credits, location-formatted 
information, a scrolling message 
across the bottom of the screen, the 
Selection Now Playing, and “operator 
only” service modes. 

The VMC control panel only has two 
customer controls: a thumbwheel and 
a select button. When the thumbwheel 
is moved, the select button pushed, or 
some coins inserted, the main index is 
displayed on the 19-inch screen. One 
feature of the control panel is dual coin 
mechanisms. The coin mechanisms 
reduce downtime due to jammed coin 
rejectors. The top 10 songs are calcu- 
lated continuously by the VMC’'s 
microprocessor. 

Some of the accessories for the 
VMC include a solid-state transis- 
torized paging kit, wireless volume 
control, and a plug-in keyboard 
allowing location access to the mes- 
Sage page and scrolling message 
portions of the video display. e 
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The Video Jukebox: 
jukebox audio/live video 


The Startime Video Jukebox lets 
you see what you only used to hear. 

When you drop your quarters in the 
Video Jukebox, you can possibly hear 
and watch Pat Benatar, Jerry Reed, or 
Lionel Richie perform their latest hits. 

“The Video Jukebox merges audio 
with the technology of the 80s,” says 
Sheryl Neely, director of public rela- 
tions for Video Music International, 
the company marketing the unit. “We 
are in a video oriented society.” 

The Startime Video Jukebox will be 
exhibited at the AOE. As operators 
inspect the unit, they are going to want 
to know exactly how the jukebox 
works. The Video Jukebox combines 
jukebox audio with live video. It can 
be programmed to feature advertising, 
short films, informational messages, 
top sporting events, educational for- 
mats, or any other type of communi- 
cations messages when it is not in the 
play mode. 

“It’s entertainment that can be 
tailor-made to the needs ofa particular 
location,” Neely explains. The Video 
Jukebox contains 40 to 48 selections 
including pop, rock, soul, rhythm and 
blues, country, and Vegas-type dance 
extravaganzas. 

Basically just about all of the selec- 
tions on the unit are the same songs on 
the cable music channel, MTV. “It’s 
taking cable TV out on location,” says 
Nancy Klein, vice president of mar- 
keting for Video Music International. 
But, Klein points out, the company is 
also interested in new groups or 
independents who own the rights to 
their tapes. 


50 cents 
One play costs 50 cents. But Klein 
says there has been “no market resis- 


tance” to the price. In fact, she adds, . 


one play costs $1 in Canada. 

When a customer inserts two quar- 
ters into the unit,he pushes the num- 
bered selector buttons on the front of 


the jukebox. The controller then 
searches, finds, and plays the cus- 
tomer’s selection via Panasonic Indus- 
trial Videotape decks over a Sony, 
RCA, or Barco 25-inch video monitor. 


While the phonograph searches for 
the song or is idle, the screen can 
project advertising messages or infor- 
mation pertinent to the location. 


The first advertising messages will 
be available for the jukebox April | 
with more commercials available July 
1. Klein says the commercials will be 
directed to national, regional, and 
local audiences. 

‘It’s also a means of reaching cus- 
tomers in a point of purchase loca- 
tion,” Neely says. And point of pur- 
chase advertising can mean more 
potential business for a location. For 
instance, Neely says, if a customer ina 
record shop sees a performance on the 
Startime Video Jukebox, the selection 
might pique his interest to buy the 
album. 


Jukebox sales 

Neely says business has been good. 
The jukebox was first introduced in 
the United Kingdom in 1981, and 
1,000 units have been distributed there 
in taverns, pubs, and other locations. 
The company expects to sell about 
2,500 units in the United States by the 
end of 1983. 

There has also been a lot of publicity 
about the Startime Video Jukebox. 
Company representatives have 
appeared on the “Today” show and the 
“CBS Morning News.” Stories about 
the unit have appeared in Newsweek, 
Omni, McCalls, and The New York 
Times and its Sunday section. 


Operators wil have to judge for 
themselves whether all the hoopla over 
the Srartime Video Jukebox justifies 
buying the product. Will it help a slow 
phonograph market? Is it the jukebox 
of the 80s? See for yourself. e 
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conditions and dedicated to meeting operators needs, is 
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_e Go beyond mechanical. The 
| Coin Comparitor™ is electronic, 
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you won't need to call on us | 
for years. 


No other manufacturer, as far as 
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confidence to offer a warranty 
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he splendid Hyatt Regency 

O’Hare is this year’s setting for 

the AOE. The AOE will utilize 

the spacious Exhibition Center within 
the hotel. 

Located near the airport, the Hyatt 
Regency O’Hare’s dazzling, bronze 
mirrored exterior has, no doubt, 
captured the attention of many 
heading from the airport into town. 

Enclosed in the mirrored columns is 
a 12-story atrium vital with plants and 
trees. 

Lighted glass enclosed elevators rise 
to the revolving rooftop restaurant 
and lounge, floating past a 10-story 
kitemobile made of 750 Japanese 
kites. 

The hotel itself mirrors the viva- 
cious atmosphere of the busiest airport 
in the world. O’Hare Airport serves 37 
million passengers per year, with 1,900 
flights per day. 

Midway Airport, having relinquished 
its title of busiest airport to O’Hare, 
now handles commuter traffic with 
few scheduled flights on major 
airlines. 

Attending the show in the suburbs 
will be a change of pace for those who 
have settled into their own routine 
about where to go and what to see in 
Chicago. But there is a variety of 
restaurants and nightclubs in the area 
for your enjoyment. 


Restaurants in the Hyatt 

In the hustle and bustle of daily con- 
vention going, one thing on many 
minds is having a relaxed dinner. The 
Hyatt O’Hare has several restaurants 
to choose from. 

The Garden Terrace, a colorful side- 
walk cafe, blends in with the outdoor 
atmosphere of the atrium. For lunch 
you can select a scrumptious salad bar 
($6.95), lox & bagels, shrimp salad, or 
burgers. Dinner (from 6 p.m. - | a.m.) 
fare includes white fish, New York 
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Yes, you can have fun 


in the suburbs! 


By Valerie Cognevich 


strip steak, fish & chips, ora pita po- 
boy (priced from $5 to $11). 

Hugo’s boasts the finest in con- 
tinental cuisine. Though not open for 
lunch, it may be hard to choose among 
the steak, lobster, lamb, fish, or 
Chateaubriand for dinner (prices 
range from $14 to $22 per person). 

Ventana’s is the revolving restau- 
rant high atop the Hyatt. It is open for 
lunch between 11:30 a.m. and 2:30 
p.m. featuring fresh pastas daily, in 
addition to beef po-boys, chicken, 
turkey, and ham sandwiches, seafood, 
salad, soup of the day, and daily 
specials (usually Italian). Cocktails 
and appetizers are served in the 
evening until 1:30 a.m. (prices range 
from $6 to $8.25). 

The Other Place is open for lunch 
from I1 a.m. until 2:30 p.m.serving 
sandwiches, steak, fish of the day, and 
soup (prices range from $4 to $9). 
Dinner is served from 6 until 10:45 
p.m. (except Monday night) with fares 
of steak, beef, and seafood (prices 
range from $12 to $20). 


Restaurants in the 
Holiday Inn O’Hare 

Many convention goers will be 
staying at the Holiday Inn O’Hare 
across the street from the Hyatt. The 
Holiday Inn has two restaurants to 
choose from. 

The Marketplace is open for lunch 
Monday through Friday from 11:30 
a.m. to 2:30 p.m. featuring a buffet 
consisting of soup, salad, meat, fish, 
various vegetables, and. potatoes for 
$6.95. On Sunday there is a Jazz 
Brunch complete with a jazz band for 
your entertainment while dining. 
Brunch is served from 11 a.m. to4 p.m. 
for $12.95. 

Dinner is from 5:30 to 10:30 p.m. 
featuring the restaurant’s regular 
menu. But on Friday and Saturday a 
scrumptious seafood buffet with more 


than 50 kinds of seafood is offered. 
(And for you seafood haters, there is 
New York strip steak and prime rib 
separate from the buffet.) The price for 
this buffet is $16.95 per person. 

The Grainery is a coffee shop open 
for breakfast, lunch, and dinner from 6 
a.m. until midnight. The price range 
for lunch is $3.95 to $5.25. Dinner 
prices are from $7.25 to $12.95. 


Restaurants at Ramada Inn, 
Marriott, and Hilton 

These three hotels are near the 
Hyatt from 5 to 15 minutes away. 

The Ramada Inn’s Henrici’s serves 
lunch from 1|1 a.m. to 2 p.m. Dinner, 
featuring steak, fish, veal, pork chops, 
trout, and chicken parmesan Is served 
from 5 to 10:30 p.m. (prices range from 
$9.95 to $12.95). 

Kona Kai, the Marriot O’Hare’s res- 
taurant, is not open for lunch but 
dinner is a variety of Polynesian pork, 
chow mein, chicken,New York strip, 
beef teriyaki, or lobster. The hours are 
5to 10 p.m. weekdays and Sto II p.m. 
weekends (prices range from $6.95 to 
$17.95). 

The Balkan Grill is in the O’Hare 
Hilton, about 5 minutes from the 
Hyatt, specializing in lamb, shish 
kebobs, trout, chicken, and chops. The 
hours Sunday through Wednesday are 
5:30 to 10:30 p.m. The restaurant is not 
open on Thursday, Friday, or Satur- 
day, nor for lunch anytime. 


Other restaurants 
in Rosemont 

Besides the various hotels in Rose- 
mont, other choices of places to eat 
include the following: 

Edgar’s, at 5400 River Road (678- 
4250); Garlic Press, at 9751 West 
Higgins (692-2022); Heuer’s, 5591 
North River Road (678-1292); Kim 
Wah (Chinese), at 9421 West Higgins 
Road (698-2835); King’s Court Pub & 
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Pizza, at 6151 North River Road (825- 
1191); and Pine Grove, at 6850 North 
Mannheim Road (298-5110). 


The night life 

Most of the hotels in the area feature 
some type of nighttime entertainment. 
The Hyatt O’Hare has a lounge called 
Bistro with live entertainment, the 
Blue Max Show Lounge features top 
name entertainment, and Ventana’s 
revolves atop the Hyatt. 

Bottom’s Up is in the Ramada Inn 
O’Hare; Gambit’s is in the Marriott 
O’Hare; and The OK Lounge fea- 
turing live entertainment is in the 


CHICAGO 


O'HARE 


INTERNATIONAL 
AIRPORT 


PARK BLVD RD 


1. Hyatt Regency O’Hare 


9300 W. Bryn Mawr Ave. ....... 


4. Sheraton O’Hare Hotel 


6810 N. Mannheim Rd. ......... 


5. Rodeway Inn 


5615 N. Cumberland............ 
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.. 312/696-1234 


2. Ramada—The O’Hare Inn ae 


6600 N. Mannheim Rd. ........... 312/827-5131 


3. Holiday Inn—O’Hare Kennedy 8. 


S440 Ne RIVEU RG: luk weak haut, 312/671-6350 


Holiday Inn O’Hare. 

The Comedy Cottage, 6350 North 
River Road (696-4077), offers a show 
of amateur comedians. Four 
Horseman, 10290 West Higgins Road 
(299-5568), features live entertain- 
ment. 


Shopping 

If you have shopped yourself out 
downtown (Of course, you would have 
to have been coming to Chicago a lot 
of years to do that.), you can shop at 
Woodfield Mall, located in Schaum- 
burg, one of the largest enclosed malls 
with more than 230 stores, novelty 


HORIZON 
(sports & 
entenainment 


Oru 


BB OHARE 


EXPO CENTER 


shops, and restaurants. 


Services offered 

Currency Exchange: Rosemont 
Plaza (Higgins Road just minutes 
from Hyatt O’Hare), phone: 825-4341: 
Brook’s Drug Store: Rosemont Plaza, 
phone: 825-5163. 

Limousine Service: Rosemont 
Limo, phone: 678-7288: Rosemont 
Liquors, (in Rosemont Plaza), phone: 
825-4391. 

Taxi Cabs: Rosemont Taxi, phone: 
678-7288 or 865-0438; Checker, 
phone: 666-3700; Yellow, phone: 225- 
6000. e 


@ 
oc 


BRYN MAWR 


W FOSTER AVE 


W LAWRENCE AVE 


MONTROSE AVE 


IRVING PARK AVE 
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6. Chicago Marriott O’Hare 


S30 W Piegins Rd aus one ee 312/693-4444 
O’Hare Hilton 


O’Hare International Airport .. 


Westin Hotel O’Hare 
(Opening early 1984) c..60 60 sa. 312] 337-8105 


. . 312/686-8000 


9. Caravelle Motor Inn 


.. 312/297-1234 5400 N. River Rd...........22 0. 312/678-2525 
10. Best Western at O’Hare 
.. 312/693-5800 10300 W. Higgins Rd............. 312/296-4471 
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— Thismagazmes 
name, 


gotyour 


your rank 


and your number. 


The better we Know you, the better our chances of 
writing articles you'll find relevant and useful. The same 
holds true for our advertisers. 

Knowing who you are (your name, job title, company 
and industry) enables them to more easily develop 
messages which meet your informational requirements. 

Circulation information helps advertisers determine 
who you are, what to say and where to say It. And since 
advertisers Support our publication and allow us to keep 
bringing you high quality editorial, we think they deserve 
the most reliable and current circulation facts and figures 
available. 

BPA (Business Publications Audit of Circulation, Inc.) 
helps us provide it. An independent, not-for-profit 
organization, BPA audits our circulation list once a year to 
verify that it's accurate and up to date. 

The BPA audit makes sure our advertisers get the 
readers they pay for And wnen advertisers get the 
readers they pay for, chances are they get the results 
they pay for, too. 

BPA. For readers it stands for meaningful information. 
For advertisers it stands for meaningful readers. Business 
Publications Audit of Circulation, Inc. 

360 Park Ave. So., New York, NY 10010. Vv) BPA 
We make sure you get what you pay for. 


Coin-op computers: 


The New Breed 


Sam and Kathy Roberts are happy to be 
in the midst of the high 
technology revolution. 
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The Apple II Plus serves as the terminal 
station for the Micro Coin System. 
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By Mike Shaw 


College educated and _ technically 


oriented, Sam Roberts is at the head of 


his class, exemplary of the new breed 
of coin amusement operators. The new 
breed was attracted to the industry 
during its explosion years by its phe- 
nomenal growth and futuristic toys. 
Now, when much of the industry is 
pausing to digest the changes of the 
past two years, Sam Roberts—and 
other new breeds just like him—is just 
getting geared up. 

He was drawn in by the high speed 
and high profile of the video game 
business. Now that he is in the race, he 
wants to lead it into new galaxies of 
thought and product. And he’s got 
something to do it with, a vehicle to 
fuel with his intensity, a product that 
could be the embodiment of what an 
industry awaiting regeneration is look- 
ing for. 


was enjoying a little irony as we 

broke through a solid layer of 

clouds toward the precisely parti- 
tioned squares of snow doused heart- 
land on our descent into the Muncie 
airport. I was trying to keep my mind 
off what my stomach was rumbling 
over, that the pilot of this double pro- 
peller war replica was having a rough 
time battling his way through the 
Swirling winds. 

But too, it was genuinely amusing — 
and slightly embarrassing—that I had 
spent quite some time telling Sam 
Roberts how he might recognize me 
when I got off the plane. He would not 
have much trouble. There were just 
two of us on this commuter flight from 
Chicago, and he would know, it was 
safe to assume, that I was not the 
blond in the red velvet dress. 

How could there be, amid this 
sprawling farm land, something so 
progressive to be promoted as the next 


great toy of the computer generation? 


Midwest migration 

“What’s happening in Muncie is an 
example of reverse migration to the 
Midwest,” explained Roberts, 26- 
year-old arcade operator, father of the 
Micro Coin System, and _ reverse 
migrator from Atlanta. 

Muncie was one of the discoveries 
the Roberts family made in Septem- 
ber, 1981. Sam the technology buff— 
on vacation from his vice presidential 
duties with a Southeastern regional 
arcade chain—took his wife the 
accountant to meet his father the busi- 
nessman (25 years at IBM) in Wash- 
ington for a fact finding tour that was 
to lead to the opening of their first 
arcade. There they set up a small office 
and set about perusing pertinent statis- 
tics from appropriate government 
agencies. The Government Publica- 
tions Office furnished them with 
demographic materials as did the 
Census Bureau which had fresh infor- 
mation from its 1980 census. The 
Urban Land Institute provided infor- 
mation on developing areas of the 
country. 

In the nine months that followed the 
Washington trip, the Roberts devel- 
oped and refined nearly 100 printed 
pages of arcade business information. 
They studied nationally and locally 
compiled statistics, talked to com- 
mercial land developers, and argued 
with bankers. Midwesterners by birth, 
the Roberts were pleased to find the 
Midwest had some regions that pro- 
mised growth in the 80s: Minneapolis, 
Indianapolis, and Columbus, Ohio, 
among them. 

While they traveled and argued and 
refined, Bill Dargel—the computer 
genius and Sam’s college roommate— 
was perfecting the product on which 
the Roberts’ arcade theory is based, 
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the product that ultimately convinced 
the Small Business Administration to 
guarantee 90 percent of a $100,000- 
plus loan to start up their Muncie 
arcade, the product they believe is the 
substantive toy of the next generation 
of coin-op entertainment. 


Defining the system 

In the broadest of definitions, the 
Micro Coin System is a coin-operated 
computer which, ideally, allows access 
to a vast network of entertaining, 
educational, and informational soft- 
ware. The various coin-operated com- 
puter terminals, or stations, are tied 
into a library of programs kept ona 
mass storage hard disc. The programs 
are made accessible to the computer 
stations through a custom network 
controller. 

Players, or users, insert tokens into 
standard coin acceptors to buy time on 
the Micro Coin System, time meted 
out according to the kind of program 
the user selects from a menu of possi- 
bilities. 

The Micro Coin System Roberts 
hopes to be marketing as High-Tech 
Entertainment at the Amusement and 
Music Operators Exposition this year 
is made up of components retailed by 
established computer hardware firms 
in the United States. 

Roberts and Dargel thoroughly 
researched each product category to 
determine which components are 
designed for quality and reliability, are 
most adaptable to each other, allow 
the greatest variety of availability for 
software applications, are priced 
competitively,and— Roberts gets very 
emphatic here—are backed by reliable 
national service support. 

Once the hardware was assembled, 
Dargel developed software to control 
the network flow and allow user access 
to the system’s offerings. He and 
Roberts designed the user stations, 
library type carrels, each divided into 
two by a partition. Each side offers an 
Apple II Plus microcomputer cus- 
tomized with a pair of joystick and 
push-button controls. 


Fun factoring 

I did some algebraic factoring on 
one of Roberts’ Apples thinking that 
once kids get as used to computers as 
they are to pencils and paper, some- 
body was going to have to do a lot 
better than this to make giving kids a 
chance to do their math homework 
profitable. 

“The arcade games, the adventure 
games, and the strategy games get the 
most play,” Roberts said. “The educa- 
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The High-Tech arcade offers an intelligent mix of 
dedicated games and computer terminals. 


~~ . 
Potente ee ee get 
ees) ) ebb 


The Micro Coin System draws about as much attention as 
High-Tech arcades’ top videos, Sam Roberts says. 


Roberts demonstrates one of the games available with his system. 
. s ? 


tional software use is pretty low.” | 
reset the menu and selected an adven- 
ture game. I rambled down several 
paths and made a few other reasonless 
moves before I was devoured by a 
werewolf. A pudgy 12-year-old in the 
station next to me giggled. He had 
been down those paths several times 
before, had traveled them enough to 
know which way to go. In fact, he was 
at the brink of saving the damsel in dis- 
tress, the ultimate accomplishment of 
the game. 

“The adventure games can take 
months to play,” Roberts said. “A 
saving feature, where we could store a 
user’s progress—in an adventure game 
or in any extended use type of pro- 
gram—on a floppy disc, will allow a 
player to quit when he needs to. He can 
pick up where he left off when he 
comes back to the arcade.” That’s 
financially satisfying reverse migra- 
tion. 

The library for a system such as the 
Micro Coin is virtually limitless. Pro- 
gramming software is one of the great 
emerging endeavors in the United 
States. A microcomputer system can 
take advantage of new developments 
in entertainment, education, infor- 
mation, and business software without 


GAMES 
IN ONE 


BLACKJACK, DRAW POKER, 
DANDY DICE, STRIPPER, AND 
ELECTRONIC BULLETIN BOARD, 
all player selectable in one 
machine! Just put in acoin and 
choose your game. Convert your 


video into CKC’s new YOU-PICK-IT® 


If your tired video game has a joy 
stick, a fire button, and a vertical 
raster scan monitor, our board is 
for you. Buy acomplete game 
from us, if you prefer; either way 
you have a proven long life high 
earning game. That’s not all! All 
our video games utilize our unique 
Americana interchangeable game 


board. In addition to YOU-PICK-IT® 


you can change the game by 
replacing an inexpensive game 
PAK®, including our new 
ADULT ONLY game paks. 
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expensive alterations in hardware or 
cabinetry. 


No-risk software 

Roberts has devised a method of 
examining and selecting, cost free, 
software programs for his Micro Coin. 
He contracts software on the basis of a 
royalty payment; a percentage of earn- 
ings froma specific program goes to its 
author. So, Roberts boasts, he gets 
software with no risk while producers 
at the very least benefit from testing of 
their programs. 

The pitch is picking up steam. Only 
three of the first 75 producers Roberts 
approached with the idea signed up. 
But now he counts more than 20 soft- 
ware companies who send him pro- 
grams and wait for royalties of about 
10 percent, a rate Roberts says will 
decline as he disseminates the pro- 
grams to other Micro Coin System 
owners. 

Roberts hasn’t determined a price 
for his Micro Coin System, but he 
said his cost to set up the four-station 
unit in his High-Tech arcade was 
about $25,000. “That’s considering we 
paid retail for each piece of hardware 
in the system,” he said. “Each station 
represents an initial cost of about 


Plus Electronic Bulletin 
Board Available In 


Isn’t this just what you have been 
waiting for? Call us today. Also 
ask us about our popular 
Countertop games Monte Carlo, 
Draw 5GT, Maverik and Shoot Out. 


$6,000, but we figure an eight-station 
unit would reduce the per station cost 
to about $4,000 or $4,500.” 

In turn, each of the four computer 
stations at High-Tech has been averag- 
ing about $75 a week since Christmas. 
“That’s about 60 percent of what our 
top video game is doing each week,” he 
explained. 

As part of an arcade mix, coin-op 
computers could ease some of the pro- 
blems that have troubled operators 
this year. They could, for example, 
relieve bulging warehouses of unused 
equipment, for as players tire of a 
particular program, the software is 
simply returned to the author. 

Rather than worrying over the 
irreversible trend toward home com- 
puter use, the Micro Coin System 
Operator is encouraged as computer 
literacy spreads. Even a kid with a 
computer won't have the variety of 
software he can avail himself of at his 
favorite arcade. 

If a user finds a software program 
exciting or useful enough to want his 
own copy, Roberts said a Micro Coin 
operator can sell it to him, for the 
licensing agreement sets up operators 
as software retailers—another incen- 
tive for software brokers to sign up. 


COMPLETE 
GAME OR 
CONVERSION 


Check these features: 

e Battery back-up for hall of fame 
and electronic bulletin board. 

e For amusement only, no 
knock-offs. 

e Available in Countertop, 
Twin-Tote® (small upright), or as 
a board conversion. 

e Interchangeable game board. 

e One or two players. 

¢ Brilliant color graphics. 

¢ More than a dozen inexpensive 
game pak cartridges now 
available including ADULT ONLY 
game paks. 


ire 
PRUNE TICS as 
31129 Via Colinas, ease 701 


Westlake Village, CA 913 
(213) 991-2199 
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Time allotment 

Tokens-for-time play benefits oper- 
ators by keeping players from memo- 
nizing patterns ina game and sitting on 
the same token for hours. Roberts’ 
system benefits from that time 
allotment approach while fairly allo- 
cating the minutes—far less time per 
token to play a fast action game than 
to plot your way through an adventure 
game or develop a depreciation chart 
for a piece of property. 


The computer can also house the 
Operator’s accounting system. Every 
second that a user spends with each 
Micro Coin software program is docu- 
mented for Roberts’ use in analyzing 
the success of programs as well as 
verifying the royalty awards, regard- 
less of how often a player changes his 
menu selection. It even adjusts for 
different time allotments for a variety 
of selections made. 


Leaving the heartland was no more 
comfortable than getting there. The 
antique airliner jostled my _ tender 
stomach suffering from two days of 
airline and hotel food. The plane was 
full this time— obviously it was better 
business offering people a way out of 
Muncie than a way in—and I worried 
that we might not make it up out of the 
snow. I needed to think of something 
else, so I pondered the irony of 
Roberts’ futuristic idea bred here in 
the nation’s most persistent display of 
how life used to be. 


I also thought of how Roberts 
would already be back at his com- 
puter, persistently researching ways to 
change the system. 

“We keep finding ways to improve 
this thing,” he said as if frustrated by 
an endless geometric expansion of 
possibilities. “But we had to draw the 
line somewhere so we can start mar- 
keting a package.” 


Improve as he will, Roberts does not 
delude himself. He knows computer 
games don’t match the speed and 
excitement of dedicated videos. But 
then, he is not proposing to replace 
dedicated games with microcomputer 
play. His own High-Tech arcade is 
testimony to that. It boasts about 20 of 
the industry’s latest, greatest videos, 
and three pinballs. 

“The computers aren’t for every- 
body,” Roberts admits, “but they are 
for enough people to make them 
viable, viable enough to bring us busi- 
ness we wouldn't see if we didn’t have 
them, viable enough we think they will 
be the central product in the next gen- 
eration of coin-op entertainment.” e 
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Micro Coin System configuration 


The following is a complete listing of Micro Coin components: 


Amdek Color I 13 inch color monitor 

Apple II plus 48K DOS 3.3 microcomputer 
Apple II floppy disc drive 

Corvus 20 megabyte hard disc drive 

Corvus Constellation network 

Corvus multiplexer and mirror restore devices 
Custom computer station—console and carrel 
Epson MX-80F/T dot matrix printer 
Network Control software 

Network access control card 

Panasonic video cassette recorder 

System manuals and operations guide 


Micro Coin system security 

Booting, loading, and resetting 

Micro Coin system monitoring and accounting 
Hard disc access control 

Peripheral access control 

Computer station time and mode monitoring 
Micro Coin database management 


HARD S 
DISK 


AVE / 
RESTORE 
DEVICE 


The Micro Coin Master Control Program, the operating software which 
controls and maintains the system, includes the following functions: 
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The auction alternative: 


Equipment inventories are 
going once, going twice, 
gone to the highest bidder 


By Mike Shaw 


Who il-gimme-a-hundred-dollars-to-start-the-bidding? 
I-have-a-hundred-dollars—who'll-gimme-a-hundred ten? 


Hundred-ten-hundred-ten-hundred-ten. 


I've-got-a-hundred-twenty—do-I-hear-a-hundred-thirty? 
That ’s-a-hundred-thirty-a-hundred-forty-a-hundred-forty— 
do-I-hear-a-hundred-fifty? I-ve-got-a-hundred-sixty— 
going-once—do-I-hear-a-hundred-seventy? 


T obacco, cotton, furs, objects of 
art, antiques,and livestock are 
all common on the auction 

block. But an overgrown inventory is 
also potential work for the auctioneer. 
With the weight of recent years’ video 
game production piling up at distribu- 
tor locations, it was only a matter of 
time before the auctioneer’s gavel 
would echo through the warehouses of 
the coin-op industry. 

Bob Sugarman is a fast talker’s fast 
talker. Words come out of his mouth 
in bunches, not just one at a time. He 
talked so fast on Saturday, January 
22, in New Orleans, that he auctioned 
away 350 pinball and video games ina 
matter of a few hours. At time he drove 
his willing crowd into a buying frenzy 
getting near retail price for some of the 
latest, most wanted models. 

What’s Sugarman doing in our 
world? Plenty of business, that’s what. 

In the last 90 days, he has conducted 
coin-op game auctions for distributors 
and large-scale operators in San Jose, 
Denver, Dallas, Boston, Chicago, 
Miami, Tampa, and New Orleans, 
moving an average of 400 games to 
bidders each time. And there are 
always plenty of bidders—several 
hundred whenever he sets up his block. 

“We are a proven factor in the coin- 
op industry,” says Sugarman of his 
Miami-based firm. And his is not the 
only one. Several auctioneers are 
getting into the coin-op swing of 
things. 

Can the auctioneer be a viable link 
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A-hundred-sixty-going-twice. 


Sold-for-a-hundred-sixty-dollars... 


in the chain of coin-op equipment 
sales? He can if current conditions 
persist. 


Video glut 

The production increases that 
accompanied the video craze of the 
last few years were absorbed by a 
swelling operator population. But 
when the ranks of newcomers—and 
old-timers—were thinned by the harsh 
economic climate of the summer of 
82, one of the lasting memories of that 
leveling off period is a video glut. 

Distributors have been hit particu- 
larly hard by the slowdown. As middle- 
men in the sales chain, they have felt 
the crunch from both sides. Hard 
pressed by customers to get their 
hands on the hottest games of 1981 
and 1982, they had to court manufac- 
turers, committing themselves to big 
volume buys of every new piece that 
rolled off the assembly lines. 

But operators tired fast of equip- 
ment that didn’t cut it on location, 
then felt betrayed when distributors 
balked at taking back the failures as 
trade on newer, hopefully more pro- 
fitable, games. Subsequently, opera- 
tors cut back on new game purchases. 

Distributors are also suffering 
increasingly from loans in default. 
Failing operators might be successful 
in getting some distributors to take 
equipment back as satisfaction for 
their loan obligations. But more likely, 
distributors and their customers will 
have to determine the value of that 


inventory through a court imposed 
public sale, which, as Ira Bettelman of 
C. A. Robinson points out, is similar 
to, yet very different from, an auction. 

“The courts have instructed us to 
conduct a public sale,” says Bettelman 
whose firm will experience more oper- 
ator loan defaults in 1982 and 1983 
than it did throughout the previous 10 
years. “We haven’t made bad decisions 
on buying, and we haven’t made bad 
decisions on trade-ins. We are simply 
conducting a public sale for operators 
who can’t pay in order to determine 
the value of their inventory.” 

Saddled with seemingly ever 
expanding inventories, the distributor 
and his bulging warehouses have 
become an appropriate target for the 
auctioneer. The current popularity of 
Sugarman’s craft is a barometer of the 
pressure the equipment glut is apply- 
ing on distributors. To wit: Sugarman 
is doing twice the number of game 
auctions he was a year ago and getting 
five times the inquiries. 


Auction day in New Orleans 

Most of the bidders at the January 
22 auction in New Orleans were opera- 
tors, and most arrived early enough to 
take advantage of a two-hour period 
prior to the opening gavel when the 
350 or so games were available for 
review. 

Each game was numbered in the 
order that it would come up for bid, 
and prospective buyers recorded the 
numbers of the games they intended to 
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meltec 


290 Commercial Street 
Sunnyvale, CA 94086 
(408) 738-4422 
TELEX: 
BOOMBALL 172 935 


BOOM BALL is now playing at: 


Celebrity Sports Center: Denver, Colorado 
Golf-n-Stuff: Phoenix, Arizona; Anaheim, California; 


Norwalk, California + Castle Park: Riverside, California ———?_ EEOC —s 
Circus Circus: Las Vegas, Nevada; Reno, Nevada 

Pier 39: San Francisco, California * Yellow Brick Road: ee iiidinal 2 seo ae bores pearmaneand 
San Diego, California * Manchester Music: Salisbury Beach, 


Massachusetts * Grundy’s: Surfer's Paradise, Australia 
Fernandez’s Fun Factory: Honolulu, Hawaii 


y1noo | 


¢ 


© 1982, Meltec, Inc. 


See us at the AOE Show, Booths 1081, 1083, 1178 & 1180 


The first in a new generation of vending 
machines. 


CAPPY Cotton Candy, marketed by Vend- 
ing International, is completely automat- 
ed to dispense freshly spun cotton candy 
on a stick at the drop of a coin. 


CAPPY Cotton Candy Is as exciting to 
watch as it is to eat. A predetermined 
amount of sugar is measured into the 
heating unit and then whirled and twirled 
onto astick in less than a minute and all in 
complete view of the customer. 


CAPPY Cotton Candy is not only fun, it’s 
profitable! With a cost of product of 
approximately 5¢ and a vend price of 50¢ 
to 75¢, CAPPY promises a high return. 


Now cotton candy is no longer a sticky 
business thanks to specially designed 
styrofoam tubs which make clean-up and 
maintenance fast and easy. 


For further information on the new 
CAPPY Cotton Ca:. contact us. 


VENDING 
INTERNATIONAL 
CORPORATION 


33157 Camino Capistrano ¢ Suite C ¢ San Juan Capistrano, CA 92675 ¢ Phone: (714) 661-6808 © Telex 910-595-2609 
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Vending International Corpo- 
ration introduces the new 
custom designed Fanky Mal- 
loon Clown Front. Simply 
bolt it on and your Fanky 
becomes a brand new show. 
The colorful, lightweight, fib- 
erglass clown together with 
Our popular balloons create 
an atmosphere of fun and 
excitement. And you can 
Nancie | 7 double the excitement with 
& Bowe - custom imprinted balloons 
| | treorewon fee = to create your own floating 
sc a la billboards. 


Children as well as adults are 
fascinated watching Fanky 
Malloon dispense balloons, 
complete with a finger ring, 
in just seconds. The helium/ 
air control limits the balloon’s 
floating height, so it will al- 
ways remain within your 
reach. 


Aside from Fanky’s entertain- 
ing capabilities, Fanky’s bal- 
loons are a highly successful 
advertising tool. Grand open- 
ings, Special events, in-store 
promotions and new product 
introductions are only a few 
of the marketing possibilities. 


Call or write today for more 
information and our com- 
plete price list. 


poo --- lars sires ee tai a emia 


Vending International Corp., 33157 Camino Capistrano 
San Juan Capistrano, CA 92675 (714) 661-6808 
I'm interested in your highly profitable machinesg me more information. 


CJ Clown Front Q O C) Lease/Purchase 
Name 
Address 
City 
State 
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Phone 
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COMPUTER SOFTWARE 


bid on. Buyers were assigned numbers 
too, for which they made deposits of 
$100 each to be applied to any pur- 
chases. 

At the outset of the auction, Sugar- 
man explained the ground rules. 
Everything was to be paid for by cash 
or cashier’s check, and all equipment 
was to be paid for in full and removed 
from the premises within two days 
after the auction. Workers were there 
to help load the games, but buyers had 
to make all shipping arrangements. 

Buyers were told that the games 
were in good working order and had 
been reconditioned where necessary. 
A few games, Sugarman noted, were 
to be sold in “as is” condition, but 
those games would be identified as 
such before each was put up for bid. 
There were no warranties, he warned, 
and no service backup could be 
expected. 

There were no protected items. 
There were, Sugarman assured his 
audience, no representatives of the 
owners of the equipment there to bid 
on the games and no “shills,” artificial 
bidders planted in the crowd to run 
prices up. 


Getting acceptable bids 

Sugarman opened the bidding on 
each item by asking a minimum offer, 
insuring the games would not be sold 
at below acceptable prices. Once the 
auctioneer accepts two bids from dif- 
ferent bidders, he cannot refuse to sell 
the item. 

Pinballs accounted for about half 
the number of machines up for bid that 
day, ranging from very old to very 
recent models. Gottlieb’s Pinball Pool 
was the first item sold, for $190. 

There was a wide range of video 
games too. Sega’s Pengo was well 
represented, and amid a small arrange- 
ment of the industry’s latest and 
greatest—these games had been high- 
lighted in the pre-auction advertising — 
were Midway’s Ms. Pac-Man, Burger 
Time, even Super Pac-Man, and three 
Nintendo Donkey Kong Junior 
games. 


Auction secrecy 

Despite the growing presence of the 
auctioneer in the chain of coin-op 
equipment sales, there is something 
unholy about this new arrival to those 
used to the established way of things. 
It is expressed in the secrecy, however 
thinly veiled, surrounding the source 
of the equipment for the auction. 

‘A distributor doesn’t want to tie his 
name to the auction because he’s 
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A virtually endless stream of games is available to the highest bidders. 
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Bidders take note of next item up for bid. 


Sugarman accepts a bid. 


— Photos by Donn Young 
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wholesaleing what he has been selling 
to his customers at his retail price,” 
Sugarman says. 

But secrecy is not always the case. 
The Bally Northeast distributorship in 
Dedham, Massachusetts, had Sugar- 
man conduct an auction in its ware- 
house. 

“We kept the showroom closed and 
cut off entrance to the rest of the build- 
ing by a row of games,” Chuck Arnold 
explains. 

The Bally Northeast auction was 
successful—Sugarman moved about 
300 games that day to Bally’s regular 
customers, as well as to operators and 
even distributors Arnold had not seen 
in his showroom before. Still, Arnold 
was not ready to say he was looking 
forward to doing it again. 

In New Orleans, where A.M.A. Dis- 
tributors wiped out its equipment glut, 
President Bob Nims was not resting 
comfortably after the sale. 

“There are disadvantages to this,” 
he warns, insisting he would not be 
inclined to take more trade-ins just 
because he could get rid of everything 
later to the highest bidder. 


Questionable results 
“How do I know what I’m going to 
get at an auction?” Nims complains. 


“Auction prices are seriously low. 
You're just getting rid of inventory.” 
In actuality,the auction is just one 
expression of a recent falling off of 
game prices. A West Coast operator, 
who buys used games almost exclu- 
sively in the conduct of his conversion 
business, said used game prices are 
“remarkably low these days.” 

He says an operator called him 
offering to sell up to 30 Asteroids at 
$100 each. Some manufacturers have 
even contributed to the widespread 
decline in used game prices by offering 
what have been, in effect, clearance 
sales on their inventory of unused 
equipment. 

Operators are concerned about the 
non-selectivity of auction sales. Oper- 
ators make up the biggest percentage 
of the buyers at an auction “trying to 
find some good deals on games I can 
use as fillers,” one operator explained. 
But there are lots of furtive glances at 
unknown bidders too. Lots of TV 
advertising brings people buying 
games for their homes. 

“So yes, you can become the owner 
of a first generation arcade Space 
Invaders machine for as little as $199,” 
Video Review magazine told its stay- 
at-home readers. 

And, it isa most uncomfortable feel- 


ing . There is nothing to discourage 
location owners from showing up to 
buy games of their own. 


Evaluating the outcome 

Nims calls the auction a “distress 
market situation.” Sugarman says he 
is noW a consistent factor in the coin- 
op industry. Perhaps both extremes 
are correct. The game glut has created 
a distress market, and the auction is 
unquestionably a way to unload a lot 
of equipment in a hurry. Just how 
positively or adversely this quick and 
easy fix for overflowing inventories 
will affect the natural order of the 
coin-op chain of sales remains to be 
seen. 

Clearly, the industry’s need for the 
auction has grown out of the excesses 
of the video craze years. Heavy volume 
video game buys as well as the hurried 
obsolesce of other coin-op equipment 
types has created a massive build-up of 
used equipment, most of it in distribu- 
tors’ warehouses. 

Chuck Arnold might have charac- 
terized it best of all: 

“If we distributors use proper busi- 
ness discipline, the auction won’t have 
to be a part of our business. But if we 
keep overbuying, Sugarman is our 
knight in shining armor.” e 


FORGET EVERYTHING YOU EVER HEARD ABOUT KIDDIE RIDES UNTIL NOW 


AUTOROVO IS NOW AVAILABLE FOR 
U.S. CUSTOMERS 


successful in Europe for 15 years 
now also built in Canada 


autorovo canada Itd. 


THUNDERBOLT 


hydraulic rides, animals, trains, 
cars etc. all equipped with solid 
state board with proven reliability 
during the years 


save, buy direct from factory in 
cdn. dollars. You don’t pay Canadian 


taxes 


CONTACT US NOW 


for free documentation and find 


out why operators with experience 
appreciate our products 


MANUFACTURERS AND OPERATORS OF COIN- 


OPERATED KIDDIE RIDES 


P.O. Box 668, Orillia, Ont. Canada L3V 6K5 (705) 325-4286 Benny Vos, President 


120 


PLAY METER, April 15, 1983 


Rack up earnings: 


Pool league gives 


operators stability 


n the stampede of growth the coin- 
operated’ amusement » machine 
industry experienced with the 
onset of video games, is it any wonder 
there has been a general assumption 
that everything BUT video games has 
been trampled and left in the wake? 
However;facts and figures speak for 
themselves.” In 1979 the national 
average for video games «was. $64 
(weekly gross) while the national aver- 
age for pool tables was $57 (according 
to Play Meter’s annual State of the 
Industry. operator poll). 
Then 1980 showed a tremendous 


By Valerie Cognevich 


growth for video games. Their national 
average jumped to $102, and pool 
tables showed a moderate growth at 
$66. In 1981,.at the height of video 
game popularity, the video. game 
national average rose to $140,.and 
again pool tables showed an increase 
at $67. 

Then in 1982 when the video game 
impact had already been felt and was 
diminishing, the video average 
dropped to $109 while pool tables 
showedonly.a,modest decrease at $63. 

So what do all these figures actually 
mean? While video games rose to an 


unbelieveably high national-average 
and:then showed amarked decrease all 
in a time periodof only two years, pool 
tables continued, to increase their 
national average. 

Though they showed a slight 
decrease in 1982, it was nominal com+ 
pared to the drop video games showed. 
Pool tables have had a consistently 
sustained earning power: 


League fills needs 

One way to take advantage of pool 
tables’ consistent earning power is 
through the Valley Company’s 


Here’s an overall shot of a recent tournament held at the Holiday Inn North, Mankato, Minnesota. 
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“Certainly I would not be able to express all advantages of the Valley 8- Ball 
Pool League here. However, I hope the following paragraphs will enlighten you on 
the major assets of the league. 

“First, the league is established for the operator, location owner, and pool 
playing customer. The operator must own the pool table in order for the location to 
be sanctioned. The camaraderie established by the Valley Pool League between the 
above three parties is essential to the success of both the location owner and 
operator. 

“Secondly, the operator, location owner, and customer all profit through this 
league. The operator is rewarded through heavy pool play on his table. The loca- 
tions’ bar revenue in our leagues has increased an average of 150 percent ona 
normally slow night. The customer will win by recreation, and also 60 percent of 
the teams receive prize money in excess of what they have contributed.” 

Scott E. Nedberg, Pool League Chairman 
Indiana Amusement and Music Operators Association 


“The C & N Sales 8-Ball Pool League system, an affiliate of the Valley 
National 8- Ball League Association, is now in its second year of operation. Last 
year, as first year league operators, we began in Mankato with 15 men’s teams and 
80 players. This year C & N Sales 8- Ball Pool Leagues consist of 98 teams and more 
than 700 sanctioned league members from throughout Minnesota. We have also 
added women’s leagues to our program. 

“As coordinators of C & N Sales 8- Ball Pool Leagues, we feel the success of 
our league program has been phenomenal. Due to the influence of our league 
organization, we have acquired many location owned tables and have also gained 
numerous new pool accounts. 

“In our league locations, music and game receipts, as well as pool receipts, 
have increased dramatically. Overall, pool revenue is up close to 25 percent onour 
route. Through our strong league program, we have been able to combat the 
decreasing receipts that so many other operators complain about. Ata time when 
music and video revenues are on the decline, our pool route is stronger than ever. 
The implementation of our league program has made the always profitable pool 
table an even more lucrative part of our business.” 


Tim Norberg and Tami Norberg Paulsen, League Coordinators 
C & N Sales Co Inc., Mankato, Minnesota 


" som 2 ore => The Valley 8- Ball League concept was initiated in Laramie in late September 

' 1980 by Bill Nemgar from the Valley Company. The league has been an over- 

| whelming success for all concerned—the location owners, the players, and us, 
the operators. 

I want to thank you very sincerely for allowing Mr. Nemgar to visit Laramie 
on two occasions. On his first visit we met with all location owners to explain the 
concept. His expertise answered all queries and generated enthusiasm among 
location owners. Mr. Nemgar’s second visit was during the first round of play. This 
time he answered the players’ questions and showed me several promotional ideas 
which have been put to use with success. He certainly knows the product and how 
to promote It. 

be EE Collections have increased dramatically and continue to do so. 

, Our largest account very reservedly made the change to 50¢ play in order to be 
in the league. Since then the location added four more tables and is now the #1 
promoter of our business and the league concept. 

Valley provides an entire package for the league concept and any operator 
i who doesn't take advantage of this is a fool because he loses a strong tie with the 


location, P.R. with the players, and money. 
J Jim Mason 


| 3 High Country Games & Music, Laramie, Wyoming 
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ongoing pool league program.The 
league filled a need faced by operators, 
pool players, and locations. 

Pool players are no different than 
any other sport players. They wanted 
recognition. They wanted set rules 
with organized scoring, and they 
wanted competition and upper level 
tournaments. 

The locations were looking for more 
revenue with an increase in traffic on 
their slow nights. 

The operators yearned for a way to 
increase profits in their locations and 
halt the practice of locations buying 
their own pool tables. 

Though there have always been and 
will always be pool tournaments, they 
are often limited in what they can offer 
players. Valley’s program is adapt- 
able to large and small operators 
alike. 

The program is set up to be con- 
sistent in all areas by standardizing 
the rules. It has a handicap system to 
make it fair for players of all abilities. 
“The icing on the cake,” according to 
Bill Nemgar of Valley, “is the national 
tournament at the end of the league 
play. No other pool league can offer 
the players a chance to go beyond the 
local level.” 


Operator program 

“The league program offers the 
Operators a stability in the industry 
that nothing else can offer,” says 
Warren Kelly of Valley. “It is a 
requirement of the league program for 
the operator to own the pool tables 
making it a tool for operators in 
locking in the location. This is an 
Operator program.” 

By being able to offer the location 
the pool league program, operators 
are finding that fewer of their locations 
are buying their own tables. Infact, by 
using the league program as a 
bargaining chip, many of the partici- 
pating operators have bought back 
location owned tables. 

The locations also benefit from this 
program. By instituting a pool league 
program, slow nights can become high 
revenue nights. Bar revenues are 
increased as players congregate to 
cheer on their favorite team or 
participate in the league. 

The Valley National 8-Ball League 
Association tries to use the state asso- 
ciation as the chartering agents for 
the program. 

Says Nemgar, “By using the state 
associations, they can police who will 
be issued charters, the legitimate 
operators and not a location owner.” 

If a state association does not opt to 
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adopt the program, individual opera- 
tors can apply to Valley for a charter. 


Association assures safety 

But as Nemgar points out, Valley 
can only go by the information 
supplied by the operator. There is no 
built-in safety valve when operators 
are not going through the state associ- 
ations. If a state has accepted the pro- 
gram, operators can only be issued 
charters by the association. 

This is also a way the league 
program can help the associations 
secure new memberships. 

The involvement and cooperation 
the operators have with each other 
with the pool leagues spill over into 
other matters the association 1s dealing 
with. By working together, the associ- 
ation grows stronger to fight legisla- 
tive matters and other matters impor- 
tant to the operators in the state. 

The Valley program has been estab- 
lished for three years. “As word, 
understanding, and comprehension 
gets out, more operators than ever 
have heard about the program,” Kelly 
Says. 

“When we first started out, we had 
to explain it in detail. Now at shows 
such as AMOA and AOE, people are 
coming up to us wanting to partici- 
pate. They have heard about it and it is 
familiar to them. The program has 
won acceptance. Until you win accep- 
tance, you can’t motivate. But now 
people are getting motivated.” 

“The solid foundation of dedicated 
players, operators, and tavern owners 
will provide the means for the pro- 
gram’s stability and future growth,” 


Contributing to the success of the league program and renewed interest in pool are: 


says Chuck Milhem, president of the 
Valley Company. 


Steady growth 

The first year of the program, Valley 
had four states and one providence of 
Canada; this year there are 14 active 
states and two providences. 

Valley estimates that there are 
between 8,000 to 10,000 sanctioned 
players this year. There are 128 teams 
expected to participate in the Inter- 
national Championships in Milwau- 
kee, June 3-5. 

Though it started out as a company 
operated and developed program, 
soon The Valley National 8-Ball Lea- 
gue Association will be an indepen- 
dent entity. 

Starting out with only a rule book, 
the association has just developed a 
committee of officials and operator 
representatives who participated in the 
writing of the constitution which will 
be sent to charter holders for approval 
and ratification at the International 
Championships in Milwaukee. 

The Valley Company put a lot of 
money into the development of this 
pool league program. And though the 
Operators can participate with any 
brand of pool tables, Valley felt that 
pool needed a shot in the arm. The 
interest is there and with more and 
more participants in the program a 
certain percentage of tables bought 
will be Valley tables. 

“We did it for all the pool table 
manufacturers,” Nemgar says. “What- 
ever Valley could do to boost pool 
table sales would certainly be great for 
all-of us.” . @ 


i) ‘I 


(from left) Emil Marcet, sales manager for Valley Co.; Warren Kelley, co-director 
of leagues for Valley Co.; Chuck Milhem, president of Valley Co.; Larry Meuth, 
president of Sports Tournaments of America; and Mike Massey, pool expert. 
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Foosball futures: new approaches 
Irom the producers 
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As rich as Its history Is, 
current market conditions for foosball are poor indeed. 
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least in hibernation. There are 

probably just slightly more than 
10,000 tables on location inthe United 
States today. It is the latest figure ina 
progression of decline since 1977, the 
sport’s peak year, when there were 
more than 30,000 tables on location. 

How bleak is that? 

Well, compare foosball tables to 
pool tables, which is not outrageous 
since both pieces need the same kind of 
space and style in a location. Approxi- 
mately 200,000 pool tables are cur- 
rently spread nationwide. 

Although interest in foosball has 
kept the game alive for more than 100 
years—traditions like that don’t go 
away overnight—manufacturers who 
invested heavily in foosball do have 
their futures on the line. They have 
believed enough in the sport to make 
commitments to it and noware looking 
at new ways to wake up the market- 
place, to build player base and opera- 
tor interest today. 

Most innovative of the current steps 
to reinstate interest in the game is a 
table leasing program designed by Ed 
McCloud of Tornado Table Soccer, 
the Texas company that introduced 
the American coin-op industry to the 
foosball table in 1970. 

In those early years, Tornado prin- 
cipal Bob Hayes was not trying to sell 


| f foosball is not dead, then it is at 


tables,he was trying to sell foosball. He 
was leasing tables and _ collecting 
rentals from operators who made large 
deposits up front hoping they would 
get at least part of their deposits back 
when they turned the table back in. 


Different program 

Now McCloud 1s reinstating a leas- 
ing program, but the details are differ- 
ent, and most notably, far more favor- 
able to the operator. 

Tornado soccer tables are now being 
offered at no cost to operators who 
qualify, primarily by having a location 
willing to take the table. The only costs 
to the operator are shipping and 25 
percent of the table’s gross income. 

Additionally, McCloud said, 
Tornado is even providing free 
replacement parts in an effort to keep 
the table in “like new condition.” 

In effect, Tornado has become a 
partner in operating its tables. 

McCloud said he will continue to 
sell tables, but at unencouraging 
prices. Currently, Tornado soccer 
tables sell at $895 (direct to operators), 
but that price will increase $100 a 
month until July when the retail price 
of a Tornado table will jump to $2,500. 

McCloud has been fronting tables 
to players since 1980 in hopes of turn- 
ing their enthusiasm for the game into 
a similar enthusiasm for operating the 


tables. He was allowing the players to 
pay off the tables at their own pace, he 
said, but the effort proved ineffective. 

The Tornado table, which com- 
prises about | percent of the table 
soccer prices produced in the United 
States, is most prominent in Texas and 
Oklahoma, but McCloud hopes the 
new rental program will increase its 
visibility nationwide. There are about 
40 tables already operating under the 
new program, he said. 

“All we really need is one progres- 
Sive guy in each state,” McCloud said 
noting the incentives built into the pro- 
gram to encourage operators to bring 
other operators into the program as 
well as the options for territorial pro- 
tection. 


Grass roots approach 

Meanwhile, Dynamo executive 
Mark Struhs said his firm will shift its 
emphasis from the big money tourna- 
ments it sponsored in 1982 to a “grass 
roots table soccer movement. 

“We will keep our two major tour- 
naments, the U.S. Openand the World 
Table Soccer Championships, for 
1983,” Struhs remarked, “but we are 
more interested in a grass roots move- 
ment to increase our player base.The 
tournaments were great, but we saw 
the same faces every time.” 

The Dynamo effort to market its 


Play Meter’s industry survey, 1977-1982, shows some increase in per table income since 1980, but industry estimates of the 
number of tables on location in U.S. show a continued decline. 
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WEEKLY EARNINGS PER TABLE 
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Foosball manufacturers agree the big money tournaments haven't done much 
to increase the overall player base for foosball. 
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Pro-Bilt soccer table will center 
around the development of local 
leagues structured after the Busch pool 
leagues Dynamo has instituted. 

Even more immediately, the com- 
pany is promoting a regional tourna- 
ment schedule, supplying each 
Dynamo table operator with a pro- 
motion kit to develop local interest in 
table soccer competition. The Loca- 
tion Promotion Kit includes tourna- 
ment sign-up sheets, play-off rules, 
posters, and tips on promoting the 
tournaments. 

“The player reaction was great to 
our tournament schedule in 1982, but 
the industry reaction was not spectac- 
ular,” Struhs said. “However, we feel 
the timing is right for foosball. We are 
looking at a new generation of players 
and operators.” 

With the profitability of video 
games falling off, Struhs surmised, 
operators are looking for alternative 
machines. He believes foosball tables 
can provide the kind of long-term 
return On investment that operators 
are looking for to cure their video 
game blues. 


Same strategy 

Sutra Corporation, marketer of the 
industry’s most popular table, by con- 
trast, has no plans to alter its sales 
strategy in 1983. The market is slower, 
admitted Donald Spetkar,but Sutra is 
still moving tables. 

“Instead of thousands of tables a 
month, we’re now moving hundreds of 
tables a month,” he said characterizing 
the Sutra business picture. 


Sutra’s table was popularized 
through the Tournament Soccer spon- 
sored professional tournament sched- 
ules a couple of years ago, but those 
tours left Spetkar with an impression 
much like what Dynamo has recently 
experienced. 

“Tournament promotions have not 
materialized into sales,” he said. 


The primary market for the Taiwan 
produced table is in the northeast 
United States, although Spetkar said 
the table has good penetration in 
Florida and West Coast markets as 
well—good enough penetration that 
Spetkar will make no dramatic 
changes in dealing with his market this 
year. 

His only needs, he emphasized, are 
to wipe away the misunderstandings 
resulting from the tournament demise. 

“We might advertise a bit more,” he 
said, “to make it clear that we are still 
in business.” ° 
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You are a voyager on the Starship Enterprise. And in your 
hands rest the awesome powers of the Federation fleet's mighty 
flagship. Warp Drive, Impulse Power, Phasers, and Photon 
Torpedoes stand ready to drive off the Klingons. 

The Star Trek “Strategic Operations Simulator’ vividly 
recreates actual battle conditions encountered by Federation 
Starships on patrol. It's the same incredibly advanced fight simu- 
lator used to train Federation command officers. And it’s built 
by Sega, the masterminds behind Frogger” Zaxxon” and Turbo" 

Your mission is to open a new frontier in the arcade expe- 
rience. Io launch an all-out offensive for America’s arcade game 
players. Io bring them aboard and show them to their quarters. 
How can you fail? Youre riding the excitement and tradi- 


TM Indicates Trademark of Paramount Pictures Corporation 


tion of the long-lived Star Trek phenomenon. One of the most 
successful television and film series ever. The built-in recognition 
of the Star Trek name is a formidable weapon in itself. But 
theres more. 

Sega launched a major campaign to introduce the StarTrek 
Arcade Game to consumers in key markets across the country 
Complete with giveaways, radio promotions and news- 
paper ads. In addition, 20 million moviegoers eed 
will experience the excitement of the Star Trek 
game through special commercials in 4,000 
theatres throughout the country. They’e waiting. 

So bring on the Klingons. And bring on 


the Trekkies. Live long and prosper SEGA 


/ —, 
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| STAR TREK. | 


spt TREK 


STRATEGIC: OPERATIONS 


Cockpit: 55" high, 34" wide, 63" long. 450 Ibs. Upright: 73%" high, 32" deep, 251" wide. 352 Ibs. 


SEGA 


THE ARCADE EXPERTS 


For more information, call your authorized Sega distributor today. 


SEGA ELECTRONICS, INC. SEGA EUROPE, LTD. ' SEGA ENTERPRISES, INC. SEGA ENTERPRISES, LTD. 


16250 Technology Drive 15 Old Bond Street 2029 Century Park East #2-12 Haneda, 1-Chome 
San Diego, CA 92127 Mayfair, London Los Angeles, CA 90067 Ohta-ku, Tokyo 

(619) 485-0910 England W1X 3DB (213) 557-1700 © Japan 

~ TWX 910-335-1621 TSX 851-25512 | TWX 688433 TLX 781-22357 


©1983 SEGA Enterprises, Inc. All rights reserved. 


A view from the top: 


CONVERSIONS— 


Are they the solutions or the problems? 
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“NOW I’ve got it—a way to 
alter these characters to make 
them more interesting!” 
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By Mike Shaw 


n the fall of 1981, Sega stirred the 
| cone: manufacturing commu- 

nity with its decision to produce a 
convertible game system. When Play 
Meter interviewed manufacturing 
heavyweights for its October | issue 
that year, they universally booed the 
concept, proclaiming they would 
never stoop to such things and that, 
generally, the idea was doomed to 
failure. 

Conversions are popular vehicles 
for new games now in these opening 
stanzas of 1983, but large manufac- 
turers haven’t changed their tune a 
great deal. They are still adamantly 
against the idea, even those who are 
selling conversions of a kind. 

“Ours is to have a continued pro- 
gram of manufacturing for sale new 
and complete games with exciting 
cabinet styles and exotic controls,” 
Bally/Midway’s Stan Jarocki told 
Play Meter in 1981. 

“Conversions don’t do much for 
anybody’s business, because they take 
away the incentive for the research and 
development of the best games,” a 
Bally/ Midway spokesman noted, con- 
firming the company’s stance has not 
changed. 

Bally’s Pac-Man Plus, a low priced 
kit intended to upgrade fading Pac- 
Man, is not a conversion kit, the 
company stressed. Bally views Plus as 
a bonus to operators nationwide who 
have bought more than 100,000 Pac- 
Mans. Company Officials are firm that 
Bally is not in the conversion kit busi- 
ness, that such an effort would be self- 
destructive. 

Developing a great game is costly, 
Bally said. Creators of great game 
ideas do not want to settle for the kind 
of royalty checks that would result 
from kit sales. And, Bally affirmed, 
developing a great game is still the 
prime target for a manufacturer. The 
popular game creates avid, widespread 
player interest and evolves into 
periods of great success for the indus- 
try, such as the highs spawned by Pac- 
Man. 


Confuse the player 
To the Bally/ Midway way of think- 
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ing, conversion games have already 
injured the industry: “How many con- 
version kits have been any good?” The 
result, they would suggest, is a wild 
array of games with little or no iden- 
tity, a situation which confuses the 
player. 

Officials at Atari agree. Coin-op 
division execs John Farrand and Don 
Osborne remain steadfast in their 
opposition to conversion kits, although 
Atari too has developed a low price 
conversion, Black Widow, for its 
Gravitar. 

“The kit was developed strictly to 
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DYNAMO’S BIG D 
is the most reliable pool 
table in the industry. 


en wo fol odd DAG wt 


- All plywood and steel - A steel coin-box hous- 
construction. ing assembly installed 

- The most trouble-free without removing the 
ball drop system Slate. 
available. - A one year limited 

- A twenty ounce rayon- warranty on the table. 
backed playing cloth. - Parts inter- 

- A patented 244" ball changeable with 
separator guaranteed the leading 
for life. competitor. 


pe 


(214) 641-4286 1-800-527-6054 Telex: 732432 
See your distributor for more details. 


help move some inventory,” explained 
Public Relations Manager Margaret 
Lasceke. “We remain adamant against 
conversions.” 

Manufacturers who oppose con- 
versions defiantly do so, at least in 
part, out of the belief they cannot sur- 
vive by the sale of conversions alone. It 
is probably more correct to say that 
they cannot survive selling conver- 
sions because their facilities are not 
appropriate. 

But Stern Electronics, a manufac- 
turer which has modified its operation 
markedly over the last year, selling off 


Dynamo Corporation 
1805 S. Great Southwest Parkway 
Grand Prairie, Texas 75051 


properties and closing down pinball 
production, is keeping its head above 
water, buoyed in part, by the success of 
its conversion kit, Lost Tomb. 


Partial answer 

Gary Stern ascribes to the theory 
that his firm “could not profit from 
conversions enough to stay in busi- 
ness,” and that manufacturers “cannot 
afford to sell the really good games as 
conversions.” But he sees conversions 
aS an answer to some of the current 
woes that beset the industry. He pro- 
fesses the popular manufacturer line 
that the success of operators is the key 
to the success of manufacturers, and, 
recognizing Operators’ current unwill- 
ingness to spend much money on new 
games, allows for a place in the indus- 
try for conversions. 

“For the time being, we do see it 
continuing.” But, he is quick to add, 
“The best games are going to be 
uprights.” 

Stern’s Lost Tomb was developed to 
provide owners of Stern videos with an 
Opportunity to revive the earning 
capacity of those particular uprights. 
But, generally speaking, conversion 
kits used can be applied to any raster 
scan video game, although dedicated 
game manufacturers are understand- 
ably hesitant to broadcast such infor- 
mation. Sega, for example, which 
recently introduced Super Zaxxonasa 
means of upgrading Zaxxon uprights, 
was not advertising the kits could be 
applied to other games. 

The universal application of con- 
version kits has spawned another type 
of video game maker, such as Tago 
Electronics, a Texas firm which is 
having some success with its Anteater 
and Calipso games it has licensed for 
production as conversions from Stern. 

“We're selling about 400 to 500 kits 
a month,” said Tago President Tom 
Struhs of his new company. “They can 
convert any raster scan game.” 


Less profit 

Struhs confirmed large manufac- 
turers’ contentions that profit margins 
are smaller on conversions. Although 
the kits are popular—Struhs said he 
has been in a back-order situation ever 
since he started offering the kits—he 
has been reaping profit margins of 
about 20 to 25 percent on the small 
ticket items. 

But the kits are demanded by the 
times, Struhs suggested. 

“The player demands new entertain- 
ment of games to provide, in particular 
the arcades, an appropriate variety,” 
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he explained. “The need for variety led 
major manufacturers to produce so 
many different games.” Now that 
operators can’t afford to achieve that 
variety by new purchases of dedicated 
games, conversions are filling the 
need, Struhs said. 

“We're not saying conversions are 
the answer to all the operators’ pro- 
blems, but they are the answer to 
some,” he said. “They solve the pro- 
blems of what to do with games that 
don’t make it, with used games that are 
not earning well anymore, and they go 
a long way toward solving some opera- 
tors’ serious cash flow problems.” 

Conversions then, summarized 
Struhs, will serve to provide some low 
cost variety to operators, but they will 
still have to look to the major manu- 
facturers and their dedicated gmes for 
the big hits. Conversion history, as 
limited as it is, confirms that oft 
repeated theory. 


Change the industry 

Kits and convertible game systems 
may be solving some problems for 
cash-poor and equipment laden opera- 
tors, but some operators and distribu- 
tors are just as worried as the major 
manufacturers that conversions and 
similar expressions could ruin the 
structure of the industry. 

Millie McCarthy, in her letter of 
resignation to the New York State 
Coin Machine Association after 
serving as its president for 23 years, 
warned the industry would “become 
nothing more than a software business 
and locations will find it easy to own 
their own.” 

Distributors’ fears that conversions 
threaten their survival were supported 
by a Sega official who said Sega’s 
experience was that the manufacturer 
could maintain its profit level on con- 
version kits, but “distributors are the 
ones who get hurt because they can’t 
mark them up as much.” 

Tago’s Struhs will argue the point. 
He is determined that any successful 
video game will have to be capable of 
being marketed in the traditional 
manner. 

“The distributor serves the operator 
by providing a wide selection of 
variety and as an avenue for the manu- 
facturer’s warranty. And if there’s any- 
thing the location owner should have 
learned over the past couple of years, 
it’s that he has to rely on an operator 
for service and for recommending pro- 
ducts,” Struhs offered. 

It is necessary to maintain the indus- 
try sales chain, Struhs said, and 
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successful games will be “operator 
oriented as they have always been and 
manufactured for distributor oriented 
sales.” 


Kit sales 

The fact that operators cannot 
afford to replenish their supply of new 
games as readily as they did in the past 
has combined with the need to con- 
tinue to offer new games to interest the 
player to establish a “replacement” 
market. The market has opened the 
doors for conversion kits. And there is 
no doubt that conversion kits are 
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With the Bases Loaded in Video Markets, 
Your Game Plan Could Use a New Pitch 


The competitive technology in elec- 
tronic video products has begun to 
saturate the market, and you may be feel- 
ing the pinch. If so, we ve got a product 
that can put you on first base with new 
and existing customers, and help you get 
more mileage from your sales calls. It's 
the remarkable SUPERSCAN 
display console from Superscope, a ver- 
satile, self-contained information system 
that s economical and easy to use. 
Whether sold or leased, the 
SUPERSCAN console can effectively 
meet your customers merchandising 
needs and virtually eliminate the expense 
of throwaway signage. 

The name of the game is communica- 
tion, whether it's advertising, promotions, 
point-of-sale merchandising or information 
vital to the business. Anything your 
customer needs to tell his clients can be 


said best with a SUPERSCAN console, 


; and its eye-catching graphics can work for 


him 24 hours a day. 

The SUPERSCAN console is the most 
advanced self-contained system on the 
market. It's completely portable and can 
be used anywhere, even on the wall. Our 


ee 
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being sold. (Art Warner, sales man- 
ager at Bettson, a New Jersey distribu- 
tor, recently told the New York Times 
the kits comprised about 20 to 25 
percent of his current sales.) 

But whether the kits will continue to 
be a viable vehicle for video games or 
prove to be only a Band-Aid for an 
industry on the ropes remains to be 
seen. 

“One thing is for sure,” a manufac- 
turer affirmed. “There’s nothing like a 
brand new, exciting video game fresh 
off the production line to attract a 
player’s attention.” ® 


easy-to-use built-in keyboard allows it to 
be programmed, corrected or updated on 
the spot. Messages can be stored and in- 
put via magnetic tape, using a portable 
cassette recorder. We also provide fac- 
tory reprogrammable plug-in memory 
modules which can contain permanent 
messages of up to 200 words. 

The SUPERSCAN console can be 
your ticket to a brand new ball game in 
your vending operations. It's backed by a 
two-year limited warranty (the longest in 
the industry), and if anything ever goes 
wrong, we ll repair or replace it. We also 
offer technical assistance and custom 
programming through our toll free 
WATS line. 

In today s crowded market, the 
SUPERSCAN display console can give 
you a winning edge. It offers the most 
features and the greatest flexibility at a 
price far below that of comparable 
systems. Give us a call (toll-free 
1-800-438-7023) and let us show you 
what a hit the SUPERSCAN console can 


make in your business. 


SUPERSCAN sc23% 


MARANTZ PIANO COMPANY, INC. 
Box 460 ¢ Morganton, North Carolina 28655 © (704) 437-7135 
SUPERSCAN is a trademark owned by SUPERSCOPE, INC., for its visual display components. MARANTZ is a 


subsidiary of Superscope, Inc., a NYSE company. 


© 1982 Marantz Piano Co. 
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Legal Hints: 


We recommend that you 
start using your attorney 


from the very beginning and 


all the way to the end. 


An attorney’s letter and 


telephone call can usually 
resolve a dispute before it 


gets out of hand. 


The attorney can be 
extremely beneficial in 
maintaining good 
community relations. 


I 
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How a good attorney 
can help you turn a profit 


By Harold |. Gould and Laurence D. Merritt 


he subject of this month’s article 

was suggested by one of our 

operator clients who has been 

with our firm on a regular retainer 

basis for a considerable length of time. 

The topic is practical. Why do you 

need an attorney, what should he do 
for you, and how do you pick him? 

Many people call on an attorney 
only when they find themselves facing 
serious problems. A client frequently 
comes to the attorney only after he has 
been sued. By that time, it may be very 
difficult and expensive for the attorney 
to help him. Your object, of course, is 
to keep your attorney’s fees, like all 
other expenses of operation, to a mini- 
mum. That is not necessarily accom- 
plished by calling upon your attorney 
only in times of crisis. 

We recommend that you start using 
your attorney from the very beginning 
and all the way to the end. It is com- 
mon for regular retainer clients to call 
upon their attorney on an almost daily 
basis. The purpose of these frequent 
contacts is not only to avoid costly 
problems, but more importantly, to 


increase net income. 

For example, in one _ particular 
matter, where the client called upon us 
immediately, we were able to produce 
savings for that client sufficient to 
cover his retainer obligation to us for 
six months. 

The ideal is for you to have your 
attorney do for you what he can do 
best so that you have more time to go 
out and do what you do best. You 
want to be able to maximize the time 
that makes the most money for you. 


Areas needing expertise 

The following is an outline of the 
various areas for which an operator 
should seek legal advice. It is, in effect, 
a simple listing of cradle to the grave 
insurance for the prudent business- 
man: 

1. The attorney starts right at the 
very beginning. That is, he should be 
involved in the decision as to how the 
business will be formed. Whether the 
business should be a corporation, a 
partnership, or sole proprietorship 
needs careful legal analysis. The oper- 
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TONK-A-PHONE 


OWN YOUR OWN PAY PHONE 


@®FOR LOCAL CALLS ONLY. 


@®TOLL RESTRICTOR PRE- 
VENTS CUSTOMERS 
FROM MAKING LONG DIS- 
TANCE PHONE CALLS 
AND OPERATOR AS- 
SISTED CALLS. 


@25¢ PER CALL... AC- 
CEPTS QUARTERS ONLY. 


@SIMPLE TO INSTALL. JUST 
HANG PAY PHONE ON 


WALL USING MOUNTING 
HOLES AND PLUG CORD 
INTO PHONE JACK. 


@FCC REGISTERED PHONE. 


@®FULL ONE YEAR 
WARRANTY 

@93% OF ALL PAY PHONE 
CALLS PLACED ARE 
LOCAL CALLS. 

@®FANTASTIC RETURN ON 
INVESTMENT! 

@100% STAINLESS STEEL 
FRONT COVER. 


AMERICAN MADE 


DIVISION OF 
TONKA TOOLS Inc. 
P.O. BOX 311 
MOUND, MN 55364 


(612)471-0126 


LONG DISTANCE PHONES 
ALSO AVA/LABLE. 


PEACH STATE 
Distributing ©. 


{SE 


ator should be advised as to the various 
tax and other consequenes flowing 
from the type of business entity chosen. 

The operator should be advised as 
to how a divorce or death of a partner 
may affect the business. A careful 
attorney, if used from the beginning, 
can mitigate the problems and the costs 
that can flow from an untimely death, 
a divorce, or simply a controversy 
between partners. The attorney should 
be involved in the negotiation and 
executive of the lease for the business 
premises. 

2. The attorney can be very helpful 
in advising the operator as to how to 
set up his operations. A good location 
contract is a fine starting point. The 
attorney should give advice about 
what is necessary insurance. The attor- 
ney can also give advice concerning 
how the operator should deal with 
employees so as to avoid violating the 
numerous laws designed to protect 
employees. 

3. The attorney can play an active 
role in the everyday business activities 
of the operator. Specifically, where a 
location has any kind of major dispute 
with the operator, the attorney can 
take over and try to solve it. It can be 
very frustrating and time consuming 
for the operator to deal with these 
arguments. An attorney’s letter and 
telephone call can usually resolve a 
dispute before it gets out of hand. 

4. The attorney can monitor whena 
location is changing hands. In Califor- 
nia, for example, the attorney can 
handle the placing of a claim in any 
escrow So as to preserve the rights of 
the operator in the location with its 
new owner. 

5. Also, a part of the ongoing, day- 
to-day activities of the attorney include 
advising the operator of any possible 
legal consequences resulting from the 


For 31 years The Dependable Supplier to the Coin Machine Industry, 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . - 


e VIDEO ...¢ INTEGRATED CIRCUITS ... e PHONOGRAPH 
e AMUSEMENT GAMES ... e SOCCER & POOL TABLES 
e ELECTRONIC SUPPLIES . ..e VENDING MACHINES 


“We Guarantee Satisfactory Service” 
PARTS CATALOG AVAILABLE UPON REQUEST. 


PARTS DIVISION ...1040 Boulevard S.E. 
Atlanta, Georgia 30312 


Phone 404-629-4401 


various business decisions which have 
to be made. This advice includes such 
items as how to structure the purchase 
of another route, when and how to 
have shareholders meetings, raising 
additional capital, and so forth. 

6. The attorney can be extremely 
beneficial in maintaining good com- 
munity relations. The primary goal in 
this regard is to prevent unfavorable 
legislation from becoming law. 

Many local communities today are 
frequently hard-strapped for cash. The 
stories about the monies purportedly 
generated from video games is causing 
more and more communities to seek to 


Toll Free Phone... 


1-800-241-1346 (except in Georgia) 
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enact various taxing ordinances so as 
to be able to dip into your supposed 
pot of gold. The attorney can keep up 
with this type of proposed legislation. 
That attorney should be used to 
dealing with the full-time city govern- 
ment professionals as well as the 
elected officials to attempt to convince 
them of how the operator is benefiting 
the community and how adversely any 
unfair legislation would affect the 
economy of the community. 

7. Good community relations may 
also be important when dealing with 
the local police department. Fre- 
quently, because of numerous com- 
plaints by so called “do-gooders,” the 
police department may decide to keep 
a very strong profile around arcades 
and other locations where games are 
played. That can cause a substantial 
drop in business. 

Further, it could give the appear- 
ance that there are legitimate reasons 
why the elected city officials should 
enact stringent restrictions and almost 


in picking his attorney. We recom- 
mend that when an operator first 
meets with an attorney, that the opera- 
tor should ask him a good many ques- 
tions concerning his background and 
his knowledge of the industry. It is a 
good idea to talk with several attor- 
neys before making the final decision. 
If an attorney seems at a loss as to how 
to handlea matter for the operator, the 
operator should not hesitate to change 
lawyers. 

The operator should also not hesi- 
tate to discuss fees with the attorney. A 
very appealing approach, from the 
standpoint of the operator, is to hire 
the attorney on a retainer basis. That 
is, the operator will pay a set fee foran 
unlimited amount of attorney’s ser- 
vices in specified categories during the 
month. This frequently results in a 
substantial savings to the operator. 
You will also get the added benefit of 
being able to give more work to your 
attorney knowing that it is cost effec- 
tive. 


A very appealing approach, from the 
standpoint of the operator, is to hire 
the attorney on a retainer basis. 


confiscatory taxes. The attorney can 
set up a very strong, hard-hitting pro- 
gram to help operators deal with this 
type of threat. 


Diverse role 

The role of the operator’s attorney is 
quite diverse. Ideally, the attorney you 
choose to represent you will have a 
broad background. It is not enough 
for an attorney simply to know con- 
tract law. He needs to have had not 
only strong experience in business law 
and litigation, but also he should be 
well versed in probate law, family law, 
taxation, city government, and general 
litigation. 

A good understanding of how your 
industry works is also critical. It can be 
not only frustrating, but costly for the 
operator who hires an attorney who 
knows nothing about the industry. 
The attorney may be very competent, 
but without that type of specialized 
background, he can easily make mis- 
takes. 

An operator should be every choosy 
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Your attorney should be very sensi- 
tive to the needs of your industry. He 
should be a very forceful and knowl- 
edgeable litigator. Last, and most 
important, the operator and attorney 
should work together to formulate a 
plan so that the legal services will not 
only be cost-efficient, but also so that 
they will enable the operator to make 
more money than he would without 
the assistance of his attorney. e 


Gould & Merritt law firm: is located at 
1888 Century Park East, 6th Floor, 
Los Angeles, California 90067. Tele- 
Phone: 213/552- 9364. Harold Gould 
has served as Judge Pro Tem of both 


the Los Angeles Municipal Court and 7 


the Beverly Hills Municipal Court. 

_Laurence Merritt has been appointed 
as court mediator by the Los Angeles 
Superior Court and to the Panel of 
Arbitrators of the Los Angeles — 
rior Court. 

— If you have any lezal prohlens or 
questions about your business, please 
contact Gould & Merritt. . 


Look to GREEN DUCK 
for quality and service 
at the best price. Our 
coining presses have 
been stamping tokens 
for over 75 years. Call 
us today with your 
token needs! 


Direct from 
the factory 
to you! 


green duck 


255 S. Elm St. 
Hernando Ms. 38632 
Call Toll Free: 1-800-647-6168 


See us at the AOE Show, Booths 546 & 548 
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The COGD Default 


By Rufus King 


ast summer, in the closing 
weeks of the 97th Congress, the 
Joint House-Senate Commit- 
tee on Taxation published a study 
titled ‘“‘Description of Possible 
Options to Increase Revenues.” In the 
study, a laundry list of old and new tax 
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measures, reference was made to 
reviving the $250 federal stamp tax on 
coin-operated gaming devices (which 
had expired on July 1, 1980), and to 
the earlier $10 tax on jukeboxes and 
amusement games (repealed in 1965). 


But the meager bill Congress finally 


passed, in September, “Tax Equity 
and Fiscal Responsibility Act of 
1982,” omitted both items. 

But, as in the case of the Mesquite 
“victory,” at least a few knowledgeable 
people who were genuinely concerned 
with the best interests of the amuse- 
ment-only industry reacted with 
puzzlement and dismay. 

This was almost certainly the indus- 
try’s last chance to salvage the COGD 
(Coin Operated Gaming Device) tax, 
which had been a unique protection, 
holding the line against encroach- 
ments by gray area promoters, for 40 
years. The way subterfuge gambling 
has since saturated amusement mar- 
kets nationwide (the subject of the 
next article in this series), is startling 
proof of how much the federal tax 
meant to everyone trying to protect the 
amusement-only image. 

Until 1978 gray area equipment, pri- 
marily Bally’s bingo pinballs, was held 
in check bya veritable Maginot Line 
full-length—maintained and manned 


for the industry by the federal govern- 


ment. One one hand, the relatively 
incorruptible IRS hunted out subter- 
fuge gambling devices and tagged 
them with its conspicuous COGD 
location tax stamp, while on the other, 
the U.S. Department of Justice 
required registration and marking of 
such devices, and the FBI kept illegal 
shipments out of interstate commerce 
(enforcing the Johnson-Eastland Act). 

Only one other industry, dairymen 
fighting the passing off of margarine as 
butter, has ever been able to enlist 
Treasury agents to help it police itself, 
and there are few areas indeed where 
Uncle Sam has assisted with compar- 
able regulatory measures and criminal 
sanctions involving Justice and its 
crime-busting G-men. 

Now half the venerable Line is razed 
(It is significant that the IRS ‘had 
already classified video blackjack 
devices as “so-called slot machines” 
for tax purposes when the tax 
expired.), and odds seem good that the 
other half—the Johnson-Eastland 
Act—will come under renewed attack 
by gambling interests when the 98th 
Congress settles in. 

Some Washington wags are claim- 
ing that except for its headline- 
questing war on drugs, the incumbent 
administration is deregulating 
organized crime along with everything 
else. 


Weaken tax 
The COGD tax has been a target for 
promoters of legal and illegal gam- 
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What company 
has the most successful line 
of video games 
in the coin-op industry? 


Now take a look at our latest. 


We take grea 
introducing some 
additions to 


Williams brings back the fun of good, c 
FANTASY. The playfield features a s 
Raleidoscope of colors. The simplicity of 
video game die-hards and the simplicity 
reliability to operators. TIME FANTASY 
pinball at a good, old-fashioned price. 


= OUST aieeatl 
successful JOU! 
for dual player 
promises new < 


| pride in 
of the newest 


our line. 
d-fashioned pinball with TIME 


rrealistic fantasy theme in a : 
slay is particularly attractive to : \ 
of the playfield means superior | 4 


The fun of good, old-fashioned 


EE a 


‘s the first ever dual player pinball! Like the hugely 
ST video game, the pin offers head-to-head competition 
thrills and earnings. It's the first of a new breed that 


-hallenges and excitement! 


Surprise! _ 
It’s Williams Electronics! 


WILLIAMS BVECTROMcS “ 


CRPYRIBHT 1984 
WILLINAS ELECTRONICS in 
CREOITS: o 
DEORE DET EY PeEES Kreger 


Take a look at every Williams video game. 


It’s one fop-profit arcade game after another 
for a perfect record of winners! 


Starting with DEFENDER, our very first entry into the video game field 
and recipient of the award for the highest earning game of 1981, we've 
never produced anything less than the best. STARGATE, MAKE TRAX, 
ROBOTRON: 2084, MOON PATROL and JOUST established new gen- 
erations of technology, sophistication, innovation and play. Proven 
winners all, they re still on location and still earning after months and 
months of operator acclaim and hot player action. 


BUBBLES has everything’. .. including the kitchen sink! It's anovel game 
for all players, from the novice to the expert. With simplicity of controls 
and game theme, everyone can enjoy the play from the very beginning. 
And, as the game progresses, the more adept and serious player can 
choose to advance to more difficult waves for even more challenging 
play. 
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ultimate in maneuveral 
cockpit cabinet with sé 
another world in space 


7 game with hi-resolution graphics and intense 
s head-to-head battle with the “Sinistar’, the 
y youll ever face who taunts the player with 
ning "| live’. SINISTAR is a game of speed and 
| with the first variable speed joystick for the 
lity. SINISTAR also introduces Williams first 
isational styling that transports the player to 
and time for total game involvement! 
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Williams’ 
line-up of games. 
One hit after another 
after another. 
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bling—often in partnership—for a 
long time. In the 1950s, efforts were 
made to weaken it by creating a special 
intermediate category for bingo pin- 
balls. In 1965 when the tax on amuse- 
ment games was dropped, strong pres- 
sures were generated, unsuccessfully, 
to repeal the gambling-device levy as 
well. In 1971 the Nevada congressional 
delegation lobbied an amendment 
allowing an 80 percent credit for any 
comparable tax paid to a state where 
such devices are legal (i.e., for Nevada). 

In 1976 the Final Report of the 
Commission on Review of the 
National Policy Towards Gambling 
(Morin Commission), dominated 
from the outset by spokesmen for the 
Silver State, recommended repeal of 
the tax and dismantling of most of the 
other federal gambling-control laws as 
well. 

And finally, in the Tax Reform Act 
of 1978, by a parliamentary maneuver 
again engineered by subterfuge gam- 
bling proponents and the Nevadans, 
the COGD impost was repealed in an 
obscure amendment scheduled to take 
effect two years later, on July 1, 1980. 

So the battle had already been half 
lost when the 97th Congress convened. 
But only half, because this had long 
been recognized as an important anti- 
crime measure as well as a revenue- 
producing tax. It is traditionally not 
very difficult to persuade Congress 
merely to extend a law already set up 
and in force, as opposed to lobbying 
for a new enactment. Good ground- 
work had been laid on Capitol Hill; 
however, as has been noted, adverse 
consequences are already beginning to 
be felt by the amusement-only games 
industry. Pulling the IRS out of the 
field after all those years was like 
handing illegal gambling promoters a 
new license, nationwide, to invade and 
corrupt. 

The original COGD tax was enacted 
in 1941 as a wartime-revenue expedi- 
ent, and it was imposed on “Coin- 
operated Amusement and Gaming 
Devices.” The rates were $10 per year 
for “so-called ‘pin-ball’ and other 
similar amusement machines” and $50 
(raised in steps to the maximum of 
$250 in 1952) on: 


“so-called ‘slot machines’ which 
operate by means of insertion of 
a coin, token or similar object 
and which, by application of the 
element of chance, may deliver, 
or entitle the person playing or 
operating the machine to receive, 
cash, premiums, merchandise, 
or tokens.” 


PLAY METER, April 15, 1983 


7Z77Zzzzxzeereeecceccecceceeccecececcecccccccceccceccccccccccccccezmotstcc 


ARM TO ARM COMBAT | 


with MR.MUSCLE * * * * 
Arm to arm combat with MR. MUSCLE 
will be a super attraction for where- 
ever fun-loving crowds gather. Your 
customers can enjoy a traditional 
arm-wrestling match because the 
action of the game allows MR. 
MUSCLE’s arm to be knocked down. 
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The next year, 1942, the word “pin- 
ball” was eliminated from the amuse- 
ment definition (reflecting quick 
recognition that one-ball pinballs were 
already appearing as camouflaged 
successors to the one-armed bandit), 
and the category “music machine” was 
added to bring in jukeboxes. 


Games taxed 

From 1942 until 1965, when the levy 
on amusement games and jukeboxes 
was dropped (in the Excise Tax 
Reduction Act of the latter year, which 
repealed many such measures), bona 
fide amusement games were accurately 
identified, classified, and taxed at the 
$10 rate by the IRS. 

After a few initial blunders which 


were quickly straightened out (The 
Reno collector had never seen a flipper, 
for example.), the service never put a 
legitimate amusement game in the 
$250 category while it was identifying 
and taxing both types. 

Subsequently, in the early 1970s, a 
problem arose over the awarding of 
amusement-game tournament prizes 
because by then most of the old-timers 
at the IRS had departed. The identi- 
fying features of amusement-only 
games were thus unfamiliar to the 
service and the nuances of old classifi- 
cations less clearly understood, and 
someone foolishly requested a ruling 
on pinball tournament events with an 
inadequate factual presentation. But 
that too was straightened out. 
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And from the very outset, despite 
persistent efforts to confuse, conceal, 
and obscure, the federal tax authori- 
ties were also fairly accurate about 
classifying gambling-adapted point- 
makers, consoles, one-balls, and bingo 
pinballs in the gaming category. 

The language “or entitle the person 
playing or operating the machine to 
receive,” in the definition quoted 
above, caught the knock-off-circuit- 
replay-meter payout adaptation from 
the outset. In a series of test cases 
culminating in the U.S. Supreme 
Court in United States v. Korpan in 
1957, the government established that 
bingos and other gambling pinballs 
were “so-called ‘slot-machines,’ ” 
squarely within the meaning of the act, 
and hence classified as gaming devices 
per se. 

An appropriate certificate-sized 
federal tax stamp had to be posted in 
each premise where a coin-operated 
amusement game or gaming device 
was being operated, and tax-stamp 
returns were maintained by each IRS 
district director as public records, both 
of which provisions had strongly dam- 
pening effects on illegal activities. 


Embarrassing to avoid 

It was embarrassing for local law- 
enforcers to wink at gambling payouts 
on bingos with a federal COGD stamp 
posted right on the location wall. It 
was hard for town councilmen and 
State legislatures to claim they could 
see no difference between camouflaged 
devices and bona fide amusement 
games in the face of the clear federal 
classifications. And it was likewise 
embarrassing when local newspapers 
published the numbers—often hun- 
dreds and thousands—of gambling- 
device taxes paid in supposedly non- 
gambling states and local communi- 
ties. 

Sometimes jurisdictions like Louisi- 
ana, Tennessee, South Carolina, and 
Washington reported more stamps 
than the nation’s legal gambling 
territories, Nevada, and (until 1968) 
four counties in Maryland. 

Unsavory characters who had built 
underworld empires with coin- 
Operated gaming devices were less 
inclined to trifle with Uncle Sam and 
his IRS, and less successful when they 
tried, than with more compliant local 
authorities. (It is sometimes over- 
looked that very few state govern- 
ments exercise general law enforce- 
ment powers, so without federal 
intervention, such powerful crime 
overlords have usually been pitted 
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against merely the limited resources 
and modest strength of local forces.) 

In some instances, the impact of the 
COGD tax was increased by state 
statutes and local ordinances which 
tied local anti-gambling sanctions 
directly to possession of COGD 
stamps, though some of these enact- 
ments encountered constitutional 
difficulties. 

It is no secret to anyone in this 
industry that, as has already been 
suggested, from World War II to the 
advent of video gambling in the late 
1970s, gray area gambling was kept 
alive primarily by aggressive promo- 
tion of bingo pinballs, passed off as 
flippers. And it is fair to speculate that 
without support from the IRS in all 
those decades, bona fide amusement- 
only companies might have been 
pushed to the wall. 

But instead the pendulum kept 
Swinging steadily the other way. By the 
time videos appeared on the horizonin 
the disarming embodiment of Pong, 
United States markets had been 
cleaned up, and confusion-fostered 
bans on all games lifted, to such an 
extent that while amusement products 
were recognized and accepted without 
restriction nearly everywhere, bingos 
could still be found only in Tennessee 
and South Carolina (They were always 
too slow to compete significantly with 
Nevada slots.), and in a few pockets of 
local tolerance in other states. 


Illegal operations affected 

Note that after 1971, because of the 
80 percent credit where slots were 
legal, 1.e., in Nevada, the COGD tax 
really affected only illegal operations, 
in non-gambling states. The argument 
that legitimate enterprises in Nevada 
were being unfairly burdened no 
longer applied, and the only honest 
line of attack left was philosophical: 
some purists contend in good faith 
that federal taxes should be imposed 
only to produce federal income and 
not to carry out collateral, social, or 
law-enforcement purposes. This was 
the argument that had finally caused 
the Federal Bureau of Narcotics, 
whose jurisdiction traditionally based 
on a 1914 tax act, to be shifted from 
the Treasury Department to the 
Department of Justice in 1970. 

By the mid-1970s, as bingos waned 
and the stamp-tax revenues fell, it was 
sincerely urged by some tax analysts 
that so long as the Johnson-Eastland 
Act and anti-gambling and _ anti- 
racketeering sections of the Federal 
Criminal Code remained in force, 
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those should be sufficient as aids to 
state and local enforcement, leaving 
the IRS to other tax-collection assign- 
ments. 

But be that as it may, members of 
Congress are responsive to anything 
that is cast in a genuine anti-crime 
light, and by the early spring of 1980, 
before COGD expired, interest began 
to be stirred on Capitol Hill in a full 
blown study, possibly with public 
hearings, on the advent of video sub- 
terfuge gambling and its relations to 
organized crime. Other attempted 
parliamentary skullduggery by the 
Nevadans, aimed at companion 
federal taxes on bookies and book- 
making, was smartly blocked, and by 
mid-1981 all that would likely have 


been required was lining up a few 
aggressive sponsors to introduce a 
one-line bill reinstating the tax and 
start the ball rolling. 

But no legislation was introduced, 
no hearings were held, and interest in 
extending the tax was allowed to dissi- 
pate. Why was anyone afraid to invite 
the IRS back into its former partner- 
ship? What kind of cattlemen are these 
who stand around watching the 
marshal and his deputies being strung 
up instead of worrying about the rust- 
lers moving in all over their range? @ 


Rufus King, a Washington lawyer, has 
long served the amusement-only coin 
machine industry and is a leading legal 
and legislative expert in this field. 
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Pinball’s birthplace erased, 


By Bill Brohaugh 


but the game lives on 
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136 Longworth has disappeared 


ance. Things are a bit different 

from what they were 111 years 
ago. Businesses, parks, houses dis- 
appear—including the Cincinnati 
address of 136 Longworth. 

That disappoints me, because | 
wanted to stand outside that house 
and listen to a voice more than a cen- 
tury old in my head: “Be it known that 
I, Montague Redgrave, of Cincinnati, 
in the county of Hamilton and State of 
Ohio, have invented a new and 
Improved Parlor Bagatelle...” 

Redgrave wrote those words in a 
patent document dated May 30, 1871. 
The Improved Parlor Bagatelle he 
invented involved placing the baga- 
telle on an angle, launching a ball onto 
the bagatelle’s playfield with a spring- 
loaded plunger instead of a cue, allow- 
ing the ball to hit pins, roll through 
gates, and bump up against bells. 

The game is 19th-century pinball, a 
game not very different from David 
Gottlieb’s Baffle Ball, which started 
the pinball craze a full six decades after 
Redgrave’s patent application. As 
Play Meter pinball critic Roger Sharpe 
pointed out in his book, Pinball’, 
Montague Redgrave is the father of 
pinball. 

He lived at 136 Longworth in 1871, 
but the house he boarded in is gone. 
Probably it has been gone for a long 
time, because the street where the 
boarding house sat has also disap- 
peared. 

That seems oddly appropriate, as if 
the city of Cincinnati were trying to 


[= not a mysterious disappear- 


erase all traces of its offspring. It’s 
strange to know that pinball was born 
in this city, because Cincinnati has 
scorned its son, has constantly dis- 
trusted it, has been uncomfortable 
with its existence within the city 
boundaries. 


Lottery tickets 
You can’t win free games on pinball 
machines in this city. That’s gambling, 
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You cant win free 
games on pinball 
machines in this city. 
That’s gambling, you 
know, a naughty 
thing to do. 
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you know, a naughty thing to do. The 
vice squad here once raided a dance 
contest at a local disco because dance 
contests were considered gambling. 
Yet, you can go into the local greeting- 
card shop—where they sell Christmas 
ornaments and lovely calendars and 
scented candles and other wholesome 
things—and buy your Ohio lottery 
tickets everyday. 

You can head over to River Downs 
to put down your bucks on ponies. 
And oh, did they fight trying to keep 
pinball machines off River Downs 


property. Pinball is gambling in the 
eyes of the Puritans who reign. The 
horses continue to run, but pinball is 
gambling. This makes me wonder. 

The distrust of pinball machines has 
a certain tradition around here, too. 
During World War II, Cincinnati 
councilman and one-time Mayor 
Russell Wilson called pinball machines 
“the children’s primer of gambling,” 
pointing out that “there are many 
more pinball machines than there are 
policemen, and surely our police have 
more important duties than the inti- 
mate surveillance of pinball machines.” 
And surely city council members have 
more important duties, as well. 

Even today, we have a local news- 
paper columnist who details Walter 
Winchellesque rumors, in CAPITAL 
LETTERS, of wrongdoings centered 
around that naughty practice of oper- 
ating pinball machines. This columnist 
names no names, but implies that the 
underworld is controlling the Evil Pin. 
I suspect that he is usually referring to 
bingo-type games when he levels his 
accusations, but if he is, you would 
think that he would explain the differ- 
ence between bingo and pinball to his 
readers. I have seen no such distinction 
made. 

His capital-letter PARANOIA 
extends to other evils, such as the 
unholy ROCK MUSIC, and I’m cer- 
tain that juke operators aren’t very 
high on his most-loved people list, 
either. 


Coin-op story 

But not everything 1s as bleak as all 
that. The same newspaper that prints 
the mock-Winchell’s TIRADES also 
printed one of my articles about coin- 
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M. REDGRAVE. 


Improvement in Bagatelles. 


No. 115,357. 


Patented. hiay 30, 1871, 
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op games. It was the lead story for the 
Sunday supplement, and the cover of 
that section of the newspaper featured 
a dramatic color photo of a Flash 
Gordon pin. 

Inside, six pages were devoted to my 
examination of the economics of coin- 
op games, my quick profiles of local 
personalities—including baseball star 
Johnnie Bench—who have their own 
pins, and my short tribute to Montague 
Redgrave. 

But most of the press coverage out- 
side of that about these games has been 
indifferent. A weekly column is 
devoted to explaining the strategies to 
use On various video games, yes, but 
otherwise, coverage is limited to 
straightforward reports of battles to 
keep games out of River Downs and 
out of entire communities close to 
Cincinnati. 

I guess I have to admit that I’m not 
even sure if it was indeed Montague 
Redgrave who lived at 136 Longworth 
111 years ago. The 1871 city directory 
lists only an “M. Redgrave” boarding 
at that address. 


Could have been counsin Maurice or 
sister Mamie. Somehow I doubt it, 
though, because the patent office’s 
drawing of Redgrave’s invention 
carries the headline: ““M. Redgrave.” 


@ 


And the signature at the base of the 
drawing, in tight, broken script, 
repeats that initial, M., instead of 
spelling out the entire first name. 

I look at that signature and wonder 


what kind of man penned it. It is not 
flowery and illegible like the signatures 
of the witnesses and attorneys who 
also signed the document. It is a very 
deliberate signature. I wonder if Mon- 
tague Redgrave was also deliberate. 


Unknown ancestry 

I don’t know. I can find nothing else 
about him. The city directories for the 
years preceding and following 1871 do 
not mention him. The Cincinnati 
Historical Society has no immediately 
accessible record of him. No modern- 
day Redgraves who might shed light 
on their ancestry currently live in the 
Cincinnati area. 

Even his street is gone. 

I could look harder, I suppose. | 
might find something. But I guess it 
doesn’t matter if I do or not, because I 
hear his voice in the sons of his inven- 
tion, in the recoil of the plunger, in the 
sound of the steel ball rolling through 
chutes, in the buzzings and dings and 
electronic garble of the pinball 
machines, the ultimate Improvement 
in Bagatelle. e 
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Planning to reduce 
1983 taxes 


By James L. Harfield and Gerald A. Sauve’ 


The tug-of-war between the 
IRS and closely-held 
corporate taxpayers has 
been going on for years. 


This case will allow many 
closely-held family corpora- 
tions to begin forming 
second and third corpora- 
tions to slash the family 
business tax bill. 


The court held that there is 
nothing in the law requiring 
a home office be limited to 
places used for “in person 
meetings.” 
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[Ed Note: This is the third part of a 
three-story series on cutting taxes. 
Part 1 appeared in the March 15 issue, 
page 41, and part 2 inthe April 1 issue, 
page 46.]| 


Big multiple corporation 
taxpayer victory 

The best tax trick of all is to cut your 
taxes without cutting your income. 
For the closely-held business, beating 
the multiple corporation rules is an 
outstanding method of performing the 
trick. 

For example, assume Close Co. had 
a $150,000 profit in 1981; the tax 
would have been $49,750. Now assume 
that two corporations, Close Co. and 
Far Co., (both controlled by members 
of the same family but not subject to 
the multiple corporation rules) earned 
$75,000 each in 1981. The tax for each 
corporation would have been $16,750 
(or $33,500 for both). By having two 
corporations instead of one, the family 
business saved $16,250 ($49,750- 
$33,500). Possible? Interesting? 

The Internal Revenue Code pro- 
vides a number of complex rules to 
prevent closely-held corporations from 
receiving the tax benefits of the multi- 
ple corporations (as shown in the 
example) come true. The tug-of-war 
between the IRS and closely-held cor- 
porate taxpayers has been going on for 
years. 

But the Supreme Court in a recent 
case (Vogel Fertilizer Company) 


hoisted an important victory flag for 
our side. Here’s the story: Two cor- 
porations were owned by stockholders 
in the percentages shown in the box. 

Vogel and Crain were not related. 
According to the IRS regulations, an 
Ownership in these percentages vio- 
lated the so-called 80 percent test, and 
as a result, both companies would be 
included as part of a “brother-sister 
controlled group.” Simply put, the 
result of sucha violation was to (a) add 
the income of the two corporations, 
and (b) tax the total just asif there was 
only one corporation. Vogel claimed 
the regulations were invalid. 

The key issue revolved around 
whether Crain (Remember, he was 
unrelated to Vogel.) should be counted 
toward helping reach the percentage 
required for the 80 percent test (for 
Fertilizer Co.) when he owned no 
stock in Popcorn Co. The court said 
Crain could not be so counted.This is 
an extremely technical area, but 
suffice it to say that if (1) Vogel had 
owned 80 percent (or more) of Fertili- 
zer Co. or (2) if Crain had owned any 
shares of Popcorn Co. or (3) if Crain 
had been related to Vogel, then the 
IRS would have won. 

Just how important is this case? 
Consider that the following people are 
unrelated for the purpose of the multi- 
ple corporation rules: parents and 
adult children, brothers and sisters, 
and all in-laws. This case will allow 
many closely-held family corporations 
to begin forming second and third 


Percentage of Ownership 


Stockholder 


Arthur Vogel 
Richard Crain 
Others 


Total 


Fertilizer Co. 


Popcorn Co. 


90% 
None 


10 
100% 
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(and even more) corporations to slash 
the family business tax bill. Many of 
you will be able to file a claim for 
refund based on this case. 

Suggestion: Use this article as the 
basis for a multiple corporation 
planning session with a tax specialist 
as soon as possible. 


Home office deduction 
breakthrough 

A man’s home may be his castle, but 
the IRS takes a dim view of trying to 
deduct your castle (or any portion of 
it) on your tax return. 

In a nutshell here are the rules: Fora 
home office to be deductible, it must 
be used exclusively and regularly as 
the taxpayer’s principal place of busi- 
ness or asa place used by clients or cus- 
tomers in meeting or dealing with the 
taxpayer in the normal course of his or 
her trade or business. In the case of an 
employee, the exclusive use must also 
be for the convenience of the employer. 

A recent case may pave the way for 
you to get a home office deduction. 
Here’s the story: Although the 
employer provided the taxpayer with 
an office, he was required to accept a 
large number of phone calls from 
clients at home in the evening. The tax- 
payer, who managed seven large con- 
dominiums, used one bedroom of his 
home as an office. He rarely saw clients 
at home but used the telephone every 
weekday evening for more than two 
hours. 

Victory for our side—the court held 
that there is nothing in the law requir- 
ing a home office be limited to places 
used for “in person meetings.” But be 
careful. The court pointed out that, in 
most cases, telephone use alone will 
not satisfy the requirements for a 
deduction. See GREEN, 78 TC 30. 

The above case can certainly be of 
use to the amusement operator. Most 
Operations have little or no office 
space. More often than not, a home is 
used for bookkeeping, meeting with 
employees, etc. Again, be careful— 
document what you do at home. 

This article is based ona tax seminar 
to be presented by the authors at the 
Amusement Operators Expo 1983 on 
March 27 at 3:30 p.m. 


Gerald A. Sauve’ and James L. 
Harfield are partners in Blackman, 
Kallick & Company, Ltd., Certified 
Public Accountants with offices in 
Chicago (180 North LaSalle Street, 
Chicago, IL 60601), Miami, and 
Houston. The firm has established a 
Hotline to answer the tax and account- 
ing questions of Play Meter readers. 
Call Jim or Jerry at 312/782-3424. @ 
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ARE YOU CONFUSED 


ABOUT 


CONVERSION KITS? 


We dont blame you if you are confused; but now all the mystery has 
been taken away. 

Now Available for Immediate Delivery 
Eagle’s Complete Game Conversion also called Quick Change Con- 
version, will take the mystery out of conversions. 
If you have an old game with working Color Monitor, we will send you 


A Complete Working Game 


so complete that you can plug it into your monitor and play a game. It 
comes with: Complete Platform of Electronics - P.C. Board - Full 
Wiring Harness (not just an edge connector) - Completed Front Panel - 
Middle Plastic and Top Header Plastic (6 exciting colors in both) for only 


$ 750 complete & working 


Available Now F or Immediate Delivery 
Fully License 


*°M LD O 2? The Best Game at the AMOA Show 


Look at Playmeters Provisional list this 
my s Top Game month 


Attach your check for $750 for immediate delivery and mail to: 


Eagle Conversions Customer 


25 Eagle St., Bldg. #5 Address 
Providence, RI 02909 City 


(401) 751-5438 Telephone *# 


BETTER SOUND MEANS 
BETTER BUSINESS... 


and you can favorably affect your 
bottom line by specifying Quam 
when making a loudspeaker 
replacement in your juke boxes, 
video games or background music 
systems. 


For more than 50 years, Quam has 
been a leader in the loudspeaker 
business. With a full line of 
microprocessor-compatible 
replacement speakers—ranging 

in size from the small speakers used 
in many electronic games, to the 8” 
configuration found in most ceiling 
systems, to the 12” and 15” juke box 
models—there’s a Quam speaker to 
suit your application. 


There’s also a Quam distributor near 
you, to supply that speaker quickly. 
Call us today for free literature and 
the name of your local source. 


Quam Speakers: 
The Sound Decision 


Quam-Nichols Company 


234 E. Marquette Rd., Chicago, IL 60637 
312/488-5800 
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TAX TIPS 


By 
Irving L. 
Blackman 


possible 


or years, I have used this dia- 
|* logue to illustrate the high cost 

of taxes. “Tell me, Mr. Client, 
do you think $1 million is a lot of 
money?” I always select the estimated 
amount of estate tax liability as the 
dollar amount, pointing out that this is 
the price tag for departing this world. 
“OK, how much money do you have to 
make during your life to leave your 
family $1 million? Would you believe 
$4 million?” 

“How does that work?” the client 
asks. 

“Well, if you earn $4 million over a 
period of time, your income tax will be 
approximately $2 million. When you 
die, the IRS will take a $1 million 
estate tax toll of the $2 million. No 
doubt about it, you must make $4 
million to leave $1 million. Absolutely 
outrageous!” 

Like it or not, the above scenario 1s 
often 100 percent true. Actually, this 
double tax dip (of income and estate 
taxes) by the IRS, is a sad fact of life. 
The IRS is your involuntary partner. 

Is there a way out? 

Yes. There is an alternative. But 
first, you must understand the inter- 
twined relationship between the 
income tax law, the estate tax law, and 
life insurance. Then, there is a way to 
guarantee the amount (whatever it 
may be) necessary to pay every penny 
of your anticipated estate tax. Best of 
all, your business, your home, and 
your other assets can pass intact to 
your family—unaffected by the nor- 
mally debilitating estate tax. 


Tax method 

The secret lies in several flaws in the 
tax law and the ability of an ordinary 
life insurance policy to accumulate 
tax-free dollars. Here are the three 
basic steps you must follow to get these 
astounding results: 

Step 1—Pay only four out of the 
first seven annual premiums. Borrow 
the cash surrender value in all other 


Free life insurance 


years (no matter how long you live), 
and use it to pay all premiums. This 
method converts your policy pre- 
miums to interest payments only...and 
interest is deductible. (Section 264(c) 
of the Internal Revenue Code makes it 
all possible.) 

Step 2—Use your tax-free policy 
dividends to buy additional paid-up 
insurance. The cash surrender value 
(of the original and additional insur- 
ance) grows rapidly enough so youcan 
recover all your premiums and interest 
payments. In effect, you get your life 
insurance free. 

Step 3—If your policy is owned by 
an irrevocable life insurance trust, 
your policy proceeds will not be sub- 
ject to the estate tax—not when you 
die and not when your wife dies. The 
insurance proceeds can be used to fund 
100 percent of the estate tax liability 
for both you and your wife. 

The above program can be used to 
effectively eliminate the impact of the 
estate tax. But be prewarned, there are 
a number of tax traps and exceptions. 
Get competent, professional help. 

Would you like to learn how other 
taxpayers will use free insurance to 
pay their estate tax liability? Send for 
the Special Report: Free Life Insur- 
ance...for the High-Bracket Tax- 
payer—$17 to Blackman, Kallick & 
Company, Ltd., 180 North LaSalle 
Street, Chicago, IL 60601. 8 


Irving L. Blackman is the senior tax 
partner at Blackman, Kallick & Com- 
pany, Ltd., Certified Public Accoun- 
tants, with offices in Chicago (180 
North LaSalle St., Chicago, 1L 60601), 
Miami, and Houston. 

Blackman, also an attorney, is a 
nationally recognized author and 
seminar leader. Irv and James L. 
Harfield (Irv’s CPA partner specializ- 
ing in the coin-op business) have estab- 
lished a Hotline to answer the tax 
questions of Play Meter readers. Call 
Jim at 312/782-3424. 
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OPERATORS 
WESTERN 


CONFERENCE 


October 13-15, 1983 
Biltmore Hotel 
Los Angeles, California 


AOE responds fo industry need! 


The growth of the coin-op amusement industry 
has been phenomenal over the last 5 years. 
And AMUSEMENT OPERATOR’S EXPO has grown 
accordingly, now serving the industry as its 
premiere event. Arcade owners and opera- 
tors in the western part of the United States 
have expressed to us their need for a regional 
seminar Program. Interest was indicated for 
sessions covering the technical, functional 
and practical aspects of the coin-operated 
amusement business. We are planning 
AMUSEMENT OPERATOR’S WESTERN 
CONFERENCE in response to this need. 


sponsored by Play Meter Magazine 
Managed by Conference Management 
Corporation 


A Unique Regional Seminar Program! 

Stay up-to-date with what the experts have to 
say about arcade design, cost analysis, com- 
puters, troubleshooting, negotiating commis- 
sions, promotion and advertising, repairs, 
management, insurance, used equipment 
financing ... pay only for those 

sessons you select! 


Special Product Showcases! 

Top-name manufacturers & suppliers will be 

there to give in-depth product seminars and 

demonstrations. Benefit from hands-on “‘class- 

room style” presentations given by represen- 

tatives of participating companies. Compare 
. test... evaluate! 


Special Events! 

eet with your colleagues, industry experts 
and manufacturing representatives at infor- 
mal get-togethers! 


send this coupon In today to receive more information, 


/AMMUSTSIMIEIN 


OPERATORS 
RN Ociober 13-15, 1983 


WESTE 
CONFERENCE ean eee 


Conference Management Corporation 
17 Washington Street, PO Box 4990 
Norwalk, CT 06856 


203 852-0500 


lam interested in receiving more information about 
AMUSEMENT OPERATOR’S WESTERN CONFERENCE 


NAME 
TITLE 
COMPANY 
ADDRESS 


CITY STATE ZIP 


PM 4/83 


Business Myth of the Month 


The Myth: 


“T cannot sell used games. 
I can never find a buyer.” 


By Charles C. Ross 


the question, “How do you dispose 

of old equipment?” My answer is 
simple. “You sell it.” The answer is 
met, of course, with the retort, “It is 
impossible to sell used equipment in 
my area...” 

The person usually goes on to tell 
me the 19 different reasons why it is 
impossible to sell used equipment in 
his area. The more common reasons 
are: 

1. Many operators are selling used 
equipment in my area. 

2. Everyone is bailing out of the 
video game craze in my area and 
trying to sell, but there are no buyers. 

3. I can sell used games, but the 
price is so low that I don’t think it is 
worth the effort. 

As with any product that is being 
sold today, you must have the right 
product at the right place at the right 


| always encounter people who ask 


New from Williams 


DEFENDER 
ROBOTRON 2084 
STARGATE 


Also: Pac-Man, Frogger, 
ee Tempest, Asteroids, 
Space Invaders, Missile Command 


162 


Others shortly. Call for further listing. 


THE WIZ KIDS 


“PRINTERS OF THE OFFICIAL VIDEOSHIRAT” 
MANY OTHER VIDEOSHIRTS IN STOCK 


price and at the right time. 

The preceding sentence can be 
explored to dispel the myth that it is 
impossible to sell used games today. 
First, the right product. When I finally 
ask most operators what they are 
trying to sell, they return with, “Oh I 
got some Asteroids, Asteroids Deluxe, 
Space Invaders, Jet Fighter, Tank II, 
Rip Off, Space Zap, etc...” 

Are those machines that you would 
like to buy? Probably not, but those 
may be some of the machines that you 
would like to sell too. If so, you have 
missed the product market. Those 
machines do not make money and that 
is why they do not sell. Does any oper- 
ator want to buy a dead piece? Remem- 


ber, to sell a piece you must have a 


piece that someone wants. 

The right place. I contend that 
Anytown, U.S.A. is the right place, or 
at least within a 100 mile radius 


Introducing Our Latest Videoshirts 


@ All shirts are printed on 50/50 
Quolity T-shirts. 


@ All shirts have 5-color silkscreen design. 


@ One dozen minimum per style 


@ Sizes: 
Boys: 10-12; 14-16 
Adults: S-M-L-XL 


around your town. 

Of course, if you do not agree with 
me, then you can always run an ad in 
the back of Play Meter. After all, 
many operators do just that month 
after month. Most people would not 
spend the money month after monthif 
it were not working. I know that you 
are still skeptical about your town or 
area being the right place to sell used 
games, but that is because you have 
probably been trying to sell dead. 
pieces. 

The right price. What is the right 
price? The price is simply what people 
in your area are willing to pay. I have 
seen a two year old Pac-Man sell for 
almost 100 percent of what the opera- 
tor paid for it. 

Guidelines for the right place can be 
found in the back of Play Meter or in 
one of the price guides published. 
Read the for sale ads and see what 


©™Williams Electronics, Inc. 


161 Everest Drive, North Huntingdon, PA 15642 
412/751-3020 


600/245-6176 
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other operators are willing to get for 
their equipment. Then you decide 
what your area will tolerate for a price 
and try to do the best you can. You 
may be able to get more money than 
those advertising in Play Meter 
because the buying operator will not 
have to pay freight if he isin your area. 
The right time. The right time to sell 
a piece of equipment is while the 
majority of the operators still think the 
piece is a winner and just before the 
price falls. By the way, incase you have 
not realized it,most game prices fall 
out of bed, or drop extremely fast, ina 
short period of time sooner or later. 


For example, Asteroids, that great 
hit that helped make the amusement 
business what it is today, is the classic 
example of a machine falling out of 
bed. In February of 1982, Asteroids 
was selling as high as $1,850. In June 
of 1982, Asteroids was still advertised 
at $1,100 to $1,600. By October of 
1982, Asteroids had fallen out of bed 
and was selling for about $500. 

What did the smart operator do? He 
sold his Asteroids while it was still a 
piece that was in demand. What hap- 
pened, you ask, to the price? By the 
time the average operator figured out 
that Asteroids was dying, it was too 
late. It was as though everyone ran for 
the exit gate at one time, and the 
supply and demand for Asteroids got 
out of line. Demand fell rapidly, and 
the supply rose rapidly as everyone 
figured the play in Asteroids was over. 
The price had to go down. 

The lesson to be learned from this is 
that all games go down quickly in price 
sooner or later. Unfortunately, in 
today’s market, the games are falling 
faster than they have before. 


By now you are grinning, saying, 
“Well if I had a crystal ball I could do 
what you say—sell the piece just 
before it falls out of bed.” You do not 
need a crystal ball, you just need to 
study your games more closely. After 
all, when the rotation of a piece of 
equipment accelerates in anattempt to 
keep the earnings up, you should begin 
to get the picture. 

Then there are those operators who 
say, “I don’t have to sell my equipment 
as often as an arcade operator because 
I can move it around and keep the 
earnings up.” 

Always remember that if you keepa 
piece too long, you may have to find a 
space in your warehouse for it from 
now until Hell freezes over. Did the 
Operator, running Asteroids from 
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May to October really make money by 
continuing to operate a piece that lost 
some $1,200 of value in six months? 
Remember, during that time period 
Asteroids was already an old piece. 
Asteroids is not necessarily repre- 
sentative of all video games, but I use it 
as an example because it is one of the 
all-time great games. 

So when do you sella game? Ideally, 
you should sell it when it is still the 
right product that you can sell at the 
right price and at the right time. 

So next time you are shoving 


WANT 1. 


another old game into the warehouse 
to take up space and gather dust, ask 
yourself, “When should I have sold 
that piece to keep from having to park 
it here?” Believe me, you will learn 
from the probing of that question. You 
will learn even faster when the ware- 
house gets full. e 


Charles C. Ross is a partner in the firm 
of Innovative Management Consul- 
tants which specializes in seminars, 
consulting, and computer programs 
for amusement operators. 


CLASS SERVICE? 


Anyone will sell you Kiddie Rides 
...0ut who will service you? 


We have the largest selection & variety of 
Kiddie Rides in the country. 


NORTH AMERICAN 
AMUSEMENT CO. 


524 2ND STREET 
ROCK ISLAND, ILLINOIS 61201 


309/788-0135 
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Professional management consultants 
doctor unhealthy businesses 


he small businessman faces a 
multitude of problems in the 
operation of his business. He 
must decide when to expand, what 
collection procedures to use, the 
extent of advertising, establish hiring 
policies, purchasing, and of course, the 
problems connected with record 
keeping and payment of taxes. 

Unlike large business firms engaging 
nationally-known accounting firms 
which provide management services, 
the small entrepreneur utilizes the ser- 
vices of an individual practitioner or 
the service of a small sized accounting 
firm. Many of these accountants can 
offer useful and practical advice on 
business problems, but by and large, 
most are not equipped to render the 
full range of managerial services. 

This is where the professional 
management consultant comes into 
the picture. 

The consultant tries to show a busi- 
nessman how to realize full produc- 
tivity, how to make the highest net 
profit consistent with sound business 
practices, how to create a good public 
image in the community, and how to 
take excess business profits and invest 
them to assure the building of an 
estate. 

Results cannot be guaranteed and 
the consultant usually cannot take a 
business hopelessly mired in debt and 
red ink and turn it into a profitable 
venture. What the consultant does do 
is to act as a doctor and diagnose 
business ills. 


Don't accept commissions 

Reputable professional manage- 
ment consultants do not (and cannot 
according to the code of ethics of those 
belonging to the Society of Profes- 
sional Business Consultants) accept 
commissions for companies which 
they recommend to furnish supplies or 
services to their clients. 

Management consultants do not 
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By Joseph Arkin, C.P.A., M.B.A. 


ordinarily advertise their services but 
depend upon recommendations. If 
your business is ailing and expert help 
can conceivably offer a ray of hope to 
salvage your investment and liveli- 
hood, give some consideration to the 
retention of the services of a profes- 
sional management consultant. 

One way to find one is to check your 
local telephone classified directory 
under the heading “Management Con- 
sultants.” 


Costs involved vary with the 
amount of work entailed and the 
extent of the services to be rendered. 
Most reputable consultants will confer 
with you, listen to your problems, and 
arrange to set a fee so that you can 
decide whether or not you want to 
make the expenditure. 

Sometimes the consultant will be 
unable to arrange an overall price 
because of the complexity of the work 
involved and in this case will arrange 
to charge a flat fee for an overall 
survey, after which he will list the areas 
to be covered and ask for a per diem 
fee to undertake the assignment. 

What will you get for your money? 
The consultant’s survey will check on 
your business practices as they relate 


to the productivity of employees and 
management, the adequacy of quar- 
ters and facilities, the record keeping 
system, collection practices, pricing 
policies, advertising expenditures in 
relation to sales volume, and the over- 
all efficiency of all personnel. 


Check morale 

The consultant will check into the 
plans of management for keeping all 
personnel abreast of new develop- 
ments in your industry, and he’ll check 
the moral factor by examining pro- 
visions for fringe benefits and proper 
application of sharing profits through 
planned incentive increases in remu- 
neration. 

Care will also be taken to examine 
buy-sell agreements of partnerships. 
He'll look for inadequacies in insur- 
ance (or other funding) coverage to 
assure the continuity of the business 
and the carrying out of the desires of 
the parties with respect to providing 
for the widow and children of a 
deceased partner. 

And, the sole proprietor is not over- 
looked. Here too the consultant seeks 
to offer ways and means whereby a 
business does not go down the drain 
with the death of an individual owner. 
Plans are established for achieving 
some value for what is in many 
instances a valuable asset only during 
the lifetime of the owner. 

Changes suggested are not put forth 
without first discussing them fully with 
your own lawyer or accountant. In 
fact, the consultant becomes the third 
member of the professional team most 
concerned with your business success. 

Not all consultants provide the same 
services but basically it can be said that 
the following are representative: 
Installation of easy to manage, pro- 
per, and complete business records; 
meeting with accountant to provide 
more meaningful statements and 
reports to measure changes suggested; 
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Don’t gamble 
on video games. 


At last 


there’ a sure thing... 
Turn the page. 


©1983, Digital Controls, In 


With Little Casino, 
Everybody Wins. 


Why gamble your hard earned 
10ney ona game that might not make 
when you have a sure bet with 
ITTLE CASINO? 
LITTLE CASINO is a bar-top 
ame that offers the player or players 
ur different games: POKER, BLACKJACK, 
RAPS, or HI-LO.. .all easy, all familiar, all 
opular. No spaceships or bouncing monkeys. 
And no need to worry about legal hassles 
ith our game either. There's no ante up with 
ITTLE CASINO, there are no free games or 
edits awarded, and there’s no knock off meter 
) tempt your locations. 
What you've got is a safe investment with 


a full cash box... week after week after week. 
No one can tie up the game because there are 
no replays and no patterns to be learned. But 


the roll of dice and the turn of the cards will keep 


your players amused time after time. Just ask 
the operators you know whove had LITTLE 
CASINO on customers locations for over a 


year... and still earning strong. “It’s a gold 


mine,’ Says one. 


For information on the distributor or 
operator nearest you, please call (800) 
441-3332 or write to: Digital Controls, Inc. 
P.O. Box 48334 Atlanta, GA 30362 


©1983, Digital Controls, Inc. 


Your locations will appreciate 
the slick compact cabinet, in beige 
or black, and the full color monitor 
with its attractive screens. They'll 
also love the additional bar business 
that LITTLE CASINO generates 

for them. 

And here’s a plus: you can program the new 
LITTLE CASINO to display your customer’s 
advertising messages during idle moments. 
Imagine—a personalized game for each locale! 

We'd like for you to know more about 
LITTLE CASINO and about its profit potential. 

Don’t gamble with profits or with success. 
Put your money on LITTLE CASINO. 


5K 


DIGITAL CONTROLS 


methods of display, sales, and adver- 
tising; reviewing collection procedures 
to free capital tied up in overdue 
accounts; review of hiring policies; 
examination of price structure; teach- 
ing office personnel or sales personnel 
how to implement recommended pro- 
cedures for increased efficiency; 
offering counsel in the rearrangement 
of insurance coverage to reduce over- 
lap and cut costs; (done through 
broker of your choice to retain present 
relationship); the establishment of a 
course of action for setting up invest- 
ment fund; to examine relationships 
within the organization to reduce 
friction and reassign duties, etc. 


Use your accountant 

There are some consultants who will 
undertake the preparation of financial 
reports and tax returns, but these are 
best done by your own accountant 
who has been professionally trained in 
this specialty. 

The aforementioned services offered 
by consultants can be obtained on a 
one-shot deal wherein the consultant 
surveys your situation and then is 
engaged to put into effect his set of 
recommendations, agreed to by 
management. After this is accom- 
plished, his services end and manage- 
ment has to follow through to see that 
there is no lapse back to the old 
inefficient ways. 

Or, if you so desire, you can make an 
arrangement fora periodic checkup on 
a continuing basis. In this case, the 
consultant will review the results of his 
efforts and will make further recom- 
mendations if he deems them necessary. 

As stated previously, results cannot 
be guaranteed. But, if a business is not 
past the point of no-return and can be 
redeemed by a change in policy and 
method of operation, the consultant’s 
advice is bound to produce some good. 
How much can be measured by your 
own examination of what has taken 
place and your examination of your 
accountant’s financial rendition. 

There are quacks and incompetents 
aS in any business operation. That is 
why you have to exercise care in the 
selection of a consultant and perhaps 
have him interviewed by your accoun- 
tant, or depend on the recommenda- 
tion of a fellow businessman who has 
experienced satisfactory results. 


Kept in confidence 

The Code of Ethics of the Society of 
Professional Business Consultants 
provides that in addition to the pro- 
hibition against accepting commis- 
sions from firms whose equipment or 
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services are recommended, there is an 
obligation to keep all information 
learned in the strictest confidence. 
Past President Clayton L. Scroggins 
of the Society says: “Professional 
Management Consultants are avail- 
able to help every businessman—big 
or small. They are here to stay on the 
American business scene because they 
give full value for their fees. Business- 
men who exercise the initiative to 
investigate and engage their services 
will benefit themselves, their families, 
and their customers. The consultant 
provides the services of a full-time 
business manager at a part-time cost, 


in that he is available when needed on 
questions of business management 
and provides a stable and continuing 
contact in that vital area.” e 


Joseph Arkin is licensed by the State 
of New York as a Certified Public 
Accountant and holds a BBA degree in 
accounting from St. John’s University 
and an MBA degree in taxation from 
Pace College. He writes extensively on 
business subjects and has had more 
than 6,000 articles published in trade 
and business magazines and news- 


papers. 


College & University Tokens 


a Ee 
MARYLAND 
STUDENT 


Copyright © 1982 


Van Brook of Lexington, Inc. 


P. O. Box 5044 ¢ Lexington, Ky. 40555 
Area Code 606 ¢ 231-7100 


Phone or write for catalog & samples 
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Bill 
Kurtz 


OUR CADES: 


An arcade’s name influences 


business, players 


hakespeare wrote “A rose by 
any other name would smell as 
sweet” (or something like that). 

Shakespeare probably never visited 
an arcade. 

The name of your arcade may influ- 
ence how much business you do or 
even the type of players you attract. 

Calling your game room a “Family 
Entertainment Center” or “Family 
Amusement Center” is just one 
example of how an image-conscious 
arcade owner can try using name 
power to his advantage. 

Arcade names can fall into one or 
more of the following categories: 


GAME NAMES 

Popular arcade games have 
spawned dozens of arcade names. 
Here in Cleveland there are two “Space 
Invaders Video Parlors” and one 
‘““~Pac-Man Amusement Center.” 
Along the same lines, I’ve visited the 
“Silverball Game Room.” 

This type of name is effective because 
the name of your arcade is known to 
players even before your first day of 
business. It’s easy to remember 
because players will see free advertis- 
ing for your arcade when they play the 
popular game you’re named after in 
most other game rooms. 


Just be sure you have a classic game 
name over your door, one that won't 
be soon forgotten. After all, would you 
want to operate a “Pong Arcade” now? 


LOCATION NAMES 

Without being too creative, some 
arcade owners have named their game 
rooms “The Main Street Arcade” or 
“Cityville Arcade.” 

While this may help first-time 
players find your location, it certainly 
won't pique their curiosity about 
what’s inside. And that’s the trick— 
getting players inside for the first time. 


We’re Making Life a Little Easier 


for Amusement 
Operators... 


Scan Coin’s 
3001 Electronic 
High-speed, 
High-volume 
Coin /Token 


Counting Machine 


Scan Coin makes a complete line 
of reliable, quiet and compact coin ; 
handling equipment, perfect for a wide range ° 


of amusement operations. 


SCAN COIN 


World's First Choice in Coin Handling Systems 
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(703) 471-6510 © 1-800-336-3311 


Scan Coin, Inc., 201 Elden Street, Herndon, Va. 22070 
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OUTER SPACE NAMES 

Very popular now, with all of the 
Space-theme videos coming out 
(although there are fewer space videos 
now than a year or two ago). 

“Starship Fantasy,” “Game Trek” 
(after “Star Trek”) and “Twilight 
Zone” are a few examples. This type of 
name lends very well to a futuristic 
decor and would complement arcades 
with fancy lighting, ceiling mirrors, 
CLC 


FANTASY NAMES 

Arcades are places where players get 
lost in another world, so fantasy 
names are appropriate. 

“The Dream Machine” in New York 
reminds players of the escapist aspect 
of the games, as does a name like 
“Fantasy Highland Arcade.” 

And a name like ““Aladdin’s Castle” 
conjures up images of the Tales of the 
Arabian Nights and a make-believe 
world. 


NOVELTY TIE-IN 

If your arcade features some spe- 
cialty attraction, you should remind 
your players about it with the arcade’s 
name. 

“Malibu Grand Prix” is certainly an 
appropriate name for arcades that 
include a racing track, just as “Putt 
Putt Golf and Games” reminds players 
of both the miniature golf and 
machines at many of the franchises. 


AMUSEMENT NAMES 

Some arcades emphasize the fun 
aspect of what’s inside with their 
names. Names like “Play Palace,” 
“Game Time,” “Games, Games, 
Games,” and ‘“‘Fun-N-Games”’ all 
stress the entertaining atmosphere. 

Such names are helpful in destroy- 
ing the old “smoke-filled room” image 
of arcades which encourage gambling 
and corrupt children. 

Of course, there are dozens of names 
which don’t fall into any category— 
and categories which I haven't listed. 

Just avoid arcade names which 
encourage rough crowds. One empty 
Cleveland store had for months a sign 
in the window reading “Coming 
Soon—War Zone Game Room.” 

That brings up images of hoodlums 
in leather jackets carrying switch- 
blades, ready to terrorize shoppers at 
nearby stores. For whatever reason, 
that arcade never opened. 

Your arcade’s name can reflect a lot 
about what’s inside your game room— 
not only what’s really there, but what 
the public believes is there, which can 
be just as important. e 
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The Token Zoo 


Copyright © 1982 


Van Brook of Lexington, Inc. 


P. O. Box 5044 ¢ Lexington, Ky. 40555 
Area Code 606 ¢ 231-7100 


Phone or write for catalog & samples 


3 Offices 
1 Great Distributorship 


Coin Machine Distributors, Inc. 


In Elmsford, NY @ 914/347-3777 
In Hartford, CT ©@ 203/278-6626 
In Baton Rouge, LA @ 504/291-5050 
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: UZZ LE & By Bill Brohaugh 


Build the Video 


Once again, you get to try your hand at something the 
manufacturers do nearly every day: constructing a video 
game. Using the following clues, fill in the squares on the 
video game grid. Then, using the letters in the numbered 
squares on the grid, fill in the blanks on the video screen. 


Across 
A. Atari’s video that challenges you to defend cities 
against nuclear attack. (2 words) 


C. Donkey and Junior, and their owner. (plural, 
2 words) 


H. The latest from the folks associated with Gremlin. 
(3 words, and I'll even give you the middle word: Tac.) 


Down 
A. The marriage of two successful Midway videos into 
one successful Bally pin. (4 words) 


B. The first Williams video, and its successor, Star 
. (plural, 2 words) 


D. Astro and Space . (plural) 
E. Midway’s Bosco 


F. Atari’s undersea video. 


G. Galaga’s daddy. 


10 11 12 13 14 #15 16 


E F G 
3 


ot tT tT Tt | tt 


Coming in the June 1 & 15 Arcade Issues: 


® a good grades program 
® arcade sound and lighting 
® an adult arcade 


® countertop games 
® game center promofions 
® game accounting systems 
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PR PRODLEMS/ 


PR SOLUTIONS 


What to say when... 


ow we will focus on specific 
| N strategies to win when dealing 
with community licensing and 
regulating boards—nuts and _ bolts 


advice from people who have been 
successful. 


Do your homework 

Before you apply for a license, find 
out for yourself what you are facing— 
from a political or community rela- 
tions point of view. Lenders require 
you to have a sound business plan 
before they will make you a loan; be at 
least as careful with your money. 

Determine local sentiment. What’s 
the community’s history regarding 
coin-operated amusement games? If it 
is closed to games, was it always so? 
How long have license fees been set at 
their current level? 

Who are the key players and how do 
they feel about your business? Local 
politicians, police officials, school 
principals, PTA leaders, and business 
leaders all will have a say in the matter 
if it becomes a major local issue. Per- 
haps one of them hates video games 
passionately, or another thinks they’re 
great. Start thinking of how to utilize 
potential allies and neutralize potential 
opponents. 

What is the local need for teenage 
recreation? If the YMCA has ust built 


a beautiful new facility, you won’t be 
successful with the argument that your 
game center will fill an important need 
for supervised recreation. You may, in 
fact, create problems for them by com- 
peting for young people’s attention. 

Finally, evaluate the prospects for 
problems. Is there talk about raising 
license fees? Have there been com- 
plaints to the PTA or the city council 
already about games operated by 
others? Are you attempting to open up 
a town that’s been closed to coin-ops? 
Know what you are getting into, and 
prepare yourself to do what’s neces- 
sary to win. 


Design a strategy 

Every town is different. No strategy 
works perfectly everywhere. Based on 
what you have learned from these 
columns, your knowledge of your 
community, and your own strengths 
and weaknesses, design a strategy to 
win. 

Take nothing for granted. Write out 
a strategy, including the key players 
and how you will deal with each. Con- 
centrate on those who will be impor- 
tant but may not yet be committed: 
local politicians, neighboring busi- 
nessmen, players’ parents, school 
officials. 

Use ideas from the manual from 


which this column is reprinted, “A 
Community Relations Manual for the 
Coin-operated Amusement Games 
Industry,” as well as ideas from trade 
publications and other operators in 
your area. 

List on a piece of paper your 
strengths as a business. Who do you 
know? Will your business provide 
direct economic benefits of note, such 
as occupying rental space that’s been 
vacant or employing people who 
otherwise would have no jobs? Esti- 
mate the benefits to each location 
owner On your route, and make sure he 
knows how important you are going to 
be to his business. 

Then organize your strategy chro- 
nologically. What should you do 
before you apply for a license? Enlist 
the support of key allies, for one thing, 
including location owners and neigh- 
boring businesses and residents. 

Before you apply, you should have 
already met with your city manager, 
law enforcement officials, and other 
key city officials who will be passing 
judgment on your application, so that 
they know you and understand as 
much as possible the nature of your 
business. 

Everyone likes to be on the “inside,” 
and by meeting with them before you 
announce your plans publicly, the 
chances are greater they will help you. 
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It’s always flattering to be asked for 
advice or assistance. 

In designing your strategy, remem- 
ber that community relations activities 
are always more effective when under- 
taken before the issue involved 


becomes controversial. When the sides 
are polarized ina community, attempts 
to build support through charitable 
giving, forexample, are transparent. It 
looks like you’re trying to buy people 
off. Your strategy should include com- 


ARCADE 
PIECES 
SEEM LIKE 


JUST ABOUT 


Shooting Guns 
Shooting Galleries 
Target Bowling Alleys 


Happy Feet 
Palm Readers 
Handwriting Analyzers 


4 STARTLING WN 


: 


NEW DEA TON 


EVERBODY NM 
THESE DAYS = ZG 


CACCPT US AR 


THE TREND FOR 1983 WILL BE ARCADE SPECIALTIES. 
WE HAVE THE LARGEST SELECTIONS OF NEW AND EXCITING GAMES. 
Excuse Booths 
Money Machines 
Fun Mirrors 


munity relations activities early in the 
timetable you develop. 


Don't ask for trouble 

Talk to anyone in the industry 
today, and you'll hear all about the 
“fly-by-night” operator who’s in it for 
the quick buck and gone when the 
going gets tough. No doubt there are 
some of these people around, and they 
are causing problems for everyone. 
But thoughtful, responsible operators 
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Arm Wrestlers 
Water Games 
Bio-Rhythms 


Astrologies 
Vendors 
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524 2ND STREET ¢ ROCK ISLAND, ILLINOIS 61201 


(309) 788-2962 


also are making mistakes that cause 
problems for the entire industry. 

Take a cost-benefit approach. Is it 
worth it to jeopardize your license— 
and your entire business—by opening 
a location close to a school? Maybe no 
one will complain, you think. Those 
are famous last words! Everyone in 
this business invests significant sums 
in new games, employees, etc. Don’t 
jeopardize your investment, and some- 
one else’s, by asking for trouble. Here’s 
a checklist of concerns: 

e Be conscious of locations near 
schools and residential areas. Know 
what the local ordinance says, if there 
iS OnE. 

e In a drugstore or convenience 
store, don’t put games near the racks 
holding girlie magazines. Parents 
notice these things. 

e Make sure there’s adequate park- 
ing. Invest in some bike racks before 
parking becomes an issue, and place 
them in front of your game center. 

e Never even hint that you will 
reward a local official, journalist, or 
community leader for his or her sup- 
port. Make your case on its merits. 

e Check out access to your games, 
whether they are in a game center ora 
route location. Will kids be trampling 
someone’s flower bed? Will they be 
making noise outside a hospital or 
church? If you aren’t sensitive to these 
concerns, don’t be surprised if your 
opponents are. 

Remember, nothing will drive you 
out of town faster than the image 
you're a fast buck artist. Instead, make 
sure people know you care about how 
others view your business. It doesn’t 
take millions—just good sense. 


Regulate yourself 

Why is it that a bar can get its license 
renewed where a game center can’t? 
Why are people pointing their fingers 
at you, blaming you for everything 
that goes wrong ina community, from 
juvenile delinquency to lowering pro- 
perty values? 

There is no simple answer—or 
simple solution. Yet it is a fact of life 
and one you must confront. Therefore, 
you must regulate yourselves if you 
don’t want others to do it for you. 

Devise and enforce rules for your 
location addressing the major con- 
cerns about game centers—that they 
contribute to truancy and juvenile 
delinquency. Here are some suggested 
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regulations used widely in the indus- 
try, followed by their purpose. 

e Establish Restrictions for Hours 
of Operation. It’s a good way to keep 
Out truants. 

e No Gambling. This is obvious 
and should not have to be stated. But 
many people who never have played 
video games hark back to the concerns 
over pinballs. Gambling is_ illegal 
almost everywhere; if the issue arises in 
your town, proclaim your opposition 
10-1: 

© No Eating or Drinking. Some 
Operators have been criticized for 
luring children onto the premises with 
food in order to get money for the 
machines. If you run a game center 
that serves food, avoid this problem 
with an age restriction—you want a 
family atmosphere. And set up a 
separate area so food doesn’t gum up 
the games. 

e No Smoking. The image of dim, 
smoke-filled rooms conjures up black 
leather jackets and gangs for many 
parents. That’s why many operators 
prohibit smoking on the premises. 

e No Loitering. Another way of 
saying to your players: “Come to play 
the games and have fun, not to hang 
out.” 

Additionally, provide for: 

e Full-time Adult Supervision. 
Consider a uniform for your employ- 
ees to identify them. Use floaters. 

© A Family Atmosphere. Make 
your location, your advertising, your 
name, your entire business appeal to 
the whole family, not just young 
people. 

@ Well-lit Premises, Inside and Out. 
Local officials know that young people 
cannot be supervised if the room is 
dark. They'll want to know what kind 
of lighting you have—inside and out. 
You may not be concerned with what 
they do once they leave your building, 
but the city will be. Make arrange- 
ments with your landlord to provide 
for adequate outside lighting. 

@ Parking. It sounds like nit- 
picking, but many applications are 
turned down for lack of adequate park- 
ing. Neighboring residents and busi- 
nesses don’t want bikes all over the 
sidewalks or cars blocking entrances. 
A bike rack is not a_ prohibitive 
expense. 

Once you have come up with rules, 
let the world know about them. Pub- 
licizing your house rules accomplishes 
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two goals: 

1. It lets the powers-that-be in town 
know you care about the same things 
the community cares about, and you 
want to prevent problems; 

2. It lets players know what to 
expect. When they know the rules, 
they'll live by them. 

Should you have violations, enforce 
your rules. Don’t let the players think 
you are wishy-washy. Let the general 
public know you mean what you say 


and can stand behind it. Work closely 
with your law enforcement officials to 
prevent truancy. e 


This information was reprinted from 
“A Community Relations Manual for 
the Coin-operated Amusement Games 
Industry” by the Amusement and 
Music Operators Association, Amuse- 
ment Games Manufacturers Associa- 
tion, and Amusement and Vending 
Machine Distributors Association. 


LOOK WHAT HAS BEEN ADDED! 


We keep getting better! 


We have added these new features: progressive dif- 
ficulty level, unlimited score, high score of the day, a 
selector switch for beginner, intermediate, or ad- 
vanced play and micro-synthesized sound on some of 


our games. 


Our popular games just Keep getting better and bet- 
ter. Traffic and player volume just keep growing at 
arcades that have our games, and that means in- 
creased profits. Every Whac-A-Mole 

we have ever built is still in operation. You can de- 

pend on us to give you real value for your investment. 

Call us today about Whac-A-Mole, Hot Spot, Bully 


Buster, Patty Cake and Super Shifter. 


Ask about our new distributor discount. 


Bob's Space Racers, Inc. 


427 15th Street, Holly Hill, Florida 32017 


Telephone: 904-677-0761 
Manufactured in the USA 


Makers of amusement games since 1970 


See us at AOE booths 802, 804, 806 
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An operator’s struggle: 


You can fight city hall 


By Michael Suerth 


Dairy Queen in Paxton, Illinois, 

called me to ask about video game 
machines. Earl Stout wanted to open 
Paxton’s first arcade. 

I explained to him all the necessary 
considerations...location importance, 
rent, utilities, etc. Fortunately Stout 
found a perfect spot downtown at a 
very reasonable price. He and his wife, 
Tina, would run the arcade personally 
as the Dairy Queen was closing for the 
winter. Stout would pay all the over- 
head expenses (rent, utilities, etc.), and 
we would split all license fees 50/50. 
The weekly gross would also be split 
50/50. Sounds too good to be true? It 
was. 

Two weeks before the opening, 
Stout informed me that the city of 
Paxton had a 15-year-old age limit on 
the playing of coin-operated amuse- 
ment devices. My fellow operators 
who run only 30 games or less under- 
stand that the chance to be the only 
arcade in town of almost 10,000 was 
too good to pass up. I decided to try to 
talk the city council into revising that 
age limit. 

The first thing I did was talk to the 
mayor of Paxton. I found him to be 
sympathetic to my cause. He believed 
video games were a good idea, pro- 
vided the arcade was well-supervised. | 
arranged to speak with the city council 
at the next meeting. 


| t all started when the owner of the 


On October 4, I presented my idea 
to the eight council members at the 
Paxton Town Hall. Stout would runa 
well-regulated arcade with many rules 
and regulations governing the behav- 
ior of school children under 18 years of 
age. We presented the arcade as the 
kind of place where mom could feel 
comfortable dropping off the kids 
while she went out to do her weekly 
shopping. 

However, our reception by the 
council was lukewarm at best. I was 
directed to meet with the committee in 
charge of licensing businesses. 


Discouraged, but trying 

By this time I was a little discour- 
aged, but the thought of being the only 
arcade in town kept me going until the 
committee meeting. It was only a week 
later that the licensing committee met. 
The lowering of the age limit was 
tabled until the head of the committee 
could talk with several surrounding 
communities and find out what laws 
they had covering C.O.A.D. (Coin- 
Operated Amusement Devices). 

The committee did agree to allow 
the operators of arcades (five games or 
more) to get a small license fee break 
on every machine more than the mini- 
mum of five. 

The next city council meeting was 
scheduled for November 8. I realized 
that there was little hope for abolishing 


the age restriction, but I opened the 
arcade anyway. The arcade did well 
those next two weeks, although not as 
well as it obviously could. I felt I had 
exhausted all my options. 

It was only four days before the next 
city council meeting that I was thumb- 
ing through my copy of Play Meter 
magazine. I noticed a headline in the 
News section, “Court Affirms Con- 
stitutional Rights.” The article made 
a short reference to Mesquite vs. 
Aladdin's Castle. 

I spent the next day trying to locate 
the legal department of Aladdin’s 
Castle. I was about to give up when I 
got Ray Bewley on the phone. He was 
very helpful and gave me the rundown 
on the suit. I received enough infor- 
mation from Bewley to justify a trip to 
the local University of Illinois Law 
School Library. There are few things 
more complicated than the cross index 
in a law library. Finally, with the help 
of a friendly attorney, Paul D. 
Weatherhead, I found the case. 

It was a cornucopia of information. 
The 5th U.S. Circuit Court of Appeals 
ruled that a requirement only allowing 
youths 17 years old and older to play 
coin-op games in Mesquite, Texas, 
was in violation of the United States 
Constitution. ! 

|... The challenged age restric- 
tion impermissibly trammels 
fundamental personal rights. 


—_ 
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A sure-fire hit! 
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It’s all-out combat when Taito leads the charge! | 
FRONT LINE is a war game that keeps players enlist- 
ing for duty...and that'll make a hero out of you! 


As battle breaks out, the player is armed with a 
powerful gun and live grenades. But so is the enemy! 
Land mines are deadly and must be avoided. A clever 
tactic is to use the trees as a barricade to stage an 
ambush. 


As play progresses, the enemy changes Its battle 
plan and attacks with tanks! Now guns are useless. 
The player can lob grenades or jump into a tank inhot 
pursuit. Brick walls can be used for temporary protec- 
tion but the player must also beware of grenades 
thrown from fox holes. For a stronger defense and 
heavier artillery fire, the player can jump into a larger 
tank. If his tank is hit twice, it spells defeat atthe hands 
of the enemy. 


When the fort is in sight, the player must Success- 
fully execute one final assault. He must leave the tank 
and grenade the fort. Then it's total victory as the 
enemy raises the white flag! © 


Upright: 
_ Height: 170c/m (67”) 
Width: 61c/m (24”) 
Depth: 76c/m (30") 
Sake ca oT a (280 Ibs.) 


TAITO AMERICA CORPORATION 
1256 Estes Ave., Elk Grove Village, IL 60007 
(312) 981-1000, Telex 25-3290 


ae MERICA CORPORATION, ALL RIGHTS RESERVED 


ores = Fort technical service, call 


By its action, Mesquite has 
denied individuals under 
seventeen years of age their 
liberty interests in associa- 
tion...(Aladdin’s Castle vs. 
Mesquite—Cite as 630 F2nd 
1029) 

Further, it was (for all intents and pur- 

poses) not the business of local govern- 

ing bodies to play parent.” 
2...In the case before us, 
parents, not the state, should 
decide whether their children 
are to enter coin-operated 
amusement centers. The state 
may not burden parents who 
decide to allow their children 
to enter the centers by requir- 
ing these parents to accom- 
pany their children... (A/ad- 
din’s Castle vs. Mesquite— 
Cite as 630 F2nd 1029) 


Attorney’s viewpoint 

Armed with a copy of the ruling, I 
met with the city attorney of Paxton, 
Robert Martinson. I gave him copies 
of Aladdin’s Castle vs. Mesquite, and 
he stated that it was his opinion that 
many towns were changing their 
restrictions on C.O.A.D. anyway. He 


promised to recommend to the city 
council at the meeting that evening 
that the ordinance be dropped. 

I also met with the mayor that same 
day about an hour before the council 
meeting. I gave himacopy of Aladdin's 


Castle vs. Mesquite and told him about 
my meeting with the city attorney. The 
mayor, who had been helpful through- 
Out, agreed to support us at the 
meeting. 

The town council’s eight members 
each had his own idea of how to regu- 


late C.O.A.D. With both the mayor 
and the city attorney backing me, it 
still took an hour to convince the 
council that it was wrong. I was forced 
to cite the federal ruling no less than 10 
times before a proposal to vote was 
made. The final vote was seven ayes 
and one nay. 

The moral of this story is that even 
the very little operator still has a 
chance to win against the big guys. | 
own and operate only 30 machines, 
but I managed to win by not giving up. 
Now you, the small and not-so-small 
Operators, can arm yourselves against 
outdated ideas. 

Go to your nearest law library and 
ask to see the Federal Reporter, 
second series, volume 630, page 1029. 
There is no excuse for being ill- 
informed. Unless this ruling is over- 
turned, it is the law. Federal ruling 
takes precedent over the laws of any 
state. Whoever said “You can’t fight 
city hall” must not have been a 
C.O.A.D. operator. ® 


Michael Suerth is an arcade/route 
operator in the Champaign, Illinois, 
area. He runs a 30-game business and 
has been operating for three years. 


CONVERSION KITS! 


OUR CONVERSION KITS CONTAIN EVERYTHING YOU 


NEED TO CONVERT A GAME: 


1) PC BOARD AND POWER 


SUPPLY, 2) WIRING HARNESS, 3) ISOLATION AND POWER 


TRANSFORMER, 


JOYSTICK, 5) HEADER, 


4) CONTROL PANEL SWITCHES, AND 
CONTROL PANEL OVERLAY, 


AND SIDE DECALS. CALL US ON OUR TOLL FREE NUMBER 
TO RECEIVE A COPY OF THE VENTURE LINE CONVERSION 


800-528-1442 


GUIDE. 


3731 E. LaSalle ¢ Phoenix, Arizona 85040 
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FOR 


PROMOTION 


By 
Carol 
Kantor 


he employees in a coin-op loca- 

tion can be a significant factor 
in promoting more play of 
games. The people who work at the 
game center are important to the actual 
collections from each game and can 
influence which games get play and 
how much. It is important for the 
employees to se// as well as make 
change and supervise at the location. 
Today one of the major reasons 
people goto a game center 1s for social- 


izing and general entertainment. They 
really want more than just the games. 
The positive interaction with other 
customers and employees is an impor- 
tant reason for being at a game loca- 
tion. The quality of social entertain- 
ment provided at the location is 
controlled by the atmosphere and the 
employees’ attitudes. 

When. you go to a restaurant or a 
cocktail lounge and the person waiting 
on you is friendly, your response is 


Attendants can influence 
collections 


usually more positive. Ifa specific item 
is suggested as being good, you are 
more likely to try it. This is no different 
in a game room environment. 

If the employee is enthusiastic and 
friendly to the customers, the response 
will be better. A suggestion of a game 
to try or an offer to play a game with 
the customer (if traffic is slow) will 
improve the chance of the game being 
played and create a good rapport 
between the employee and the players. 


DO YOU HAVE PROBLEMS WITH YOUR 


e lower profits 

e inaccurate work 
eno movement 

e bad rollers 


STC ROTTERDAM-DRIVEBALL 


Can be used in any centipede game. 


Complete assembly for Centipede Atari 


Part No. 29-0210-2 


MTG Bolts and Harnes included. 


| 
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SUZO TRADING COMPANY B.V. 


P. DE HOOCHSTRAAT 40 
3024 CS ROTTERDAM 


U.S. dollars. 


ORDER NOW! 
TEL: 0031-10-766399 
TELEX: 24392 
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Promotion aids used in restaurants 
and other retail outlets can be employed 
in a game location. Special buttons or 
hats worn by employees suggesting a 
specific game often have positive 
results. Like a tentcard ona restaurant 
table featuring a special dessert, you 
can hand out game information cards, 
or hang game brochures from the 
ceiling in a mobile form to suggest 
playing a special game. Some manu- 
facturers provide special promotional 
literature for this purpose. You can 
laminate colorful brochures or photos 
of the game back to back and attach a 
string to the top of the photos so they 
can be hung from the ceiling. For a 
more dynamic effect, special mobile 
hardware is available from many dis- 
play or promotion companies. 

When using promotion aids, the 
employees must reinforce the special 
with an enthusiastic response. If a 
specific game is featured, they should 
be proficient at playing the game so 
they can explain the objective and 
strategy to prospective players. This is 
the first rule of good salesmanship, 
“Know the Product.” The employees 
should project the features and bene- 
fits of the product when selling it. This 
will most likely result in a sale and 
higher collections on the game. 


risks? 


How many outdoor locations could be producing profits for you right now? 
The all-steel, weather repellant, vandal resistant design of The Video 
Outpost makes nearly all locations possible. Count your potential new 


locations tonight. Call us tomorrow. 


The Video Outpost produces and protects profits with: 


TOTALLY IMPERVIOUS TO ALL WEATHER AND TEMPERATURES. 


For more information or the name of the distributor nearest you, call 


ALL WEATHER AMUSEMENTS 


Easy assembly e Easy mobility 
One-man game installation and service 
Steel inserts for total nighttime lock-up 


plated steel 


e Complete security for coins 
Dupont “S.A.R.” viewshield for game security 
Vinyl exterior appliques over 2 coats baked on urethane over nickle- 


Arcade sales tip 
Too often you go to a game center 
and the attendant hands you tokens or 
change with little or no comment. 
What if he said, “Have you tried the 
game yet today?” when 


making change. It works at fast food 


stores when an employee says, “How 
about French fries with that...” Why 
not in a game center? 

The employee’s suggestion may 
start a conversation about the game 
mentioned or others in the location. 
This can be used to start the sales pitch 
that will influence more play activity. 
The comment, “Go try it and come tell 
me what you think...,” can work to 
start the selling process. “How does 
that compare to this other game,” or 
“Did you get the extra bonus?...Try 
doing this,” may initiate more sales of 
a game. 

In some types of locations, employ- 
ees wearing special costumes can add 
to games’ promotional value. Espe- 
cially in locations that target to 
younger players, a cleverly costumed 
employee can add to the excitement 
and fun for the customers. The 
employee must play the part and help 
build the level of enthusiasm among 
the players. This is not exclusive to the 
younger customers. 


TheVideo Outpost advantage 
Put any two 
video games 


ANYWHERE! 


How many profitable locations have you passed up because of security 


5 Patricia Lane, Spring Valley, NY 10977 e (914) 354-3095 


Teenagers and adults can also react 
to good use of employees in costumes 
for special promotions. Challenging 
the robot, the space creature, or the 
super hero to a game can be an excel- 
lent promotion where an employee in 
costume can get a similar type response 
as a local celebrity. 

Employees should wear some type 
of identification so they can be easily 
found in the location. Clever uniforms 
are sometimes effective to help set the 
mood of the location and can be 
selected to fit a decor theme. A space 
type shirt, a cowboy vest with a badge 
and hat, a sports style shirt and hat, or 
an appropriate outfit can be used to 
give your employees a look that fits the 
image you want to reflect. 


Entertainers, salespeople 

In many ways the employees 
become the entertainers as well as the 
salespeople in the location. They play 
the role of a leader, and make sure that 
all the customers are happy while they 
play the games. In this time of falling 
collections, a poor economy, and more 
competition, it is even more important 
to make sure your location is the best 
and more fun than others. Your 
employees contribute to an important 
part of your promotion program. @ 


See us at the AOE, Booths 1024—1026 


Patent Pending 


TM~— Registered Trademark 
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SNAPSHOTS 


re ATARI REE 


MILL DEDE 


Crown Prince Henri of Luxembourg took an Atari Millipede coin video 
game home with him when he ended his recent visit to the United States. 
The prince toured Atari’s coin video game manufacturing facilities before 
being presented with the game by John Farrand, president of the Coin 
Video Games Division. 

In the photo (1 to r) are Madame Colette Flesch, Luxembourg’s minister 
of foreign and economic affairs; Crown Prince Henri; Farrand; Adrian 
Meisch, Luxembourg’s ambassador to the United States; and Dick 
Maslana, Atari’s vice president of manufacturing for the division. 


Frank Ballouz has been named 
director of marketing at Nintendo 
in Washington. He is responsible 
for the entire sales and marketing 
function of the coin-op division and 
will be working under Ron Judy, 
vice president of sales and market- 
ing for the entire consumer and 
coin-op division. 

In making the announcement, 
the company also noted that Alan 
Stone, former director of market- 
ing, commercial division, has left 
the company to “pursue personal 
interests.” 

Ballouz formerly served as vice 
president of marketing at Atari 
where he oversaw the entire market- 
ing function and was also involved 
in both domestic and foreign sales. 

‘“Nintendo’s major concern is the 
industry,” commented Ballouz, 
“and I find that a refreshing philos- 
ophy.” 
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Jack E. Thomas has been elected 
president of Coin Acceptors Inc. 
(CoinCo) by the board of directors 
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of the St. Louis based coin handling ete 
equipment firm. oie 

Thomas is the son-in-law of the ee: 
late Claude Trieman who died Ds 


i 


when a plane he was _ piloting 
crashed upon takeoff from the air- 
port in Mountain View, Missouri. 
Prior to the appointment, 
Thomas was general counsel and 
assistant secretary of Coinco. He is 
an attorney with a distinguished 
educational career behind him and 
is active in community affairs near 
his St. Louis County home. 
Steve Blattspelier has been named 
western regional sales manager at 
Bally Midway. He is responsible for 
the sales effort and also serves as 
liaison between the factory and dis- 
tribution network. 

Blattspelier is the former vice 
president of sales at Cinematronics 
where he was in charge of sales 
effort and was involved in game 
licensing and game development. 

“I am extremely happy to be 
welcomed into the Bally company,” 
Blattspelier stated. 
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Tom Petit has joined Southwest 
Vending Sales Company Inc. as 
vice president of sales and market- 
ing. 

Petit was formerly the western 
U.S. sales manager, coin-operated 
games division, for Atari. He has 
relocated to Southwest Vending’s 
corporate headquarters in Dallas 
and will be responsible for all cor- 
porate sales and marketing pro- 


grams. The National Coin Machine Institute Inc. (NCMI), the first vending 
“We are pleased to have Tom industry organization to serve the combined needs of street operators of 
with us,” said Southwest Vending cigarettes, music, and games, has elected its first board of directors and 
President John Gatens. ‘His Slate of officers through June 1983. 
experience and enthusiastic atti- The newly elected officers are (from left to right): Robert S. Reitman. 
tude will add a great deal of pro- first vice president, The AAV Companies; Van Myers, president, 
fessionalism to our company. He’s Wometco Enterprises Inc.; Arthur Fein, second vice president, The 
hit the ground running with some Wainrite Group; and Sonny Silverstein, treasurer. Not pictured is Donald 
innovative new programs.” Brink of Parina Enterprises who was elected secretary. 
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The AOE 


may expose 


coin-op's next technological leap 


o far 1983 has proven to be any- 
thing but memorable. There was 
great anticipation and excite- 
ment surrounding the release of 
Gottlieb’s O*bert which, because of its 
solid performance to date, hasn’t been 
diminished. However, those who felt it 
might be the next Pac-Man failed to 
realize that phenomenons like that 
don’t happen on an annual basis, if 
even more than once in a lifetime. 
Other notable achievements have 
been Atari’s Pole Position, which, 
with the help of Namco, has showed 
that a driving game with a difference 
could succeed on the heels of a Turbo. 
And there has been the surprising 
strength of 7ime Pilot from Centuri, 
via Konami, which is nothing more 


‘ 
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By Roger C. Sharpe 


than a good rapid fire, dodge-’em 
game with some good effects. 

If these are the highlights so far, they 
tend to indicate just how broad the 
market is in terms of trying to pin 
down what might, or might not, be 
successful for today’s players. The idea 
that almost anything can work does 
have a measure of validity since there 
are no surefire solutions. Therefore, 
we're going to be in a situation where 
each and every game has just as much 
of a chance as any other model, 
although business remains rather 
weak. 

There’s been a great deal of conver- 
sation regarding why things have been 
so soft, but it would be an injustice to 
put all the blame on the general quality, 


or lack of it, of the recent models 
which have been introduced. What 1s 
more important is that, in terms of 
national earning averages, the wealth 
has been spread out more than at any 
other time in the history of coin-op. 
Walk down any street in Anytown 
U.S.A., and you'll be astounded to see 
the places which have a game ortwoin 
operation. It’s not just the amusement 
center, mall location, street arcade, or 
neighborhood hangout that features 
machines. Instead, there’s the movie 
theater lobby, fast food restaurant, 
candy store, and supermarket which 
have embraced and made room for the 


games. 
Although there may not be pure 
competition between any one type of 


tilly @ 


This year has not been an exceptional one for coin-op games. However, one standout has been Atari's Pole Position. 
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location and another, the overall 
stability of a given spot is affected in 
terms of holding onto regular clientele 
and the limited amount of money any 
one player has to spend on coin-op 
entertainment. 

But this isn’t to suggest that business 
is bad, per se, only that its concentra- 
tion has been substantially diluted 
over the past three years. If that 
weren't enough to affect the overall 
picture of the industry, another factor 
is that the market is presently fairly 
saturated by equipment. 


No secondary market 

Where once there existed secondary 
and even tertiary markets for used 
equipment, which allowed primary 
Operators to trade in games and get 
some fair value because distributors 
knew they could still make a profit, 
this option no longer is available. 
Almost any operation can get frontline 
equipment long before the appeal and 
player popularity have waned. Sud- 
denly, everyone has at least one stand- 
Out attraction in the lineup, even if the 
lineup is only one or two games. 

To understand more fully why 
things changed so dramatically from 
what had been the norm for more than 
40 years, you need only look as far as 
the number of games produced over 
the past few years. Never before had 
there been such a glut of equipment in 
the marketplace—not for the initial 
pin games, pay-outs, modern pinball 
machines, or even the first generation 
of video games. It’s only since Space 
Invaders that the long accepted stan- 
dard operating procedure has under- 
gone a metamorphosis. 

The race to increase production 
capabilities, as well as the sheer num- 
ber of manufacturers who have come, 
gone, or still remain, have had a stag- 
gering effect on the health of the indus- 
try. Who among us would ever have 
felt that figures such as 30, 40, 50, 60, 
let alone 100,000 units of a particular 
model would be the rule rather than 
the exception? Unfortunately, it was a 
no-win situation. 

And no one can really be faulted for 
the way things have turned out—every- 
one shares the blame. The public 
demand was there for video games. It 
would have been against any reason- 
able principles of business not to take 
advantage of the situation. Rather 
than take a more methodical approach 
to incrementally expand production 
capabilities, manufacturers were 
afraid to risk the chance that the 
bubble might burst. This isn’t to 
suggest that it Aas burst. If anything, 
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With the success of Bally’s Baby Pac-Man, 
look for more variations on this combined theme. 


The level of interest in Sega’s Astron Belt at the AMOA Show may mean the 
beginning of laser disc technology in coin-op form. 
Will there be more laser disc games at the AOE? 
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the popularity of video games is just as 
strong, if not stronger, than it was one 
or even two years ago. 

The problem is twofold. First, com- 
panies have now built up their man- 
power and production facilities to the 
point that even a small step backward 
is unthinkable. It can’t be justified on 
the income statement or in terms of 
maintaining a desired, if not manda- 
tory, level of profitability. The second 
part of the dilemma, however, is that 
there’s no place to put the new games. 

Go into almost any location and the 
one thing you’ll notice immediately is 
that as much equipment as can be 
squeezed in, has been. So where can 
the next game go, if it’s not replacing 
one of the current models? That vast 
replacement or upgrading market has 
all but disappeared—quickly and 
quietly in the past 12 months. 


Trade-in market eliminated 

What remains is the cold reality that 
what an operator has is what he has, 
since the overabundance of models has 
virtually eliminated the resale or trade- 
in market. After all, it’s not as if there’s 
a ready avenue open to get top dollar 
for, say, an Asteroids or Space 
Invaders, \et alone a model of lesser 
repute from the same era. The few 


Memory testing 


made easy! 


expensive service costs. 


OH 45439, 513/299-0990. 


aC RNS Eo aay See: 


Electronics Division Call 513/ 299-0990 
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Kurz-Kasch makes testing easy. Your personnel 
will verify ROM devices (ROM s, PROM s, EPROM s 
etc.), in seconds using the ROM Test II. With the 
revolutionary ROM Test II there’s no circuit prob- 
ing. Your signatures will read good or no good, 
cutting testing time to 2 seconds while eliminating 


The ROM Test II uses personality boards to check 
each device. The built-in self test assures 100% 
accuracy up to 128K. Add on a Kurz-Kasch IC 
tester and the ROM Test II becomes an IC tester. 
For more information on the ROM Test II, call or 
write Kurz-Kasch, Inc., 2271 Arbor Blvd., Dayton, 


takers present aren’t in bidding wars to 
get there first with the most. In fact, 
the amounts offered rarely make it 
worthwhile to give up a piece, since it 
might still be earning a decent take. 
This brings us to a final point. 

By and large, in most locations, the 
worst piece is still a viable attraction 
that earns its keep. How can an opera- 
tor justify dropping a $50 a week 
machine for, maybe, $200 or $300 and 
then rationalize the purchase of a 
$3,000 game which might bring in only 
$200 to $250 a week? The older 
machine has already paid for itself 
many times over, and most of the 
operational problems are probably 
well past. But the newer game still 
poses a time investment, as well as a 
risk in product reliability, in order to 
pay for itself over the long haul. 

In this context, it should be easy to 
see why we’re experiencing the current 
hard times. It may also help to explain 
the appeal of enhancement or speed- 
up kits, since the outlay is considerably 
less, and the rewards are a new game 
without the burden of moving any 
equipment in or out. Everything 
remains the status quo to the benefit of 
the operator and, hopefully, the 
player. 

Along these same lines, you can 


even make a strong case for the future 
of convert-a-games, conversions, and 
even cassette systems—which rely ona 
single cabinet being capable of hous- 
ing a number of different games with 
only minimal cosmetic and electronic 
changes. As such, the timing has pro- 
bably never been more right for an 
equipment alternative like this to find 
its way into the scheme of things as 
something more than an infrequent 
occurrence. 

So here we find ourselves at a junc- 
ture where the industry, as a whole, is 
trying to settle into some acceptable 
niche that will let it continue to pros- 
per and yet not become the undoing of 
the business as we now know it. 

There will, of course, be some fatal- 
ities along the way, since the industry 
was never meant to sustain the dozens 
of companies now involved. There’s 
only so much to go around, and, with 
the inroads of the home market, the 
competition will have to become that 
much more intense to create a definite 
separation between the two. 

In the long run, less will prove to be 
more, as it always has in the past, with 
the more innovative and aggressive 
manufacturers weathering the storm 
and moving ahead. 

This brings us to the AOE where 


Designed for one purpose. 
To duplicate. . . inexpensively. 


The Kurz-Kasch PP-400 simplifies duplication. Just insert 
a master ROM, PROM, or EROM, a blank EPROM, flip the 
power switch to “on” and push the Program button. 
Operation is that simple. 


Very little technical background is needed to use this unit 
efficiently and easily. There is no editing, interfacing, 
programming or verification necessary. It will duplicate 
_the majority of 24 or 28 pin ROMS, PROMS, or EPROMs 
into most 24 or 28 pin EPROMs via personality modules. 
The duplication of multi-power devices such as the 2708 
and TMS27XX series is no problem with the PP-400. It is 
fully self-contained, with all regulated power supplies. 


Becase the PP-400 comes from Kurz-Kasch, its capabil- 
ities, performance, and low cost will come as no surpise. 


ce Get full details. Call or write today. Kurz-Kasch, Inc., 2271 
' Arbor Bivd., Dayton, OH 45439, 513/299-0990 
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Will the King of Spinach clobber the 
swashbuckler and save the lady Oyl? 


“Popeye! Sweetheart! Catch my kisses,” cries Olive Oyl! “! yam comin’ sweetips, 
but there’s a big ugly brute right on me tail,” wails Popeye! 

Chasing hearts before they break, Popeye is pursued by the ol blubber face, Brutus. 
POW! Popeye punches beer bottles hurled by Brutus. POW! Popeye smashes wine bot- 


Lup 010950 TOP O32600 2p 003100 


) 


= tles flung by the Sea Hag. “Curses! | missed,” scowls the old lush! POW! Popeye slams 
a = a =m the punching bag and a beer barrel immobilizes Brutus. “Rats! ll git you, you Ittle var- 
a aoe ann | {anil mit!” Popeye is then free to catch hearts and flirt. But just let one of those hearts 


break and Olive shakes a threatening finger at Popeye, scolding, “you stupid mnny!” 

Avast! Ms. Oyl is such a nag! She keeps throwing things at Popeye. And brutish Bru- 
tus keeps gaining. But POW! See Popeye grab the spinach and become glowing red. 
Only now can Popeye knock Brutus on his petunias! ° 

Observing from afar, Wimpy proclaims, “Greetings, Sir! That was a foul blow. / want 
a hamburger.” Meanwhile, annoyed at the nasty Sea Hag, Olive orders Popeye to 
“smack her smush!” “I cannots do it,” says Popeye, “! yam a gen‘leman! | does not hit 
2 up 016450 dames!” 
> | Plagued by kamikaze skulls, ravenous vultures and fragile hearts, can Popeye tri- 

ao 6 umph? Will he KNOCK OUT Brutus and live happily ever after with his favorite dame? 

Only Nintendo could create such a frantically wild game using one of America’s best- 
loved cartoon figures. It’s Popeye as you've never seen tim before. With sensational, 
lifelike graphics, sounds and music which will have them begging for more! 

“Blow me down! | yam so proud of Nintendo | could bust,” boasts Popeye as he 
puffs his pipe and winks goodbye! : 


DIMENSIONS 


HEIGHT 580mm(22% inches) 
! 


a, 


UP-RIGHT 


1700mm\67inches) 


730mnX(28%inches) 
ADJUSTABLE 


860mm (33%inches) | 600mm\23¥2inches) 
560mm(22inches) 850mm\33Y2inches) 
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Nintendo of America Inc. 
4820-150th Avenue N.E. 
* PO. Box 957 


‘ Redmond, WA 98052 
- Tel. (206) 882-2040 


© 1982-Nintendo of America Inc. © 1982 King Features Syndicate 
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manufacturers have another oppor- 
tunity to change lookers into buyers, 
which wasn’t the case during the 
AMOA. That event rather firmly 
established the prevailing mood within 
the industry. Attendees walked down 
the aisles and looked, listened, com- 
pared, and evaluated products before 
committing to buy any given models. 
There was discretion instead of blind 
risk and the knowledge that no game 
was going to be an easy sell. The opera- 
tors who did make the show needed to 
be persuaded into a purchase although, 
admittedly, this process was easier in 
some cases than others. 


AOE showcase 

And now we have another show- 
case, the last until fall and, for all 
intents and purposes, the one which 
will shape the rest of this year. After 
having tried to set the stage for where 
the industry now finds itself, it’s now 
time to make some general predictions 
of what we'll find on display and howit 
might affect the business. 

Despite the favorable reaction to a 
number of more conventional arcade 
games, the level of interest in Sega’s 
Astron Belt leads me to believe that 
that effort is just the beginning. 
Whether or not the timing of the AOE 
has allowed enough leeway to develop 


tunity to sell VIDIOT in your arcade. 


Simply fill out the attached coupon and we'll send you, FREE of charge, five copies of 


VIDIOT! See for yourself how it sells! 


THE MAGAZINE 


WANTS YOU ! 


In July, 1982, the first issue of VIDIOT Magazine hit the newsstands and arcade fans 
will never be the same. Finally—a video magazine for the video game fan. 

VIDIOT’s success was both immediate and overwhelming, quickly establishing itself in 
a crowded marketplace as THE video fan magazine. 

We'd like to share VIDIOT’s success and dollars with you by offering you the oppor- 


a similar game concept or some varia- 
tion on the theme, we certainly haven’t 
seen the last of interactive laser disc 
technology. 

In fact, my hunch is that there will 
be at least a couple of models on view 
at AOE by companies wanting to show 


that they have the resources and capa- 
bilities to move in this new direction. 
Undoubtedly, the major push will be 
this fall at the AMOA, but I don’t 
think we'll be too disappointed this 
time around. 

On other fronts, look for more 


There’s NO OBLIGATION. You keep the $2.95 per copy cover price. 


This is our way of introducing VIDIOT to you and to your customers. | YOUR NAME: 
With your complimentary copies of VIDIOT, we'll send you a re-order form. Just fill 
this form in completely to receive your first shipment. From then on, you'll receive | ADDRESS: 
every issue. 
Once you see how quickly VIDIOT sells, we’re sure you won't want to miss an issue. * | en 
*VIDIOT is sold on a consignment basis. Unsold copies are 100% returnable. Your cost per copy is only | ZIP: 
$2.07, giving you a profit of $.88 per copy (a 30% discount! ). cers 


| YES! SEND ME 5 FREE COPIES OF VIDIOT! 


| ARCADE NAME: 


dimensionalized video games which 
will have ‘cute’ (read here—market- 
able) characters within game themes, 
better storylines, and more continuity 
of thought for game play, as well as a 
generous sprinkling of motifs trying to 
imitate the current best sellers. Con- 
versions and the like will also be in 
evidence as the operator’s best alter- 
native,while the ultimate verdict will 
rest on the strength of the efforts and 
their originality. 

Last, but not least, will be a con- 
tinued attempt to instill new life into 
pinball. With the remarkable success, 
so far, of Bally’s pin/vid Baby Pac- 
Man which has been a strong per- 
former On everyone’s earning charts, 
look for more variations on this com- 
bined theme as well as other types of 
crossover tie-ins such as Williams’ 
Defender and Gottlieb’s QO*bert’s 
Quest. 

Allin all, the AOE should ably serve 
as an indication of an industry in tran- 
sition. There may well be a sleeper or 
two waiting to be discovered, but the 
feeling here is that we’re going to be 
exposed to the next evolutionary leap 
of coin-op. This alone is worth the 
effort, along with the chance to touch 
base with old friends. So get ready. 
The future of coin-op is about to 
begin. @ 


STATE: 
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SEND TO: VIDIOT MAGAZINE, P.O. BOX 1064, BIRMINGHAM, MICHIGAN 48012. CALL (313) 642-8833 FOR ADVERTISING INFORMATION. 
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Make your change with tokens 


By Frank “The Crank’ Seninsky 


tion receipts and an increase in 
game break-ins, a change to 
tokens should seriously be considered. 

Those locations that put the most 
into promotions and advertising cer- 
tainly havea better chance of surviving 
the economic crunch. The coin- 
Operated amusement industry will see 
better days again, even if the reason is 
the total decrease in the number of 
games on location (due to an ever 
increasing number of bankruptcies). 
Those who learn to “change” with the 
times will survive. 

In the November I, 1982 issue, pg. 
73, I wrote a piece on how easy and 
inexpensive it is to convert to tokens. 
Since then I’ve learned a “bit” more on 
token coversions. Since I believe it’s 
one of the most important bits of 
information, this AOE Convention 
Issue is a perfect place for it. 


| n these hard times of poor collec- 


Converting from quarters 
to tokens 

All of the coin mechs in games for 
use in the United States are naturally 
sized to accept a U.S. quarter which is 
.955 inch in diameter. If you desire a 
token larger than a quarter, the next 
size 18 .984. 


‘ el : 3 


ry let 


More effort is required to convert to 
this size because, in many instances, 
the coin entry slots have to be 
enlarged. This is easily accomplished 
by using a small rotary file. I use the 
hand file because it’s cheap, but a file 
powered by an electric drill is 
recommended. Try to do a neat job. 
There is also a 1.00 token made for 
those who like to torture themselves 
and yet be different. 

In addition to the two sizes men- 
tioned above, I have seen three sizes 
smaller than a quarter: .800, .882, and 
.900. I recommend .900 because the 
token is smaller than a quarter (slots 
don’t have to be enlarged), and the 
coin microswitch trip levers don’t have 
to be adjusted. 

When using .800 and .882, there will 
be instances where the token can slip 
past the trip lever, causing it to move 
slightly, but no credits will be put up 
on the game. These adjustments can be 
very frustrating, especially if you 
happen to break a trip lever and don’t 
have a spare with you. 


The most expensive way 

Plastic and metal complete pre-set 
token mechs can be ordered from a 
token manufacturer or from Coin 


, Oversize protection lever 


— -_ 
— 


cC E=-clip 


Bounce Anvil 


— Gate Assembly 


4 Return spring (not included) 


FIGURE I 
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Plastic conversion kit 


Acceptors Company, St. Louis, Mis- 
sourl. Often the token manufacturers 
will sell the mechs at cost as a customer 
courtesy. Each mech costs about $8. It 
should be noted that some mechs 
manufactured in England, West Ger- 
many, and Japan cannot be adjusted, 
so you have no choice but to change 
the mech or modify a spare. 


Modifying your coin mech 

If the mechanism is the metal adjust- 
able type, made by Coin Mech or Coin 
Acceptors Co. (Coin Co), then all that 
is required to complete a conversion Is 
to change the cradle. Cradles can be 
ordered for specific token sizes for less 
than $1.50 each. It is very important to 
note that cradles are made in metal 
and plastic, and they are not, repeat 
not, interchangeable. A metal cradle 
must be replaced with a metal cradle 
and a plastic cradle with a plastic 
cradle. 

Coin Acceptors is the only manufac- 
turer that I know of that makes a metal 
coin mech witha plastic cradle. Be sure 
to order a plastic cradle for this mech. 
After changing the cradle, you must 
then adjust the kicker, separater, and 
width adjustment to “fine tune” your 
new token mech. 

Some Coin Mech acceptors have a 
screw Slide adjustment at the top of the 
mech. This adjustment will help 
further fine tune the mech, for 
example, if you are using a .882 token 
and want to reject .900 tokens. 

To modify the all-plastic, non- 
adjustable type mechs madé by Coin 
Acceptors, you can purchase a special 
conversion kit for about $3.50, less 
than half the price of a plastic token 
mech. 

The conversion kit comes with a 
gate assembly that just snaps into the 
quarter mech after removal of the 
quarter mech gate assembly. (See 
February | issue and Figure 1, pg. 90.) 
The gate assembly include the token 
cradle in the size you desire and the 
oversized protection lever. You must 
remove the return spring from the 
quarter gate assembly and snap it into 
place on the token gate assembly. 
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The kit also has a special token 
bounce anvil and an E-clip. The 
bounce anvil must be switched with 
the bounce anvil on the original quar- 
ter mech. The complete conversion 
takes about one minute (if you don’t 
drop the E-clip). 

There is also a plastic conversion kit 
(.984 conversion kit) that will allow the 
mech to accept both quarters and .984 
tokens. Since it’s against the law to 
stamp a token the exact size of a quar- 
ter, this is a legal method to allow cus- 
tomers the option of using quarters 
and/or tokens. 

You can also purchase .984 and 
quarter combination complete mechs 
and special cradles that will convert 
mechs to accept both .984 and quar- 
ters. Note that all mechs, kits, and 
cradles can also be ordered that will 
only accept .984 tokens and will reject 
quarters. 

Many games are now coming in 
with mechs made by Coin Controls 
Inc. Don’t panic because Coin Con- 
trols Inc. makes a “Universal Token 
Conversion Kit” that contains a 
cradle, bounce anvil, and a special 
track. For more information on this, 
call Frank Hap at 800/323-8174. 


The cheapest method 

If you are very patient and your 
hands are steady as a rock, you can 
bend the ends in on any metal cradle 
and get it to accept your token and 
reject. quarters. Many operators 
attempt this but don’t do such a good 
job. To compensate for their inability, 
they remove the “oversized protection 
lever” and presto, the mech takes 
tokens. But it will also take nickels! 

For Nintendo’s new games Donkey 
Kong Junior and Popeye, (Ashei S| 
Acceptor with cradle) you have to 
bend the ends of the cradle in to con- 
vert it to tokens because, as of today, I 
can’t find a company that makes the 
conversion cradles for these mechs. On 
the opposite side of the mech, there is a 
small L-shaped arm that must be bent 
out of the way or this mech will con- 
tinue to take quarters. 

The S1 Acceptor (without the cradle 
used on Donkey Kong and Frogger) 
is unique in that no replacement parts 
are required to convert to token use. 
First slide the bulldog spring (the 2- 
inch-long U-shaped clip) to the rear of 
the acceptor, and remove the Swinging 
side of the mech. Loosen the two 
Phillips Screws that hold the slider bar 
in place. Lower or raise this bar for 
tokens smaller or larger thana quarter, 
being careful to keep the bar parallel 
to the bottom track rail. 


PLAY METER, April 15, 1983 


It’s easier to place your token under 
the bar and on this track rail while 
making the adjustment, instead of 
guessing. It is, however, a very fine 
adjustment. If you get it on the first 
try, congratulations. Sometimes it 
takes several attempts, so don’t over- 
tighten the screws. You don’t want to 
strip the threads or destroy the head. 


Converting push slots 

With tokens becoming ever so 
popular, pool tables and foosball 
tables must be converted to accept 
tokens. The old 25 cent ABT push 
slots are so sloppy that all of them take 
.900 tokens, as do other brand name 
push slots. This works in locations 
where it doesn’t matter if tokens and 
quarters are used. 

The new ABT Model 670 DuPlex 
(double coin slot) has a newly designed 
“dog” armature that eliminates tokens 
being accepted in its quarter push 
slots. The old slots can easily be modi- 
fied with this new “dog.” 

A more precise professional method. 
when only token acceptance is required 
on a push slot, is to take a nickel or 
dime push slide (of the same make 
push slot assembly), and ream the hole 
or holes to the size token you desire 
(for tokens smaller than a quarter). 

If you don’t have a dime or nickel 
slide, you can order the slide from Van 
Brook of Lexington Inc., Lexington, 
Kentucky. It sells slides for ABT and 
Greenwald push slots with the hole(s) 
already cut to the size token you want. 
The total cost of the slide with the 
holes cut is about $8. 

In the next issue, I’m going to go 
into detail on the specially cut tokens 
and coin entry screens (called Q-bits) 
for those game operators that want 
only their special tokens to be allowed 
in their games. The Q-bit concept will 
become more popular as more and 
more Operators convert to the stan- 
dard tokens. 

If you are going to purchase tokens, 
be careful who you buy them from. 
There is no need to go through middle- 
men. I have seen advertisements, even 
in this magazine, for tokens selling for 
5 cents each. In researching this, I’ve 
found that the company is selling 
Mexican pennies that cost less than | 
cent each. What a business! 

The catch is that these Mexican 
pennies are not any of the token sizes 
that we use, and if you really want 
Mexican pennies, you should buy 
them in Mexico for less than a US. 
penny. 

I want to thank Ron Bouvier, sales 
engineer for Roger Williams Mint, 79 


NO BURNS, 
NO SPILLS, 
ERRORS 


with 
CROWN GAME 
CADDIES 


A unique line of refreshment holders 


for your video games. Available in one, 
two, and three-hole models. 


CROWN 
PLASTICS INC. 


9835 W. 69th Street 


Eden Prairie, MN 55344 


Please rush me more information on your 


Crown Game Caddies. 


612/941-9000 


Telephone ( 
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FIGURE 2 


Walton Street, Attleboro, Massachu- 
setts 02703, and Bill Blake of Van 
Brook of Lexington Inc., P.O.Box 
5044, Lexington, Kentucky 40555 for 
taking the time to work with me. 

I’ve tried to vary these articles and 
give the readers the information that I 
feel will help the most. Let me know 
what aspects of the industry you're 
really interested in. Isit what and when 
to buy? Is it service tips on current 
popular games? Drop me a line at 
Alpha-Omega Amusements & Sales, 3 
Coral Street, Edison, New Jersey 
08837. Enjoy the AOE! 


Wico goes “over/under” 

Wico, the company that makes 
practically every part imaginable for 
our industry, has recently introduced 
its own line of coin doors. In a few 
months, eight of the 10 major game 
manufacturers have approved these 
doors. We have already seen these coin 
doors on Sega’s Pengo, Stern’s games, 
Williams’ test games, and Taito’s 
games. (The new door is shown in 
Figure 2 between a Taito Qix and an 
Alpha-Omega Dave Graney.) 

Zinc die-cast construction through- 
out gives the doors added security 
against a break-in. This can be viewed 
as a positive or a negative depending 
on an operator’s point of view. The 
Coin Controls Inc. doors can be easily 
bent by using a large screwdriver as a 
lever, but they can also be easily bent 
back into shape on location. 

(Remember the old style Taito coin 
door that I wrote about last year?) The 
cost of a Coin Controls door plate is 
also less. The Wico door is harder to 
pry open so there will be less successful 
break-ins. 
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Figure 3 shows some of the features 
that Wico has incorporated that it 
feels will reduce operator service calls. 
Separate polycarbonate (feels like 
metal) coin entry chutes and coin 
return buttons will reduce coin jams. 
By having a stationary slide chute, 
there is less chance of coins getting 
caught in a moving coin return button. 


The extra wide coin rejector arm 
cannot slide off the coin mech rejector 
lever, as often happens with other 
model doors. (Coin Controls’ doors 
don’t have this problem; their rejector 
arms are also extra wide.) 


The coin mechs are held securely in 
place by a spring-loaded, rear-slotted 
guide. Figure 4 shows how easy it 1s to 
remove and replace a coin mech. It is 
practically impossible to have the coin 
mechs come loose and fall out from 
kicking the front door. 

The custom escutcheon (Who ever 


heard of an escutcheon?), the name 
plate, is a good idea because the manu- 
facturer gets free advertising, and the 
name plate gives the door additional 
strength.Won’t it be ironic when you 
see a Ms. Pac-Man in a Stern cabinet 
with a 7arg marquee and a coin door 
that says Taito? So much for escutch- 
eons. 

Metal coin flaps and unbreakable 
polycarbonate coin entry and coin 
return bezzels are also a plus, as are the 
bounce resistant coin micro switches. 
Another feature I liked was having the 
coin entry light sockets attach to a 
completely plastic housing. This elimi- 
nates the possibility of the bulb sockets 
shorting to ground as always seems to 
happen on Williams’ Defender. 

Another fine effort by Wico. 
Thanks to Larry Kesselman for send- 
ing me the sample Taito model door. 
He made me promise it wouldn’t end 
up on a Sega cabinet. | e 


Wico double frame over/under coin doors 
(dual rejector style) 


FIGURE 3 


Black satin finish— 


Separate poly- 
carbonate coin 
entry chutes 


Custom escutcheon 
nameplate gives 
added strength 


Metal coin flaps 

and unbreakable 
polycarbonate coin 
entry and coin return 
bezzels 


rejector arm 


FIGURE 4 


Bounce resistant 
coin switches 


Ribbed cash vault 
door 


Three easy steps to remove 
coin mech—pull up, swing 
down, and slide out mech. 
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FRANK'S 4 


By 
CRANKS: 
Seninsky 


How to make a ‘Tempest 


monitor trouble-free 


tari’s Tempest, when it is working, is not a bad 
A game. It’s just ashame that the monitors only last a 

few weeks (sometimes only days) between service 
calls. Most of the time, the monitor sits neglected on a 
techroom shelf. 

Atari has developed a monitor protection board to 
protect the monitor’s components (2N3716 and 2N3792 
“x” OUT put transistors, two each located on chasis frame) 
if and when there is a RAM lock-up on the Tempest CPU 
board. I want to clarify that the Wells-Gardner monitor is 
not at fault. Also note that on later Atari games, the pro- 
tection circuit has been incorporated into the board cir- 
cultry. 

It’s common knowledge that you can purchase a 
Tempest for $400 to $900 (even cheaper if the monitor 
doesn’t work). With about 20 minutes of your time and a 
couple of dollars in parts, it is possible to add just six 
common components to the monitor deflection board and 
have a Tempest that will stay on location and work! 


The parts required are: 
two-1N914 diodes 
two-1N4737 diodes 
two-l1K OHM |4W resistors 


First half 

Take the anode ends (the ends opposite from the marked 
rings) of a 1N914 and a 1N4737, and solder them to one 
end of a IK ohm resistor so it looks like this: 


GROUND 
C700 
-27 VOLTS 


Locate C700 on the monitor deflection board, (See 
Figure |, top left) and solder the cathode of the 1N4737 to 
the ground side of C700 (right side in Figure 1). Solder the 
end of the 1K OHM resistor to the -27 volt side (left side) of 
C700. Solder the one remaining wire (the cathode of 
IN914) to the “X” INput side of R700 (top end of R700). 
You are now halfway finished. 


Half time 
Take a five-minute break; you deserve it. 
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C701 
+27 VOLTS 


Second half 

Take the remaining IN914 and 1N4737, and solder 
the cathode ends of each diode together with one end of the 
1K OHM resistor so it looks like this: 


GROUND 


Locate C701 (top middle in Figure 1) and solder the 
anode of 1N4737 to the ground side of C701 (right side). 
Solder the end of the 1K OHM resistor to the +27 volt side 
of C701 (left side). Go back to the same “X” INput side of 
R700 and solder the remaining wire (the anode of the 
1N914) to this connection. Make sure that you have a good 
solder connection at the “X” INput of R700 as you now 
have a three-wire joint. 


Final two-minute warning 

Make sure that none of the wires of this modification 
can come into contact with other board components, 
especially the brown ground wire located to the right of 
R700. If the modification hits this brown wire, you can 
consider it a fumble and you just blew your lead and the 
game. 


oh 
AY a | oka 


Where was the spinach when Popeye really needed it? 
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Wells-Gardner Color X-Y Display 
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TEMPEST MONITOR MODIFICATION 
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Final play 

Power up game. Options: “Down and Out” (of order): 
“Short Pass” (transistor); “Run” (for help); “Go fora Field 
Goal” (only with “uprights”); or get the “Quarterback.” 

I want to thank Frank Graybill, head technician, 
Betson Enterprises for taking his time to make sure this 
modification is letter perfect and really works! Thanks 
Frank! 


Popeye’s lights knocked out 

I am shown in the picture deciding whether to throw 
away what was left of a Popeye cabinet that was kicked in 
and destroyed because free credits were gotten by kicking 
the front door. 

Nintendo makes a good game but refuses to add a 
slam switch. I’m adding slam switches to all my Nintendo 
games, and | think you will too. Here’s how to do it in 
about 10 minutes: 

Mount a normally-open slam switch to the inside of 


the coin door. Use the bottom coin chute mounting bolt 
located next to the coin door lock. Run one end of the 
switch blade to ground. Use the top bolt located 3 inches 
above the slam switch as a convenient ground connection. 
Locate the small solder bead on the CPU board (See 
Figure 2) that is near Pin 5 of P15. This trace bead goes 
directly to Pin 26 of the Z80-A Microprocessor. Pin 26 of 
the Z80-A is an “Active Lo” RESET circuit. 

When this RESET circuit is shorted to ground, the 
program is interrupted and goes back to step one. This will 
frustrate anyone trying to obtain free credits by kicking the 
front door. It really works! Next solder a very thin wire 
about 3 inches long to the trace bead. Run a heavier wire 
from the other blade of the slam switch to the free end of 
this very thin wire. Twist the ends together and secure with 
a cap. This will make it easy to disconnect the two wires if 
the CPU ever needs to be removed from the game. 

Nintendo could do this for about $4 additional cost. It 
cost me $100 in labor to repair the cabinet, and the coin 
door is still bent. . 
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A FEW QUESTIONS 


e What magazine conducted the most comprehensive survey ever 
undertaken by a publication in the coin-op industry? 


@ Who gives you the latest news on legislation affecting your business? 
® Where did you read about software systems for the operator? 
® Who goes on the line every month with its equipment evaluations? 


PLAY METER 


..and only PLAY METER 
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Technical Topics 


POWER SUPPLY DESIGN COURSE PSD-1 
Lesson Seven: Surge Protection 


Editor's Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by Kurz 
Kasch of Dayton, Ohio, and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. This 
material is authorized for publication exclusively in Play Meter magazine. 


Lesson Seven — Surge Protection: In Lesson Seven the student 
learns how to determine the value of resistance, which will 
protect the diode from excessive surge current. The presen- 
tation of the material is based on common curves found on 
most data sheets. 


SURGE CURRENTS: 


When a filter capacitor is connected in a rectifier circuit, 
there are current peaks through the diode(s) which are unrelated 
to the load. This surge in current (Is) is a function of the state 
of charge across the capacitor and the value of Rs. As stated 
earlier, when a voltage is applied across a capacitor, the 
current will rise instantly to a maximum value. The voltage 
will increase exponentially, reaching a maximum value in 5c. 


Vo full—wave 


~ Vo half—wave 


_- Is half-wave 


Pa Is full—wave 


Fig. 7-1: A comparison of the voltage and current waveforms 
(for a FW and a HW rectifier) as the filter capacitors charge 
and discharge. Of importance are the peak value of charging 
currents since they will effect the choice of diodes which will 
safely operate in the circuit. 


The surge current drawn by the capacitor can be generally 
expressed as: 


1, - ESstpk) — Ve (17) 
Rs 


Where Vc = voltage across the capacitor = Vo. 
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MAXIMUM SURGE CAPABILITY 


1.0 2.0 3.0 5.0 7.0 10 20 = 30 50 70 100 
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Fig. 7—2: A typical curve for determining the maximum surge 
capability for a diode in a rectifier circuit. 


Notice in fig. 7-1, which is an overlay of the Vo full- 
wave and Vo half-wave waveforms and Eg, the diagram illu- 
strates that Vo will not reach the peak value for several 
alternations in either case. However, considerably faster in the 
case of the full-wave which is another advantage of the FW 
over the HW in filter circuits. 


Also shown in the diagram are the current waveforms, 
Ig — HW and Ig — FW. It clearly shows that the value of surge 
current will diminish to a steady value much quicker in the 
case of the FW. This point is of considerable importance when 
designing high current supplies. 


Rsp 


Fig. 7—3: A HW rectifier with a resistor, Rsp. The resistor 
limits the amplitude of the surge current. A FW rectifier would 
contain two surge limiting resistors. 


The manufacturer of the diode will state on the data and 
sometime give a curve of Is. Shown in fig. 7—2 is a curve of 
Is for the 1N4001 as given by the manufacturer on the data 
sheet. When the actual value of Is exceeds the maximum value 
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of the diode, a resistor can be placed in series with the diode. 
The value of resistor will be of minor consequence since the 
maximum surge rating of the diode will be considerably higher 
than the operating current of the circuit. A rectifier with a 
surge protection resistor, Rgp, is shown in fig. 7-3. 


DESIGN PROCEDURE : 


STEP 13. Find Ts (pas): 


Since Is(max) will occur when Vo is zero and Esg is at a 
peak value, the above becomes : 


_ Esipk) 


IS(max) R 
s 


STEP 2: Determine the value of Rg required to limit Ig to 
a safe value. 


Is (max) 


Rs’ is the sum for Rs and the value of Rsp required to 
limit Is(max)« !S(max) 'S a value slightly less than the 
maximum specified by the manufacturer on the data Sheet. 


STEP 3: Determine the value of Rsp. 


Rsp = Rs’ -—Rg 


STEP 4: Determine 75. 


Since the manufacturer rates the value of /Is(max) for 
1 cycle of HW rectification, the value of 7, should be 
less than 1/f. 


To < t/t for a FW rectifier. 
2 


MAYGE PINBALL Will BE MorRE 
SuiTABLE THRN AIR HOCKEY. 
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DESIGN EXAMPLE : 


Determine a value for Rsgp for a FW filtered rectifier in 
which Eg = 40V, Rg = 20, C = 5000mfd, Ig(max) for the diode 
is 17A. 


STEP 1: Find Is(max)- 


Es(pk) 


Is(max) = 
Rg 


40V 
20 


= 20A 


STEP 2: Determine the value of Rg required to limit Is(max) 
to a safe value. 


Is (max) 


40V 
15A 


= 2.660 


STEP 3: Determine the value of Rsp. 


Rsp = Rs’ —Rg 
= 2.6692 — 2.00 


= Abb 


STEP 4: Determine Tos 


tT = Rg’xC 
= 2.660 x 5000mfd 


= 8.3ms 


Since 1/f for a 60 Hz line frequence is 16.66ms and this 
example is a full-wave rectifier, 7 is 8.33ms. ro is then 
very close to T. A slightly smaller value of Rsp, say 
0.620, would meet the required condition. 


Pp: 8.33ms 


ONLY: 
TI TOLD You THESE 'NEWER' MACITINES 
DIDNT ACCEPT ' TAMPERING.’ 
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Devious 
“‘Revious 
forces 


The Solvalou, possibly the most 
advanced aircraft of all time, is under 
your control. Your mission is to pro- 
tect earth from conquest by the hostile 
and once omnipotent empire that long 
ago inhabited earth and is now fight- 
ing to reclaim what was theirs. You’re 
in command of a new coin video 
game— Xevious by Atari. 

Play begins when the player takes 
control of the Solvalou aircraft and 
initiates a search-and-destroy mission 
to eliminate the Xevious forces. With 
an eight-position joystick, a Zapper 
for air targets, and a Blaster for 
ground targets, the player cruises over 
a changing landscape of forests, 
oceans, deserts, rivers, and landing 
Strips. In later play, the ancient 
landing strip of the gods, Machu 
Pichu, appears and is revealed to bea 
particularly heavily defended Xevious 
fortress. 

The challenge is incredible as the 
player faces 32 different enemy targets 
both on land and in air. All enemies 
are made even more menacing through 
the game graphics featured in Xevious. 

The Solvalou is pitted against foes 
that include the Toroid patrol fleet, led 
by Torkan scout ships, followed by the 
appearance of the Zoshi death squad, 
which bombards the Solvalou with 
deadly energy blasts. 

The Solvalou’s plan of attack is 
further complicated with the arrival of 
a flotilla of flying mirrors—called 
Bacula resistor shields—that repel the 
player’s shots.The player cannot des- 
troy the shields, but a collision with 
one of them will result in the Solvalou’s 
destruction. 

After battling his way through wave 
after wave of foes, the player comes 
upon the monumental controlling 
force of the Xevious, the Andor 
Genesis Mother Ship. 

In Xevious, points are scored for 
destroying any of the 32 different 
enemy targets during the mission. 
Bonus lives are awarded to the player 
at 20,000 points, and every 60,000 
points thereafter. 

Operator options include game 
difficulty, number of lives, and bonus 
levels. 
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Nibbler, Rock-Ola’s newest entry into 
the video game market, is taking off in 
collections at both the arcades and 
locations at which it is being tested, 
company Officials claim. 


Nibbler is a maze type game con- 
sisting of 32 mazes, each of which 
features the hungry Nibbler gobbling 
up bonus objects as it makes its way 
through the maze and into your hearts. 
Nibbler moves through the maze and 
gains in length as he devours the 
objects in his path, always avoiding 
running into himself. 

Planned moves are a must since the 
game gains speed as you make it into 
the progression of mazes. The game is 
operated by a single four-position joy- 
stick. 
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sign your 
name to 
‘Quantum 


Imagine a journey into the subatomic 
world. You're there for one reason—to 
Snare stray atoms while avoiding das- 
tardly particles that flash and spin 
across the screen. Your only tool of 
capture is a sparkling comet. This 
high-technology fantasy is the idea 
behind Quantum, a new coin video 
game by Atari. 

The Quantum player controls the 
comet through the use of a trak ball. 
The comet leaves a tail of light behind 
it, the length determined by the speed 
of travel, the end continually fading. 
Points are scored by surrounding the 
objects on the screen with the comet’s 
tail and enclosing them in a circle. 

Quantum begins with a few nuclei 


l elena sal —*9 
| Fun Whirrer FunTMirrer 


Fun mirror 


The four-sided Fun Mirror, by North 
American Amusements, manufacturer 
of kiddie rides, can be an interesting 


arcade attraction for children. 

Those who are too young to play the 
arcade games can be kept amused by 
the Fun Mirror. 

Bu standing in front of any of the 
four sides, you can look either short 
and fat, as though you have four legs, 
as if you have long legs and a short 
body, or like you have short legs anda 
large body. 

The Fun Mirror is constructed of 
plexiglass and is finished in Melimen. 
It is relatively inexpensive and should 


on the screen and no deadly particles. 
Each nucleus is surrounded by elec- 
trons slowly orbiting it.The player 
moves to the next level by capturing all 
the nuclei and electrons on the present 
level. 

As the player advances, the number 
and speed of nuclei, corresponding 
electrons, and enemies increase. The 
new adversaries introduced include 
photons, which spin across the screen 
at increasing speeds; pulsars, which 
travel toward the comet, pulsing their 


arms in and out as they move; and 
== positrons, which are formed by stray 
apeeesecay electrons left when nuclei explode. 

aT At higher levels, these threats are 
joined by others: splitters, triphons, 
tryads, and bonds. 

The bonds are an_ unsuspected 
threat: when the player moves beyond 
the novice level, bonds are introduced 
and explained. They first appear as 
harmless yellow lines between nuclei, 
then flash different colors as a warning 
to the player, turn red, and become 
deadly. 

A unique feature of Quantum is the 
ability for the high scorer of the day to 
“draw” his signature or initials using 
the comet, instead of just entering his 
initials on a high scoreboard. 

Operator options include number of 
lives, difficulty level, and bonus levels. 


be easy to clean. 
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The Popeye Arm Wrestler is intro- 
duced by the American Arcade Spe- 
cialty Co. When not in use, Popeye, 
sitting at the wheel in his colorfully lit 
ship’s bridge, shouts in time with his 
turning head. 

“Hey, Sonny, do ya think yer paw 
could beat Popeye at arm wrestlin”” 
and “Come on and try yer arm against 
Popeye; I ain’t gonna hurt ya,” are two 
of Popeye’s challenges. 

When the player puts his coin in the 
machine, several things happen: 

e The strength selection buttons 
light up and flash on and off until a 
selection has been made. The button 
remains lit until the end of the game. 

@ Popeye’s head stops turning, and 
he looks his opponent in the eye. 

e Popeye comments about the 
wrestling match. “Yer weaker than 
Olive Oyl.” and “This phoney baloney 
sure 1s doin’ some gruntin’” are two of 
the remarks Popeye makes about his 
opponents. 

Popeye has nearly 20 different state- 
ments, which can be adapted to any 
language. 
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Jumpin’ 
journey 


Hit the road with Jumpin’ John, the 
daring daredevil driver with lead in his 
foot and victory on his mind in Bally 
Midway’s new racing game, Bump ‘n’ 
Jump. Bump ‘n’ Jump is licensed by 
Data East Inc. to Bally Midway for 
dedicated game systems. 

The object of this fast game is to 
bump other cars off the road without 
running into a wall. Obstacles like 
water and debris can be avoided at 
speeds over 100 miles per hour by 
pressing the “jump button.” Scores 
climb with each car bumped and every 
obstacle missed. Unlike other driving 
games, Bump ‘n’ Jump’s driver is 
behind a joystick instead of a wheel. 


201 


Zaccaria introduces Pinball Champ, a 
game which features a headset jack 
which allows players to listen to com- 
ments from the machine. This feature 
can be particularly attractive for 
competition play. 

Pinball Champ has eight digit dis- 
plays for high value scoring and an 
elevated main ball runway which 
allows an enlarged playfield within a 
standard cabinet. 

The game includes a spinning target 
alley where high speed shots collect 
high score values. Fixed and dropping 
targets increase the score booster 
values of the tunnel multiplier. Both 
fixed and dropping targets increase the 
play time on the high level boards. 
Independent play on the high level 
board allows the player to collect high 
score values and game advantages. 

Red and orange specials are adjust- 
able, and the high level board dis- 
mantles for easy cleaning and lamp 
replacement. 

Bhuzac International Trading is the 
exclusive representative of Zaccaria, 
according to Satish Bhutani of 
Bhuzac. 
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Mr. F. Lea, Pacific Novelty’s latest 
release, offers players graphics, four 
channel music, and a four-in-one game 
combination. 

The game begins when the player 
selects one of four different dogs. 
Each dog represents a different chal- 
lenge to the player, Mr. F. Lea. 

The first game involves the player’s 
attempts to direct his flea up a path to 
the dog house from which a dog is, at 
the same time, hurling bones and balls 
down at Mr. F. Lea. 

In another game, the flea must jump 
from tail to tail of 12 dogs to get to the 
dog waiting in its dog house. 

A third tests the player’s ability to 
jump spots, bones, and balls on a dog’s 
back while trying to get to the dog’s 
head. 

The fourth game requires speed and 
forethought to avoid menacing lawn- 
mowers. The player must jump from 
one dog to another to get to the dog 
houses at the top. 

If Mr. F. Lea makes a mistake, he 
parachutes down, and the player starts 
again in the same game until he com- 
pletes it. 

When all four games have been 
completed, the player must repeat the 
cycle, but each level is tougher than the 
last. 
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Aids to the Trade 


T-handle 


Medeco has expanded its OEM pro- 
duct line with the introduction of a 
high security stainless steel T-handle. 
For use on vending machines and 
currency changers, the handle’s stain- 
less steel construction provides pro- 
tection against drilling, chiseling, and 
similar types of physical attack. The 
over-sized housing surrounds the 
handle, eliminating critical pry points. 

The lock cylinder is protected 
against pulling and drilling by a 
hardened steel rotating disc that 
shrouds the cylinder face. 

This product is designed for the 
simple installation of a cylinder, on 
location, with no need for special 
tools. It is made to fit standard 
T-handle dimensions to facilitate 
retrofit to existing machines. 

As with all Medeco products, it is 
made to withstand and discourage 
burglary attempts and, combined with 
a Medeco lock cylinder, incorporates 
key control and pick resistance. This 
T-handle is available from Medeco 
and Medeco authorized service 
centers. 

For more information, contact Ron 
Swenson, OEM Marketing Manager, 
Medeco Security Locks Inc., P.O. Box 
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1075,Salem, VA 24153. Telephone: 
703-387-048 1. 


Pace handbook 


Pace Incorporated, the world’s leading 
video/film producer of training 
materials for high reliability rework 
and repair of printed circuit 
boards,has made its material available 
for the first time in handbook form. 

The Pace handbook, “Rework and 
Repair for Electronics,” covers eight 
lessons. According to Pace, the hand- 
book should be useful for anyone who 
already has the ability to perform high 
reliability soldering. 


Trainee Handbook 
REWORK 

AND REPAIR 
FOR 
ELECTRONICS 


High-Reliability Rework 
and Repair of 
Printed Circuit Boards 


PART I-—Lessons 1 through 4 
PART i— Lessons 5 through 8 


‘e 


This handbook is the personal 
property of 


The 


lessons cover: concepts of 
repair, elements of PCB construction, 
component removal, solder extraction 
with continuous vacuum, removing 
conformal coatings, repair of damaged 
PCBs and plated-thru holes, refur- 
bishing/replating repaired or worn 
edge connectors, and preventing elec- 
trical damage to sensitive components. 

The handbooks are available from 
Pace Incorporated at $15.50 each. 
Orders may be placed by writing or 
calling: Pace Incorporated, 9893 
Brewers Court,Laurel, MD 20707. 
Telephone: 301-490-9860. 


Catalog 
supplement 


WICO Corporation will announce its 
plans for a nationwide promotional 
campaign for arcades at the Amuse- 
ment Operators Expo (AOE). 

The Niles, Illinois, headquartered 
company will unveil details for an 
“assertive promotion and merchan- 
dising campaign designed to help build 
traffic in arcades nationwide,” accord- 
ing to Gordon Goranson, WICO 
president. 

Promotional programs have been 
developed to provide operators with 
tested techniques to improve their 
businesses and foster goodwill in the 
community. Targeted public relations 
and advertising programs are planned 
to support the promotions, which will 
be tested in key cities this spring. 

A 32-page supplement, which fea- 
tures more than 300 new products now 
available to the coin-op industry, is an 
addendum to the 10,000-item WICO 
The Source catalog. Among the items 
included are electronic parts and com- 
ponents for video games and vending 
machines, as well as pool and bil- 
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liards accessories. 

An engineering supplement designed 
to accommodate the O.E.M. market 
lists some 35 products designed and 
manufactured by WICO, including 
trackball and joystick game controls, 
illuminated push buttons, and coin 
doors for video games. 

An array of best-seller products, 
featured in both supplements, will be 
on display at the WICO show booth. 


Decoder board 


Electrohome Electronics Inc. has 
introduced a new NTSC _ Decoder 
Board designed to provide high quality 
video information for display on a 
standard RGB color monitor. The 
board takes the output from a stan- 
dard VCR, video disc, color camera, 
etc. and provides the RGB plus sync 
signal required for RGB monitors 
such as the Electrohome G07. 

Input impedance is 75 ohm, input 
signal is 1 volt p.p. Video output is 3.5 
volts p.p. with composite positive 
sync. Power requirements are 16 volt 
standard, or 12 volt, with current of 
150 ma. Electrohome expects the 
majority of end-user applications will 
be with Original Equipment Manu- 
facturers. 

For further information contact: 
Douglass Murray, Electrohome Elec- 
tronics Inc., Commerce Boulevard, 
Airpark Industrial District, Morris- 
town, Tennessee 37814. Telephone 
615/587-5250. 


A touch of class 


A Touch of Class video game security 
unit is vandal resistant and water resis- 
tant, company officials claim. Each 
security unit houses a variety of the 
present upright video games and gives 
the operator more location versatility. 
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Some of the features include: 

e Removable side panels that can 
be replaced by the operator to match 
the decor of his new location. Side 
panels are available to match any type 
of location color scheme. 

e No assembly required. This single 
unit system comes from the manufac- 
turer location ready. 

e Adjustable bullet resistant pro- 
tective “glass” that shields the TV 
monitor as well as minimizes glare. 

e Optional—Back door that allows 
easier service to back of machine. 
Alarm that is motion sensitive as well 
as door ajar activated. 

These single units are designed so 
that they can be bolted together back 
to back or side by side, in those loca- 
tions where more than one machine is 
needed. 

For information, contact Touch of 
Class Video Game Security, Oak 
Forest Suite D 140, Gainsville, Florida 
32601. Telephone 904/376-0559. 


Sleeving catalog 


An updated Bentley-Harris Expando 
Sleeving Catalog is now available 
showing the various grades and types 
of self-fitting braided sleevings used in 
electronic and aerospace wire har- 
nesses. The catalog contains 20 pages 
that give advantages, applications, and 
technical information. Also included 
is a business reply card to obtain 
Expando samples. Special cutting and 
handling techniques for Expando are 
also described. 

For copies of this free brochure, 
write Bentley-Harris Manufacturing 
Co., Expando Division, 24] Welsh 
Pool Road, Lionville, PA 19353. Tele- 
phone 215/363-2600. 


Imprinted cues 


The Valley Company now offers 
a new product—imprinted cues. 
The imprints are made near the butt 
of the cue, in a % inch by 3 inch space, 
which allows a two-line imprint, with 
20 characters per line. 

The customer has his choice of three 
type styles. Prices are nominal and 
include a one-time charge for printing 
dies. The minimum order Is one gross 
for the one-piece, four-prong cues. 

An imprinted cue can be an excellent 
way for a cue dealer or operator to get 
more recognition for his business. “We 
also wanted to do something to help 
our customers fight the theft problem. 
By providing a way for them to ‘brand’ 
their cues with their own company 
name, we think we’ve come up with at 
least part of the answer,” Paul Seledic, 
plant manager said. 


Valley markets both one-piece and 
jointed cues; however, only a portion 
of the line is available for imprinting. 
All cues feature hard, white maple 
shafts, and imported hardwood butts, 
naturally weighted for heavy, medium, 
and light preferences. 


Cards replace coins 


Debit Card II, an electronic usage 
control unit that utilizes magnetic strip 
cards for vending and office machines, 
is designed to eliminate the use of 
coins, accounting procedures, and 
billing. The cards may be encoded with 
different values to match vendors’ 
individual needs. Values might include 
time, dollars, number of copies, and 
number of plays. As the product or 
service is dispensed, the value on the 
cards is reduced. 

Vendors usually collect their fees in 
advance at the same time they give 
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their customer a magnetic strip card, 
already encoded with a given value. 
The unit may be perfect for vendors 
requiring customized systems. Each 
unit has a silicone chip and can be 
replaced with another chip customized 
with a vendor’s specialized pricing 
needs. 

Debit Card II is completely modular 
and attaches to any electronic device. 
The compact 4” by 4” by 8” unit easily 
detaches for servicing. Built for dur- 
ability, and reliability, the unit is 
equipped with nylon gears, and bush- 
ings. A fine jewelers’ motor, with a 
minimum of moving parts, is used for 
precision and accuracy. 


Debit Card II has full encoding 
capabilities which permits the vendor 
to encode his own cards with any value 


he chooses. One hundred reusable 
cards are free with each unit and addi- 
tional cards are available for just a few 
cents each. An “add value” machine is 
also available. The consumer can 
actually increase the value on his card 
by inserting dollar bills into a wall- 
mounted machine. 

No need to handle coins. No more 
jammed mechanisms. No more 
accounting or bill procedures. Less 
vandalism. 


For further information, contact 
CopiShare Inc., 14651 Dallas Park- 
way,Suite 600, Dallas, Texas 75240. 
Telephone 214/960-2791... 


Five scales in one 


K-Tron’s new K-Coin C-Sampling 
Counting Scale offers field program- 
mability in a coin counting scale avail- 
able in a remote readout version. This 
version is especially suited to central 
counting facilities, front offices and 
areas where a portable scale is not 
needed. 

The K-Coin is really five scales-in- 
one: 

1. A coin counter 


PLAY METER, April 15, 1983 


2. A currency verifier 

3. Counting scale for tickets, 

tokens, and chips 

4. An inventory parts counting 

scale 

5. A parcel post (mail) scale 

Unique capabilities include incli- 
nation and temperature change immu- 
nity, vibration insensitivity, and 
instant turn-on. 

Because there are no moving parts 
within the scale mechanism, you can 
be insured of dependable usage. The 
K-Tron C-Sampling Remote K-Coin 
is available in capacities of 6.6, 13.2, 
33, and 66 pounds. 

For further information, call or 
write: K-Tron Arizona Inc., 7955 E. 
Redfield Road, Scottsdale, Arizona 
85260. Telephone 602/991-0990. 


Display panel 


AUTO 
New 


Ta rasW 
IEE IEE 


SERIE 


The Proswitch Interactive Display 
(Series 2205) can be programmed 
to display one of 12 color and graphic 
messages on a single .62” square 


display screen. The display surface 
actuates a snap-action swtich which 
meets MIL-S-8805. Messages are 
on photographic film—making small 
detail and color possible. The Pro- 
Switch is cost effective since it elimi- 
nates the need for 12 separate switches, 
which take up as much as 12 square 
inches of panel space. 

For long life and easy servicing, the 
unit features gold contacts, front panel 
access, and stainless steel hardware. 
The Series 2205 Proswitch mea- 
sures 4.12” (104.65mm)D ~ 1.40” 
(35.56mm)H ~ 1.00” (25.40mm)W. 

For additional message display 
capability, two or more units can be 
assembled together in an unlimited 
number of configurations. 

The Proswitch evaluation unit 
comes pre-programmed with a selec- 
tion of 12 color and graphic messages. 
The offer is for a limited time only. 

For additional information, please 
contact,Iom Kira, Technical Sales 
Manager, Special Products Division, 
IEE, 7740 Lemona Ave., Van Nuys, 
California 91405. Telephone 213/787- 
O311, ext. 243; 


Security catalog 


Mountain West 


Alarm Supply of 
Phoenix, Arizona has recently released 
its new 1983 Security Catalog. With 
over 2,000 items, technical informa- 
tion, color photos, diagrams, and 
detailed descriptions, this catalog can 
be an asset to everyone from security 
and alarm professionals to the 
advanced do-it-yourselfer. 

For a free copy of the 1983 Security 
Catalog contact: Mountain West, 
4215 N. 16th Street, P.O. Box 10780, 
Phoenix, Arizona 85064, or call toll- 
free 1-800-528-6169. 
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REPLACEMENT SERVICE SERVICE SERVICE 


MARQUEE’S Fast, reliable service on all coin-operated video games 
Route Service within 24 hours in the 5 boroughs 

Legal Conversion Kits Installed (your PC boards or ours) 
Speed Ups (legal crystal type) — $10.°5 each 

Antique Slot Parts and Service 

Delivery and Pick-up Service Available 


J&L VENDING SERVICE 


(Brooklyn, New York) 


All current games: 


$25.°° oem prices available 
APPLE USERS E-Prom Program- 
put all your games on a disk. Save 
on expensive E-Prom's/$495.°° ; 
NEW WAY VIDEO SYSTEMS, INC. | 


eoeeee ® 


EE ee ee eee ee eee ee 


(617)322-2033 j 
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CONVERT THOSE DEAD GAMES 


We carry everything you need 
to make new or recondition a 
your old games. a BOARDS 


AGGRESSIVE 
SOUTHWESTERN 
VIDEO GAME 
OPERATOR 
SEARCHING FOR 
MANAGERS IN 
KEY GROWTH 
AREAS. 


Must have experience in 


operation and sales. 
Send Resume: MANAGERS 
P.0. Box 47961 
Dallas, TX 75247 


Master harnesses/accessories _ 
Latest popular games/quality guaranteed! 


Large selection/quantity discounts 


SAVE S$S$SSS$$$ HUNDREDS $S$$$$$$$ 


NEW PLYWOOD CABINETS .§ ' 


SYSTEMS CORP. 
516/643-6033 (10am - 6pm) 
(In New York) 
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WE HAVE IT!! 


The All New, Incredible, Indestructible 


MONEY MACHINE 


GAMES UNLIMITED, INC. 


3570 South Carrollton, New Orleans, LA 70118 


(504)482-7726 


(Serving Jefferson & Orleans parishes) 
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WANTED: Williams (1972) Super Star 
manual and instruction cards. (203)637- 
8767 


DONKEY KONG JUNIOR: Must sell, 
$1595.99, Excellent condition. Will ship 
anywhere, (509)925-1248 


\\\ / 


The AFFORDABLE SUSR™ for 


@%2e of e,0? 
& Video Machines 2 


Features: 
"Scecures up to (4) entry points 
(COMES WITH ONE 6 LEAD) ADD S399 FOR EACH ADDI TIONAL LEAD 


Mounts inside machine 


Sinstalls in minutes 

®No special tools required 

®Affordably priced 

eMAY ENTITLE USER TOAN 
BET CONOTING LOBED) INSURANCE DISCOUNTS? 

“DISTRIBUTOR INQUIRIES WELCOME? 
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ALL Vending 


eNounsightly locks and bars : Address... ° 
BNo A.C. power needed iE ee en en oP oe RE OE : 
®Rans on (2) penlight batteries: State................... MWD 0.:.5.csscseccees ° 


FOR SALE 
SPLIT SECOND REACTION MACHINE 


New: $1200. Used: $600. 


405/735-2125 405/735-2055 
Maxine LaMunyon 
Box 525, Buffalo, OK 73834 


ALL WEATHER-PROOF VIDEO 
GAME COVER: Adjustable to fit any 
upright game. Quality material and 
excellent workmanship. $79.95 each. 
DON’S AMUSEMENTS, P.O. Box 504, 
Bunker Hill, Indiana 46914. (317)689- 
7579. Dealer Inquiries Invited. 


FOR SALE: Amusement games & 
vending operation in colorado’s finest 
year round resort area. SKI COUNTRY 
U.S.A. One hour west of Denver. 
Fastest growing county in the US. 
Growth potential unlimited with peak 
season now. Business growing with 100- 
plus machines. For information call: 
(303)468. 3817 or write: P.O. Box 9000, 
Suite #139, Dillon, COL 80435 


@eeaeeoneoeeee8 SEND TO: @eeeeeoeeee@ 


FULL SPECTRUM 


\. MARKETING & SALES © EON 
N 1730 So. Amphlett Bivd., 127 
N San Mateo, CA 94402 (ai8) $72. 9222 


> Name 


: Signature 


-O Check or Money Order : 
-O Visa O Master Card ° 


* ALLOW 2-4 WEEKS FOR DELIVERY °* 


: 2 Mee @ UNNI CH oth eres ee eee 


: PXips: ate coe ek ee 
> Quantity... Total $ 


Peete eee eee eee 
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WE ARE GROWING!!! 

‘ LOOK FOR OUR NEW ARLINGTON, VIRGINIA OFFICE (opening soon) 

“ Games listed below are in stock. Supplies are limited on some machines. 

* Call for our current complete list of new & reconditioned games. 

5 4 

‘ RRR A E W kReRERER . 

* 

> 

‘ CHEXX (Hockey) POLE POSITION : 

: STAR TREK QO*BERT ¢ 

* XEVIOUS POPEYE 

Me BUMP ‘N' JUMP MUNCH MOBILE 3, 

: TIME PILOT MR. DO. : 
Asteroids ........... $295. SO ea $195. Haunted House ........ 875. Spree i. ....6...... $295. 
Armor Attack ......... 295. Crazy Climber ......... 450. WOUEE Soi Mia ies dass 1995. Star Fire (sd) ......... 495. @ 
Anteater ............. 995. Death Race........... 395. Kangaroo ............ 1095. Star Castle ........... 275. @ 
Asteroids Deluxe....... 325. Defender............. 795. King & Balloon ........ 575. Stargate ............. 950. @& 
Black Hole ........... 595. Donkey Kong (ct) ...... 1595. Killer Comet .......... 495. Sundance ............ 175. & 
Breakout............. 195. Donkey Kong Jr........ 1675. ees es 795. Super Bug............ 295. & 
Blast... 6 aa 175. Drag Race............ 195. Missile Command (ct) ... 395. Tac Scan............. 1295. ¥ 
Bosconian............ 895. Extra Bases .......... 395. Ms. Pac-Man.......... 1895. Tempest ............. 395. . 
Baby Pac-Man......... 2395. cag AEN Rid ane ar Ge 295. Phoenix.............. 1106. TOMO 02.3.6 ces cio 1895. * 
Carnival (ct) .......... 675. Ct, | 595. Oi 5, the oor ee ... 495. Turbo (sd)............ 2095. & 
Centipede ............ 1395. FrO@ FON. oc oe eee as 495. Rapid Fire............ 205, WOR 2s ek tee sa ee 1495. @ 
Cheeky Mouse ........ 595. ee a eee 795. Round Up (ct) ......... 495. Thief................ 1395. @ 
Circus (pin)........... 395. GMOGA ccc eens 2095. Space Panic .......... 495. Venture.............. 375. @ 

ba 


Cosmic Avenger ....... 395. Grand Champion ....... 1475. Space Zap............ 295. Wizard of Wor......... 395. 


CALL FOR COMPLETE LIST!!! 


FAMILY AMUSEMENTS, INC. 
Rt. 1, Box T-122, Charles Town, West Virginia 25414 


(304)725-0047 (304)725-4832 


SPRING INVENTORY REDUCTION SALE 


ATARI SEGA/GREMLIN NINTENDO 
Asteroids Deluxe ‘ Astro Blaster A Donkey Kong Jr 
Space Duel ' Astro Blaster (mini) : PACIFIC NOVELTY 
‘ Astro Fighter 
Kangaroo ; Monaco GP (cockpit) 


Space Dungeon 


WILLIAMS 
CINEMATRONICS Omega Race : Defender 


Boxing Bugs Omega Race (mini) Stargate 
Jack the Giant Killer : Omega Race (cockpit) ‘ Robotron 
Zyzzyxx 
Deduct $95. for ‘as-is working” 


Mousetrap . Deduct $195 for ‘as-is complete” 
Victory 


WE HAVE ASSORTED NEW FLIPPER GAME SCORE GLASSES AND 
FLIPPER GAME PLAYFIELD BOARDS. 
SCORE GLASSES—$20 each ic PLAYFIELD BOARDS—$10 each 


BRADY DISTRIBUTING COMPANY 


4308 Wilmont Road, Charlotte, N.C. 28219 


(704)525-8130 CALL OUR SALES DEPT. TODAY!! 
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GAME CENTER 


Stellar Wars 


oo 


5901 American Way 


3330 Cherry Ridge Dr. 


(305) 351-4132 TENNESSEE (512) 341-6664 
TAMPA MEMPHIS TAMPA 
14300 North Nebraska 6237 Shelby Oaks Dr. 14320 North Nebraska 


(813) 977-8370 


(901) 388-5780 


(813) 977-6273 


ALL STORES OPEN 
7 DAYS 
HOURS: 11 AM to 11 PM 

ASK FOR MANAGER 


OUTLET STORE 
17871 Castleton, City of Industry 
CA 91744 (213) 964-3071 


THIS STORE HAS OVER 100 GAMES 
FOR SALE. 


ame world... 


FAMILY ELECTRONIC GAME ROOM 


a 
' Call or Write: 
Locations through- 5 Shelley Smilen 
§ out the ee F — Malibu Grand Prix 
J States. Videos an 21300 Califa Street 
UPRIGHTS Pinballs always avail- Woodland Hills, CA 
Armor Attack ............. $325. able at good aces ; 91367 
. from our chain o a : (213) 703-0022 
AOE. 6s 6 Th es ee es 295. Geme rooms! Spoweoas (800) 423-5487 
Battlezone ................ 325. - . 
DOUTONM 6n wi ee Vew ee sa Bea ees 495. MALIBU FUN CENTERS. 
Defender.................. 895. | : ; ‘ 
, Football .................. 195. Malibu Grand Prix Locations 
MR rear sas ee 1475. 
. gg" ARIZONA KANSAS TEXAS 
§ a re 585. ne Rel aie eerie pear cerned 
‘ TEMPE LENEXA AUSTIN 
SL re Cece pe eta ae 885. § 1616 N. Hayden Rd. 41200 W. 87th St. 7414 IH-35 North 
GeO y-, ce xbiaaie eet oes 395. (602) 941-2437 (913) 492-4949 (512) 454-3898 
Jungle King ............... 1995. TUCSON pincer 
Sieh 4002 East 22nd St. 11150 Malibu Drive 
§ Missile Command ........... 395. (602) 790-0951 KENTUCKY | (214) 247-5318 
Omega Race............... 695. LOUISVILLE HOUSTON | 
§ Pac-Man 1495 § CALIFORNIA _ 4334 Poplar Level Rd. 7655 Stuebner Airline Rd. 
§ oe eeeeeeeeet eee @© @ e § ANAHEIM (502) 459-0910 (713) 448-3558 
ON os + 45 oe er eee nS 695. 2430 E. Katella Ave. HOUSTON I! 
§ UNE Sis db ene be ne 595. (714) 634-0303 1111 W. Loop North 
FOUNTAIN VALLEY NEW JERSEY dis haaichamped 
§ NOWGUION ok case ci dea wens 1695. RE Vee. H ONIt 
9065 West Warner Blvd. wy a AUREL OUSTON III 
WOUNG 1G... 06k Gee ea eos 685. § (714) 957-0881 sor iRell sake can 6115 SW Freeway 
&. | nt 
Scramble + + alee Ha 6 es eee 485. FRESNO (609) 234-3319 : (713) 667-9106 
Space Fury 695 7100 North Abby HURST 
oeeeeeeeeeeeeeee e (209) 435-2777 609 E. Loop 820 
Space Invaders............. 285. NORTHRIDGE NEW MEXICO (817) 589-0523 
i rrr ee ry 395. 19550 Nordhoff St. ALBUQUERQUE SAN ANTONIO 
Star C (213) 886-3252 : 7655 I-10 West 
OF RAGUG ..6. ide vs ae 375. GAKLAND 4865 Pan American Fwy NE —s (542) 341-2500 
§ ; : (505) 345-1384 
Star Fire (sit down) ......... 295. 8000 S. Coliseum Way 
Oe 335. (415) 635-8419 If 
Stratovox 495 heniboicees il a Go . 
|. a ee , 5733 Pacheco Blvd. CINCINNATI Locations 
Li emer «verge 295. (415) 676-9057 48463 Princd Lane 
WOMOEL. . bode eon baa ks cs 895. tetas HILLS (513) 772-1292 DALLAS 
17871 Castleton 8 11130 Malibu Drive 
Tron eee eee ee ee we we wo we wm wee 1895. (213) 964-3071 COLUM US (214) belaaetetio'l 
1201 Schrock Ct. 
Wizard of Wor ............. 695. | REOWOOD CiTy (614) 885-0306 HOUSTON 
Zaxxon .... oe eee 1395. 320 Bloomquist DAYTON 1105 W. Loop North 
COCKTAILS (415) 367-1906 8111 Springboro Pike (713) 688-5273 
POOMNG GG. eda ae RE EOL $1285. SAN DIEGO (513) 434-7911 OAKLAND 
8606 Miramar Road 8010 S. Coliseum Wa 
Ms. Pac-Man............... 1795. (714) 566-4121 (415) 569-4612 : 
Omega Race............... 645. ee OKLAHOMA _ ORLANDO 
§ Pac-Man. 1495. a OKLAHOMA CITY 5863 American Way 
: ae PINS: (8s 883s § ee, 5016 S. Prospect (305) 351-7093 
§ Black Knight... . ee $585. asthe ee rt lat 
iW 
Fire Power ................ 325. 9 17090 Castleton 
fe. eee 295. FLORIDA _ GREGEN (213) 965-5904 
; DANIA PORTLAND REDWOOD CITY 
BCOIMION 28 co Seek Bae 595. 1600 NW 1st St. 9405 SW Scholls Ferry Rd. 340 Bloomquist 
Space Invader.............. 475. alk lene (503) 641-8122 ile tele nti 
§ ORLANDO SAN ANTONIO 
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670 Milwaukee Avenue 
Prospect Heights, Illinois 60070 
(312)537-2888 (Chicago) 
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Pigintaistatahs taints catataitaialnlaiotaelaiatolatatoalatoataiateieiaeteiailelaialeleletaiallaialaalelelalleialeieieie’ 
: % ae ee “e AND ONE MIDWAY : 
: SPACE ENCOUNTERS } 
x OB 

t | BOTH MACHINES FOR 
4 \ Only $1895. : 
% 

* 
+ g 
- WE HANDLE A VARIETY OF FLIPPERS AND VIDEOS 
* FACTORY AUTHORIZED DISTRIBUTORS FOR NSM PHONOGRAPHS * 
+ COLUMBIA VENDING SERVICE, INC. 
* 6424 Frankford Avenue, Baltimore, Maryland 21206 : 
ol (301)485-3700 =! 
SUR RIHCIRIGIGICAICICISIIICIIRIIINIAICIA IEICE IIA IAAT I ASO SA SSSA SSAA IAD AAI CIN 


If you paid $2700 for your ZAXXON, DEFENDER, SPACE DUEL and others. .. 
and it’s dropped to only $25/week.... Now is the time to do something. 


$13.32tc REVIVE YOUR $2700 ZAXXON 
Our Rapid Fire kits will help your machine back to those GOOD OLD DAYS 
Just listen to these users. . . 


“Thank you Rapid Fire, you draw all the kids back Our new kits for ZAXXON & DEFENDER 


to my DEFENDER, everyone wants to try this e Adjustable firing rate. 


up e Easy installation—no touch on main board. 
ae leaped wn ne Bet e Decals for front glass & fire button. 
arlig ame Room, Florida. 


e 90 days full factory warranty. 


“1 put Rapid Fire in my ZAXXON and found more . 9% ; 
coins in this one than my new SUPER ZAXXON $18” each or for , 
next day.”” (Calif. residents add 6% sales tax.) R 
3-D Fun Center, Texas. Mail check or money order to our new address: | 

: RAPID FIRE | ; 
For COD. call (415) 564-9768 1 827 Haisht St. Suite St een eee 


WANTED TO BUY | WANTED 


Old Sport Card 
Vending Machines 


SERVICE-SERVICE-SERVICE 
Repairs on most 
game boards & monitors. 
REASONABLE RATES 
UNI-VEND CO. 
708 Barataria Blvd., Marrero, LA 70072 
904/348-8363 


| 
USED VIDEO |, 
GAMES | 


Quantities of 25 or more | 
Upright or cocktail 


HOME ) 
AMUSEMENTS , 
' 301/468-0070 | ae 


( / 


{ (open 7 days: 9 - §) Sy vA 
©S0S0SOSOSSS0E On WO tran, oe 
Kray oman 
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and/or Sport Cards. 


J. D. CLINE 
2132 Woodland Dr. 
Hapeville, Georgia 30354 


<—>p <P <P <P <P 


Ge ae ee, ee es 


3-D GAMES 


Convert all color monitor games 
Cold or new) into 3-D! 
Send $15 for conversion manual. 
“YOU DON'T NEED TO BE A TECHNICIAN!” 
100% LEGAL 


UNIVERSAL DESIGNS, INC. 
Box 238, Boise, Idaho 83705 


6 le © + ED * GD + GD + GD + aD > GPs a is iat aealaais, | 


ARCADE ON BEACH FOR SALE 
Arcade located 200’ from 
pier & ocean in California. 

Heavy Tourist Traffic 
10-year lease/70 games 


$200,000 
Send Replies c/o: 
Play Meter Magazine 
P.0. Box 24170 
New Orleans, LA 70184 (Dept. #CH) 


= TOKENS 


ae 
= 
| 
4 

14% ANY ADVERTISED PRICE [ll 
OR 5¢ EA F 
x 

= 

= 

BB 


mm: mz + ab: aw + Me 


THREE SIZES TO 


CHOOSE FROM 
(817)860-4061 


ae 6 GE) ¢ aD + GD 6 GR? ¢ GD + GR EB ¢ ID + GD + 


4 
‘ 
e 
i 
e 
‘ 
f 
e 
a 
e 
; 
e 
i 
@ 
; 
@ 
i 
@ 
) 
6 


* Ges mb : ae + et a 


ED ¢ GD 6 GD ¢ GD ¢ GD ¢ GD ¢ GD ¢ GD 6 GD + ED + GD 6 GE» aS + 


om + OS) GN 6 GD + GE + aan ¢ Ga ¢ Ga + GD ¢ Ds a 


+e 5 >) D> GD + GD + > + GD + GD + GE + GD > GD + GD + GD 
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ATTENTION! FOR SALE 
ALTER/TORNADO REMOTE CONTROL 15” RACE CARS 


Two complete 12 unit consoles, each 
with custom cabinet and custom scenery. 
Operated less than two years indoors. 


MUST SELL, CALL FOR SACRIFICE PRICE 
CONCESSION MANAGEMENT CORPORATION 


(Maynard Ostrow) 
232 16th St., Santa Monica, CA 90402 


(213)395-9142 (213)828-8273 
RKXKKN,,AAAAAAAAAAAAAAS SASS SSS 


NEWIEOUIOMNeMt 


NINO 


CNNNAMAMAM A 


~ 


Burger Thies So ck eee $2,095.00 HIOIGVAIWOIOY oon ore aria toss Sis cet eS ces Oo 595.00 ROGGCION (osi0ss cuca he Tee 895.00 hole Ls ar She PAD eae Tra eee aT TE TE RR oem ae pee Gos 
t ict ote lcc at ee ae bt 9. (0.0) Up —aes an i ee Er Io) pp | UTM M ME IE ON 1 OTT ORO I Ce eC ET Goa Os ST I ‘ : 

en eee I a Tevo00” | “Super ZaweniG/T, 2 ee 1995.00  Tutankham..... ee, 2,295.00 
BMX 1276... i ie ek. 4.295,00 WIS Se os hts ce deus $1,595.00 Satan's Hollow MIA | oo5 05.0. esas 1,895.00 Sy a ce ee 2.095.00 
ci. Cy ee ; Rianity fc 1.295,00 SHINO «is ecc ds nena oe oot gee ae lampest Cabaret .................+. 896.00 
Domino Man ........-. 6. eee eee ee 2,095.00 N es i re ee Sit ss 1095.00 Soeoik Baty... c.0s4 sacs eee 1,495.00 TAMPA fo cod Feacda sd na oun wees 695.00 

OIG OG icy faertra-orareaea ni es4 i a Wl allan alk oleh i ele ea mae SHIMON. 50 vccvke des bayg te 4,295.00 . 
Devil's: Doras... <... coe ne ae 1,295.00 Omega Racomir ee ere te 895.00 MIVICMEIMIUSIGI BOX sien nc. 2 3.4.< cna acre 2,295.00 
Domine Man C/T... a cise carota mc 1,295.00 65066 Ouel: si... s)he $ 895.00 Lo SR ee ae eee 1,495.00 

RONG Ome sc eericriicwat ern ts ; 
DG GONG iia). oss. eateeae anne a cares 595.00 ‘engo 1,595.00 Space Ainy .. 0.2) reseRee ces one 595.00 ee Oa ar ee 3,995.00 
GIVI 55s coc gsos Becket vosean 1,295.00 U8 [13 RO SE an ne a 1,495.00 
(=! 
USA QCUIOMeRs 
O 

INNO 5 23 sore te eee $ 895.00 UGINZ YB eer eerie aa ee onl veo ae oe 895.00 MOUSE TIGDs, eos cure tine oc eee 695.00 SOOCOMOUCIN Fore ca ahve ten diteda tobe 495.00 
PRI PIGHEE 6565s Gadeews wana 595.00 DG ea ars iednlaekdayaeeis 495.00 Missile Commond C/T .... ¢os2s.ceee 445.00 GIN er bri fo she os let see a 495.00 
Astro Blaster Cabaret................ 595.00 ee IN ye cin aces awit Aero bows 395.00 oe 8 ee er 395.00 
« Asto Flohiier Cll uc ong ie chu eee 595.00 PUTO MO eo elite ORs 295.00 ND INS CNG a tera ee ar 395.00 SOGGOIEMNCOUNTED ooscccc ces cscs ws 395.00 
Asteroids Deluxe ......... 0. ieee 495.00 Omega Race S/D: 2.1. 5.5 tie ieee 895.00 MUNN See AG's 5 Ese ie ren we da nase 395.00 
Anca ANOGEC!T . cc. ods 395.00 Grand Champion................ 489800. Omega Race... 60.0 sce 695.00 PR cee atoll sae ck vy «ses 395.00 
ABROAD 6.6530 160 Batak nce cae 395.00 HOVIOF «see eee eee ee eee BOO Bae Man 1,695.00 superCobra C/T.................04. 395.00 
Armour Attack «......-0cccccccceeeee 295.00 elas is x de ak OK 2's 695.00 oat ‘ 995. 00 Space Invader Cabaret............. 295.00 
Asteroids Ci... a5 eee 295.00 GON a re ee hans bulbs 695.00 Gann C/T paitgge a te se ; : ; "595,00 Space Odyssey Cpr ee So ee 295.00 
Astro inyadet io. ssc scs cote essen POO MEAN 8 coc cic cepeves cso $ 59500 PranhOsuesc a ee eC a 195,00 


STO 8S angel Ah Rae ees 2 195.00 


Cn Tac Caer at It ke A ee De 


CMP Ce yes etreevrengeeenaren 


Est NG aa dan See Ca 695.00 Haunted House.....................695.00 WOW ce eee wir i eaves ee esses oss 159800 
chs, an en iy te er 495.00 RODONOM 4.0. nance to See eee 1,595.00 VU N) Ae a ge ei 1,495.00 
COTTI | hia os oo. s lea eee Sue 1,395.00 ROGK-Ola 4645) eee deck] eee 1,495.00 NIGISESCOINE ci reba mre Mis 6. ck ee 895.00 
Cantitele. ccceck cee ee) 895.00 = INfruder ...... 6.6... S7500.) « ROGCHIOR .. «13. res vex by ee See a eet ee ts he se 695.00 
Creay Clee 4.3. oop eoet etm cn 895.00 Jack the Giant Killer ................ 495.00 Rally X MiMi... 6... eee eee eee ee 795.00 A) Ee ee ee ee 495.00 
COE P csstiarr ssc are AVEO | Jams oc. es............ A600 ROCKO 47 152-5 inure eee TIE TMI trite 08 ha Ae. sin doese oe Ss rere 445.00 
CONIC AWOFIEOF oo. ccc ecices yee 345.00 eer 
KONGQCOOIM acetone: BP te ee 995.00 Red Baron. . | boxe Occ dee ae S$ 695.00 NAS) LAUT) aes 2 is ae 695.00 
Dewey MONG sooo. i Saidsea ee daten 1,595.00 NG el Sore ic syed doa ee 895.00 Radar Soope:. . 2: aetna eee 595.00 vis oa a a ne 595.00 
CNS OS tie 3 oA oe nce eee 1,095.00 RMN), Wee eck ober l si wsnss 695.00 Rad Alert’... -... £0 aL ae 595.00 i: 
Cant. ck. ee ee ee 895.00 Rip Off | 395,00 WII OF WOK 6 ci cin cee eee 595.00 
RRPEROOR De oh nes oc tics w vb ace des 1,095.00 BO NSIT ons se eR Rg eas a Warp Warp C/T 395.00 
poute 46). Le eee ee 95,00 p SE AGREE ong ayia zs Vale ecnis 
ef er ree Sree eee ee 395.00 Ae elle le a ee CICA G 6 i I re cst e has 6x5 via o's d 2s aig"s 195.00 
EmINator .... 66... eee eee eee eee Oe ae! os scdis cand toes (0600  Staote ......0wta. oe 140500) oe 4,295.00 
Wiad. COMMRONG.. 5. cole ee cus, 695.00 SOCIO 0.554 Aietea eee 595.00 ea /I eee es 895.00 
to) Me er eames eer ry ee 1,445.00 STs OR gS a Ae 695.00 Super CORIO. ....i5 2)... eee ee ol ee ene 


4 
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“NORTH AMERICA’S LOWEST PRICES” 
ALL MAKES NEW OR USED 


ATARI MIDWAY WILLIAMS 
Pole Position Baby Pac-Man Joust 
Millipede Super Pac-Man Moon Patrol 
Quantum Satan's Hollow Sinistar 
Xevious Bubbles 
FOR SALE 
; at HoT! GAME ROOM & 
wh yo” Little Casino 
Ke 0 ” ce beat Legal Casino Games POOL ROOM 
yee mbes Inquire... Superb location in Orlando 
v Outstanding return 


Long Term lease 
Financial disclosure only 
to serious purchasers 


Call Dick or Dave: (305)894-4454 


WHOLESALE SPECIALIST 


INTER-SPACE VIDEO SALES 


5320 Power Inn Road ‘A’, Sacramento, CA 95820 


Phone: 916/386-0100 
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USE OUR 
SUBSCRIPTION 
LINE FOR 
YOUR 


WE NEED TRADES! 
Galaga’s; Ms. Pac-Man's—u/r or ctv's 
TOP DOLLAR REWARD 


OOOO OOOO OOOO OOOO OOOO OOOO OOOO OOOO CIOL OOOO OOOO OOOO OOOO OOOO OOOO OOOO OOOO OOOO OOO OO Og 


: SUBSCRIPTION 
* Uy 
x , 
: ai QUESTIONS 
5 4 
: ATARI NINTENDO 
ee Nay i. So csv oes occ aa $1095. Donkey Kong........ a ee $1295. 5 4 
* Kangaroo... . 2.0.0... eee eee 995. Donkey Kong Jr............... 1495. 
. BORGO TUG 2 occ. 5 oe ee eee GE SS 895. o's) a a a rrr ... 1895. 
x CORTINONG 2. 5 ws cece ewesees 1495. STERN 
* MIDWAY Bagman (new)................. call 
c IRN sash ob s,s Serv. ol ee $1645. ey go ek a oe es Be 1495. WE ff = 
4 OMG ei a eves veo ORR EE 1395. Dark PianOt. wee. 995. 
x Ms. Pac-Man ................; 1995. SEGA 
is Omega Race ................. 795. pn a a as er 995. 
« MIGKOAN cw ewes s 20 788: Ce let ah fy Sein als ere aes 1095. 
5 4 Satan's Hollow (new) .......... 1995 i sh 2 a 1695 
c Super Pac-Man ............... 1995 Turbo (sit down) ............... 1995 
x a eae eer er i 1995. — Sub Roc 3-D (new) ............ 2395 
+ WILLIAMS 2 TAITO 
a4 Rae Geo ick a os o's eae $1995. Jungle Hunt................. $1795. Wa 
x WOMEN cds Hans yee Cee 1895 Lae! ar a ae 695 a \ \ eu : AN . 
* Wild Western ................ 1095 Walla = Wy) ASE 
4 WA ie KAS ‘\ \\ \ 
r WILLIAMS bei “i . ae | 
x A ee ey $1995. sul i yi S A 
x Moon Patrol ................. 1895 | \\\ 
6 Robotron.. ...% 50 20 aie eee 1495. | ' 
x Stargate . 06 dsc eee 995. 
fk Detonder .... .asy Sane eee 695. 
POI III III III KKK IIH KK IKK IIA AA AKKKKKNKAKAKKK 
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GEMATIC 
LOCKS 


8 Locks in 1] 


The Ultimate in Key Control 


For various reasons the combination of é 
each of your locks needs to be changed eA 
from time to time. It may be that the key = 
was lost or a personnel change was made- 
whatever the reason, with the GEMATIC 
system a single lock combination can be 
changed 8 different times—in seconds and 
without loss of security. 


Get the facts- A. 
For the Distributor in your area contact... 


FORT LOCK CORPORATION 
300 N. River Road @-River Grove, IL 60171 © 312/456-1100 


* * * 
* 


* 


CONVERSION KITS 


Give your old game 
“A NEW FACE & A NEW NAME” 


(Call for prices on PCB's and conversion supplies) 


wVG0 


15000 Main Street 
Gardena, Calif. 90248 


213/516-9525 


WHOLESALE GAME SALES 
(RECONDITIONED) 


All Legal/No Copies 
Donkey Kong 
WOMMPOSE 5 66. ccs cee cee. 


LOO OES S Stee) 
Asterolds ...... ice tcc 
Centipede ................. 1395. 
Many More To Sell! 
For New Game Prices, Call: 


(408)946-4263 


ARCADE FOR SALE 
NEW LOCATION 
8 YEAR LEASE 
50 GAMES 
BILL CHANGER 
ARLINGTON, VIRGINIA 
© $98,000 


a ee eee 
ARCADE FOR SALE! 
e ESTABLISHED LOCATION 

° 40 GAMES 

e BILL CHANGER 

e MARTINSBURG, WEST VIRGINIA 
© $69,000 


(304)725-4832 


THREE COLLEGE CAMPUS 
GAME ROOMS FOR SALE 
well equipped 
attractively decorated 
Southern Michigan 
$350,000 
Serious Buyers Only 
(313)363-2325 


“LITTLE CASINO” 


The bar top game that lives forever 


New or Slightly Used 


——CALL FOR BOTTOM DOLLAR PRICES—— 


NEW & USED TOP VIDEO GAMES AT RIDICULOUS PRICES 


SPACE ENTERPRISES, INC. 


DIRECT FACTORY DISTRIBUTOR 
7135 State Road 52, Hudson, Florida 33567 
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— 
ARCADE OWNERS ¢ OPERATORS ¢ DISTRIBUTORS 


e Having trouble trading equipment? 


e Looking for e Closing out excess 
special items? stock? 


e WE PAY TOP e HUNDREDS OF GAMES 
WHOLESALE IN STOCK FOR IMMED- 
PRICES IATE SHIPMENT! 

FOR USED e LOW OVER-HEAD 
GAMES! EQUALS LOW, LOW PRICES! 

e BULK PURCHASES e CAN SHIP ANYWHERE! 

OF FACTORY e ALL GAMES RECONDITIONED 
CLOSE-OUTS! & LOCATION-READY! 


CALL: 
North American Game Exchange 
TOLL FREE 
—UlS La me A a A a a a 2 Ge eee eee oS 
Wee CONTACT ME ME ABOUT: CJ Buying my used games Mail To: 

C1) Used games Locater service LJ] Buying my factory close-outs. /\~X North 
NAME American 
ae ei ee Mavis Interstate 

STREET CITY ST 3842 W. 11 MILE RD 


BERKELY, MI 
ZIP 48072 


KT 


KE CVD 


IN SILENCE 
MAKES US JOLLY. 


Vi 
( 


OOOOOC 


(OCD 


« 


vy 
(.) 


OO 


- 


JOOS! [ORmocoremeres 
e o (s) CIES) CISA 


214 PLAY METER, April 15, 1983 


FULLY RECONDITIONED VIDEOS 


Kangaroo 
Ms. Pac-Man 


Centipede 
Defender 
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Space Duel 

Stargate . Donkey Kong Jr. ....2095. 
Tempest . Anteater 

Pon Poko 


Jungle King 
Naughty Boy 
Warp Warp . Satan's Hollow 
Asteroids (ct) . Super Pac-Man 
Grand Champion 
Turbo (mini) 
Conquest 
Moon Patrol 


Frogger (ct) 
Challenger 


Wild Western 
Wizard of Wor . Victory 
Solar Fox 
Gravitar 
Dynamo 7’ pool table. 595. 
Seeburg Aurora 100.. 995. 
NEW VIDEOS, POOL TABLES, 


COIN COUNTERS, CHANGE MAKERS/CALL FOR PRICES 


ZIP TRIP VIDEO GAMES, ETC. 


821 N. 2nd, P.O. Box 1487, Seminole, OK 74868 


(405)382-1000 


OR SEND CHECK OR MONEY ORDER TO: ANSCOT INDUSTRIES 
18055 James Couzens 
Detroit, MICH 48235 
PLEASE SEND ME TRACK 


BALL ROLLER SETS AT __ EACH. NAME SS ae wie, 
ENCLOSED IS MY CHECK OR 
MONEY ORDER FOR $ ; are 

CITY 


CLASSIFIEDS 


BRING 


RESULTS! 


Zio 


WELCOME T0 THE AOE SHOW! 
VISIT US IN BOOTHS 747, 749, 846, 848 


See why WORLD WIDE is foremost 
FLIPPER in equipment reconditioning PHONOGRAPH SALE 
GAMES expertise—world wide! 


We handle all makes: ueeie 


Music/Games/Vending Sunstar Std-3 


EXPORT SPECIALISTS 


‘igen “WORLD WIDE” reconditioned- 
WHILE THEY LAST! | SINCE 1945 Best in the World. 


“WE'RE ON THE MOVE” 


W 25=:RLD WIDE olstributors co. 


Qs 
CS OSS ee? TS. 


2730 W. Fullerton Avenue, Chicago, Illinots 00647 
Phone: (312)384-2300 Cable: GAMES CHICAGO 
BRANCH OFFICES: 
2715 Nakota, Royal Oak, Michigan 48073 (313)549-4900 


2740 Hague, S.W., Grand Rapids, Michigan 49509 (616)532-1121 
2735 Olive Street, St. Louis, Missouri 63103 (314)652-1155 


PRICE CONVERSION§ 


‘a , yp © Will vend up to $1.75 in 
. a. a wT increments of 5¢. 
: i. ay x se we BS oe Boe , 
is Kaa a F © Same mechanical depen- 
= es gee dability uSing your pre- 
re Tw sent totalizer. No elec- 
: 


PIII III IAI AAAI IAAI SIAAN. 
x ROUTE CLEARANCE SALE 
+ 


-we will convert it ($5.00 
service charge). 


a 
% 

01 DUG ee $975. > 

BREAKTHROUGH !! + DONKEY KONG JR. ....--.... 1500. % 

DONKEY KONG ............. 1300. * 

ots ROWE CIGARETTE MACHINES % TEMPEST... 4 ee 600. + 

% DEFENDER ................ 650. + 

4 PHOENIX.................. 650. x 

% STARGATE ................ 1100. : 

% MAKE TRAX ............... 825. % 

% ROBOTRON ................ 1450. . 

4 BLUEPRINT ................ 1150. 4 

tronic componeays: + TRON es eee 1695. * 

® Accepts any combina- 1 ROWE CTI-1 tw/si changer)... 2... 1000. ‘ 

i of Miss dimes , B s& B VENDING . 

: + lc % 1560 Edison St., Dallas, TX 75207 
a sasiacie a ® 4-minute installation on : (214)747-0041 : 

>» location OR sf OFFICES IN: Dallas; Midland/Odessa; 24 
, | ® Send us your totalizer % Amarillo; El Paso; Oklahoma City 4 
ve ,  & 6.8.6. 0.0.0.0.0.0.0.0.0.0.0.0.0.0 0.8: 


PRICES REDUCED: 


$29.95 (in lots of 10) | $34.°5 (in lots of 1-9) 


All orders shipped UPS/C.O.D. 
TELEPHONE: Coin Up-Date Industries, Inc. 


516-928-6868 516-928-6868 c seianew Nv 11709 § ec atoe Kaan 


why pay more? =z 


USE NATIONAL TICKETS 
Custom Printing for your machines 
NATIONAL TICKET 
1650 B'way at 51st St. NYC 
(212) 757-1426 
‘ Jack Conway, President 
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WANTED 


USED COLOR 
VIDEO GAMES 


THE VIDEO GAME 
SPECIALISTS 


PROFITABILITY 


through 


CLOSEOUTS LOWPRICES 


(ANY QUANTITY) CONVERSIONS TRADE-INS 


MELE ME LL LE ME LE a 


enver, myrna, eor 
(303) 777-3500 (614) 221.3416 (404) 435 0802 
800-525-2703 800-848 0110 
Telex #296425 Telex #298204 


1537 W. Alameda Ave. 313 Neilston St. 1701 Spring St. 
Wei > D Colorado 80223 Mid West on Columbus, Ohio 43215 iS Georgia 30080 


Telex #293835 


(918)745-21 62% 
S 


¥ hahah tah fh hhh Lf fh 


CUT OUT AND MAIL TODAY 


dd en 


Hot Line 


Yes, please send me your regular hot line mailings for the best game values in the nation. 


Name 

Title 
Company 
Address 

City 
Telephone | 


DISCOVER A LOST DIMENSION 


Open up new markets for game placements 


in locations where silence is golden and IN YOUR VIDEO GAMES 


revive interest in older equipment. 


Head phones increase player interest and 
decrease non-player distractions. 


Easily installed SOUNDSENSOR kit allows 
choice of speaker only, head phone only, or 
combination. The newest fad in video games 
iS Spreading rapidly. Try it to see increased 
business. 


( BOARD PROBLEMS??? 


Kit #582 - $7.95 : department putting a crimp 


in your profit? 


if 
Includes phone jack volume control and all THE eae 
necessary hardware and instructions ORIGINAL SO UNDSENSOR KIT 


Send orders or inquiries to: 


Kit #583 - $24.95 Viaroe 
$ PR L& INC. 


Includes head phones and all material listed in P.O. Box 808 

kit #582 Green Mountain Falls, CO 80819 
Allow 2-3 weeks for delivery 

Incl. $1.00 shipping/handling for 1 

$2.50 for 2 or more 


CALL US NOW 


Expert, reliable service 


GOLDEN DIGITAL SERVICE 


(619)724-1718 
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| 

i servicing all games: foreign & domestic ‘ 
3001 Luana Dr., Oceanside, CA 92056 
| 
| 


The Game Exchange 


fo > Ae oN 


Can't keep your imports running? 4 
Is your distributor's service 


DON'T WAIT ANOTHER MINUTE! | 


ap eae 
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GAMES GALORE IS PROUD TO ANNOUNCE 


THAT WE ARE THE ONLY AUTHORIZED DISTRIBUTOR 
OF CHEXX® FOR TEXAS, OK, & NEW MEXICO 


See us at Booth #1023 to place your order for CHEXX® (now in stock) and the most 


advanced video projection system (PROJECTIVISION®) available. Or call at: 


yds 

Ree ¥ Easy R 
‘gH IMi a eget 
Se vee ot, ViGhT Loy 


(OSE. 
ILQAQS  & 
hah 


“Tt’s a wargasm.”’ 
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When it comes to 
VIDEO GAMES 
we're ash tray 

SPECIALISTS! 


NOBODY LIKES TO 
PLAY A BURNED UP GAME. cay 
So we've designed 2 ash tray styles 
that can be placed “out of the way” and 
“in easy reach.” Both can be 
quickly removed for cleaning. No 
gooey adhesives needed. 


ASH TRAY #1 


ASH TRAY #2 
to fit play panel to fit side 
on on incline. of game 


A-1 Ash Trays available through 
your distributor or direct. 
5-49 ow 9 eee eae $4.°° ea. 


We'll send UPS-C.0.D.; or deduct 5% 
for cash in advance. Add $1.°° for shipping 
orders from 1 - 9. No charge for 10 or more. 


A-1 ASH TRAY CO. 


333 North Queen Street, Kinston, NC 28501 
(919)527-8241 
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B & A ELECTRONICS 
LEGAL LOGIC BOARDS ..... 


$99, °° ,, 

POWER SUPPLIES; MONITORS: DECALS; 
HARNESSES TO CONVERT OUR GAME BOARDS 
TO ANY MACHINE; CABINETS: 
ISOLATION TRANSFORMERS 
Box 306, Taylor, MICH 48180 


(313)675-8541 


S WW ® BG VWW®W2WLW2L*“V“°NDVI{WNW2A22S @WWwW®s FV WWVWVVWVWWU @ 2 VWW_“*VNVW_*“® BWs® ®®W®WZW_!E“WWWBWVWV*sA@ 


W® W® BF WWF VWTVTFWWTWSV2VW“*WVVV BV VWTWZFB B VWVW7W7VWBWBV VV BOOS 
& HS VWWTVTWBTVVW2VVWVTVWVWVVW TWF T7WBVWA VVAW AWB] OV AS A i i a i ee) 


VIDEO GAME TAGPHIES oy wercr incentives 


Item T-10 


¢ 5% inches tall 
© Marbled base 
¢ Chrome figure 


| 
% 
| 


Increase your profits with trophies specifically designed for the video game industry. 
People play to win and when they win they want recognition. Trophies provide the reward 
players want and profit rewards for you. Only fromIMPACT INCENTIVES, the original 
video trophy incentive company. Helping arcades earn more worldwide. 


a etemi-20 | 
® 6 inches tall 


© Chrome base 
¢ Chrome figure 


a Min. Order Cost Each 


| item T-30 
© 10% inches tall 
¢ Chrome base 
¢ Chrome figure 
* Blue Column 


Item T-20 Item T-30 Item T-40 


All base labels shown above additional. Please refer to label information below. 


$7.°° one time set up charge for each different label. One dollar 
per label. Minimum order 25 each different label. 2 lines of copy 


| item 1-40 
* 12 inches tall 
* Marbled base 
¢ Chrome figure 
* Satin silver column 


100-1000 


° m{) 


SHIPPING INFORMATION: Please 
allow 1 - 2 weeks delivery 

Foreign Order: We ship orders by air only. Please allow 
Originate your own awards System base minimum of 30 days for delivery. 
labels. These adhesive back labels fit the 
above trophy base of your choice. An 
excellent way to advertise your location. 


Save C.O.D. charges by 
sending check or money order to: 


Add sales tax where applicable. 


IMPACT INCENTIVES Shipping/Handling 
7003-G Roswell Road N.E. . GRAND TOTAL 
Atlanta, Georgia 30328 Please Print 
: (404)3 96-4611 Name 
Polished Chrome Finish Co. Name 
2%" XH%" Buyer Name 


[Noho] {XC} ea a 
City State 


. . . i —— 
maximum. Each label - 25 letters and spaces maximum each line. Zp Phone (___)__ 
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go “Pe ba) 
OUR SOLID REPUTATION IS OUR BOTTOM LINE! 


e IF IT'S NEW.IN—THE—CRATE—WE'LL SPLIT THE FREIGHT 
e CALL FOR LOW PRICES ON THE HOTTEST NEW GAMES 


NEW GAMES 


POPEYE ¢ JOUST © Q*BERT © FRONT LINE e MILLIPEDE> 


BUCK ROGERS © FOOD FIGHT © MR. DO (complete) 
=  CHEXX (Hockey Game) © TORNADO TABLE SOCCER 
SUPER PAC-MAN ¢ MOON PATROL ¢ BABY PAC-MAN 


TIME PILOT ¢ UNITED BILLIARD POOL TABLE ¢ SINISTAR 


POLE POSITION © SATAN’S HOLLOW e ROWE BC35MC 
STAR TREK e ROWE R87 JUKEBOX ¢ XEVIOUS 
CHANGE MATE 500 e BURGERTIME 


BUMP ‘N’ JUMP e BUBBLES 
= 
= NEW CLOSE OUTS 
Donkey Kong Junior ........ $1795. Swimmer ...............; $1350. 
_. Jungle Hunt .............-- 1795. Fast Freddy ............... 995. 
Super Zaxxon ............-- 1495. Donkey Kong Jr. (ct) ........ 1695. 
FULLY WARRANTEED, EXPERTYLY SHOPPED SPECIALS/LOCATION READY 
Popeye «60.6 cawen ns ceees tan $2045. Turbo (upright) ...............- 1995. 
*Super Pac-Man .............-- 2095. Omega Race (mini) .............- 695. 
*Satan's Hollow ............6-- 1995. WOO BIGTE 6c ck ci ec cwenss 395. — 
Donkey Kong...........--++05- 1550. BOrAMING.. «5 cc vk Veet ae ees 494, — 
wg LARBOR ocean 1295. | cera eer 395. a= 
we “Pac-Man «osc seen scewe ena tens 1350. Moon Cresta .............-0+00: 495. 
“Dig DUG... es cee eee Ae ee es 1295. i oe aera ea re 495. 
*Ms. Pac-Man ...........eceee- 1795. Donkey Kong (mini)............. 1495. 
*RobotrOn «65 cc ees s ween ee 1495. Lock n’ Chase...........2ee08- 595. 
Stargate . oc ccs ce aws ceeeniea 995. Astro Invader .............---- 495. 
Defender ... ccc cc es eyes ba ess 795. Astro Fighter .............+4-- 495. 
Missile Command ............-.-- 595. Crazy Climber ..............--- 595. 
Tempest... .s.seeceeemewaween 695. Wizard of Wor...........--00-> 695. 
Centipede ........... 22 eee eeee 1395. Space Duel ...........---++ee> 795. 
Asterolds . 0.0.44 6ceps cee re 350. LU RS ee ee ee ee 1450. 
Asteroids Deluxe..............- 350. Battlezone.............2 ee ees 450. 
Kickiae . .. 6 ciu ved ween eens 895. *Grand Champion .............-. 995. 
FIOGQO? . wc secs seman enews oes 1195. *Omega Race ..........---006- 695. 
“S Caraiwal: -.... 65.6054 eee ene eee 595. Re he os Se eee es 695. 
~ “Gort... sea eee eee eee 695. OO ee eee ee 495. 
Space Invaders ...........--56- 275. Space Firebird...............-- 595. 
Berzerk «0.0 .cs see sees teense’ 695. UE bod os Kae esis ee ye Se ees 495. 
Stargate (mini) ............---- 895. Rowe BC25MC (wii changer) .....---- 1995. 
Galaxlan . oc « cacas cs ds wen eee 695. PORIINE a oe 6 6 in Pa ki ws e's FS ws 400. 
Monaco GP (sitdown) ........... 1495. GRANO oe ac cbs eee ae ees 795. 
Night Driver (sit down) .......... 595. PINBALLS (as is/complete) ..... 245. ea. - 
“Pengo ......--- sere reece eens 1395. Haunted House ...............- 795. 
Kangaroo............-. eee eee 895. Black Knight ...............-5- 495. 
« “Blueprint .........--.- ee eeee 895. Pharoah ............-.0ee eres 595. 
a Star Castle: ks ox ane ee eee eee. 395. Mr. & Mrs. Pac-Man ...........- 1095. 
Space Fury ........---+eeeeeee 595. Flash Gordon............-.-65: 595. 
Q*Bert 2.0... cece eee eee 2195. Phoenix (video)...............: 795. 
280 Zap... .. se eee eee eee eee 450. eee eee 1795. 
PD i Kong Jr. ..........- -.. $1595. Super Breakout................ 225. 


EXPERTLY SHOPPED BY FRANK “THE CRANK” 
3 Coral St. Edison, New Jersey 08837  (201)738-1800 
age A DIVISION OF 
ALPHA-OMEGA AMUSEMENTS, INC. 
Serving the industry since 1969 
a 3 Frank “The Crank” Seninsky 
Play Meter'’s Technical Writer 


Vbnat+— ba tH 4 gt — 


| ALPHA-OMEGA SALES CO. 


WALK THRU THE SANDS OF TIME SO THAT YOU LEAVE MORE THAN THE IMPRINT OF A HEEL 
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BEST SHAPE/BEST PRICES 


LOCATION READY FOR QUARTERS OR .900 TOKENS 


UPRIGHTS OR COCKTAILS AVAILABLE 


CALL OR WRITE FOR MORE DETAILS 
MALL ENTERTAINMENT U.S.A. 


4601 State Ave., Kansas City, Kansas 66104 


1-913-596-2222 (Bruce Grod) 


AUCTIONS 


PRESENTED SY 


Ni ationac Amusement Game Avuction 
“THE INDUSTRY AUCTION LEADER” 


100’°S 
OF THE LATEST GAMES 


* ATARI * WILLIAMS * TAITO * SEGA * 
* MIDWAY * STERN * BALLY * NINTENDO * 


UPCOMING AUCTIONS 
MOBILE TAMPA = JACKSONVILLE = CHARLESTON KNOXVILLE 


APRIL 2 APRIL 16 APRIL 23 * MAY 7 MAY 21 


CALL NAGA Florida Living Center Civic Auditorium Gaillard Municipal Auditorium Leo's Auction House 
FOR DETAILS Florida State Fairgrounds 300 W. Water St. 77 Calhoun St. 1301 Prosser Rd. 
Tampa, FLA Jacksonville, FLA Charleston, SC Knoxville, TN 


“LOOK FOR US AT THE AOE SHOW” 


We specialize in the sale of new or used games by auction due to 
distributor overstock, operator liquidation and bank repossessions. 


NAGA 1919 14th St., Suite #405, Boulder, CO 80302 NAGA 


303-443-7505 
Seeeeeeeeoeeeooeoeveeeeeeeeeee0e@ @ 
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JACKS GET CO. 
IS GROWING TO SERVE YOU 


NOW WITH TWO LOCATIONS 


4019 Ave. ‘A’ 


310 Strong Hwy. Lubbock, TX 79404 


El Dorado, AR 71730 806/762-6283 


501/863-5600 
or in Texas Toll-Free 
Jack Ethridge, President 1-800-692-4208 


John Hawley, Sales Manager Mel Harp, General Manager 
Billy Watts, Sales Manager 


For factory authorized sales and service call Jack’s. 


“We are large enough to serve you and small enough to appreciate you.” 


POPEYE 
NOW IN STOCK! 


CALL FOR IMMEDIATE DELIVERY 


(713) 868-4145 


2 Cmien 7051 Port West #150 
pistrisuTING co. inc. Houston, Texas 77024 
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PHOTO MACHINES 
WE BUY AND SELL 


CHEMICALS, FILM, PARTS 
BEST PRICES GUARANTEED! 
ED HANNA 
P.O. Box 290777, Davie, Florida 33329 
305/474-5888 


48 Farrand Street, Bloomfield, N.J. 07003 - (201) 429-0855 (800) 526-1374 


SPECIAL ANNOUNCEMENT! 


BY POPULAR DEMAND, CHIPS PARTS PRICE LIST IS 
NOW AVAILABLE! SEND OR CALL FOR YOURS NOW! 


IF YOU PLACE AN ORDER* WHEN REQUESTING YOUR 
CATALOGUE, WE WILL SEND YOU THIS FREE GIFT: 


TIME CAPSULE ASK ABOUT 
asee OUR 


SPECIALS! 


GOBBLES UP 
HIGH PRICES!!! 


Sooo ecccccceocoscvcesce 


VIDEO GAME 
LOGIC BOARDS 


New & Used imported games 


LONG LIST 


Fabco International Inc. 
104 Applewood Dr., Suite ‘A’ 
Longwood, Florida 32750 


305/831-0399 


FOR SALE: 5 REFLEX GAMES; bar- 
top portable coin operated: will sell 
individually. First reasonable offer 
accepted. 815/436-5099. 


SOUND TRANSISTORS 
AY3-8910 2N3716 
MEMORY AY3-8912 2N3792 
2716 A-D converters SE9302 


2516 AD561J 
2732 DAC80 
2532 CPU 
2708 280 
4116 Z80A 


& SO MUCH MORE ... 
WE CAN’T START TO LIST THEM! 


HOT LINE 
(800) 526-1374 


22WHY PAY MORE?? 


All original manufacturers 


Donkey Kong Jr............... $1675. 
WODDUOR 6s ei hoe boda ba et aese 1645. 
TOES 11 oa a sek ee Pees es 600. 
Omega Race .................. 495. 
DSTORE ois caw e bees anccnces 795. 
| a 1275. 
PUI OEE os ss ose hawt cscs 275. 


% % aye ape x ’ V y Ne oy %™ 2% We o% oe OW Oo yw Ww NS 17, 


ew icads33ec °8. * F 


“ rr = 7‘, 
oa 57 wd, 


Firepower ................000- 250. 
PRION s Bets roniraees ek oss 295. 


g 
© OS SOSSSHSSOSSOSSHSOOSOOOOHSOSCE, 


OUR BELIEFS ABOUT OURSELVES AND OUR WORLD GOVERN ALL OUR 5 


EXPERIENCES. OUR IMAGES ARE SELF-FULFILLING PROPHECIES. 


WHAT WE ENVISION IN LIFE IS WHAT WE GET. 


AND THE MORAL OF THIS FABLE IS-- Z 


flipper mcgee 
amusement company 
6260 Commerce Rd., W. Bloomfield, Mi 48033 
(313)363-2325 
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YOU ARE WHAT YOU THINK ABOUT, ALL DAY LONG. 


Me Mo MoS MoM Mo Mo Se Mo SMe So Mo Mo Mo Meo Me Mo Mo Sit 


2 (\ 3 
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Spall 


LOOKING FOR A GREAT DEAL? 
UNIVERSE HAS IT! 


We ship from our east coast 


west coast warehouses 


BRAND NEW IN THE CRATE 
POPEYE JOUST 


DONKEY KONG JR. MILLIPEDE 
SUB-ROC FAST FREDDIE 


SATAN’S HOLLOW SUPER PAC-MAN 
Q*BERT BABY PAC-MAN 
JUNGLE HUNT POLE POSITION 


WE ALSO CARRY USED GAMES 
FOR PRICES CALL: 
UNIVERSE AFFILIATED INTERNATIONAL, INC.25 


UAI Bidg., 314 West First Ave., Roselle, NJ 07203 
East Coast ust 4222 West Coast (619)440-5785 


4 
» 
* 


MIDWAY 


MINI PAC-MAN 
GAMES 


(State condition & price) 
CROWN VENDING CORPORATION 


111-59 44th Avenue, P.0. Box 19, Corona, New York 11368 


(212)592-7070 (ask for Jerry) 


-PPPTTTTTTTTTTTTTITITrrrrrrrrrrrrrrrr treet 
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SCRhOOL FOR 
ELECTRONIC GAMES 


COMPLETE BOARD & CRT Twoweek course covers video and pins ARCADE FOR SALE 
y Ochematics: Our 11th year: : 
REPAIR FACILITY CAL’S COIN COLLEGE, P.O. Box810, Chicago Area 


Now open serving the Nicoma Park, OK 73066. 405/769-5343 Gross: $1 20.000 
: ’ 


Washington D.C. area : 
COMPARE OUR PRICES & Profit: $ 80,000 
ASKING: $ 40,000 


TURN AROUND TIME!!! 
703/437-0627 ARCADE CLOSING (312)721-1766 
Games only 3 mos. old (Ask for Dave) 


Centipede 
Donkey Kong Jr. 
Galaga . 
Kangaroo 


M Patrol 
aon at VIDEO GAMES 


28888890000000009090000000 


MINI GOLF COURSE 
indoor/outdoor 
FOR SALE 


10 holes/5 obstacles 
used only few months indoors 
complete--ready to set up anywhere 

Will sacrifice/Half price 


301/565-0158 
29990900900000000009000009 


Robotron MUST SELL 


Stargate 


No Reasonable Offer Refused! 


Joust; Video Poker Games; 
Zaxxon Counter Top Games 
Rowe Change Mach. ... .1795. with interchangeable 


en plus many more ROCKY MOUNTAIN VIDEO GAMES 


H & M GAMES & Box 8005, Suite 148, Boulder, COL 80306 
S.W. Colorado 


303/247-0758 or 247-0850 evenings (303)447-1904 


ZB eV aSSSe ZED 


=e A = 


: 
| 
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j COIN COUNTER/WRAPPERS ¢ 


BELITA 


Lightweight portable 
COIN COUNTER 


SAMPLES 


The easy way to count, wrap and reuse 
coins. Save time. Cut tedious hand 
work. Transparent. Reusable. Write 
for FREE SAMPLES. 

Nadex Dept. 3005 

220 Delaware, Buffalo, NY 14202 
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BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 
Manual or Electric 
AUTOMATIC STOP 

INEXPENSIVE 
COIN TRAY SUPPORT 
BAG HOLDER 
FAST 
ONLY 9 POUNDS 
e LONG LASTING 
R.H. BELAM CO., INC. 
1 Delaware Dr., Lake Success, NY 11042 
516/488-5600 
800/645-6573 


(Visa or Mastercard welcome!) 
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WESTERN SHOOTING GALLERY \ 
19’ X 21’ 
Life Size Animated Moving Targets 
(Bar Room Scene) 
Dispenses Prize Coupons 


New Electronics/New Rifles 
NEWLY REFURBISHED/A SHOW PIECE! 
(presently operating in Miami Beach, Florida) 

Original Value: $70,000 Plus 

WILL SELL: $35,000 
(516)935-8200 
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WHILE YOU ARE GETTING THEM..... 


SEVIS 
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IN THE NECK. 
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VIDEO GAMES 
New & Reconditioned 
$195.°° up 


Call Now For Super Discount Prices 
YES! We Take Trades 
(Any color monitor game worth at least $300) 


Call for information on 100% legal change-over kits 
WE SHIP ANYWHERE/FAST-DEPENDABLE 


DIXIE AMUSEMENT, INC. 
775 E. Division St., Biloxi, Miss. 39530 


(601)374-0777 (601)374-2681 
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ESPECIALLY WHEN YOU ARE GETTING THEM 


Replacement For Most All 


Major Games 
*Immediate Delivery 
“Approx. 1/2 Industry 


Advertised Price 
Call 1-512-723-3203 


IGUARANTEED CLEAN!! 
Ms. Pac-Man............ call 
GGlGGG so \.oks aio ors call 
Centined@ siiiis ices cose 1395. 
Defender ..........+05: 695 
Dig DUG. 065 dese as ok 1395 
Donkey Kong .......... 1395. 
Donkey Kong Jr........ 1595. 
VOUSE cach oon sae ome 1995. 
Jungle King ..........-- 1695. 
Moon Patrol ........... 1695. 
Pac-Man: 6 i... 0252s ees 1495. 
P6NGO 65 i 6G Sac e 1395. 
Stargate ..6.6 0.6000 +0s- 795. 
(713)569-9649 
(318)462-0225 
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POWER SUPPLIES 
DC VOLTAGE 


Plus 5-volts at 6 amp 

minus 5-volt at 1 amp 

Plus 12-volt at 1 amp 
INTRODUCTORY OFFER $34.* plus freight 


VIDIO LTD. 
862 Brookhurst, Anaheim, California 92804 
(714)774-0394 
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NEW OR CHECKED 
LOCATION READY 


MST PAG-MR 5 o.50. ois 6 So cine o eiea.s one call 
RAC MMO oi oie. s oie 6) Sic & oie sil ew eure call 
WIG AGO oho. 53. 6 sche we 8 theend os sleet 2095. 
LLC Os i: Ge a 2395. 
BurgerTime (Data East convert) .......- 2395. 
Bump ‘n Jump Data East convert). ..... 2495. 
OMG ans, Ss aero gene CE iwielesielere-&, 6 1895. 
Jungle King.................2.. 1995. 
Donkey Kong Jr. ............... 1895. 
MONRO las ico ninatterc is) oreo sree ener 3395. 


MGOMierehe re oeots oo Soria se oe tee 6 ale 1695 


SOLMORG ius csi k Hew Sb Seo oreo ee 1495 
LLC 2a Oke Cae se 1295. 
RG BOUGO oie ose so 50S Comes See 1295 
LAMBTON R a. Goth hoe coe Ok lies 1295. 
WMIGUSOITON GS o55 6 Goes CP tierwe os 1495. 
BOSCOMIGN oi65 xebue Oslin oors Pee | bE 
IIGMINMMEL ote ss Sere ww se wicies wore 895 
LAUV DMG) toss: oceans cee cleo 1095 
Sav linen h as. <5 s5e le bw brace os wierars 1495 
[| LT ORS) ene ae ne 1095 
LUE UC. Sis. 00 ene ae 895 
ROUte rl Gisiao.« 6 Secs oiled «cakes 895 
TUMO TE ata o5'e aor ce cik end cle eneeie seems 895. 


FR OGGOi es oat oie! 6 Grothe wie wieleees 1195. 
Night Driver (sd) ............... 1195. 
Omega Mace oo. 6 6i6 sss. wi wieswes 695. 
LC. CCT ae ee 595. 
SHACODUGL. 6 65 ices Ws.6 66.0 owre dine 695. 
Space Invaders (mini) ........... 495. 
Moon Cresta... 6... cccccvccscn 695. 
SURAT OUON a2: 6 ie) ciisics ore oe: si e'eee, oe 795. 
BattlOZONG c..-55 beste h 50% soe Worn 449. 
ORR ee eis ce So Whee eens 795. 


ROGRYCROUG ..63 5. 58.5 cicero ede etewe belo’ 795 
LAKESIDE ELECTRONICS 


& AMUSEMENT CO. 
310 Covington St., Madisonville, LA 70447 


(504)845-7146 Mike Cannon 
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SPECIAL NOTICE 


purchase your used equipment from 
NEW ORLEANS NOVELTY CO. 


In business for 50 years 
International reputation for selling 
the finest used videos; flippers; & 
amusement games available anywhere. 
Each & every game beautifully 
‘refinished like new by experts 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie, or Jean for latest prices 

3030 No. Arnoult Road 
Metairie, LA 70002 
Tel: 504/888-3500 


ALL TOP VIDEO GAMES 


© UPRIGHTS 

© COCKTAIL 

e P.C. BOARD 

@ I.C. SPARE PARTS 


Quick Follow-Up 
& 
Prompt Delivery 


Contact us for lower pnce & list. 


NASA TRADING 
CO, LTD. 


2-9-8 Higashi Shibuya-Ku, 
Tokyo, Japan 
Tel: (03)4079603, 4079639 
Telex: NASAT J 32243 

Bank: 
The Dai-Ichi Kangyo Bank 
Nakameguro Branch 
A/C No. 0111451 


LIKE NEW/LOCATION READY 
Popeye (new) 
DOMKey KOmgQid ie «5. «010, sere 0 iw niewierere 1595. 


Turbo (s/d) 

Defender 

Tempest 

Phoenix 

Jack the Giant Killer 
Grand Champion (u/r) 
Omega Race 


200 used games in stock 


Conversion Kits 
$695. Lasso Board... 
Ponpoko 695. 
Anteater 695. Pac-Man Plus.. 295. 


595. & 695. 


HEART /PULSE RATE TESTERS 
Direct from manufacturer 
New Units—$295 Used Units—$195 
Also reaction games from $100 
HEALTH INFORMATION VENDING 
5124 France Ave., Edina, MN 55410 
(612)926-8250 


Electra 
Haunted House. 995. Gorgar 
Black Hole .... 895. Flash Gordon .. 


GALAXY DISTRIBUTING 
(918)749-0540 
(call Terry or Mu anytime) 


BOP III III IIH HI III III III IKK IIA KKK KKAAEKEK A 


» 


aS 
ii DON'T NEVER PUT NO BODY DOWN— 
THEY MIGHT NOT PUT UP WITH IT. 
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WORLD OF 
ELECTRONIC GAME 


$ 
‘i 


KEEP YOUR EYE ON THAT GUY! 
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DATA EAST 
MULT! CONVERSION KIT 


INCLUDES: 
Master PC Boards 
Cassette Deck 
Harnesses 
Control Panel Graphics 
Side Panel Decals 
Monitor Plex Modifications | 
Marquee Modifications 


Catan 


3 
Pred 


™. 
he 


WHY CONVERT ONE DEAD MACHINE TO ANOTHER DEAD MACHINE? 


Buy the Data East Multi Conversion System, it’s the Ultimate Conversion Kit. You're not converting to one game... 
you're converting to all our games...like: 


and 
ALL OUR FUTURE GAMES. 


There are over 30,000 Data East Interchangeable Machines in operation throughout the world, so you can be sure the 
system is thoroughly proven. 


And you can be sure that our over 60 game developers will keep coming up with great new games. 


CALL YOUR DATA EAST DISTRIBUTOR TODAY. BE A PART OF THE ULTIMATE CONVERSION. 


DATA EAST U.S.A. INC. 


470 Gianni Street, Santa Clara, CA 95050 
800/538-5129 © 408/727-4490 


- 
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